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by Scott Summy
(NAPSA)—An ill-conceived pro-

vision to an energy bill may be
fueling a threat to the safety and
welfare of U.S. taxpayers. 

As I write this, the so-called
Fuels Safe Harbor provision of the
energy bill is being considered by
Congress. This provision would
grant products liability immunity

to the manufactur-
ers of methyl ter-
tiary-butyl ether
(MTBE), a gasoline
additive contaminat-
ing an alarming
number of public
and private drinking
water supplies na-
tionwide. It might

be law by the time you read this.
If enacted, the provision will

shift the burden of an estimated
$29 billion in clean-up costs to
taxpayers, municipalities, water
providers, and private well owners
across the country. 

The problem dates to the late
1970s, when gasoline refiners dis-
covered that they could create a
gasoline additive to boost octane,
which helped to reduce the
“knocking” of auto engines. 

In the 1990s, MTBE became
widely used as the oxygenate of
choice for oil companies over other
available and safer alternatives
due to its lower cost.

MTBE can render water un-
drinkable due to its foul, turpen-
tine-like odor and taste. The EPA
has concluded that it is an animal
carcinogen and a potential human
carcinogen. 

It enters water supplies primar-
ily from leaking underground gaso-
line storage tanks at gas stations.
Because it is extremely soluble, it
spreads more quickly than other con-
stituents of gasoline, making it costly
and difficult to remediate. 

And the problem is widespread:
it is estimated that over 500 public
drinking-water wells and 45,000
private wells throughout the coun-
try are contaminated. MTBE is
now banned in 17 states.

As early as the 1980s, oil com-
panies were aware of the threat
posed by MTBE. For example, an
internal Exxon document from 1984
estimated that the number of well
contamination incidents would triple
following the widespread introduc-
tion of MTBE into its gasoline.

The immunity provision the oil
companies are lobbying for would
set a dangerous precedent on sev-
eral grounds. It would seriously
impede efforts by municipalities
and water authorities to protect
public drinking water supplies
from the harmful effects of MTBE
contamination. 

Also, it would shift the burden
of clean-up costs to municipalities
and, ultimately, to taxpayers. In an
era where the shortage of fresh
water is widely recognized among
world leaders as the major ecologi-
cal problem of our time, such a
burden shift is sorely misguided. 

The United States Conference of
Mayors and a coalition of 14 states
attorneys general publicly oppose the
provision, as do such groups as the
American Water Works Association,
the Association of Metropolitan Water
Agencies,  the National Association
of Water Companies, the National
League of Cities, Association of
California Water Agencies and the
National Rural Water Association.

The courts, not Congress, are
the proper forum for deciding
whether a harmful product is
“defective in design or manufac-
ture.” Congress should not shift
the burden of this industry-cre-
ated environmental crisis to cities
and taxpayers. 

To let your elected officials in
Congress know you oppose the
Fuels Safe Harbor provision, visit
www.house.gov and www.senate.gov.

Attorney Scott Summy heads
the water litigation section of the
Dallas, Texas-based law firm of
Baron & Budd, P.C.

Should The Public Pay For The Oil Industry’s Mistake?

It is estimated that over 500 pub-
lic drinking-water wells are cont-
aminated with MTBE, a gasoline
additive.Treating the problem may
cost billions of dollars nationwide.
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(NAPSA)—This season fashion
is putting sweaters in the spot-
light, drawing inspiration from a
variety of sources to make this
one of the most exciting knitwear
seasons in years.

Op Art graphics. Sleek minimal-
ist shapes or prep classics recast
with a modern sense of proportion.
Frosted pastels and sun-ripened
brights straight out of ’50s movies.
These are just a few of the trends
that energize this season.

“In terms of inspiration, you
can see leading designers revisit-
ing ‘great moments in fashion’
from a number of different dec-
ades,” said Olga Yurechko, vice
president merchandising and
design for the Designers Originals
collection at Hampshire Group
Ltd, one of America’s largest
sweater resources.

In the mix, says Yurechko, are
well-bred, ladylike looks that
harken back to the ’50s and clean,
streamlined silhouettes that recall
Halston’s monochrome ensembles.
These retro looks revive country
club and collegiate classics such

as sweater sets, crews, cardigans
and v-necks. While twin sets have
cross-generational appeal, they
are not your grandmother’s twin
sets. They have a vintage look but
sport pared-down body-flattering
shapes—a gently contoured cardi-
gan over a sleeveless shell.

There’s also a resurgence of
powerful patterns and colors that
reflect sources ranging from ’60s
pop culture to mid-’70s collections
by Yves Saint Laurent and even
early ’80s Missoni knits. Bold
graphics give an architectural
edge to design, while the current
craze for animal prints lets
women wear the wild things.

Lighter knit weights by Design-
ers Originals make layering work
in modern, climate-controlled envi-
ronments, plus they’re easier to
care for, machine washable and
machine dryable and endorsed by
Woolite™ Fabric Wash.

With so many looks to choose
from and knitwear that’s easier to
wear and wash, knitwear is
expected to take center stage this
season. For more information,
visit www.hamp.com.

Sweater Dressing In The Spotlight

Bold Op Art graphics bring an
architectural edge to this season’s
sweaters from Designers Origi-
nals.

Today’s twin sets have a vintage
look but sport pared-down body-
flattering shapes.

(NAPSA)—Great news for pis-
tachio lovers: Now you can enjoy
California pistachios as part of a
heart-healthy diet. The U.S. Food
and Drug Administration (FDA)
recently approved a qualified
health claim for nuts and heart
disease prevention for immediate
use on food labels. 

The claim states, “Scientific
evidence suggests but does not
prove that eating 1.5 ounces per
day of most nuts, such as pista-
chios, as part of a diet low in satu-
rated fat and cholesterol, may
reduce the risk of heart disease.”

“This is fabulous news for pis-
tachio fans,” said Karen Reinecke,
President of the California Pista-
chio Commission. “We’ve always
known pistachios are a terrific
snack as part of a balanced diet.
Now, enjoying a handful of pista-
chios is also considered a smart
choice in practicing overall good
heart health.” 

California pistachios contain
predominantly monounsaturated
fat, shown to lower both total and
LDL “bad” cholesterol levels and
heart disease risk. A handful or
one-ounce serving of pistachios—
that equates to 49 kernels accord-
ing to the USDA—contains 13
grams of total fat with only 1.5
grams being saturated. And, pista-
chios are naturally cholesterol free. 

In support of the new health
claim, the California Pistachio
Commission is promoting a new
awareness campaign, “Be Good To
Your Heart—Living & Snacking
the Heart-Healthy Way” to help
Americans focus on achieving a
healthy diet and active lifestyle to
enjoy a long life. 

“We know good nutrition and
daily physical activity continue to
play an important role in being
good to your heart. Pistachios eas-
ily fit into the busy lifestyles of
Americans, making being good to
your heart even easier,” added
Reinecke.

The California Pistachio Com-
mission’s consumer awareness
campaign also highlights an
important initiative that promotes
heart health and prevention of
heart disease among women: the
National Heart, Lung, and Blood

Institute’s (NHLBI) “The Heart
Truth.” At the center of “The
Heart Truth” is its Red Dress Pro-
ject that launched the Red Dress
Pin as the national symbol for
women and heart disease aware-
ness. The red dress symbolizes the
fact that heart disease doesn’t
care what you wear, it’s the num-
ber one killer of women. For more
information and to order the red
dress pin, visit www.nhlbi.nih.gov/
health/hearttruth, or write to
NHLBI Information Center, P. O.
Box 30105, Bethesda, MD, 20824-
0105.

“Heart disease is America’s
number one killer of both men and
women,” according to Susan K.
Bennett, M.D., a leading cardiolo-
gist specializing in women’s heart
disease and Clinical Director of
the Women’s Heart Program at
George Washington University
Hospital. “Unfortunately, only
about a third of females know that
this devastating disease is the
leading cause of death for women
in the United States.”

Consumers interested in re-
ceiving a free “Be Good To Your
Heart” brochure from the Califor-
nia Pistachio Commission featur-
ing useful tips on heart-healthy
eating and living can write to P.O.
Box 14026, Pinedale, CA, 93650-
4026, or visit www.pistachios.org.

Be Good To Your Heart: Pistachios And Heart Disease Prevention

(NAPSA)—According to the
Ester-C® Immune Healthy Survey
on travel, 85 percent of air travel-
ers have encountered a sick fellow
passenger at least once in their
travels; nearly all respondents
(90 percent) indicated that they
would be at least somewhat con-
cerned if a sick passenger were
seated next to them on a flight;
and almost half (45 percent)
reported that they would be so
concerned as to ask to be
reseated. Preventative measures,
such as getting plenty of rest and
supplementing a healthy diet
with vitamin C are easy ways to
help strengthen the immune sys-
tem and keep travelers healthy.
For more information regarding
the survey or on vitamin C, con-
tact Dr. Phil Brown at 928.
445.8063 or pbrown@ester-c.com.

The Natural Food Merchan-
diser magazine reports that
American shoppers spent nearly
$36.4 bill ion on natural and
organic products in 2002 alone—

including products made from
pure, plant-based ingredients
that do not contain artificial col-
oring, synthetic fragrance or
unnecessary chemicals. Accord-
ing to the 2003 LOHAS Market
Report, 68 million U.S. citizens
(approximately one-third of the
population) prefer using products
that protect their skin and
health, and in many cases pro-
tect the environment and animal
life, as well. Consumers can find
natural products at the new Nat-
ural Store, located at www.drug
store.com.




