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(NAPSA)—An alarming num-
ber of Americans fail to make the
grade when it comes to financial
literacy. The results of a recent
Roper Poll commissioned by the
American Institute of Certified
Public Accountants (AICPA)
reveal that many people lack a
basic understanding of how to pre-
pare for their short- and long-term
financial needs.  

For example:
• Nearly two-thirds of Ameri-

cans 65 and older do not feel fully
confident that they have the
knowledge they need for adequate
retirement planning;

• Three quarters of Americans
have never heard of ERISA, the
Federal law established in 1974 to
protect their pensions benefits;

• Nearly half of those who
responded are unfamiliar with the
impact a 401K plan can have;

• A quarter of those surveyed
said they would file for bank-
ruptcy if faced with an unmanage-
able financial emergency.

These unsettling statistics
have compelled the country’s
CPAs—through the efforts of the
AICPA—to launch a program to
help Americans become more
financially astute. Called 360
Degrees of Financial Literacy, the
multi-faceted effort is designed for
everyone from school-age children
to retirees.

Indeed, the underlying theme
of the program is that financial
literacy is a life-long process.
“Beginning with pennies in a
piggy bank and continuing to
estate planning, Americans need
financial knowledge depending on
where they are in their lives,” said
Barry Melancon, President and
CEO of the AICPA.

Melancon added that the
degree of financial literacy has a
direct correlation to the economic
strength of our society.

According to U.S. Comptroller
General David Walker, CPAs are
the right individuals for this task.
Walker—himself a CPA—said,
“Every time CPAs improve a
client’s financial condition, they are
by extension contributing to the
economic well-being of our nation.”

360 Degrees of Financial Liter-
acy will build on earlier AICPA
financial-education efforts. For
example, the Institute and the
National Endowment for Finan-
cial Education last year produced
a “Disaster Recovery Guide” to
help victims of disasters regain
financial security.  

The American Institute of Cer-
tified Public Accountants is the
national, professional organiza-
tion of CPAs, with more than
340,000 members in business and
industry, public practice, govern-
ment and education. 

To learn more, please visit
www.aicpa.org/financialliteracy.

CPAs Launch Financial Literacy Program

Experts say financial literacy has
a direct correlation to the eco-
nomic strength of a society.

(NAPSA)—Stephanie Garcia
loves animals, especially her dogs.
So when she learned about a
police dog that was killed protect-
ing its human partner because it
didn’t have a bulletproof vest, she
knew she had to do something. 

“Police officers must love their
dogs the way I love my dogs,”
Stephanie said. “The officers get
vests to protect their lives. I
wanted to make sure that the
police dogs were protected, too.”

After doing some research on
the Internet, Stephanie decided to
raise money to equip her home-
town K-9 unit at the Louisville,
KY, Metro Police Department.
Members of her local 4-H clubs
readily agreed to help her raise
money to outfit the local police
department’s seven dogs with bul-
letproof vests, and they estab-
lished Heroes on Paws, a not-for-
profit organization, for their
fund-raising work.

The project was a huge success
in Louisville. Word spread through-
out the law enforcement and phil-
anthropic communities. Four years
and $30,000 later, 16-year-old
Stephanie and the 40 4-H mem-
bers who work with her on Heroes
on Paws have outfitted a total of 34
police dogs with bulletproof vests in
the Midwest. The teens vow to out-
fit police dogs with vests as long as
there is a need. And they continue
to raise money for Heroes on Paws
by holding an annual Mutt March,
a dog walk-a-thon, in the fall. 

Stephanie wanted to find other
ways to serve the community, so
she expanded the caring of Heroes
on Paws by starting Little Heroes

on Paws. It’s a collection drive for
stuffed toy dogs that 4-H members
and pet therapy group volunteers
give as gifts to sick, disabled and
displaced kids when they visit the
children with their real dogs dur-
ing pet therapy sessions. The
young people have collected 5,000
stuffed “little heroes” so far. 

“These kids are scared, and
many of them don’t have any-
thing. The toy dogs make them
happy because somebody cared
enough to give them something to
hold on to when they were afraid,”
Stephanie said. 

4-H is full of compassionate
young people just like Stephanie
who see a need in their communi-
ties and find a way to meet it. They
are part of a community of young
people across America who are
learning leadership, citizenship
and life skills. You can become part
of the 4-H adventure. Visit
www.4husa.org to learn more. 

4-H “Heroes On Paws” Protects K-9 Dogs

Stephanie Garcia with one of
the K-9 recipients of her bullet-
proof vests.

Aging Guide 
Delivers Answers

(NAPSA)—Older adults and
concerned caregivers now have a
powerful ally in a newly published
reference. The book helps answer
an age-old health question: “Is
this normal?”

“The Merck Manual of Health
& Aging” (Merck & Co., Inc.,
$29.95) provides in-depth infor-
mation on preventive medicine
and good nutrition, understanding
diagnostic tests, communicating
health care needs, and home
safety.

One section of the reference
even focuses on social, legal and
ethical issues affecting older
adults—including coping with
change, intimacy and aging—and
advance directives, such as living
wills.

Published as a not-for-profit
service by pharmaceutical com-
pany Merck, the new reference is
available wherever books are sold.

(NAPSA)—Documents are han-
dled in a number of ways in today’s
office. On a daily basis, office work-
ers copy, print, fax and scan, using
desktop or stand-alone devices.
Many offices have a variety of
equipment to complete these tasks,
and each machine needs different
consumables like toner cartridges,
imaging units, and paper—often
with their own ordering and
replenishment processes. Plus,
more devices mean more mainte-
nance calls, more maintenance
calls mean more downtime, and
more downtime means work that
isn’t getting done on time. 

To reduce these frustrations,
you might consider a multifunction
product (MFP) for your office,
which consolidates multiple func-
tions like copying, printing, scan-
ning, and faxing into one system.
MFPs can be a powerful productiv-
ity tool for the office worker. Com-
bining functions makes it easier for
employees to copy, print, scan and
fax documents and cuts costs on
supplies, maintenance and service
of multiple units. Powerful con-
trollers—think of a controller as
the brains of the system—allow
MFPs to process multiple jobs con-
currently. One employee can scan
documents while another sends a
print job, saving valuable time. 

MFPs can also provide an enor-
mous space-saving benefit—provid-
ing all the capabilities of numerous
office machines in a single unit. 

Office workers are using MFPs,
such as Xerox’s WorkCentre™ Pro
devices, to increase productivity
and streamline business processes.
MFPs represent the most up-to-
date technology and are capable of
shuttling information and knowl-
edge effortlessly between the paper
and digital worlds. 

MFPs offer a variety of speed
ranges and capabilities, for small
offices up to the enterprise level.
They can be purchased as basic
copier/printers, or can have the
added functionality of scanning,
faxing and even e-mailing. Scan-
ning options allow people to elimi-
nate steps in common work
processes by scanning from the
device to the network, or even
directly to e-mail. In addition,
MFPs can help save time with “fin-
ishing” features like collating, sta-
pling and booklet making.  

In offices that print and copy
high volumes of documents, speed
is a critical component in stream-
lining workflow processes. A clear
benefit of MFPs is raw speed. Pow-
erful engines can produce up to 90
pages per minute, which means
people in even the busiest offices
will rarely wait for a document.  

No matter how your office
uses documents, there is an MFP
that will suit your needs and
help make your work more pro-
ductive and cost effective. For
more information, please visit
www.xerox.com/office.  

Multifunction Systems Save Time, Money And Space

Machines that copy, scan, print
and fax can help businesses
save time, money and space.

(NAPSA)—If you suffered from
food poisoning this year, you had
lots of company. The Centers for
Disease Control and Prevention
estimate that 76 million Ameri-
cans fall ill to some 250 diseases
caused by food-borne illness every
year.

Historically overlooked as a
source of foodborne illness are
fruits and vegetables. For in-
stance, disease outbreaks, includ-
ing a hepatitis A outbreak in
strawberries provided in school
lunches ,  prec ip i tated  more-
detailed government inspection of
imported fruits in the late 1990s.

Outbreaks like these create
renewed public interest in food
sanitation, an interest that is not
lost on investors who are looking
for companies that have developed
effective methods of killing
pathogens in fruits and vegeta-
bles. One such company, e-Food
Safety.com, Inc., has introduced a
Food Safe Program that uses
ozone or electronic pasteurization.
This chemical-free solution
reduces or virtually eliminates
pathogens at the packinghouse or
distribution center. Additionally,
because pathogens are continu-
ously eliminated for up to 30 days,
shelf life of fresh fruits and veg-
etables is also extended, reducing
spoilage and waste both at the
retail and consumer level. 

Studies have shown that ozone
leaves no residue in the water or
on the product. It actually breaks
down and returns as oxygen. The
result is no color or flavor change. 

The market for this pathogen-
killing technology is huge. The

USDA suggests that the annual
value of all food consumption in
the U.S. totals $760 billion. Of
this total consumption, 18 per-
cent, or $137 billion, is spent on
fruits and vegetables. A recent
article in “The Investor’s Business
Daily” reports that food monitor-
ing has the potential to be the
next big technology. 

e-FoodSafety.com (OTC sym-
bol: EFSF.OB) is the only com-
pany with a patented process that
can boast an entire system dedi-
cated to protecting, certifying and
delivering safe food products that
exceed current FDA require-
ments. The company is expected
to turn profitable for its fiscal
year ending April 2005 and
expects strong sales and earnings
growth.

To learn more about the com-
pany, visit www.e-FoodSafety.com. 

The Business Of Keeping Food Healthy

According to the National Insti-
tute of Diabetes and Digestive
and Kidney Diseases, food poi-
soning is caused by ingesting
food contaminated with bacteria
or other pathogens.

***
A celebrity is a person who
works hard all his life to become
known, then wears dark glasses
to avoid being recognized.

—Fred Allen
***

***
Man has his will, but woman
has her way.

—Oliver Wendell Holmes
***

***
There are two theories to
arguin’ with a woman. Neither
one works.

—Will Rogers
***

***
Do not go where the path may
lead, go instead where there is
no path and leave a trail.

—Ralph Waldo Emerson
***




