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(NAPSA)—How often should
drivers change their engine oil?
Most technicians will say 3,000
miles while others say 5,000 or
7,000. But there’s another opinion:
Let your vehicle tell you when. By
following this simple recommen-
dation, consumers can protect
their wallets and the environment
from unnecessary oil changes.

With many GM 2004 model-
year vehicles equipped with the
GM Oil Life System (GMOLS)
technology, vehicle maintenance is
both easy and convenient. GMOLS
uses an algorithm that evaluates
engine revolutions and tempera-
ture, along with driving conditions
to inform the driver when to
change the engine oil with a simple
change oil message on the dash.

By bringing the vehicle into a
GM Goodwrench dealership at this
time, motorists can double or even
triple the time between oil
changes when compared to the
common industry recommendation
of 3,000 miles. GMOLS is on about
95 percent of the vehicles that GM
produces today and a wide variety
of models since the mid-1990s.

GMOLS technology has allowed
GM Goodwrench dealerships to
offer all new Simplified Mainte-
nance Schedules on most 2004
vehicles, taking away the mystery
of vehicle maintenance. The new
schedules are a departure from the
typical industry approach of bas-

ing maintenance intervals on
mileage. Instead of a complicated
list of different services to be per-
formed at different mileage inter-
vals, these schedules are based on
the “change oil” light/message.

“Simplified Maintenance Sched-
ules are a major convenience to
drivers because they eliminate the
need to make decisions regarding
routine maintenance,” said Peter
Lord, executive director, GM Ser-
vice Operations. “Basically, when
the light comes on, you bring the
vehicle in for maintenance and the
technician can perform an oil
change along with other necessary
maintenance items.”

This alone could save con-
sumers significantly on the num-
ber of oil changes they purchase
over the life of the vehicle. It also
makes good environmental sense.

When used as intended and linked
with the Simplified Maintenance
Schedules offered by GM Good-
wrench dealerships, GMOLS can
help save hundreds of millions of
gallons of oil.

There are two alternating
maintenance service packages
that make it easy for customers to
have their vehicle’s oil changed
and all routine maintenance per-
formed during the same service
visit. Since the system must be
reset to work properly and many
of the required maintenance ser-
vices can be complex, GM recom-
mends taking GMOLS-equipped
vehicles to a GM Goodwrench
dealership for proper service.

Consumers should check their
Owner’s Manual to determine if
their GM vehicle has GMOLS. In
addition, the engine oil and filter
must be changed at least once a
year even if the GMOLS indicator
does not come on.

GM Goodwrench is the service
brand for GM vehicles. With more
than 7,000 dealerships, the net-
work is one of the largest automo-
tive service chains in the industry.
Technicians receive specialized
training from General Motors to
provide expert care for GM cars
and trucks. Genuine GM replace-
ment parts are manufactured to
the exact specifications of the
vehicle. For more information,
visit www.Goodwrench.com.

Experts: 3,000-Mile Oil Changes May Be Unnecessary

A new indicator system can help
car owners avoid unnecessary
maintenance and oil changes.

(NAPSA)—Homeownership is
the dream of many Americans—
and manufactured housing plays
an important role in homeowner-
ship for many low and moderate-
income borrowers, especially in
high-cost and rural areas. That is
why Fannie Mae, the nation’s
largest source of financing for
home mortgages, is committed to
providing funding for this crucial
segment of the housing market.
Supporting the manufactured
housing market is a key element
of Fannie Mae’s “Expanding the
American Dream Commitment” to
help as many as six million fami-
lies—including 1.8 million minor-
ity families—become first-time
homeowners over the next decade.

As part of this initiative, Fan-
nie Mae has pledged to tackle
America’s toughest housing prob-
lems and expand the supply of
affordable housing where it is
needed most. For example, the
manufactured housing industry
has undergone many changes in
recent years and those changes
have resulted in higher borrower
delinquencies and foreclosures
and fewer financing options avail-
able for both new and existing
homes. 

To help rectify these problems,
Fannie Mae has joined with nine
of its lender partners to work
toward transforming the manufac-
tured housing market, including
providing purchasers of manufac-
tured homes nationwide access to
affordable 30-year mortgage
financing with down payments as
low as five percent. The lenders
include: AgFirst Farm Credit
Bank; Flagstar Bank; GMAC
Manufactured Housing; Hunting-
ton Mortgage Group; Origen
Financial; RBC Mortgage; 21st
Mortgage; Vanderbilt Mortgage;
and Washington Mutual. Fannie
Mae will work with these experi-
enced lenders to disseminate best
practices, which will help ensure
that consumers stay in their

homes and reduce the cost of own-
ing a manufactured home. 

Additionally, the company has
pledged to work with its lender
partners over the next year to
develop a pilot effort to save con-
sumers at least 10 percent of the
cost of buying and financing a
manufactured home. 

“Fannie Mae has invested in
manufactured housing mortgages
for over 20 years and we’re com-
mitted to working with our hous-
ing partners to ensure access to
low-cost homeownership for a
large part of the population, espe-
cially seniors and people living in
rural communities who rely on
manufactured housing as an
affordable option,” said Franklin
D. Raines, Chairman and CEO
of Fannie Mae. “We want to
strengthen the market for manu-
factured housing financing, and
eliminate predatory and anti-con-
sumer features that have con-
tributed to instability in the mar-
ketplace over time.” 

To obtain contact information
for the lenders who are offering
the five percent down payment
options for manufactured hous-
ing mortgages, contact Fannie
Mae’s Consumer Resource Cen-
ter at 1-800-7-FANNIE or log onto
www.fanniemae.com.

Supporting the American Dream by Increasing Access to
Affordable Mortgage Financing for Manufactured Homes

Franklin D. Raines, Chairman and
CEO of Fannie Mae.

(NAPSA)—No matter what type
of entertaining occasion you’re
planning a party for—from gradua-
tion celebrations and sporting
events to bridal showers and back-
yard barbecues—nothing is a more
perfect prelude than an easy, deli-
cious dip. For your next special
occasion, you can spice things up
with Five Spice Brie Dip, a buttery,
versatile dip that’s sure to become
a party-time tradition. 

“The appetizer sets the tone for
the food that follows. If you begin
with an interesting dish that’s full
of flavor, guests will know they’re
not at an ordinary party,” says
Rick Tramonto, James Beard
award-winning executive chef and
partner of Tru in Chicago. 

American Dairy Association
(ADA) on behalf of the American
Butter Institute (ABI), partnered
with Tramonto to create a new
take on basic cheese dip that
could be easily incorporated into
any entertaining occasion. Five
Spice Brie Dip is a flavorful com-
bination of real butter, rich Brie
and tangy orange zest, and a
sprinkling of Chinese Five Spice
for an added kick, a sweet-spicy
mix of cinnamon, fennel, star
anise, cloves and ground pepper.

“Real butter is an important
ingredient in all my cooking, espe-
cially when I’m entertaining. But-
ter gives this dip its creamy tex-
ture and plays off the other
ingredients to really boost their
individual flavors,” said Tra-
monto. “And, with just a few
ingredients and quick prep time,
this appetizer offers a delicious
option for time-crunched cooks.”

Dress up Five Spice Brie Dip
with extra Brie wedges and gour-
met breadsticks for special occa-
sions, or make it in a pinch and
serve with crackers for emergency
entertaining. For delicious varia-
tions, try these simple serving
suggestions:

Veggie Patch:
Can’t wait to get grilling? Do

the dip with grilled slices of zuc-
chini, squash or eggplant. Or,
keep it simple with fresh carrot
sticks, cucumber slices, broccoli
florets, cauliflower and pepper
slices. 

Bread Basket:
Keep your options open! Serve

Five Spice Brie Dip flanked by
warmed tortillas, pita slices, pret-
zels, Melba toasts, bagel chips or
an assortment of crackers. 

“Toast” of the Town:
Drizzle melted butter over

French bread and top with garlic
salt; then toast. Cut into finger-
friendly rounds for quick garlic
bread dippers. 

Add Ambiance:
For extra flair, serve the dip in

an Asian style noodle bowl or tea
and sake mugs. 

After Party:
Spread leftover Five Spice

Brie Dip over French bread and
pile high with grilled or fresh
veggies for a post-party snack-
able sandwich. 

Hungry for more appetizer
ideas? Visit www.butterisbest.com
to find an assortment of entertain-
ing ideas and easy, flavorful recipes
for your next special occasion. 

FIVE SPICE BRIE DIP
Chef Rick Tramonto

Tru
Chicago, Ill.

Makes: 4 servings
Cook Time: 15 minutes

Ingredients:
2 cups Brie cheese
1 tablespoon grated fresh

orange zest
1⁄2 tablespoon Chinese Five

Spice
4 tablespoons unsalted

butter
salt and freshly ground
black pepper to taste
assortment of crackers,
breadsticks and bread for
dipping

Let cheese sit out until it
reaches room temperature,
about one hour. Remove rind
from cheese.

Blend cheese, zest, Chinese
Five Spice and butter in food
processor until mixed thor-
oughly. Add salt and pepper to
taste.

Serve with assortment of
crackers, breadsticks and
toasted breads for dipping.

Five Spice Brie Dip “Spices Up” Any Entertaining Occasion

(NAPSA)—On Saturday, May
8, 2004, the National Association
of Letter Carriers will conduct its
12th annual food drive in an effort
to Stamp Out Hunger! Considered
the largest single-day food drive
in the country, the Stamp Out
Hunger! effort involves the
nation’s 240,000 letter carriers
who will collect non-perishable
food items to benefit food banks
and pantries across America.

Last year, with donations from
millions of generous Americans,
more than 60 million pounds of
food were delivered to help those
in need. This year, Campbell Soup
Company is once again helping
kick off the drive by donating 1
million pounds of food. 

Participating in the food drive
is easy. Just leave a sturdy bag of
non-perishable boxed or canned
food items, such as soup, pasta,
canned vegetables and fruits,
cereal or rice, next to your mail-
box before your letter carrier

arrives on Saturday, May 8. Your
letter carrier will do the rest, col-
lecting and delivering your dona-
tion to a food bank or pantry in
your community.

Campbell Soup Company and
the United States Postal Service
are sponsoring special postcards
being mailed to nearly 105 mil-
lion U.S. homes to remind people
about this important initiative.
For more information about the
12th Annual Stamp Out Hunger!
food drive, ask your letter carrier
or contact your local post office.

Please take a moment to make
a difference on May 8, and help
your neighbors in need.

2004 Marks A Dozen Years
Of Stamping Out Hunger! 

Letter Carriers From Across the Country 
Collect Food Donations for the Hungry 




