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(NAPSA)—Today, tens of thou-
sands of doctors and members of
the medical community nation-
wide rely on the Certified Medical
Assistant (CMA) to help stream-
line patient care—assisting with
clinical duties as well as filing
health insurance claims and man-
aging patient insurance questions
and concerns. The American Asso-
ciation of Medical Assistants,
headquartered in Chicago and
22,000+ members strong, has
compiled the following tips pro-
vided by CMAs working in med-
ical practices across the country to
help patients avoid insurance
“surprises” and ensure a success-
ful medical office visit:

1. Make sure the medical prac-
tice you are visiting is a partici-
pating provider with your insur-
ance network or plan. If not, you
probably won’t receive full cover-
age for services received.

2. Always remember to bring
the most up-to-date copy of your
insurance card to your doctor ’s
appointment to minimize billing
questions or issues.

3. Medicare and other insur-
ance providers will reject or even
deny a claim if the name on the
insurance card does not match the
patient’s name on the claim. Make
sure the name on your medical
chart is the same one on your
insurance card to avoid confusion.
If your insurance card shows your
name misspelled or otherwise
incorrect, contact your insurance
carrier immediately with the cor-
rect information so they may
update your membership file and
reissue you a new card.

4. Confirm that your contact
information is up to date at your
doctor’s office including address,
phone numbers, place of employ-
ment, and other health insurance

information for Coordination of
Benefits. 

5. Before receiving medical
care, make sure that your health
provider is familiar with your
plan and its covered services. 

6. If your insurance plan re-
quires pre-certification prior to
treatment, follow the plan’s pre-
certification guidelines to deter-
mine who is responsible for
obtaining this approval, you or
your provider.   

7. Sounds simple, but don’t for-
get your wallet or checkbook to
make any required copayments at
the time of service. Many medical
offices also accept credit card pay-
ments. Copayments are the
patient’s responsibility and pro-
viders are not required to extend
credit for copayments. Contact
your provider in advance to make
arrangements if payment will be
delayed. 

8. If you have questions about
an insurance-related issue, ask to
speak with the medical office’s
insurance claims manager, often a
CMA, who is specially trained to
handle administrative patient
issues and may be able to assist
you with a phone call to your
insurance carrier. 

9. Medical bills can be confus-

ing to read. By taking a few min-
utes to go over the charges, you
may save money in the long run.
Check to make sure that the bill
accurately reflects the procedures
you have undergone and takes
into account any applicable insur-
ance coverage you may have. Also
be aware of any duplicate charges. 

10. Mistakes happen. Contact
the appropriate provider’s billing
office if you think you’ve found
one on a bill. If you’ve received an
Explanation of Benefits from your
insurance company that you
believe contains errors, ask the
insurance company to review your
claim.

Every Certified Medical Assis-
tant has passed a national certi-
fication exam and must obtain 60
hours of continuing education
every five years in order to recer-
tify. CMAs share a common com-
mitment of providing a caring
patient experience—from sched-
uling patient appointments, tak-
ing vital signs, assisting with
clinical procedures, explaining
doctor ’s orders or managing
insurance claims from submis-
sion to payment. They often work
side by side with physicians and
other skilled practitioners mak-
ing a difference in the lives of
patients they serve. In fact, due
to the growing number of physi-
cians’ offices and outpatient care
facilities, medical assisting is
one of the nation’s fastest grow-
ing careers through 2010, accord-
ing to the United States Bureau
of Labor Statistics. For more
information on the Certified
Medical Assistant and the med-
ical assisting profession, contact
the American Association of Med-
ical Assistants (AAMA) online at
www.aama-ntl.org or call (800)
ACT-AAMA.

Want to Avoid Health Insurance Issues At The Doctor’s Office?  
Some Valuable Tips To Remember

When visiting your doctor ’s
office, confirm that your insur-
ance information is up to date.

(NAPSA)—Today’s busy Ameri-
cans can still find time for
romance—if they can remember.
According to the second annual
“Romance in America” Survey,
nearly half (45 percent) have for-
gotten a significant date—a birth-
day, anniversary or Valentine’s
Day—at least once. The battle of
the sexes continues on what holi-
day is easiest to forget—one in
three men (31 percent) say they
have dropped the ball on Valen-
tine’s Day, while one in three
women (30 percent) have forgotten
the special day they said, “I do.”

It turns out children are not
the problem. Couples without chil-
dren are nearly as likely to forget
important dates (75 percent) as
parents facing diapers, homework
and school lunches (79 percent). If
just remembering wasn’t enough,
many Americans want more than
the traditional gifts like flowers
and candy, as an expression of
romance. As a matter of fact, a
plurality (42 percent) feels that a
romantic vacation is the best gift.

With such a large focus on holi-
days and special occasions, which
often get lost on the calendar, cou-
ples are looking for more mean-
ingful ways to bring out the
romance in their everyday lives.

Rather than presenting that spe-
cial someone with a bunch of roses
and a guilty grin, here are a few
easy, convenient and fun ways to
make those special times together
last a lot longer than flowers or a
box of chocolates.

Pack your bags. Get away for
the weekend with Doubletree
Hotels’ Sweet Romance Getaway
package. Each hotel plays “romance
concierge,” providing couples with a
Sweet Romance Selections bro-
chure—a guide to romantic hot
spots and activities—helping to
ensure every moment of the get-
away is memorable. Other ameni-
ties include deluxe accommoda-
tions, early check-in and late
checkout, a bottle of sparkling wine
and breakfast in bed.

Play hooky. Everyone loves a
day off. Arrange a surprise holi-
day for you and your sweetie to

spend the day enjoying one
another ’s company doing the
things you love. Take a leisurely
drive or pack a lunch and share a
picnic in the shade; either way
you won’t have to think about the
office once.

Cuddle up. Restaurants can
be loud and impersonal. Instead of
going out, get a babysitter to take
the kids out for an evening while
you and your sweetheart create a
warm and cozy environment at
home. Snuggle up to a romantic
movie and a bottle of your favorite
wine or tasty dessert.

Star gaze. Mark your calendar
during a full moon and take a
romantic stroll with your beloved
hand-in-hand under the stars.
Enjoy the scenery overhead or
simply spend the evening gazing
into each other’s eyes.

Look into the future. Get out
that sunscreen and shovel for
some much needed fun in the sun.
Grab your sweetie and spend a
day at the beach building a sand-
castle that represents your dream
home together. 

To find out more about roman-
tic getaways any time throughout
the year, couples can visit
www.doubletree.com/romance, or
call 1-800-222-TREE.

Year-Round Romance 

(NAPSA)—In business, the right
presentation can be the difference
between landing an account and let-
ting one slip away—or between get-
ting a promotion and being lost  in
a crowd of co-workers. That’s why
business experts suggest looking at
an upcoming presentation as an
opportunity to shine and not as a
moment to dread. 

So how do you prepare for that
big moment? Experts offer these
tips:

• Talk The Talk—Practice
delivering your presentation in
front of friends and family. Be
sure to speak slowly and clearly—
people often mumble or speak fast
when they are in front of a group.
Remember that you are there to
communicate a message or idea.
Try to be as clear as possible. 

• Be Memorable—Leaving
behind an impressive hard copy of
your presentation can help give
you an edge over the competition.
It can leave your audience with a
lasting sense of how you do busi-
ness and how valuable you are. 

• First Impressions Count—An
effective way to quickly grab
attention is to create a title page
with a visual impact. Try using a
high-quality, durable product,
such as Oxford’s ViewFolio Plus
Twin Pocket Folder, to frame the
attention-grabbing cover page in a
professional manner. The folder
holds CDs while showcasing (and
protecting) your hard work.  

• Offer Multimedia Options—
In addition to handouts, consider
distributing a copy of your presen-
tation on a CD or data stick.
Doing so not only provides an easy
way to share data but it shows off

your technological know-how as
well. Also, it’s a great way to
accommodate your audience, as
some people prefer reviewing
printed copies, while others like to
see documents on their computer
screen. Just always remember to
label your disk with a title, date
and your contact info—otherwise,
your hard work might get lost in a
sea of office clutter. 

• The Right Tools—Regardless
of your audience, it’s essential to
choose the right material to show-
case your work. Presentation mate-
rials featuring high-quality embell-
ishments are a great way to
impress even the most discriminat-
ing executive. For example, Oxford’s
stunning Monogram Executive
Twin Pocket Folders feature hand-
etched foil embossing and profes-
sional colors, as well as a die-cut
area for displaying business cards.

For more tips on creating win-
ning presentations, visit the Web
site www.pendaflex.com. 

How To Dress A Presentation For Success

Be Prepared—A first impression
can make or break a business
presentation. 

(NAPSA)—A movie star at the
age of 4 who really knew how to
dance and sing, Shirley Temple
performed with some of Holly-
wood’s brightest stars and
remains an American icon. One
way to learn more about this clas-
sic star is to view the recently
released Shirley Temple Collec-
tion, which includes “Heidi,”
“Curly Top” and “Little Miss
Broadway.” 

Low-calorie sweeteners can
play an important role in a weight
management program that
includes exercise and a healthful
diet. Studies show that when low-
calorie sweetened foods and bev-
erages are substituted for their
conventional counterparts, people
consume fewer calories when they
don’t know about the substitution.
Low-calorie sweeteners can pro-
vide a choice for weight conscious
individuals seeking great tasting
foods without the calories.

A high-speed Internet service
has been developed just for small
business. For home offices, the
Direcway Professional service is
generally recommended. For
small businesses looking for con-
nectivity at a commercial location
for up to five users, there’s the
Small Office and the Business
Internet plan. To learn more, log

on to www.dwayforbiz.com.
Consumers can now sign up for

a free service that walks people,
step by step, through the setup
and maintenance of an aquarium
with an ongoing series of fish care
e-mails. TetraCare (available free
at www.tetra-fish.com) can mini-
mize the “intimidation factor” of
setting up an aquarium, even if
it’s your first.

Some online supplemental edu-
cation programs use a proven
method of teaching-worksheets-
which are a convenient and very
affordable alternative to other
tutoring programs. Programs
such as that offered by MIND-
sprinting evaluate the student,
tailor a program for that student
and assign lessons based on the
student’s performance. 




