
12

(NAPSA)—Whether you’re cel-
ebrating a special occasion or sim-
ply enjoying the great outdoors,
picnics can be a perfect way to
bring together friends and family
when the weather is warm. And
with a little planning and creativ-
ity, you can make your outdoor
picnic an experience to remember.

“Everyone loves to take advan-
tage of the great outdoors when
the weather is nice, and hosting a
picnic with loved ones is an ideal
way to enjoy a sunny day,” said
party planner Gail Davis, presi-
dent of Gail Davis & Associates,
an event planning company in the
Dallas/Fort Worth area. “Two of
the keys to making your picnic
stand out is to introduce fun and
innovative recipes or create a
themed event. Your friends and
family will appreciate the time
and effort you put into making
the picnic a truly memorable
time.”

To help get you started, here
are a few tips and tricks, plus a
recipe, for creating an unforget-
table event that is fun for friends
and family alike.

• Pick a perfect place. To
select the right location for your
picnic, put some thought into
whom you are inviting. Is it a spe-
cial someone or a group outing
with friends? If it’s a romantic
date you’re planning, Davis sug-
gests taking your loved one to an
outdoor Shakespeare in the Park
festival. If you are planning a
group outing with friends, try hit-
ting the local beach or lake to soak
up the sun and participate in
water activities. The best places to
have picnics tend to be locations
that have multiple activities that
you can enjoy.

• Tie it together with a

theme. With a little effort, pic-
nics can become fun, themed
events. Why not try an afternoon
tea with your garden as the set-
ting? Decorate patio tables with
wicker baskets filled with fresh
vegetables or flowers. If you’re
going to spend the day at the
beach, go for a Hawaiian luau
theme. Include a luau-inspired
menu with items such as roasted
pineapple, mahi mahi and other
tropical delectables. Decorate
your picnic blanket or table with
Hawaiian leis and conch shells,
and make sure your guests wear
grass skirts. If you like firing up
the grill, try hosting a Western
barbecue picnic with authentic
Texas steaks, hamburgers and
ribs. Decorate your picnic tables
with Western-themed center-
pieces, such as miniature bales of
hay or cowboy hats filled with
flowers.

• Plan out your picnic.
Make sure you have everything
you need before you get to the pic-
nic site. Don’t forget important
items such as a picnic blanket,
napkins, paper plates, utensils,
cups, small cutting board and
knife, corkscrew, ice, beverages,
condiments, trash bags for clean-
up, sunscreen, bug repellent and

an ice chest. By creating a list and
planning ahead, you can ensure a
good time for all.

• Create the quintessential
cuisine. The main attraction of a
picnic is the food. Why not spice
up your meal with some interest-
ing fare? How about an interna-
tional fest with food from around
the globe? Or if you want to stick
to the basics, use all-American
foods, such as hot dogs, baked
beans and apple pie. And don’t for-
get the beverages. According to
Davis, nothing is more refreshing
on a warm day than an ice-cold
lemonade or iced tea. To make
transporting drinks easier, try a
ready-to-drink bottled iced tea or
lemonade such as Country Time
Iced Tea with Lemon or Country
Time Lemonade Flavored Drink.

These simple tips and the fol-
lowing recipe can help create a
truly fun and festive picnic outing
that you will remember for years
to come.

Tomato and Pineapple Salsa

9 cups fresh tomatoes, diced
3 cups finely diced

pineapple
2 cups sliced green onions
3 fresh or canned jalapeño

chilies, seeded and
chopped finely

1⁄2 cup chopped fresh cilantro
1⁄2 cup Country Time

Lemonade Flavored Drink
6 cloves garlic, finely

chopped

Combine all the ingredients
in a mixing bowl. Combine
gently until evenly mixed.
Serve 1⁄2 cup per serving with
grilled fish, chicken or serve
with chips.

Perk Up Your Outdoor Picnics With A Few Simple Tips

With a little planning, it’s pos-
sible to create a memorable out-
door picnic.

(NAPSA)—Termite damage can
significantly lower the value of a
home. In fact, nationally they
cause nearly $2 billion in damage
and repair costs every year. 

Plus, it’s rarely covered by
homeowner insurance—all the
more reason to have a professional
inspection. Meanwhile, several
signs to alert you to a subter-
ranean termite infestation include:

• Mud tubes.
• Damaged or “hollow” sound-

ing wood.
• Dead termites or wings.
• Live termites.
• Swarming termites.
If you identify any of these

signs, contact a pest management
professional (PMP) and request a
termite inspection.

The PMP typically recommends
one of two treatments: a liquid
chemical treatment or what many
call today’s technology—a termite
baiting system.

Liquid chemical treatments—
yesterday’s technology—have
inherent drawbacks. In a univer-
sity survey cited in the industry
journal Pest Control Technology,
over 90 percent of homeowners
expressed concern about applying
chemicals inside their home.1 Liq-
uid treatments use hundreds of gal-
lons of chemicals attempting to bar
termites from entering the home. 

Additionally, liquid treatments
require invasive drilling through
floors and foundations and disrup-
tion to landscaping. Once applied,
liquid treatments weaken and
over time break down. (See figure A)

Conversely, baiting systems
are designed with families and
pets in mind. The Sentricon ®

Termite Colony Elimination 
System is environmentally re-

sponsible, using only grams of
bait when and where termites
are present.

This system is less disruptive to
homes and lifestyles than liquid
treatments, as there’s no drilling,
trenching or scheduling hassles.
The protection process begins
immediately once installed, and
continuous monitoring provides
peace of mind and reliability. One
satisfied homeowner says, “They
can monitor Sentricon. They can
actually tell you if they are feeding
on one or two or no bait devices,
whereas with a liquid, you really
don’t know.”2

The Sentricon System provides
protection through a three-step
process: detection of termites, elim-
ination of termite colonies and pre-
ventative protection against rein-
festation by monitoring for new
activity. The Sentricon System
is proven to eliminate termite
colonies and has been extensively
researched by the USDA Forest
Service and 15 major universities.

For names of authorized pest
management companies near you,
visit www.sentricon.com or call 
1-800-686-6200.

When Treating Termites, Less Is More

One system provides long-
term protection from subter-
ranean termites.

®Trademark of Dow AgroSciences LLC 
(1Source: PCT 29(3), 2000 “Termites and Public Attitude” 2Source: Jefferson
Davis & Associates)

(NAPSA)—When asked to rank
what’s considered cool, digital
items like cell phones and comput-
ers are at the top of teens’ lists,
but low-tech items such as back-
packs are also regarded as part of
the “in crowd.” 

When surveying the teen trend
landscape, more than 70 percent
of teens 12 to 19 years old ranked
backpacks as “in,” according to a
recent survey conducted by
Teenage Research Unlimited. Cell
phones, DVDs, computers and the
Internet were on more than 90
percent of teens’ “it lists” and
instant messaging, or IM-ing,
scored high among more than 80
percent of teens.

As teens head to school every
morning, trends go with them.
This year, teens are looking for
the coolest school tools to help
them handle classwork and show
off their personal style. Wilson
Jones, known for their binders
and other school tools, has found a
way to merge teens’ back-to-school
“it lists” with tried-and-true
binders, dividers and other school
essentials.

Talking Tech
“Teens have adopted their own

‘secret language,’” said Michael
Wood of Teenage Research Unlim-
ited. “Through text-messaging
and IM-ing, teens are able to com-
municate in a way that’s conve-
nient and personal.”

Wilson Jones “translated” this
teen communication trend to three-
ring binders by adding a dash of
digital style to their 3RB Style

series. One binder in the series fea-
tures the “secret language” traded
among teens via cell phone text
messaging or IM-ing. The “Text
Me” style binders use icons like :-&
(tongue tied), :-> (shouting) and 8-]
(wow, man) in shades of bright
blue, green and orange.

Show Your True Colors
Research also shows teens crave

customization—anything that
gives them a personalized look.
Whether it’s their jeans or their
cars, adding their personal palate
of colors results in a combination
that’s unique for every teen.

Standing out in red, green,
blue, clear and aqua, the 3RB
Style series from Wilson Jones
makes it easy for teens to radiate
their “signature colors” in school.
The “Big Cheese” style binders
feature cover cutouts in the
shapes of stars, circles, hearts and

flowers for teens that want to
“shape” their style in another way.

“We’ve seen students really
spark to binders that are playful
and functional,” said Carol Rae
Lucarelli, director of merchan-
dising and brand management
for Wilson Jones. “Anything that
lets an individual put his or her
own personality ‘on display’ has
been enthusiastically received by
students.”

Packing with Style
Despite the schoolbag fads of

recent years—messenger bags,
shoulder bags and oversized tote
bags—backpacks have claimed
their spot as the bag of choice for
most teens this back-to-school sea-
son. To go with the backpack flow,
Wilson Jones developed a new
folder format that keeps it all
together. The Big Mouth Back-
pack Filer opens from the top, so
students don’t have to remove it
from their bags to access their
homework assignments. It holds
five, tough, color-coded folders (in-
cluded) and the reinforced side
gussets of the Filer can handle the
wear and tear of a school year—
and beyond.

Whether teens are going “digi-
tal,” color conscious, or bound to
their backpacks, there are plenty
of products to help students stay
hip, cool and organized as they
return to classrooms this fall.

Wilson Jones products can be
purchased at office product super-
stores and mass retailers nation-
wide. A list of suppliers is avail-
able at www.wjschool.com.

Teen Trends Show What’s Cool At School

Teens across the country
communicate through their own
“secret language” called text-
messaging.

(NAPSA)—While warm weather
makes more than a few people’s
faces turn red, not all of them are
getting a sunburn. According to a
new survey, heat and sun exposure
top the list of factors that often trig-
ger rosacea, an embarrassing but
treatable facial disorder now
estimated to affect more than 14
million Americans. For information
on rosacea or how to avoid rosacea
triggers, write the National
Rosacea Society, 800 S. Northwest
Highway, Suite 200, Barrington,
Illinois 60010, call 1-888-NO-
BLUSH, visit www. rosacea.org or
e-mail rosaceas@aol.com.

Learning more about the partic-
ular genes that cause allergic dis-
eases may provide patients with an
early alert that they are at risk for
a potentially life-threatening reac-
tion known as anaphylaxis. In the
meantime, the daily threat of a
severe reaction means that
patients at risk for anaphylaxis
must have access to an emergency
dose of epinephrine such as in an
EpiPen® epinephrine auto-injector.
A shot of epinephrine can help stop
the symptoms and buy time for a
patient to reach the emergency
room. EpiPen is available by pre-
scription only. For further informa-
tion, visit www.epipen.com.

Social anxiety disorder is the
most common anxiety disorder in
the United States, affecting more
than 16 million people. Studies
show that a strong correlation
exists between social anxiety dis-
order and the development of
other psychiatric illnesses includ-
ing depression, obsessive-compul-
sive disorder and panic disorder.
The U.S. Food & Drug Administra-
tion recently approved Zoloft® (ser-
traline hydrochloride) for treat-
ment of social anxiety disorder.
For more information,  visit
www.zoloft.com or call 1-800-6-
Zoloft.




