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(NAPSA)—Technology is
changing how Americans buy and
sell homes in unexpected ways,
including how they work with real
estate agents and brokers. That’s
a key finding of one of the largest
surveys of real estate consumers
ever conducted. 

According to the study, con-
ducted by the National Association
of Realtors, nine out of 10 home
buyers use a real estate agent in
the search process, but use of the
Internet to search for a home has
risen dramatically over time, from
only 2 percent of buyers in 1995 to
77 percent in 2005. The next
largest source of information for
buyers is a yard sign, mentioned
by 71 percent of buyers.

The 2005 National Association
of Realtors (NAR) Profile of Home
Buyers and Sellers, based on more
than 7,800 responses to a ques-
tionnaire, is the latest in a series
of surveys evaluating various
characteristics of home buyers
and sellers.

NAR President Thomas M.
Stevens from Vienna, Va., said the
findings underscore the complexity
of the home-buying process. “Buy-
ers who use the Internet in search-
ing for a home are more likely to
use a real estate agent than non-
Internet users, and consumers rely
on professionals to provide context,
negotiate the transaction and help
with the paperwork,” said Stevens. 

The study also shows that it
may pay for a seller to rely on a
real estate agent. The median
home price for sellers who use an
agent is 16 percent higher than the
price of a home sold directly by an
owner. 

The Web site Realtor.com was
the most popular Internet
resource, used by 54 percent of
buyers, followed by multiple listing
service (MLS) Web sites, real

estate company sites and real
estate agent Web sites.

Typical buyers walked through
nine properties, searched eight
weeks to buy a home and moved
12 miles from their previous resi-
dence. Typical sellers placed their
home on the market for four
weeks, had lived in it for six
years, moved 15 miles to their
new residence and previously
owned three homes. 

The most important factor in
choosing an agent was reputation,
according to 41 percent of home
buyers, followed by an agent’s
knowledge of the neighborhood, 24
percent. Fifty-seven percent of
sellers said reputation was the
most important factor. 

The National Association of
Realtors is America’s largest trade
association, representing more
than 1.2 million members involved
in all aspects of the residential and
commercial real estate industries. 

To learn more, visit the Web
site at www.realtor.org. 

Home Buyers And Sellers Are Going Online
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The median home price for sell-
ers who use an agent is 16 per-
cent higher than the price of a
home sold directly by an owner.

(NAPSA)—Canada and the
United States share similar cul-
tures, enthusiasm for sports and a
common border. 

Unfortunately, the border is
proving to be no barrier to fraud
schemes that target victims in both
countries. Armed with the Internet
and cell phones, con artists target
victims—many of them older
Americans—in these cross-border
schemes. Using false names and
electronic tricks, they hide who
and where they really are.

The good news is that the U.S.
Postal Inspection Service is work-
ing with Canadian law enforce-
ment to stop these crimes. Preven-
tion, however, is still the best
medicine. Chief Postal Inspector
L.R. Heath encourages consumers
to protect themselves by following
these tips:

• Be wary of anything that pro-
mises large sums of money, such as
sweepstakes or lottery winnings, in
exchange for your advance pay-
ment, donation or investment.

• Don’t be pressured into mak-
ing a decision about an offer.
Check it out first.

• Be cautious about businesses
that try to conceal their mailing
addresses and phone numbers,
and evade questions about their
operations.

• Be aware that if you respond to
even one of these “offers,” your name
will be added to a “mooch” list by
these criminals. These are contact
lists, similar to those used by legiti-
mate businesses, that track people
who have fallen for scams in the
past. They are bought and sold by
these criminal enterprises and you
can count on being targeted again.

The Postal Service’s Consumer
Advocate Delores J. Killette said,
“Older Americans need to be edu-
cated to avoid becoming victims of
consumer fraud and convinced
that it’s okay to say ‘no’ to solicita-
tions. But their children, many of
whom are baby boomers, also
need to play a role. They need to
keep an eye on elderly parents
and grandparents to protect them
from scammers. Fighting fraud
truly is a family matter.” Edu-
cated families are the best defense
against these fraudsters—if they
recognize the warning signs.

To learn more about fraud and
to order “Nowhere to Run,” a free
DVD on cross-border fraud pre-
vention, visit the Web site at
www.usps.com/postalinspectors or
call toll-free, (877) 987-3728. 

The Fight Against Fraud Knows No Border

Be wary of any promotion that
promises large sums of money in
exchange for an advance pay-
ment or investment.

(NAPSA)—A growing number
of individuals looking for new
sources of retirement income are
considering annuities. An annuity
is a type of contract between a pri-
vate individual and a financial
services or life insurance com-
pany. The individual pays a sum
of money that is invested and in
return the company makes peri-
odic payments to the individual as
specified in the contract. 

Annuity earnings are tax de-
ferred, which means federal income
taxes on gains are not payed until
funds are withdrawn. Most annu-
ities allow you to contribute addi-
tional money at any time. The
Insurance Marketplace Standards
Association (IMSA) suggests you
consider some key questions if you
are thinking of purchasing an
annuity:

Is the annuity I’m consider-
ing the right one for me?

Be sure you understand what
you’re buying. Review the product
and consider whether it is the
most appropriate for your age,
personal financial needs and
objectives and risk tolerance. 

Will you need the money
you’re spending on this annu-
ity in the next few years?

Annuities are designed for the
long term. If you decide to with-
draw the money in the next few
years, you may be subject to fees
or penalties. 

What will I gain—or lose—
by exchanging one annuity
for another?

Carefully compare your old
product with the new one. Are the
benefits the same? Is there a sur-
render charge for the switch? Will
there be new surrender periods? 

When choosing an insurance
company, make sure the com-
pany is reputable. A good place to
start is to look for the IMSA logo.
Only insurance companies that
have proven through extensive
independent review that they
adhere to IMSA’s stringent Prin-
ciples and Code of Ethical Mar-
ket Conduct may display this
logo.

For a list of member companies
and valuable information on
annuities and other products, visit
the consumer section of the IMSA
Web site, www.IMSAethics.org. 

Taking A New Look At Annuities

When you purchase an annuity,
you can choose payouts that last
a lifetime or for a time that you
specify.

(NAPSA)—Once you’ve decided
to sign up for the Medicare Part D
benefit, the first thing to do is
make a list of all the prescription
drugs that you currently take,
either on a regular basis or from
time to time, advises Judy
Cahill, executive director of the
Academy of Managed Care Phar-
macy (AMCP). AMCP is a na-
tional professional association of
pharmacists and other health
care practitioners. More informa-
tion is available on the Web at
www.amcp.org.

**  **  **
There are over-the-counter

(OTC) medications available at
the pharmacy to relieve symptoms
of the common cold. For 12 hours
of relief from just one pill, Aleve
Cold & Sinus can be effective in
treating headaches, body aches
and fever that may result from a
cold. If you have a sinus headache,
there’s Aleve Sinus & Headache,
an extended-release decongestant
that works to reduce sinus pres-
sure for up to 12 hours. Both items
are available at pharmacies and
other stores offering health and
beauty products. 

**  **  **
Helping diabetics get the medi-

cal supplies and medication they
need to manage their disease is an
online supply company called Bet-
ter Living Now, a managed care
provider of health care products
and services, specializing in the
needs of patients with chronic con-
ditions. You can learn more online
at www.betterlivingnow.com.

(NAPSA)—The new Medicare
prescription drug coverage pro-
vides access, protection, and
peace of mind, just like every
other type of insurance. For more
information on how to sign up for
Medicare prescription drug cover-
age, call (800) MEDICARE or
visit www.Medicare.gov. 

**  **  **
Thanks to high protein, low

fat and carbs and big flavor,
Americans love Canadian bacon.
Savvy consumers need to know
the difference, however, between
Canadian bacon and Canadian-
style bacon. Real Canadian bacon
is made from tender loin meat,
providing full flavor and good
texture that makes for better sal-
ads, sandwiches and soups. It
also tastes superior on its own
compared to its less premium
counterpart. Read the label,
experts advise. For recipes, visit
www.jonesdairyfarm.com.

**  **  **
Scrapbooking is all about cre-

ative use of paper products. Paper
is an all-natural, renewable
resource, automatically making it
an environmentally friendly
medium. Plus, you never need to
throw anything away—every lit-
tle bit of paper can be used to
make a scrapbook, say experts at
the Abundant Forests Alliance
(AFA). For more environmentally
friendly scrapbook ideas, visit
www.abundantforests.org.

**  **  **
The phrase “Because I’m

Worth It” has been a part of pop-
ular culture since 1973, when

L’Oréal Paris introduced it in its
advertising campaign. L’Oréal
Paris is now bringing its signa-
ture phrase to a national out-
reach program that identifies and
honors local heroines whose
achievements and commitment
make them worthy of the newly
developed Women of Worth title.
To submit a nomination for a
woman deserving of national
recognition and emulation, go to
www.womenofworth.com. 

**  **  **
The average return time for e-

filers is less than two weeks,
whereas it can be months if you
mail your tax return in. This year,
users of TaxACT, a leading tax-
preparation software service, can
e-file their returns without charge
through www.TaxACT.com as well
as prepare and print them for free.

**  **  **
People who want to buy undevel-
oped land can visit a Web site
that lets them know of auctions
where they can purchase parcels
of land. The site, www.landauc
tion.com, also purchases land
from sellers. To learn more, visit
www.landauction.com.

***
A plowman on his legs is higher
than a gentleman on his knees.

—Benjamin Franklin
***

***
None preaches better than the
ant, and she says nothing.

—Benjamin Franklin
***

***
Only those who will risk going
too far can possibly find out how
far one can go. 

—T.S. Eliot
***

***
A deadline is negative inspira-
tion. Still, it’s better than no
inspiration at all.

—Rita Mae Brown
***




