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(NAPSA)—There’s good news
for consumers concerned about
the threat posed by identity
thieves. Increasingly, the financial
services industry is looking for
ways to help consumers protect
themselves from identity theft.

Recent research conducted by
the Better Business Bureau with
Javelin Strategy & Research indi-
cates that over nine million Ameri-
cans became victims of identity
theft in 2004. Experts say identity
theft remains the number-one con-
cern among consumers contacting
the Federal Trade Commission.

In response to this concern,
card companies are developing a
number of benefits and services to
help cardmembers combat iden-
tity theft. American Express, for
example, cites the following:

• Identity Theft Assistance, a
free benefit that provides access
to representatives who are on call
24 hours a day, seven days a
week, to offer tips on identity
theft prevention and to help you
navigate the recovery process if
you are a victim.

• Identity Protection, which
provides enrolled members with
coverage of up to $15,000 to cover
costs incurred as a result of iden-
tity theft. Counselors are also
available to guide customers
through the process of recovering
their losses.

• CreditSecure®, which pro-
vides enrolled members with pro-
tection against identity theft and
credit card fraud by monitoring
credit profiles and notifying Amer-
ican Express® Cardmembers of
any changes.

In addition, through the com-

pany’s Fraud Protection Guaran-
tee, whenever American Express
Cardmembers use the Card—
online or off—they will not be held
responsible for any fraudulent
charges.

The following tips are also
recommended to help consumers
reduce their risk of identity
theft:

• Do not give out your Social
Security number to people or com-
panies you do not know.

• Before disclosing personal
information, make sure you know
why it is required and how it will
be used.

• Shred information you no
longer need that contains person-
ally identifiable information and
account numbers.

“With identity theft continuing
to be top of mind for consumers,
it’s important for people to under-
stand how they can minimize
their risk,” said Peggy Maher,
Senior Vice President, American
Express. “Services such as Iden-
tity Theft Assistance, Identity
Protection and CreditSecure are
all ways that we can add value for
our Cardmembers and help them
feel more secure.”

More information is online at
w w w. a m e r i c a n e x p r e s s . c o m /
idtheftassistance about these
and other benefits and services.

Minimizing The Risk Of Identity Theft

“With identity theft continuing to
be top of mind for consumers,
it’s important for people to
understand how they can mini-
mize their risk,” said Peggy
Maher, Senior Vice President,
American Express.

Cartoon Character Helps
Animate Millions Of Kids 

(NAPSA)—What does Dewey
Does do? Dewey Does 110 percent
with his “can do philosophy” and
inspires children across America.

Originally a motivational char-
acter on T-shirts, the Dewey Does
brand has quickly grown into
books, toys and games being

America’s first animated sports
role model. The Dewey Does book
series “Heroes Start as Kids!”™, by
John Cooper, published by New
York-based ABC-123 Publishing,
received excellent reviews. 

James Cox of Midwest Book
Review says “’First Day’ will leave
young readers eagerly awaiting
the next Dewey Does adventure.” 

There are collectable sports
figurines and “sing along” musi-
cal sports dolls, each with its
own unique jingle, considered
top sellers in 2005 and Christ-
mas favorites. A Dewey Does 110
percent TV show is in production.

Entrepreneur Thomas Kinslow
wanted to create a character that
children could embrace. Dewey
Does speaks to youth about obe-
sity and being active with his 110
percent stay Healthy & Fit mes-
sage. “Dewey Does inspires chil-
dren and parents to exercise and
Get Your Sports On!™,” says
Kinslow. For more information,
visit www.deweydoes.com or e-
mail admin@deweydoes.com.  

What does Dewey do? He helps
kids live healthier lives, inspiring
them to exercise more.

(NAPSA)—Despite their size
(1/8” to 3/8” long), fire ants are
dangerous pests. Americans spend
approximately $6 billion annually
on control measures, medical
treatments and damages related
to fire ants, according to the U.S.
Department of Agriculture’s Agri-
cultural Research Service (ARS).

According to Orkin, Inc., these
reddish-brown insects, named for
their fiery stings, are territorial
pests that send out alarm
pheromones, or signals, climb out
of mounds and sting to defend
their homes. Fire ant stings typi-
cally cause small blisters or pus-
tules to form at the site of each
sting. Blisters itch and burn while
healing and are prone to infection
if irritated.  

Of the several species of sting-
ing ants, the red imported fire ant,
which has infested more than 321
million acres in 12 southeastern
states and Puerto Rico according
to the ARS, is the most aggressive.
In fact, red imported fire ants pose
a much greater threat than their
cousins, the native fire ants.  

In addition to their painful
stings, red imported fire ants are
also known for living in large pop-
ulations throughout the south-
eastern United States.    

“Depending on whether colonies
have one or multiple queens, they
can contain hundreds of thousands
to millions of ants,” said Orkin
entomologist Ron Harrison, Ph.D.
“While fire ants enjoy warm
weather, homeowners should know
that extreme conditions send them
indoors seeking shelter, food and
more favorable conditions.”

Common sites for indoor infes-
tations include wall voids, bath
traps and shower stalls.  

While fire ants are omnivorous
and regularly kill insects, ground-
nesting birds and other wildlife,
they are also attracted to oily,
greasy foods and pet food in and
around the home.  

According to Harrison, the sur-
vival instincts of fire ants make
successful, long-term control diffi-
cult to achieve and best left to a
pest control professional. He also
recommends:

• Regularly monitoring yards
for mounds and ant activity; 

• Sealing cracks around doors,
windows and air-conditioning
units;

• Rinsing cans before placing
them in recycling bins; and

• Storing pet food in tightly
sealed containers. 

People who experience severe
reactions to fire ant stings, such
as difficulty breathing, severe
swelling, blistering or infection at
the site of the sting, or aggravated
skin disorders, should consult a
physician.     

For more information on fire
ants or to schedule an inspection,
call 1-800-800-ORKIN or visit
www.orkin.com.

The Stinging Truth About Fire Ants

Fire ants are aggressive pests
named for their fiery stings.

(NAPSA)—If you don’t think
getting away from it all should
include leaving luxury behind,
consider a cruise. 

The latest trend in cruises in-
volves getting vessels shipshape to
meet the demands of the most lux-
ury- and cost-conscious travelers.
As a result, today’s ships offer a
variety of services that can help
make vacations relaxing and memo-
rable. Here’s a closer look:

Captain’s Quarters
One cruise line recently intro-

duced its own kind of custom bed,
designed specifically for use on its
ships. The Carnival Comfort Bed
ensemble includes custom pillows,
duvet cover and mattress set, and is
part of a fleetwide upgrade of all
staterooms. 

Sea Food
The cruise line has also found

ways to improve passengers’ culi-
nary experiences. For instance,
each of its ships includes elegant
formal dining rooms, 24-hour pizze-
rias and numerous other casual
alternatives. The complimentary
24-hour room service menu offers a
wide array of freshly prepared
dishes, as well.

Waves Of Fun
Entertainment on the line of

ships ranges from comedy shows to
dazzling revues featuring high-tech
special effects, elaborate sets and
costumes presented in multideck
show lounges.

Healthy Sea Air
Health-conscious cruisers will

probably appreciate the impres-
sive array of exercise equipment
and luxurious European spa treat-
ments available on the ships. 

For more information, visit the
Web site www.carnival.com.

Cruising For Luxury Vacations

Luxury Liner—Vacationers can find cruise ships that feature fine din-
ing, top-notch entertainment and high-end amenities. 

OF TRAVEL

Culinary Cruises—Fine dining
has become the focus of many
cruise ships.

(NAPSA)—Most people tend to
take digital pictures in the same
way they’ve used film cameras or
disposals. Basically, point and
shoot. With practice it’s easy to
master all of the features offered
by your digital camera and the
terrific action shots you’ll get
make it worth the effort. 

From Jeffrey Housenbold and
Dave Johnson, coauthors of the
book “The Shutterfly Guide to
Great Digital Photos,” come these
tips for getting your best pictures. 

Freeze the moment with the
two-step shutter release.

Know how to use your two-step
shutter release. By slightly press-
ing down on the shutter release
button, you can lock the focus.
Now continue to hold the button
so you can recompose the picture
without changing the focus. Once
you have the perfect photo, press
the button all the way to snap the
final shot.

Eliminate the “lag time” by
presetting the white balance. 

Cameras have an automatic
way to adjust for different light-
ing situations, called white bal-
ance. When your white balance is
set to the “auto” default, your
camera must adjust the colors
each time you take a picture, and
that creates lag time. Preset your
white balance to the lighting
you’re in—daylight, night, fluo-
rescent or incandescent. You’ll
get a faster response from your
camera and bright, accurate col-
ors every time. 

Highlight the motion by
panning the camera.

Panning captures your subject
in sharp focus while blurring the
background. Position yourself to
follow the motion of the moving
subject. Press the shutter release
and hold it down for a few seconds
as you swivel your body to follow
the subject. 

Catch your kids in the act
by getting close to the action.

When photographing your
child’s next soccer game, move
closer to the action and stay down
at kid level by shooting from your
knees or on your belly. Also, your
picture will have more impact if
you frame the action tightly and
keep one or only a few players in
the shot.

For more information about cap-
turing and preserving your memo-
ries, visit www.shutterfly.com. 

Tips For Taking Great Photos 
With Your Digital Camera 

STEP UP: Move close to the sub-
ject for that perfect shot.

(NAPSA)—High in energy and
taste, hazelnut energy snacks can
be made with orange juice, gin-
ger, cinnamon, dried fruit and
nuts. They make a terrific treat,
whether you put them in your
child’s lunch box or add them to
your cookie jar. 

A ground round that’s 96 per-
cent lean, with just 4.5 grams of fat
in a quarter-pounder, is available
from Laura’s Lean Beef. Compare
that to 22 fat grams for a burger
made from 80 percent lean ground
beef. For recipes and tips, see
www.laurasleanbeef.com.

Homemade snack mixes of
raisins, nuts and popcorn make
excellent traveling companions.
Pack them into plastic containers
or individual bags. For snack ideas
and recipes, check out Backpack
Snacks at www.sun-maid.com.




