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(NAPSA)—Mosquitoes can be a
big problem for small to medium-
sized businesses.

That’s the word from experts
who say mosquitoes are more than
a nuisance. With growing concerns
about the spread of West Nile
virus, Chikungunya and other dis-
eases, they can present a serious
health threat to employees and, in
many cases, to customers as well.

Fortunately, there are tech-
niques for combating mosquitoes
that are designed with businesses
in mind.

For example, a company that
has been a leader in pest control
for 85 years—Terminix—offers an
exclusive solution with natural
active ingredients. Called the
Attractive Targeted Sugar Bait®,
or ATSB*, it is not a barrier or
repellent. Rather, it is a solution
that puts an end to the mosquitoes
that can take over outdoor spaces.

Once a month during mosquito
season, a commercial service profes-
sional strategically treats nonflow-
ering vegetation and other places
that mosquitoes frequent with an
environmentally friendly solution
containing sugar from fruit extracts
and encapsulated garlic oil that are
safe around people, pets and food.
“A sugary syrup in the bait helps
attract mosquitoes to feed and the
garlic acts as a gut toxin,” says
Stanton Cope, Ph.D., Director,
Entomology and Regulatory Ser-
vices, Terminix International. The
mosquitoes are attracted to the bait,
eat it and then die—more than 90
percent in the three weeks following
an application.

Plus, it’s effective on a wide
range of mosquito types, including
hard-to-control urban species
(e.g., Asian tiger mosquito). And
with monthly treatments, mos-
quito problems at your business

will be greatly reduced.
Although the ATSB service is

designed to deliver maximum effec-
tiveness, it’s safe around people
and pets. It won’t harm the envi-
ronment either because the active
natural ingredient is garlic oil.

When a company is in need of
immediate relief from mosqui-
toes, Terminix Commercial can
also set up what’s known as a
knock-down treatment. Used in
conjunction with the ATSB sys-
tem, it can provide quick results
while the bait-and-kill solution
becomes established.

Knock-down treatments may
be applied every 21 days during
the mosquito season or 48 hours
before an event.

In places where water doesn’t
drain properly or other areas
where standing water conditions
can’t be avoided, larvicide applica-
tions are available that will pre-
vent mosquito larvae from devel-
oping into breeding, biting adults.
In some locations, Ultra-Low Vol-
ume (ULV) fogging, often applied
to extensive areas such as neigh-
borhoods and large commercial
properties, is also available.

To learn more, visit www.ter
minix.com/Commercial.

A Sweet—And Effective—Way To Combat Mosquitoes

There are techniques for combat-
ing mosquitoes that are designed
with employees and customers in
mind.

*Terminix’s Attractive Targeted Sugar Bait solution is patented technology distributed exclu-
sively to Terminix by Universal Pest Solutions, LP.

ProtectYour Retirement
(NAPSA)—A new rule out of

Washington could well make
retirement saving even harder,
particularly for the middle class—
but there is something you can do
about it.

The Problem
The Department of Labor has

proposed a retirement regulation
that will limit access to financial
advice, limit choices and ulti-
mately raise the cost of saving
with additional fees and higher
costs. Savers in brokerage
accounts will no longer be able to

receive the same level of advice
from their financial adviser with-
out paying more, often for services
they do not want or need. Without
this advice, savers will have to go
it alone or perhaps turn to the
Internet for guidance.

While the regulation is likely
well intended, its unintended con-
sequences will harm the savers
most in need of guidance. In fact,
98 percent of IRA investors with
less than $25,000 are in a broker-
age account.

What’s Being Done
Many people are asking their

legislators where they stand on
this situation. Anyone can write to
www.house.gov and www.senate.
gov about this or any issue.

Learn More
For further facts about how

the rule can impact your retire-
ment savings, visit www.keep
retirementopen.com.

Most Americans work hard to
save for their future. New regula-
tions shouldn’t make it harder.

(NAPSA)—If you’ve been
thinking—or just dreaming—of a
remodeled or upgraded kitchen, a
look at the latest trends may
prove inspiring.

Industry experts say today’s
kitchens are influenced, on the one
hand, by the very industrial appli-
ances you see in restaurants and on
the other, by the maker movement
in genres such as foodie, reclaimed
and do-it-yourself. Particularly pop-
ular are these four styles:

Kitchen Design Trends
1. The Classic Kitchen. For

this look, use bold colors and mix
and match materials used for cab-
inets and countertops. Open
shelving is still popular, but glass
doors with and without pattern
are trending as well.

When it comes to the kitchen
sink, it ’s all about the basin.
Modular or apron sinks, and sin-
gle-basin sinks are where the
flow is going. Sleek and profes-
sional-grade stainless steel appli-
ances serve to balance the color
scheme of this kitchen while fur-
nishings provide pops of colors
and feature larger-scale hard-
ware. Fixtures feature warm fin-
ishes in tones of gold, brushed
brass and copper.

It’s a bright idea to light up this
kitchen with distinctive, unusual
lighting pieces over an island or
dining table. Look for tiles that tell
of texture, geometrics, neutral
shades, artisan looks and crafts-
manship to use against the wall.

2. Farmhouse Kitchen. For a
homemade attitude with a farm-
to-table feel, go for brightly col-
ored or neutral painted cabinets.

Find lighting, furniture and
accessories that have a handmade,
antique feel. They don’t actually
have to be old. Distressing the new
can be nice and it’s easily done
with certain stain techniques and
a little roughing up of the wood.

Wrought iron and dark metals,
natural stone and reclaimed mate-
rials add to the warm and inviting
atmosphere.

3. Black and White Kitchen.
Here, high contrast and bold
graphic patterns in classic black
and white create a backdrop for a
few pops of color in accessories
and kitchenware.

The restaurant influence is
particularly prominent in this
kitchen and so is Factory Chic,

consisting of dark, rich painted
wood, modular and apron sinks,
with lots of built-in accessories
and professional-grade appliances.
Use task lighting to highlight
focal points such as wall sconces.

4. The Sophisticated Natu-
ralist Kitchen. For a bright clean
look, this kitchen comes in several
shades of gray or brown. Soft, nat-
ural-colored or palely painted
wood adds a refined vintage look.

Organic textures in rugs and
linens provide depth while accent
colors are understated and
nature inspired.

Sleek, professional-grade, stain-
less steel appliances balance out
this look and blend beautifully
with the gray color pallete.

For reliable, heavy-duty, profes-
sional-grade, stainless steel appli-
ances, many people turn to the
Frigidaire Professional series.
These offer a simple design and
elevated cooking experience and fit
in just about any new or current
home. The collection is affordably
priced and compatible with stan-
dard-sized spaces so each piece can
easily fit into existing kitchens.

When shopping for appliances,
it’s also a smart idea to look for:

•Convenient storage options,
so snacks and meal ingredients
are easily accessible.

•Energy-efficient and multi-
functional options that make food
prep, storage and cooking more
convenient and provide small-
space solutions.

•Seamless integration of tech-
nology paired with a universal
design accessible for any age and
ability, especially as aging-in-
place and multigeneration homes
are increasingly popular.

Learn More
For further facts, tips and

trends, go to www.frigidaire.com.

What’s Cooking In Kitchens Today

The latest decorative accessories
and appliances can help you
cook up a new look for your
kitchen without a costly remodel.

(NAPSA)—The majority of
funding for St. Jude comes from
individual contributors. Because of
their support, families never
receive a bill from St. Jude for
treatment, travel, housing or
food—because all a family should
worry about is helping their child
live. Visit www.stjude.org.

* * *
In the event of an accident

where it’s impossible to call for
help, a medical alert device from
Bay Alarm Medical can immedi-
ately connect the injured to emer-
gency services. Because that per-
son’s medical history is on file,
first responders can more easily
treat him or her.

* * *
Some 25,000 American lives may

be saved if families, doctors, emer-
gency personnel and communities
use the information provided in a
toolkit designed to prevent opioid
abuse and overdose. You can down-
load the Opioid Overdose Preven-
tion Toolkit from the Substance

Abuse and Mental Health Services
Administration at http://store.
samhsa.gov/product/Opioid-Over
dose-Prevention-Toolkit-Updated-
2014/SMA14-4742.

* * *
FOODsniffer is an innovative

device that lets you test beef,
pork, poultry and fish for fresh-
ness and quality. You can save
money and perhaps save yourself
from a stomachache. Learn more
at www.myfoodsniffer.com.

Egyptians used a form of tooth-
paste over 1,500 years ago.

Tooth decay is the second most
common disease in the U.S., sur-
passed only by the common
cold.

***
When I am painting I have a general notion as to what I am about.
I can control the flow of paint: There is no accident.

—Jackson Pollock
***

***
Every good artist paints what he is.

—Jackson Pollock
***

***
The strangeness will wear off and I think we will discover the
deeper meanings in modern art.

—Jackson Pollock
***

***
It’s on the strength of observation and reflection that one finds a
way. So we must dig and delve unceasingly.

—Claude Monet
***

***
Learn diligence before speedy execution.

—Leonardo da Vinci
***

***
A work of art which did not begin in emotion is not art.

—Paul Cezanne
***

***
Have no fear of perfection, you’ll never reach it.

—Salvador Dali
***




