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(NAPSA)—A new album
release is designed to hit the right
note with country music fans—
particularly those who want noth-
ing but the hits.
The world’s best-selling multi-

artist album series, NOW That’s
What I Call Music!, has released
the highly anticipated fourth
installment from the respected
and successful NOW That’s What I
Call Country series of compilation
albums. The collection includes 11
No. 1 singles.

America’s Music
If you believe that consumers

vote with their wallets, then
music fans continue to vote in
favor of country music. Consider
the following:
• Country music was the domi-

nant music radio format in the
United States in 2010 with just
over 2,000 stations around the
country.
• According to the Country

Music Association, Lady Antebel-
lum trailed only Eminem in
Nielsen SoundScan’s top-selling,
all-genre albums of 2010 as Need
You Now came in at No. 2 with
just over 3 million copies sold.
Though her third album, Speak

Now, was released only 10 weeks
prior to the end of the year, Taylor
Swift finished 2010 as the third-
best-seller of the year with just
under 3 million sold.
• And as if to prove that coun-

try fans and artists are comfort-
able going “new school” when it
comes to sales, in terms of all-
genre digital singles sales, Lady
Antebellum made the Top 10 with
“Need You Now” selling 3.18 mil-
lion tracks.

A Big Tent
Country music continues to be

a “big tent” in the entertainment
industry with room for all kinds of
fans.
Maybe you are the type of fan

who was country “before country
was cool” and know the difference
between a dobro and a pedal steel.
Or maybe you couldn’t tell the dif-
ference between a honky tonk and
a hoedown, but you like the stories
and the sound of the songs. Either
way, the creators of NOW That’s
What I Call Country believe you’ll
find something to like in this latest
volume.
The album features 18 hit

songs from the superstars of coun-
try music as well as the best new
artists in the format.
Artists featured in the collec-

tion include Lady Antebellum
(“Hello World”), Blake Shelton
(“Who Are You When I’m Not
Looking”), Sugarland (“Stuck Like

Glue”), Carrie Underwood (“Undo
It”), Keith Urban (“Put You In A
Song”), Miranda Lambert (“Only
Prettier”), Darius Rucker (“Come
Back Song”) and everyone’s fa-
vorite honky tonk hero, George
Strait (“The Breath You Take”).
Celebrated With A Sweep
To celebrate the release of the

album, the label will sponsor a
sweepstakes. One grand prize
winner will have the opportunity
to see and meet one of the NOW
Country Volume 4 artists of his or
her choosing live in concert.
(Transportation not included and
some restrictions apply.) Other
lucky winners will receive a copy
of NOW That’s What I Call Country
Volume 4.
For more information, visit

www.NowCountrySweeps.com.
AMultiplatinum Franchise
The NOW That’s What I Call

Music! series is a joint venture
from EMI Music North America,
Sony Music Entertainment and
Universal Music Group.
The NOW That’s What I Call

Music! series debuted in the U.S.
in 1998 after the brand had been
a multiplatinum international
success for 15 years. The series
has generated sales exceeding
200 million albums worldwide,
including more than 80 million
copies in the U.S. Every album in
the numbered U.S. series has
reached Billboard’s Top 10, and
14 NOW releases have reached
No. 1.
NOW That’s What I Call Coun-

try Volume 4 is distributed by Uni-
versal Music Group Distribution.
To learn more, visit www.now

thatsmusic.com.

The Best Of Country Music Compiled In A Single Album

The fourth installment in the
respected and successful series
of country music compilation
albums is now available.

by Sharon Naylor, bridal expert
with more than 35 published

wedding and bridal shower books
to date

(NAPSA)—This year, 2.1 mil-
lion brides will create their dream

wedding by thread-
ing together a collec-
tion of wedding
images and inspira-
tions. With all these
ideas floating
around, brides need
to be organized.
Research shows that
being disorganized

leads to overspending and miscal-
culations, ending in wedding
waste. With the average U.S. wed-
ding costing $23,000, brides need
every dollar to count.
The organized bride needs a

single place to coordinate the wed-
ding party, search for the perfect
dress, track guest responses, mon-
itor the budget and decide on a
venue. In the 21st century, a
binder full of papers won’t do! A
digital solution is better suited to
capture and coordinate details.
Microsoft OneNote 2010 offers

a digital solution that brides can
count on—complete with a down-
loadable wedding-planning tem-
plate. Couples can copy and paste
images that inspire them during
wedding planning—right into
their custom notebook—and the
program will automatically in-
clude the image’s URL. Plus, if the
bride and groom don’t have
OneNote 2010 on their computer,
they can download a free, fully
functional trial copy for 60 days.
Here are some tips and tricks for
how to use online organizers to
help ease the stress of planning:
•Allow the groom to help

with planning. Don’t forget the
groom! In most weddings, grooms
are full planning partners. Keep-
ing the wedding plans in one easy-
to-access location makes sharing
the task easier. Asking the groom
to take an interest in wedding
plans is a perfect start to working
as a team in the marriage.

•Connect the wedding party
early. Often, a favorite cousin or
sister doesn’t live in the same state
as the bride. Online wedding plan-
ning can span the miles between
members of the wedding party.
Brides can now spend less time
answering repetitive e-mails and
phone calls, because online wed-
ding planning allows them to cre-
ate a unified place for the wedding
party to communicate details, such
as tux sizes, dress orders and
travel details.
•Track the budget’s every

move. With 60 percent of brides
and grooms paying for the wed-
ding themselves, it is important to
track the budget every step of the
way. Brides and grooms can scan
images of receipts into their digi-
tal organizer as deposits are paid
and use the budget tool to do sim-
ple math equations, showing
where the budget stands.
•Plan the honeymoon sepa-

rately. Planning the honeymoon
can be just as time consuming as
planning the wedding. Ensure
sanity by creating a separate
notebook for the honeymoon.
OneNote 2010 has you covered
with a downloadable travel tem-
plate, which is full of prompts for
details that could easily be forgot-
ten, such as digital copies of your
passports. Start planning now.
Download the free OneNote 2010
wedding template at http://www.
office.com/onenotewedding.

Brides Save Money AndTime
PlanningTheirWedding Online

Wedding planning can be easier
with help from an online template.

Naylor

(NAPSA)—More automobile
batteries fail in the summer heat
than in the winter cold. Summer
conditions cause more stress on a
battery than frigid winter temper-
atures. The Farmers’ Almanac
anticipates widespread extreme
heat and humidity for the latter
days of summer 2011, with about
two-thirds of the country experi-
encing above-normal summer
temperatures. This summer,
Interstate Batteries encourages
motorists to protect and care for
that part of the vehicle a driver
depends on most every day.
Extreme heat affects the corro-

sion factor within a battery. Bat-
tery temperatures under the hood
of an automobile can reach 175
degrees to 200 degrees in extreme
conditions. This is why it is impor-
tant for motorists to take neces-
sary precautions of having their
vehicle battery checked on a regu-
lar basis.
Gale Kimbrough, Interstate

Batteries’ hot weather expert, has
some helpful guidelines to follow
when caring for the automobile
battery:
1. Wear protective eyewear,

remove all jewelry and wear long
sleeves to protect the skin from an
explosion of battery acid.
2. Inspect the battery case for

signs of extreme bulging, cracking
or leaking. If so, it’s time to re-
place it.
3. Clean up the connections by

removing any corrosion, lead oxi-
dation, paint or rust from the top
of the battery with a scouring pad
or brass brush. Be sure to brush
the corrosion away from the body.

4. If the battery has removable
filler caps, open the caps and
check the water level in each cell.
5. Make sure the plates are at

least half covered. This prevents
sulfation and reduces the possibil-
ity of an internal battery explosion.
6. If the water level is low, add

distilled water (avoid tap water)
until the plates are covered.
7. Avoid overfilling, especially

in hot weather, because the heat
can cause the solution inside to
expand and overflow.
8. Have the battery and elec-

trical system professionally tested
every three to six months and
especially prior to heading out on
a trip.
In just 30 seconds, Interstate All

Battery Center locations provide
motorists with a free printout analy-
sis of the vehicle battery condition.
To find information and a local

Interstate Batteries dealer or
Interstate All Battery Center, visit
www.interstatebatteries.com.

Hot Tips For Summer Battery Care

It’s a good idea to protect and care
for a part of your vehicle you
depend on every time you drive:
the battery.

(NAPSA)—Learn how to partic-
ipate in regular physical activity
and eat healthier from “The World
Around You,” a publication of the
Weight-control Information Net-
work, a service of the National
Institute of Diabetes and Diges-
tive and Kidney Diseases, part of
the National Institutes of Health.
It’s located at www.win.niddk.
nih.gov and (877) 946-4627.

* * *
About 80 percent of children and

young adults with cancer survive
the disease. They can get help stay-
ing well from a Survivor Healthcare
Plan and the SurvivorLink™ infor-
mation technology system from the
Aflac Cancer Center of Children’s
Healthcare of Atlanta. Learn more
at www.aflaccancercenter.org and
(888) 785-1112.

* * *
Hearing loss is preventable. The

Starkey Hearing Foundation offers
an online hearing test and recom-
mendations for further action at
www.starkeyhearingfoundation.org/
hearing-test.php#intro. Learn more
at www.starkeyhearingfoundation.
org and (866) 354-3254.

* * *
A new online program offers

information customized to the spe-
cific needs of those with the
chronic skin condition actinic ker-
atosis, or AK. The program, called

AK Connect, is sponsored by
PharmaDerm. To learn more or to
participate in the program, visit
www.solaraze.com/akconnect.

* * *
Crystal Bowersox, singer/song-

writer and runner-up on “Ameri-
can Idol,” Season 9, knows how
proper diabetes management can
help you live a life without limits.
Learn more and share your story
at www.facebook.com/onetouch.

* * *
Gleevec® (imatinib mesylate)

tablets has revolutionized medical
treatment for KIT+ gastrointestinal
stromal tumors, significantly de-
creasing the likelihood of recurrence
after surgery. For helpful resources,
visit www.myGISTcircle.com or
www.Gleevec.com, and speak with
a health care professional or advo-
cacy group to learn more.

The sousaphone is a wearable
tuba that was developed in the
1890s by C.G. Conn. It was
named for the man known as the
“March King,” John Philip Sousa,
because it was created at his
request.

Louis Braille, inventor of a sys-
tem of reading and writing used
by blind and visually impaired
people, lost his sight at age 3 as
a result of an accident. At age 15
he simplified a method of battle-
field communication used by the
French military to create his own
system.




