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(NAPSA)—If you love peanuts,
try visiting these fun spots while
on your next trip. Many offer
unique photo opportunities. 

Peanut Destinations
Peanuts are grown commer-

cially in 15 states—Georgia,
Texas, Alabama, North Carolina,
Florida, Virginia, Oklahoma, New
Mexico, South Carolina, Louis-
iana, Arizona, Arkansas, Missis-
sippi, California and Tennessee—
and served in a wide variety of
ways throughout the country. 

That means it’s possible for
peanut fans to take their love of
peanuts on the road. 

• Celebrate USA-grown pea-
nuts at peanut festivals across the
south, like the National Peanut
Festival in Dothan, Ala.

• Stop into the cozy little sand-
wich shop in Greenwich Village,
New York, called Peanut Butter &
Company. They’re famous for their
handmade peanut butter and
unique sandwich combinations. 

• Go to Peanut Butter & Ellie’s
in Portland, Ore. This is a café for
kids, offering PB&J sandwiches
without the crust and 20 toppings
for custom creations.

• Visit the place where Dr.
George Washington Carver
started it all—Tuskegee, Ala.
Carver researched and developed
more than 300 uses for peanuts
in the early 1900s and is consid-
ered “The Father of the Peanut
Industry.” 

• What’s said to be the world’s
largest peanut—actually a statue

of a peanut—can be found sitting
atop a brick perch along the inter-
state in Ashburn, Ga. Ashburn is
also home to the world’s largest
peanut-shelling plant.

• Plains, Ga. is home to the
Jimmy Carter Peanut. This 13-
foot statue of a peanut has a smile
that resembles that of the former
president and has been around
since 1976.

• Lexington, Ky. has more
than horses. It is the home of
the Jif ® factory,  the largest
peanut butter factory in the
world. One in ten peanuts ends
up in a jar of Jif ®.

USA-grown peanuts and pea-
nut butter offer more than 30
essential nutrients and phytonu-
trients, including protein, vitamin
E, folate, niacin and magnesium;
are naturally cholesterol-free; and
have zero trans fats. So stop along
the roadside and have some boiled
peanuts—a peanut lover’s favorite
and a delicious surprise for those

who have never tried them.
Americans eat enough peanut

butter in a year to make more than
10 billion peanut butter and jelly
sandwiches. 

However, peanut butter is more
than just an ingredient in a sand-
wich. For example, here’s a new
twist on an old favorite to take on
the road:

Peanutty Trail Mix Bars

11⁄2 cups whole grain flake
cereal 

1 cup whole grain “O”
shaped cereal

1⁄2 cup chopped dry-roasted
peanuts

1⁄2 cup dried fruit such as
cranberries, raisins,
chopped apricots or figs 

1⁄3 cup honey 
1⁄3 cup packed golden brown

sugar 
3 tablespoons peanut butter

In a medium bowl, stir
together cereals, peanuts and
dried fruit. Combine honey,
brown sugar and peanut but-
ter in medium saucepan. Bring
to a boil over medium heat,
stirring constantly. Pour over
cereal mixture and stir until
well coated. With back of oiled
spoon, press mixture into
lightly greased 8-inch square
pan. Cool. Cut into 9 pieces. 

Serving size: 1 piece 
For more fun facts and health-

ful recipes, visit www.national
peanutboard.org.

Peanut Lovers Are Coming Out Of Their Shells All Across The Country

Americans eat more than 600 mil-
lion pounds of peanuts and 700
million pounds of peanut butter
each year.

(NAPSA)—For an increasing
number of American women, big is
beautiful—and they have the self-
confidence to show off that opinion. 

Whatever size you may be,
there are a few style and self-
expression questions and answers
you may care to consider: 

1. Do you appreciate your best
assets? 

2. Do you tend to follow trends? 
3. Do you take advantage of the

latest beauty techniques for the
best possible effect?

You may be able to find the right
answers for yourself with the help
of a few expert tips to make the
most of your looks from Figure
magazine, the leading magazine
celebrating the plus-size woman. It
features articles by nationally rec-
ognized authors, a glimpse at the
life and style of plus-size celebri-
ties, and an array of fashion and
beauty advice that empowers read-
ers to confidently re-create fashion
looks in their own style. Here are a
few of the publication’s suggestions:

• Care for your skin by wear-
ing a moisturizing foundation.
Stun admirers and gain new ones
using a moisturizing foundation
such as Neutrogena Healthy Skin
Liquid Makeup.

• Balance the intensity of lip
and eye colors. If you’re wearing
cranberry-colored lipstick, your
eyes shouldn’t be bare because it’ll
be too much of a contrast. 

• Pucker up luscious lips. Mois-
ture is the key. If you’re wearing
dark colors, you must keep your lips
properly moisturized at all times.
For voluptuous lips, first apply a
base coat of lip balm and then blot
your lips. Next, use a neutral lip

liner such as CoverGirl Outlast
Smoothwear Lipliner in Plum or
Wine. Blot again. Finally, apply lip-
stick-like CoverGirl Continuous
Color in Cherry Trifle or Bistro Bur-
gundy. Blot again. Blotting sets
each layer of color so it won’t fade
away. If you prefer lip gloss for a
night out, add a little shimmer with
Max Factor MAXwear Lip Colors in
Mauve Sequence or Cocoa Frosty.

• Bat glamorous eyes. Even
when you’re going for intense
looks, stick to one or two eye
shadow colors. For example, try
Neutrogena Mineral Sheers for
Eyes in Clay. It comes with a sec-
ond color to swoop from lash line
to brow bone and a second to high-
light. Line with CoverGirl Liquid
Pencil in Onyx. Finish with super-
sexy eyelashes by layering Max
Factor Lash Perfection Mascara
in Deep Blue and Soft Black.

For more information, visit
www.figuremag.com.

Putting Your Best Face And Figure Forward

Many of the latest beauty trends
help full-figured women feel and
look their best.

(NAPSA)—Chances are, you or a
relative received a digital or video
camera this holiday season. Yet for
all but the seasoned shutterbug, there
remains a problem: After capturing
all those great memories, how do you
share them?

Rather than letting them lan-
guish, you can take advantage of
free online services that let you
store and present your digital
adventures. It’s certainly a better
option than e-mailing huge video
files or “fat” photos that can clog
recipients’ in-boxes. But with so
many services to choose from,
there are many factors to consider:

• Save your money—Many of
today’s photo- and video-sharing
Web sites are free. Look for a free
site that is easy to join and use.
Find out storage and retrieval
restrictions. 

• Show and tell—Discussing
photos and videos often brings
families closer and keeps people in
touch. Find a site that can notify
everyone in your “social network”
when new photos or videos are
being shared and also when peo-
ple comment on them. Being noti-
fied of those comments is what
facilitates discussions. Your social
network includes your friends,
family, and friends of friends—
everyone you know and love.
When the people you care about
are regularly notified of each
other ’s new photos, videos and
comments, fun, meaningful dis-
cussions are sure to follow.

• Focus on convenience—
Rather than use one site to share
photos and another to share
videos, consider sites that support
both, plus other kinds of content
as well. The site should facilitate
communication around your con-
tent and provide privacy. Addi-

tionally, look for services that let
people order prints of their fa-
vorite photos. 

• Know your audience—Post-
ing digital content on public sites
isn’t the best option if privacy is
important. Consider sites that
offer a place to share digital mem-
ories (weddings, baby’s first steps,
family picnics) with a “virtual vel-
vet rope” that restricts entry. For
example, Multiply.com is a site
that lets users share content with
specific individuals, larger audi-
ences such as your family or co-
workers or even your entire social
network. You’ll have peace of mind
specifying who gets to see your
digital collections, while barring
strangers from gaining entry.

By taking these factors into
consideration, you’ll have a better
understanding of exactly what
online service best suits your
needs. Soon, you’ll be on your way
to sharing your favorite digital
collections and communicating
with friends and family in a few
easy clicks.

Making Photo And Video Sharing A Breeze

There are many free photo- and
video-sharing sites, so it’s impor-
tant to find the one that has the
best features for you.

(NAPSA)—If you’re between
the ages of 21 and 54, chances are
you’re a “co-user.” 

Don’t worry, the term isn’t as
ominous as it might sound. Co-
users are simply people who like
to combine new technologies with
traditional paper tools when
planning their schedules. The
result is a blend of paper, pencil
and computer planning used by
67 percent of white-collar work-
ers in America.

Experts, however, warn that
those  co -users  face  unique
challenges.

“Transferring information from
scribbled notes to planning soft-
ware provides plenty of opportu-
nity for error, missed meetings and
deadlines,” says Jerry Foley, mar-
keting manager for AT-A-GLANCE
planning products. “The key is to
find a smart way to maneuver
between written plans and your
computer.” 

AT-A-GLANCE may have a solu-
tion. It’s a line of paper-based
planning and note-taking prod-
ucts called Outlink. Each product
is designed to work seamlessly
with computer-based planning
products such as Microsoft Out-
look and Lotus Notes. Foley says
it’s the first system designed
specifically for co-users and that
each product helps increase pro-
ductivity by making it easier to
transfer information from written
notes to the computer and then

back again—especially important
for those on the go. 

The line’s “Task Pad,” for
example, has a specially designed
format for capturing e-mail ad-
dresses, contact names and phone
numbers. Similarly, the “Page
Jog” has a unique page hole punch
that allows calendar pages to be
pulled up as page markers that
serve as visual reminders to enter
information into a computer. 

What’s more, you can store and
mark up all types of printouts—
including calendars, contacts,
tasks and e-mails—in the line’s
“Document Tray.” The tray has a
sturdy back and an open face for
easy viewing and note-taking.
There’s also a “Pop-Up Reminder”
that beeps to alert you of upcom-
ing appointments and deadlines. 

For more information, visit
www.MyOutlink.com.

Holding A High-Tech Place For Paper And Pen

“Co-users” combine written
notes and computer planners
when making their schedules. 

****
A painter paints pictures on can-
vas. But musicians paint their
pictures on silence.

—Leopold Stokowski
***

***
Music washes away from the
soul the dust of everyday life. 

—Berthold Auerbach
***

***
Life can’t be all bad when for 10
dollars you can buy all the
Beethoven sonatas and listen
to them for 10 years.

—William F. Buckley, Jr.
***

***
Never be bullied into silence.
Never allow yourself to be made
a victim. Accept no one’s defi-
nition of your life; define 
yourself. 

—Harvey Fierstein 
***




