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(NAPSA)—Today’s backyard
chefs are exploring all that back-
yard cooking and patio cuisine
have to offer, grilling breakfast,
lunch and dinner outdoors. They
are using new and improved grills,
new grilling tools and new tech-
niques, all designed to keep up
with this lifestyle shift outdoors.

If you’re in the market for a
new grill, consider how often you
will use it, storage space and fuel
type.

A portable charcoal grill may be
the best choice for someone who
will tailgate or occasionally barbe-
cue at the beach or the park.
Someone who plans to grill on the
patio several times a week may
need an easy-to-use propane or
natural gas grill with temperature
control. Electric grills are the right
choice if you don’t want to use gas
or charcoal or your living require-
ments won’t allow such a grill. 

The availability of storage
space is another consideration. A
well-ventilated space and a grill
cover are needed to store a grill
outside. Grills can also be kept
indoors if they are disconnected
and the gas cylinder valve is
plugged before storing the gas
container outside. Never store the
gas container in your house.  

When buying the grill, consider
the cooking surface, cooking sys-
tem, burners and accessories.
Porcelain is common and inexpen-
sive; however, cast iron has better
heat distribution and temperature
control. Higher BTUs mean higher
temperatures; lower BTUs mean
better temperature control.     

Burners, including rotisserie
and back burners, allow for versa-
tility in the amount, preparation
and kinds of foods cooked. 

Once you choose your grill, you

may want to learn some grill
safety skills:

• Never light any grill indoors,
and place the grill at least 10 feet
away from any structure. 

• Children should be kept
away from a grill that is in use or
cooling down. 

• For gas grills, always check
the tubes, connectors and hoses
for any sign of blockage, cracking,
holes and leaks, and cover gas
hoses to protect yourself from hot
surfaces or dripping grease. 

• For charcoal grills, never
light or burn charcoal indoors—
carbon monoxide buildup can be
deadly—and never pour lighter
fluid on charcoal that is already
lit. Finally, never leave any grill
unattended when lit.

The Home Depot offers a wide
variety of gas and charcoal grills
and “Grilling 1-2-3,” a do-it-your-
self book with tool selection tips,
helpful techniques and step-by-
step recipes for a safe and success-
ful outdoor cooking experience.

For more information, visit
www.homedepot.com and click on
“Outdoor Living.” 

Ready, Set, Grill

In recent years, backyard chefs
and outdoor grilling have be-
come more sophisticated with
new, improved grills and tools.

(NAPSA)—As workers in New
Orleans use bricks and mortar to
rebuild the city, Lego is joining the
efforts by asking children and par-
ents across the nation to donate
Lego bricks for schools and stu-
dents in New Orleans. The com-
pany will match every Lego brick
donated to the cause with a new
Lego brick. 

The rebuilding efforts in New
Orleans are under way but locals
say there is still a need for more
help, especially for the schools.
More than 70 percent of schools in
New Orleans were damaged by
Hurricane Katrina and now just
seven of the city’s 117 public
schools remain open. The school
district used to employ 3,500 but
has been forced to cut its staff to
just 300 people. Several displaced
students are now in charter
schools, but access to supplies and
funding can be limited.

As the community rebuilds, it’s
crucial for attention to remain on
returning normalcy to the lives of
children affected by the disaster.
Time to play and create is some-
thing every child needs, especially
the children of New Orleans. But
playtime is not just fun time, it’s
also very important in helping chil-
dren learn, socialize and develop
creative thinking skills that will
help them throughout their lives.
Teachers across the country are
finding it more and more challeng-

ing to incorporate creative free play
into classroom time, a challenge
made even more difficult by Hurri-
cane Katrina in New Orleans.

“We want to inspire children
and families everywhere to stay
mindful of this massive undertak-
ing, but also to contribute in a
playful way to a program that pro-
vides opportunities for children in
New Orleans to imagine, learn
and have fun, all the while know-
ing their peers across the country
care about their well-being,” said
Michael McNally of Lego Systems.

In addition to collecting Lego
bricks to donate to schools, a large
replica of New Orleans in the
future will be built using ideas
that kids send in with their dona-
tions. The structure will be

donated to The Arts Council of
New Orleans. Along with their
brick donations, children are
asked to send drawings, photos or
notes describing something they
think would help New Orleans
regain its strength as it rebuilds.
Each idea will be considered for
the structure.

“We are still surveying the dev-
astation to public art following
Hurricane Katrina,” said Mary
Len Costa, Director of Public Art,
The Arts Council of New Orleans.
“We are thrilled to receive a struc-
ture made of Lego bricks that we
can display for all to see the possi-
bility of a bright future for this
great city,” added Costa. 

Response has already been
strong, with individual house-
holds contributing to the cause, as
well as teachers creating a class-
room activity around the donation
and scout troops and other com-
munity organizations getting
involved. 

Each child who donates one or
more Lego bricks will receive a
studded rubber wristband to rec-
ognize his or her contribution to
the cause. Donations will be
accepted through September 30th.
For more information on where to
send your donations, or if you are
in a New Orleans school that
wishes to participate in the pro-
gram, visit www.LEGObuilders
oftomorrow.com. 

Children Across The Country Help New Orleans Students

Experts believe that as the com-
munity rebuilds, it’s crucial for
attention to remain on returning
normalcy to the lives of children
affected by the disaster.

(NAPSA)—Recalls may sound
bad at first but they may actually
make you safer. They are simply
an action by the manufacturer to
remedy a safety or emissions-
related concern regarding a vehi-
cle defect or regulatory require-
ment. It may require that you
return your vehicle to the dealer
for service. If your vehicle is not
affected, it may be because it was
built at a different time or using a
different part than the affected
vehicles. 

A safety recall can be issued on
either a whole vehicle or on a piece
of equipment within a vehicle,
when the manufacturer uncovers a
“noncompliance with a Federal
motor vehicle safety standard.” In
people-speak, that means when a
piece of equipment in a specific
line of vehicles shows a defect.  

In most cases, the remedy is as
simple as repairing or replacing
the equipment in question. It is
usually covered by the vehicle’s
warranty, or the manufacturer
may extend the vehicle’s warranty
for the recalled part. Naturally,
the sooner you have the recalled
item replaced or repaired, the less
you have to worry about the per-
formance of your vehicle.

While manufacturers attempt to
contact all affected vehicle owners,
with some 40+ million used vehi-
cles changing hands annually, the
task can be daunting. Many car
owners may not receive official
notice of a recall. That’s why used-
car owners and even shoppers need
to be proactive in learning about
existing recalls. Carfax, for exam-
ple, works with a number of auto
manufacturers to display informa-
tion on open recalls, directly bene-
fiting consumers. Here are some
steps you might take: 

• Ask the dealer. Ask him if
there are any outstanding recalls
on the vehicle or its parts. Often,
dealers remedying one recall will
check to see if there are any other
open recalls on the vehicle and
offer to repair them as well, but it
never hurts to ask!

• Visit Carfax.com. Carfax re-
ceives recall data from several
manufacturers. At www.carfax.com
you can perform a free Recall
Check or, for a nominal fee, you
can run a detailed vehicle history
report using a vehicle’s 17-charac-
ter identification number (avail-
able on the dashboard and title
documents) to get a more detailed
look into a car’s past. 

• Check with NHTSA. The
National Highway Traffic Safety
Administration keeps a compre-
hensive database of recalls by
make, model and year. This isn’t
vehicle specific, but it gives you a
road map to get there. Their Web
site (www.nhtsa.com) contains a
regularly updated list, or you can
call them toll-free at (888) DASH-
2-DOT (888-327-4236).

Recall: Not Necessarily A Bad Word

Often, a dealer remedying one
recall will check to see if there are
any other open recalls on your car
and offer to repair them as well. 

(NAPSA)—If you’ve noticed
that the “bad side of town” has
taken on a surprisingly good look,
you’re not alone. That may be
because investing in the look and
feel of communities has become
big business—and towns across
the country have benefitted. 

Buying and remodeling resi-
dential real estate at breakneck
speed has become a hot career for
private investors and a huge boost
to cities in dire need of a facelift. 

For instance, a firm called Red
Brick Investment Properties, LLC,
a HomeVestors of America franchise
in Gary, Ind., is an expert in the
industry, gutting and remodeling
homes from roof to floor in 10 to 12
days and in large volumes. The wel-
comed changes in return have
earned the company a place with
Gary’s Community Development
Department to offer discounts to
first-time homebuyers.

But when is a home—even an
ugly home—too old for salvaging?
For one area of Macon, Ga., the
answer is never.

Charles Rutland, a real estate
investor in Macon, fought so hard to
keep his childhood neighborhood of

Pleasant Hill on the National His-
toric Register that his HomeVestors
franchise, PRG Realty LLC,
pledged $1 million toward rehab-
bing homes in the area.

Rather than bulldoze and lose
the architectural heritage of the
now-famous shotgun houses, Rut-
land saw a need and an audience
interested in rehabbing and own-
ing a piece of history in the city.
The area was one of the first places
in the state where African-Ameri-
cans could own real estate. It now
has a bright future once again.

That bright future extends to
the thousands of homeowners
across America who have afford-
able and attractive starter homes
thanks to real estate investors
willing to put “sweat equity” into
existing neighborhoods. In total,
HomeVestors has more than 250
franchisees in 33 states across the
U.S. with plans to buy more than
8,000 homes in 2006. Ugly real
estate may never have looked so
good for the investor and the
future homeowner.

For more information, visit
www.homevestors.com or call
(866) 249-6925.

Building Up The Old Neighborhood

Hometown Pride—Investors have been working to renovate old neigh-
borhoods.

***
Good judgment comes from
experience, and a lot of that
comes from bad judgment. 

—Will Rogers 
***

***
We can’t all be heroes because
someone has to sit on the curb
and clap as they go by. 

—Will Rogers 
***

***
A diplomat is a man who always
remembers a woman’s birthday
but never remembers her age. 

—Robert Frost 
***

Miami, Florida, gets its name
from the Indian word “mayami,”
meaning “big water.”




