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(NAPSA)—This season, shopping
for swimwear has never been eas-
ier—or more fun! With all of the dif-
ferent styles, fabrics and fibers to
choose from, finding the “perfect”
suit for your body is a breeze.

In fact, by incorporating the
latest trends from around the
world with technologically-ad-
vanced fibers, designers have cre-
ated stylish, comfortable and,
above all, well-fitting 2002 swim-
wear lines so you don’t have to
sacrifice any of your swimwear
“must haves” this season.

Here are some specific tips
from fashion experts that will
help consumers find the right suit
for their individual body shape
and size:

Hip/Thigh Minimizer
• Hide heavy hips with vertical
stripes and prints, side shirring or
flirty skirts made with Tactel®.
• Draw eyes upward with atten-
tion-grabbing color at the top and
a dark, slimming shade at the hip
area.

Bust Maximizer
• To visually enhance a small
chest, go for gathered bodices in
bright colors.
• Look for push-up bras or other
bra treatments such as “cookies”
and foam filling.

Tummy/Midriff Toner
• To streamline the tummy and
waist, look for suits that offer hid-
den control panels with a high
percentage of Lycra® which pro-
vides comfortable shaping.
• S t r a t e g i c  c o l o r  b l o c k i n g
makes the middle seem slimmer. 

“Every year, women struggle to
find a swimsuit that’s stylish, fits
them perfectly and makes them
feel good about their bodies,” said
M.J. Milchanoski, Glamour Mer-
chandising Editor. “The trendiest
suits this season mirror looks
from around the globe and incor-
porate Tactel® for a soft, silky feel
and Lycra® for a comfortable fit
that women will love.”

Exotic locations from around the

world were the inspiration for
many designers this season, includ-
ing modern art patterns from
Brazil, mini and oversized florals
from Asia and colorful combina-
tions of fish, sun and florals from
the South of France. In addition,
DuPont fashion expert Iris LeBron
says to look for very feminine
styles, especially those made with
Tactel® for a soft touch next to the
skin.

Taking their cues from the run-
ways, top swimwear designers,
including Calvin Klein, La
Blanca® and DKNY Swim, are
choosing fibers such as Tactel®

and Lycra® to create swimwear
that has a beautiful touch with a
figure flattering fit and a distinc-
tive style all its own.

Once you’ve found your per-
fect swimsuit, keep it looking
new longer by following these
simple care tips. By rinsing it in
a mild detergent and water
immediately after coming out of
the water, and letting it line-
dry—out of the sun’s rays—your
suit will  be sure to keep its
shape and color.

Create Waves With The Right Swimwear

One of the hottest styles this
season is asymmetrical shapes,
say DuPont fashion experts.

Memorable Mother’s Day
(NAPSA)—The sweet smell of

success may reward your Mother’s
Day shopping efforts this year at
the fragrance department. There
you’ll find:

• On the job or on the town,
mom can feel stylish with the Red
Door Mother’s Day Set, featuring
Elizabeth Arden’s classic, elegant,
signature fragrance in Eau de Toi-
lette Spray Naturel, Parfum
Replica, three Fragrant Bath
Soaps and Perfumed Body Powder
Shaker Talc, beautifully packaged
in a floral-themed box ($45).

• For the mom who loves to
shop, consider a fragrance set
named for a famous shopping
street. Arranged in a floral-printed
yellow box, Elizabeth Arden’s 5th
Avenue Mother’s Day set features
Eau de Parfum Spray, Parfum
Replica, Essential Bath Oil and
Moisturizing Body Lotion ($48.50).

• Give the gift of relaxation
with Elizabeth Arden’s Green Tea
Mother’s Day Set fragrance. Ener-
gize the body, excite the senses
and awaken the spirit with Scent
Spray, Refreshing Body Lotion
and Energizing Bath and Shower
Gel presented in a leaf-imprinted
box ($32.50).

• Do your Mother’s Day plans
include a get-away? The Elizabeth
Arden Tote Bag is a sophisticated
EA monogram tote, free with any
$35 Elizabeth Arden fragrance
purchase.

The Elizabeth Arden Mother’s Day
gift sets are available at Elizabeth
Arden counters nationwide.

A Mother’s Day to remember
may include fine fragrances and
a get-away tote bag.

Spring Into Moderation
(NAPSA)—For many people,

the first warm days of spring are
a signal it’s time to get outdoors
and get moving.

That’s also when many people
turn to foods and beverages that
reflect a healthier, more active
lifestyle. 

Whether it’s walking, jogging,
sailing or softball, an active
lifestyle can often make people
want to eat lighter and drink
lighter.

For example, beverages that go
easy on the alcohol can make for
more enjoyment without the concern
about the empty calories often asso-
ciated with alcoholic beverages. 

One alternative may be found
in a non-alcoholic beer, such as
Clausthaler. One of the best-sell-
ing non-alcoholic brews in the
world, it’s brewed according to the
“Reinheitsgebot” proclamation of
1516 made by Duke Wilhelm IV of
Bavaria, stating “...no other ingre-
dients shall be used for making
beer, but only barley, hops, yeast
and water.” 

A 12-ounce bottle of Clausthaler,
either Golden Amber or Premium,
has only 96 calories—40 percent
fewer calories than a full-strength
beer. The award-winning Binding
Brauerei spent nearly a decade
developing a product that is said to
please the palate of those who
enjoy German beer.

The brewery is proud to point
out that the alcohol is not removed
from this beer since it is brewed in
a way that never lets the alcohol
develop.

To learn more, visit the Web
site at www.clausthalerusa.com.

A growing number of people
are finding beverages that go easy
on the alcohol can make for more
enjoyment and fewer calories.

New Guitar Experience
(NAPSA)—Hardware, soft-

ware... jamware.
That’s the concept that gives

America’s millions of guitar players
the ability to play along with such
artists as Stevie Ray Vaughan and
Jimi Hendrix—right from the com-
fort of home.

GuitarPort, developed by Line
6, is a completely new way for 
guitarists to have an interactive,
compelling jam experience. The
program provides the tunes and
tones musicians need to play. Play-
ers can jam along with their own
CDs, MP3s and WAV files, or uti-
lize the online membership to play
along with an extensive library of
tracks.

For example, select “Purple
Haze” and hear an exclusive
remix of Hendrix’s classic original
recording with Jimi’s guitar part
gone and GuitarPort’s tone ready
to step right in.

Members have access to a
growing library of the classic gui-
tar songs of all time—ranging
from Steve Vai to Eric Johnson to
Buddy Guy. Also featured are
online guitar lessons, tablature,
artist bios, as well as cover tracks
ranging in genre from alternative
to metal to modern country,
recorded with world-renowned
session players.

Of course, the best part may be
that with the help of headphones,
the entire experience can be
enjoyed without waking the
neighbors.

To learn more about GuitarPort,
visit www.line6.com.

Guitar players can now jam
with some of their favorite
tunes—through their computers.

(NAPSA)—Hospitals across the
nation are working together to edu-
cate women that heart disease is
their number one health risk. A
public education campaign,
“Women’s Heart Advantage,” is
being launched through key hospi-
tals across the country, coordinated
by VHA, Inc., a national coopera-
tive  of more than 2,200 not-for-
profit health care organizations.
For more information about heart
disease in women and links to
health care facilities participating
in the education campaign, go to
www.womensheartadvantage.org
or call toll-free 866-USA-4-WHA.

Pantene hair care brand has
announced the second annual Pan-
tene Pro-Voice music competition,
a national contest designed to rec-
ognize young women ages 14 to 24
who choose to use their voice as a
tool for positive self-expression.
The Pantene Pro-Voice music
competition provides an opportu-
nity for unsigned female solo

artists and female-fronted bands
to showcase their talent as sing-
er/songwriters. Applications for
the competition are available
online at www.pro-voice.com and
in-store at participating retail loca-
tions including FYE music stores
and Delia’s. For more information
on the program log on to www.pro-
voice.com or call 1-866-
PROVOICE. The deadline for
applications is April 30, 2002.

Custom Electronic Design and Installation Association at www.
cedia.org.
Hershey Foods at www.hersheys.com. 
Kraft Diabetic Choices at www.kraftdiabeticchoices.com.
Diversified Investors at  www.divinvest.com.
Thomas E. Wilson pork and beef roasts at www.thomasewilson.com.
Nestlé® Carnation® Coffee-mate® Coffee Creamer recipes at www.Cof
fee-mate.com.
The Burger King Scholars Program at www.burgerking.com/bkscholars.

Check Out
These Web Sites:

When full grown the Brazilian hiccup fish can reach a length of 12
feet and its hiccups can be heard a mile away.

It took the Democratic national
convention 49 ballots to come up
with Franklin Pierce as a presi-
dential candidate in 1852.

Painter Willem De Kooning left
Holland at age 22 and came to
America as a stowaway on a cat-
tle boat.




