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(NAPSA)—The events of Sep-
tember 11th have put our nation
on a heightened state of alert, par-
ticularly in the area of security. In
today’s more cautious environ-
ment, many businesses are learn-
ing that their uniformed employ-
ees are playing both a symbolic
and protective role in helping to
promote their companies. 

UniFirst Corporation, a leading
supplier of workplace apparel to
businesses throughout North
America, knows first-hand the
role of uniforms in the workplace.

Robert Isaacson, UniFirst Mar-
keting Director, said, “Uniforms
have traditionally conveyed a pos-
itive image to the public. In fact, a
recent study indicated that cus-
tomers overwhelmingly prefer to
use companies with uniformed
employees. These employees are
quickly recognized and deemed
more trustworthy, approachable
and capable. Positive public per-
ception of employees, including a
certain ‘comfort level,’ is vital in
creating and maintaining con-
sumer trust. This is one reason
why 45 million people are wearing
specified work attire to their jobs
and, with our nation’s recent inci-
dents, that number is growing.”

Distinctive colors, logos and
emblems make uniformed employ-
ees easier to identify and make
unauthorized personnel immedi-
ately stand out.

“For companies, a uniform
program can increase a sense of
security, boost credibility, and
assure consumers that a reliable
company stands behind their
product or service,” said Isaacson.
“This helps promote a positive

corporate  ident i ty  that  can
translate into additional business
for our customers.”

With a core business dedicated
to the rental, lease and purchase
of work clothing, uniforms, and
careerwear to more than 150,000
customers throughout the U.S.
a n d  C a n a d a ,  U n i F i r s t  h a s
fine-tuned its product line to keep
up with the changing demands of
America’s workforce.  

For information and/or a free
catalog showing the wide range of
uniform and workwear options
now available,  cal l  UniFirst
toll-free (800) 225-3364 or visit
their website at www.unifirst.com.

Uniforms Boost Workplace Security For Businesses

For many companies, uniforms
help by providing an additional
sense of security.

Prevent Colorectal Cancer
(NAPSA)—Did you know that

more than 90 percent of colorectal
cancer is preventable? Colorectal
cancer is the nation’s second lead-
ing killer among cancers, but many
of these deaths could be avoided.
Colorectal cancer develops from
polyps—grape-like growths that
can be found on the lining of the
colon and rectum. Removing these
polyps can prevent colorectal can-
cer from ever occurring. Colorectal
cancer screening tests can detect
these polyps and save your life!

An equal number of men and
women get colorectal cancer each
year. All men and women aged 50
and older are at risk for this dis-
ease and should be screened regu-
larly for colorectal cancer—90 per-
cent of cases occur after age 50. 

There are currently four widely
used tests: fecal occult blood test;
flexible sigmoidoscopy; colonoscopy
and double contrast barium enema.
A yearly fecal occult blood test can
be done at home. A sigmoidoscopy,
colonoscopy or barium enema needs
to be conducted only once every five
to ten years if your results are nor-
mal. Talk to your health care
provider today.

March is National Colorectal
Cancer Awareness Month. You can
visit the month’s Web site year-
round at www.preventcancer.
org/colorectal to learn more about
this preventable disease.

(NAPSA)—For many investors,
selecting a mutual fund is like
choosing from a menu where sub-
stitutions are not allowed.

Should they select a growth
fund that has the potential for
rapid growth, but also carries a
higher level of volatility?

Or should they choose what’s
known as a value fund? This type
of mutual fund usually consists of
stocks that are temporarily under-
valued by the market. While their
rate of growth might not be as
dramatic as a growth stock, they
often compensate for that by pay-
ing a higher dividend. 

A type of mutual fund is avail-
able that eliminates this conflict
by blending both growth and
value stocks in a single invest-
ment product. 

One example of what is known
as a blended fund is the $1.4 bil-
lion Federated Capital Apprecia-
tion Fund from Federated
Investors, Inc.

Designed for investors who are
pursuing long-term financial
goals, it blends a mixture of
growth and value stocks from a
mixture of mid- and large-cap
companies.

This strategic allocation offers
investors an opportunity to take
part in the movements of the mar-
ket without constantly rebalanc-
ing their portfolio.

For instance, in 1999, large-cap
growth stocks accounted for most
of the market’s gain. In 2000, the
market shifted and mid-cap stocks
surged to the forefront. Because of
its configuration, Federated Capi-

tal Appreciation Fund was posi-
tioned to take advantage of both
movements. 

The fund ’s managers use a
three-stage process when select-
ing the stocks for the fund.

First, some 1,500 stocks with
market caps over $500 million are
analyzed to identify those with the
most attractive growth potential.

Then the stocks are screened to
find those that are inexpensive,
compared to their actual value.

Lastly, the managers identify
companies with superior products,
services and management.

To learn more about Federated
Capital Appreciation Fund, ask
for a prospectus containing more
complete information from your
investment professional or call
1-800-341-7400. Please read it
carefully before investing.

Federated funds are distrib-
uted by Federated Securities
Corp. Visit their Web site at
www.federatedinvestors.com or
call for current fund performance.

Striking A Balance Between Growth And Value

Blended mutual funds offer
investors a combination of both
growth and value stocks.

FOR INVESTORS

(NAPSA)—Imagine if you had
house guests that ate 24 hours a
day, seven days a week—only
instead of eating in your house,
it’s your house they ate. Experts
say that’s what it can be like to
have termites.

It ’s estimated termites cost
about $2 billion in damage every
year, worldwide. The most destruc-
tive—of the over 2,000 types of ter-
mites—are the Formosan species.
Formosans are the most voracious
and aggressive of all the termites
and their colonies often number a
million or more. Damage they
cause is often so great that entire
structures have collapsed as a
result of infestations.

Unfortunately, most homeown-
ers insurance does not cover dam-
age caused by termites. That’s why
experts say it’s so important to
immediately hire a professional to
rid your home of termites, as soon
as any of the bugs are found.

“Trained professionals can help
identify the termites,” says Cindy
Mannes, director of public affairs at
the National Pest Management
Association (NPMA). “That’s impor-
tant because it can help determine
the treatment that should be used
to end the infestation.”

Currently there are three types
of treatment available: Soil treat-
ments, wood treatments and
baits. Each method involves a
variety of tools, chemicals and
techniques that eliminate ter-
mites and help keep them from
coming back. To help discourage
termites from visiting your home

in the first place, the NPMA rec-
ommends the following:

• Do not let moisture build up
around the foundation of your
house. Divert water away with
downspouts, gutters and splash
blocks.

• Reduce humidity in crawl
spaces by ensuring proper ventila-
tion. Prevent shrubs, vines and
other vegetation from covering
outside vents.

• Never bury wood scraps or
waste-lumber in the yard, espe-
cially near a home. Also, remove old
tree stumps and roots from around
a house.

• Keep an 18-inch gap between
any wood portions of a home and
the surrounding soil.

To learn more or find a profes-
sional pest control company in
your area visit www.pestworld.org.

Taking The Bite Out Of Termites

INSECTUS
HORRIBILUS

Keeping moisture away from a
house’s foundation can help pro-
tect it from termites.

(NAPSA)—Tiny organisms
that help people digest their food
are known as “good bacteria” and
doctors have found a way to rein-
troduce these good organisms to
help promote regular intestinal
function. The important lacto-
bacillus acidophilus bacteria can
be replaced with an easy-to-take
supplement called Probiata, avail-
able at drug and food stores. You
can learn more about the microor-
ganisms that help you maintain
beneficial, balanced intestinal
flora from your doctor or pharma-
cist and from the experts at
Boehringer Ingelheim Consumer
Healthcare, marketers of Probiata
at 888-285-9159.

New software from Cakewalk
is available that lets people use
their PCs to play DJ artist at
home. The technology, called
Plasma, works with a joystick
(the same technology that helps
make so many video games easy
to control) to let music lovers
“morph” together sound bytes,
effects or musical clips into one
streaming segment. The segments
can then be e-mailed to friends,
used to create soundtracks or
music videos. For more informa-
tion, visit www.cakewalk.com/
plasma or call 888-CAKEWALK.

There’s no place like home—
especially when you have deco-
rated it the way you like it. To
help, a new book offers bright and
inventive new ways to incorporate
crafts into home decorating. The
book, Creative Decor: Beautiful and
Inspired Projects for Every Room

(Stewart House Publishing, $14.95)
is written by Sue Warden. Warden
is the host of the weekly television
show Sue Warden CraftScapes and
the new series of TV specials, Sue 
Warden’s Creative Decor. For more
information, call toll-free 1-866-
574-6873, Ext. 507 or visit
www.stewarthousepub.com.

ARM & HAMMER Baking Soda
can be used to make the whole
house shine. You can use it to
make a paste to clean silver, use
it to wipe down the shelves in
your refrigerator, use it to soak
baked-on food from pots without
scrubbing, and use it to remove
scuff marks from no-wax floors.
Last but not least, baking soda
added to the water in your tub
softens and soothes your skin. For
more information and cleaning
tips, call 1-800-524-1328 or visit
www.armandhammer.com.

The Eldercare Locator at www.
eldercare.gov. 
The Powder Coating Institute at
www.powdercoating.org.
IndyMac Bank at www.indy
macbank.com.
The Georgia-Pacific Health
Smart Institute at www.gp
healthsmart.com.
NRA’s Refuse To Be A Victim® Pro-
gram at www.nrahq.org/safety.
Junior Achievement at www.
ja.org. 
Timber Crest Farms at www.tim
bercrest.com.
Shriners International Head-
quarters at www.shrinershq.org.
The National Clearinghouse for
Professions in Special Education
at www.special-ed-careers.net.
Federated Kaufmann Fund at
www.federatedinvestors.com. 
ShopEasy at www.ibill.com. 
Orange Glo International at
www.greatcleaners.com.

Check Out
These Web Sites:

***
Personal liberty is the para-
mount essential to human dig-
nity and human happiness.

—Bulwer Lytton
***




