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(NAPSA)—There is mounting
evidence that exercise can help to
reduce the risk of certain diseases
and conditions, including Alz-
heimer’s disease, diabetes, heart
disease, osteoporosis and arthri-
tis. In fact, numerous studies have
shown that diet and exercise can
also help ward off cognitive prob-
lems and memory loss, while
improving sleep and boosting
mood and self-confidence.
Many believe exercise plays the

single most important role in
slowing the aging process. In fact,
there is even some indication that
exercise combined with a balanced
(as opposed to trendy) diet can
actually work to reverse the aging
process, allowing people to remain
healthy and active well into their
70s and 80s.
Dr. Henry Lodge, one of the

leading proponents of this theory,
has written extensively on how the
body is in a constant state of decay
and repair. As the body ages, the
chemical responsible for decay
works faster than the chemical
responsible for regeneration. Exer-
cise reverses that equation and
allows the body to repair itself at a
faster rate, which Dr. Lodge says
can help slow down and even re-
verse the aging process.
Unfortunately, Americans have

been getting more and more
sedentary over the years while
turning to quick fixes to make up
for it. To fight this tendency, Chris
Crowley, who, along with Dr.
Lodge, is the author of the best-
selling book “Younger Next Year,”
suggests making exercise a part of
your daily routine, something
that’s up there with brushing your
teeth and combing your hair.
If willpower alone isn’t enough

to get you there, Crowley is hold-
ing a Younger Next Year Total

Immersion Week at the Aspen
Club later this month. The pro-
gram is aimed at busy profession-
als who don’t have the time to set
up a program on their own. It’s
the sort of quick fix that’s de-
signed to have long-lasting bene-
fits as the program trains partici-
pants on how to incorporate the
concepts of Younger Next Year
into their everyday lives.
“They give you everything you

need to be successful at home,”
notes Jill Belconis, a Chicago area
CEO who attended last year.
“Aspen is such a beautiful setting,
too,” she notes, “which really fits
in with the theme that this is not
just about extending your life but
enjoying it, too. The healthier you
are, the more you can enjoy the
rest of your life.”
The Aspen Club is currently

accepting reservations for the
Younger Next Year Total Immer-
sion Week, beginning Sunday,
September 21st. Aspen Club will
pay for your ride via the Colorado
Mountain Express from Denver to
Aspen and return.
To learn more or register, visit

www.aspenclub.com/younger-next-
year.

A Program DesignedTo SlowThe Aging Process

A program located in Aspen, Col-
orado shows people how to use
exercise and diet to slow the
aging process.

Recovery Due to
Packaging Issue of

OFF! Botanicals® Insect
Repellent I (4 oz. Spritz)
(NAPSA)—SC Johnson has an-

nounced that it is voluntarily re-
covering OFF! Botanicals® Insect
Repellent I (4-oz. Spritz) in a clear
plastic bottle. The product was
manufactured between December
2011 and April 2014.
The recovery is due to a pack-

aging issue that could impact

some containers of OFF! Botani-
cals® Insect Repellent I (4-oz.
Spritz). The packaging issue does
not affect proper use of the prod-
uct, but could permit the sprayer
of the product to be removed from
the bottle more easily than
intended. In the unusual circum-
stance where a consumer could
remove the sprayer from the bot-
tle and drink its contents, the liq-
uid could be harmful if swallowed.
SC Johnson has received no

reports that consumers have
removed the sprayer or of any
injuries. Nevertheless, because
the packaging does not meet SC
Johnson’s high standards, the
company voluntarily decided to
initiate a product recovery.
The recovery applies only to

OFF! Botanicals® Insect Repellent
I (4-oz. Spritz) and not to OFF!
Botanicals® Lotion, OFF! Botani-
cals® Towelettes or any other OFF!
product. Consumers will be pro-
vided with either a full-value
product coupon or refund.
Consumers who purchased this

product (see picture)—packaged
in a clear plastic bottle—should
call 1-800-252-2078 to receive
refund instructions as well as in-
structions for the appropriate dis-
posal, which can also be found on
the product’s label.
For additional information,

consumers can also visit www.
botanicals-info.com.

Due to a packaging issue, the
product is being recovered.

The board game Mancala may date
to as long ago as 3000 B C.

(NAPSA)—Good news for
homeowners trying to choose
among beauty, function and
responsible sourcing when it
comes to flooring: As famed archi-
tect and designer Vern Yip points
out, you can now get all three—
with cork. A longtime champion of
sustainable design, the HGTV
star is constantly looking for eco-
friendly materials with a fashion-
forward appeal that can adapt to
just about any taste.
“The variety of choices available

to environmentally conscious con-
sumers today is remarkable,” he
begins. “Sustainable design and
decor options have come of age and
the advances in cork flooring fin-
ishes are a great example.”
Recognized for being soft on the

feet and warm to the touch, cork
flooring is often ranked high on
comfort and durability but was
sometimes overlooked for its limit-
ing design options.
New technology lets the look of

cork flooring range from tradi-
tional and vintage to artistic and
modern, presenting an array of
exquisite design possibilities. In
fact, cork’s versatility offers fin-
ished looks that can emulate
hardwood, marble and other tex-
tured surfaces.
As Yip explains, “Thanks to its

diverse, modern and natural look,
cork flooring gives us elegant
designs that are as eye-catching as
they are functional. New finishes
give it a chameleonlike quality
that fits any room aesthetic.”
Today’s printing techniques

mean cork can be matched to vir-
tually any color, tint or shade
imaginable. For example, if you
love the look of marble but not the
fact that it’s cold to touch, cork
flooring can be a great alternative.

If you want a rustic look, you
can consider designs in colors such
as deep mahogany or rich chocolate
brown that can create a warm look
and feel. If you’re decorating a
child’s room, you can combine cork
planks in different colors, styles or
textures for a playful appeal.
In open-concept homes, cork

flooring complements a variety of
different wood stains, effortlessly
bringing together colors from fur-
niture, doors, cabinets and more.
You can mix and match light with
dark for added pop.
To give your kitchen a retro

appeal, geometrical and angular
floors are making a comeback in a
big way. Try zigzag, herringbone
or chevron patterns for some mid-
century flair.
Cork’s versatility, beauty and

the fact that its production does
not result in any trees being cut
make it a favorite among green-
living advocates.

Learn More
To explore the look of cork

flooring, visit www.realcork
floors.com.

Cork Pops BeyondThe Bottle

Cork flooring design options
have evolved greatly over the
past few years.

(NAPSA)—October is Energy
Action Month, a time to take
action to save energy. Did you
know that your heating and cool-
ing systems and appliances aren’t
the only things in your home that
use energy? It takes a great deal
of energy to treat and deliver
water to your home, as well as
heat that water to shower, shave,
and launder shirts.
If you want to save energy—as

well as water and money—start
with your shower. Showering is
one of the leading ways we use
water at home, accounting for
nearly 17 percent of residential
indoor water use. For the average
family, that adds up to 40 gallons
of water per day—or nearly 1.2
trillion gallons of water used
each year nationwide just for
showering!
That’s why the U.S. Environ-

mental Protection Agency (EPA)
has also declared October to be
Shower Better Month. By swap-
ping out your showerhead with a
model that has earned the EPA’s
WaterSense® label, your family
can save the amount of energy it
takes to power your home for 13
days, enough water to wash 70
loads of laundry, and more than
$70 in energy and water costs
every year.
WaterSense labeled shower-

heads are available in a wide vari-
ety of styles and prices. Most

importantly, all models that earn
the label must be independently
certified for both efficiency and per-
formance. So you can enjoy a satis-
fying spray while saving water,
energy, and money—in other
words, you will shower better!
Make the “drops to watts” con-

nection and stop sending water,
energy and money down the drain.
Swap out just one showerhead in
your home with a WaterSense
labeled model this Energy Action
Month and start saving. For more
information about WaterSense
labeled showerheads and the
energy-water connection, visit
www.epa.gov/watersense.

Shower Better and Save with Satisfaction

WaterSense labeled shower-
heads save water, energy and
money.

Note to Editors: October is Energy Action Month, as well as EPA’s Shower
Better Month, a time when consumers can save energy and water while ensuring
shower satisfaction by looking for a WaterSense labeled showerhead. With a few
small edits, however, this story can run anytime of year.
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With peppers, bigger might not be better, especially if you like them
hot. Generally, the smaller the pepper, the hotter, and none of the
hottest peppers in the world are more than three inches long.

Capsaicin is the alkaloid ingredient that gives peppers their heat. The
capsaicin content is greater in the hot peppers than the bell peppers,
and is also affected by climate conditions, geographic location and
the age of the fruit.

When handling peppers, especially if it is a pepper you have never
used before, wear gloves. The volatile oils present in some peppers
can blister skin or trigger an allergic reaction.




