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(NAPSA)—For most drivers,
owning a car is one of the most
significant financial decisions they
will ever make. Unfortunately,
many either don’t take the time or
may not know how to properly
care for their investment.
For Kevin Chinn, an engine oil

technical adviser for ExxonMobil
Lubricants & Petroleum Special-
ties, it comes as no surprise that
many car owners feel uncertain
about the proper ways to take
care of their vehicles.
“Most people are very busy and

they just want to get into their
cars and go,” said Chinn. “They
often do not have the time to
spend hours thinking about their
car’s maintenance needs. Even if
they have the time, people may
feel intimidated by the numerous
automotive care products avail-
able on the market. They feel con-
fused about the pros and potential
cons of those products.” 
While significant advancements

in engine technology and car
design have, over the past 10 to 15
years, yielded a number of changes
in car maintenance practices,
Chinn believes that there is one
area in which consumers, with
help from their automotive service
technician, can easily eliminate the
confusion—selecting motor oil. 
Conventional, mineral-based

motor oils remain the most com-
mon lubricant type in the automo-
tive market today, due in large
part to the fact that they are less
expensive to purchase than high-
performance, premium synthetic
oils—which are designed to
deliver enhanced engine protec-

tion over the long haul.
Those cheaper figures, how-

ever, do come at a cost to drivers
and their vehicles.
Conventional oils are made with

mineral-base stocks, which are
refined from crude oil that has been
pumped from the ground. While
petroleum refining is an advanced
science, contaminants such as sul-
fur, reactive hydrocarbons and
other undesirable materials can
never be completely removed, and
therefore end up in the base stocks
that are used as the foundation for
conventional motor oil.
At the opposite end of the spec-

trum, providing the highest level
of performance are fully synthetic
motor oils such as the Mobil 1
family of lubricants—the world’s
leading synthetic motor oils. 
With more consistency in the

size and shape of the molecules,
synthetic oils are better able to
withstand extreme conditions.
Conventional oils, on the other
hand, which contain less-stable
molecules, can break down more
quickly when subjected to extreme

heat, resulting in harmful de -
posits and sludge.
While the benefits of synthetic

oils are explicitly apparent to pro-
fessionals such as Chinn, the
average car driver is still largely
unaware of the value they provide
to cars and oftentimes deterred by
their higher price tag. However,
compared to conventional oils,
synthetics are engineered to go
further between oil drain inter-
vals, as they are capable of resist-
ing breakdown for much longer. 
“It’s easy to see that the long-

term benefits of using synthetic
oils, both from a performance and
financial perspective, can be well
worth the investment,” Chinn said.
Over the past decade, there

have been significant changes in
driver preferences and manufac-
turer trends: the growth of SUVs,
the rise in high-performance
turbo-charged engines, and the
desire of most drivers to keep their
cars for longer periods of time.
According to Chinn, these

shifts in automotive design and
driver preferences have made the
enhanced protection properties
that fully synthetic oils offer com-
pared with conventional lubri-
cants more valuable than ever. 
“When you really stop and

think about what is happening in
the automotive marketplace from
both a driver ’s perspective and
manufacturer trends, it’s easy to
see why informed drivers increas-
ingly want to take advantage of
the benefits that synthetic oils
offer,” Chinn said. “Synthetic oils
are almost always a better
choice.”

Synthetic Motor Oils May Be Better In The Long Run

by Terry Miller 
(NAPSA)—Architecture is less

about art than it is about commu-
nity. Like many people, I’m awed
by the ancient work of the Greeks
and Romans, the shimmering sky-
lines of our cities, and the breath-
taking shapes of steel, wood, con-
crete and glass made possible by
today’s imaginative designers and
computer technology.
But none of that matters if

buildings don’t work for the people
who use them. This is important
to remember, because your tax

dollars subsidize
vital public develop-
ment projects across
the country—air-
ports, convention
centers, arenas, sta-
diums, schools and
venues for the arts. 
These are your

buildings. They help
define a community, make it more
livable and encourage commerce.
Public infrastructure represents
an investment by the public.
That’s why building owners—and
the architects they engage—must
be responsible stewards of the
public’s investment.
That also means great build-

ings must offer more than a
great design—they must be cost-
effective, long-lasting structures
with a positive impact on the
environment.
Modern infrastructure must be

able to cope with real-world com-
plexity and the environmental
and financial demands of the 21st
century. Sustainability has quick -
ly moved from buzzword, to moral
imperative, to economically sound
business practice.

This philosophy can be applied
in many different ways, from
buildings with “living” roofs, filled
with plant life, to considering how
schools can be designed to accom-
modate people with disabilities, to
rebuilding entirely sustainable
towns. 

Studies have shown that using
“green” features in a building,
such as natural daylighting, can
actually improve productivity and
reduce absenteeism.
Such projects also must be

maintainable throughout their
entire life cycle. That means
designers and builders must pro-
vide the tools communities need
to use the structure to its peak
advantage and maintain it over
time.
So as your community debates

and dreams about its next big
development project, get involved
and learn more by visiting
http://www.aia.org, and ensure
planners and designers are taking
a thoughtful approach to creating
a building that maximizes your
investment and works for you as
well as your grandchildren.
Terry Miller is chief executive

officer, HNTB Architecture Inc.,
which designs some of the most
complex public buildings in the
country, including the new 49ers
Stadium, the new Terminal D at
Dallas/Fort Worth International
Airport and the redevelopment of
the Las Vegas Convention Center.

Public Buildings Must Be More Than Public Art

Public infrastructure represents
an investment by the public.
That’s why building owners—and
the architects they engage—must
be responsible stewards of the
public’s investment.

Terry Miller

(NAPSA)—Locking lips, mak-
ing out, smooching or tonsil
hockey. No matter what name
Americans call it, kissing is an
essential part of everyday life,
according to a new nationwide
study by William Cane, cultural
anthropologist and author of “The
Art of Kissing,” in collaboration
with NIVEA Lip Care. 
Why are kisses so essential for

Americans? A great kiss has the
power to elevate one’s mood and
release a host of positive biological
effects. Almost half of Americans
surveyed said a kiss is the best
way to lift their spirits after a bad
day.
In contrast, less than a third

of the respondents said the same
about popular stress-busting
activities such as sleeping, exer-
cising or watching TV. In addi-
tion, nearly all Americans agree
that a morning kiss from a loved
one is the best way to start the
day. 
“Such positive aftereffects are

the result of an increase in levels
of neurotransmitters that brighten
mood and induce euphoria and a
reduction in stress hormones, all
physiological changes that occur
during kisses,” says Cane. 
Almost 94 percent of Ameri-

cans say they’ve had more than
just a romantic kiss: They’ve been
lucky enough to experience a truly
great one. However, the impact of
a great kiss differs by gender.
Seven in 10 men say that a great
kiss could actually make a rela-
tionship if they just started dating
someone, compared to 55 percent
of women who say the same. Even
more so, men are willing to go the
distance for a great kiss. Over 51
percent of men say they’ve gone to
extreme lengths to secure one
compared to 31 percent of women.
But women love to dish the juicy
details of a good make-out session
to friends. Fifty-eight percent of
women admit that after a really

great kiss they’ve told a friend,
family member or even their ex.
The one thing that both men

and women agree on is that the
key component to a great kiss is
good-looking, kissable lips. Nearly
half of Americans find dry or
chapped lips a total turnoff while
68 percent of Americans say that
when they are attracted to some-
one they would like to kiss, nice-
looking lips are important.
William Cane has the following

tips to help everyone be a kissing
pro:
Relax and Be Confident :

Confidence plays a key role in
your kissing approach. You should
relax your mouth and begin kiss-
ing your partner’s lips softly, then
with more intensity. 
Get Creative: Kissing is sup-

posed to be fun, and a great kisser
is one who experiments. Try dif-
ferent angles and different levels
of pressure to give your partner a
sweet surprise.
Keep Lips Moisturized :

Chapped lips are an instant turn-
off. Keep lips fully moisturized
with the help of a beauty product
such as NIVEA A Kiss of Mois-
ture—Hydrating Lip Care SPF4
to ensure that lips are always
smooch ready.

Kissing Unlocks Powerful Benefits

When it comes to romantic
kisses, nearly half of those
responding to a recent survey
said good-looking lips are key.

(NAPSA)—Who buys the most
information technology in the
world? You guessed it—the U.S.
government.
Each year federal agencies pur-

chase $60 billion of IT assets—
equipment, software and ser-
vices—with the government’s
pur chasing arm, the General Ser-
vices Administration (GSA), con-
trolling one-third of the market.
And that means GSA has a monu-
mental need for best IT practices.
To keep government agencies

humming, GSA has to support
and supply all kinds of IT ser -
vices. This means everything from
policy and planning, security, sys-
tems analysis, applications soft-
ware and operating systems to
network services, data manage-
ment, Internet services, systems
administration and customer ser-
vices. You name it, and if it’s
related to IT in any way, you can
bet that GSA does it.
You might be surprised, but

this is not old-time IT manage-
ment. Two changes are most obvi-
ous: One, government business
managers and IT system develop-
ers are learning to work together
to plan integrated business strate-
gies based on information. And
two, they are extending the plan-
ning to more and more aspects of
the organization—to enterprise-
wide business systems.
IT-infused business strategies

require both the “MBAs” and the
“DBAs” to understand each

other’s language and needs. Few
are trained for this task and some
resist it. The parties are also
learning to relinquish exclusive
control over their respective
domains. For many, that is down-
right threatening, to say the least.
That’s why GSA is encouraging

its army of IT specialists to de -
velop and practice some of the
most advanced IT purchasing and
management solutions anywhere.
In the fast-paced arena of IT, and
with that much taxpayer money
at stake, GSA can’t afford to allow
its client base of government
agencies to be left behind.
When it comes to IT and the

many career opportunities avail-
able, the word around GSA is
reflected in the agency’s recruit-
ment slogan: “You can do that here!”
To learn more about GSA IT

occupations, visit the Web site at
www.gsa.gov/jobs.

This Is Not Your Father’s IT Management

Information technology special-
ists are needed to help keep gov-
ernment agencies humming.

The custom of hanging up
mistletoe at Christmas dates
back to the Druids, an ancient
people of Britain.

Like a chameleon, the grouper
can change its color to blend
with its surroundings.

For the best flavor, tea should
steep for three to five minutes
before serving.




