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(NAPSA)—Increasingly, travel-
ers are finding that by visiting
both portals and individual com-
pany Web sites, they are likely to
find some of the best deals avail-
able. In fact, the number of people
making at least one stop to an e-
travel Web site jumped 27 percent
by one count in the year ended
October 2001, underscoring the
degree to which consumers want
to save money when traveling. 

These budget-conscious travel-
ers are discovering that by “un-
bundling” the travel-planning
process and going site by site, they
can save on every leg of the trip.
Helping them do this have been
upgrades to sites such as avis.com.
The high-traffic site, which gets
more than one million visitors a
month, is one of the most visited
rental car sites on the Web. 

Here are some of the advan-
tages awaiting those who “go
direct” to rental car sites:

• Deals found nowhere else.
Special promotions are offered
regularly. For example, check
“special deals” sections where city
or region-specific offers reside. 

• Lower rates. Because Avis
and others have lower transaction
costs when taking reservations
online, consumers can regularly
save 10 to 20 percent by booking
on company sites.

• No hidden costs or surprises.
A completed reservation online
includes all taxes and applicable
fees, so there’s no shocker when
you return the car.

• The personal touch. Check
out features like MyAvis. Once
you establish a profile, the site
tailors its content to match your
specific interests. Customers can
review upcoming itineraries, note
their car preferences, update con-
tact information, review past
rental use and even print dupli-
cate receipts.

• Convenience: Making book-
ing a car faster and easier, the
redesigned avis.com requires only
three quick steps to book a car. If
you enroll in the Avis Preferred
Service, you get V.I.P. treat-
ment—a faster check-in process,
the best parking spaces and other
perks.

• Special trip-planning infor-
mation: Rental Guide sections
include information on vehicle
types, airport terminal maps,
pick-up and drop-off location
addresses, and even weather fore-
casts. The avis.com site even has
detailed information on child pas-
senger safety. 

The beauty of the Internet is
that all the information needed to
rent a car is accessible on a home
PC. Sites like Trip.com and
Hotwire.com are great places to
start your plans. But savvy travel-
ers should also visit avis.com and
other service-specific sites to
make sure they find the best vaca-
tion bargains. 

Going Direct Offers Bevy Of Deals For Travelers

KNOW BEFORE YOU GO—
Breaking up the trip-planning
into airline, hotel and car rental,
travelers can save on every leg of
their trip.

Helping Seniors Stay Safe
(NAPSA)—When it comes to

giving seniors gifts, a number of
people have put safety first. For
example, a wireless phone that lets
people link to a global satellite posi-
tioning system has become a popu-
lar present to give older parents. 

That may be because when acci-
dents occur, timing becomes criti-
cal. Doctors say 85 percent more
accident victims could be saved if
they could be reached during the
“golden hour”—the first 60 min-
utes after an accident happens.
The phone, called the Magnavox
MobilePal, can help people in trou-
ble get help during the golden
hour—even if they don’t know or
can’t say where they are. 

To get help, seniors need only
press a large, red call button
(instead of a dial pad, which can
sometimes be difficult for older
people to see and use). The button
connects callers to a personal
assistance link, where a profes-
sional-assistant activates the
phone’s GPS feature. The GPS
feature pinpoints the caller’s loca-
tion within 30 feet. The assistant
can then notify the closest emer-
gency service and direct them to
the caller’s location. 

The phone, which is the first of
its kind, (currently, 911 operators
can not locate callers on regular cell
phones) also has a built-in 95 deci-
bel siren and runs on alkaline bat-
teries that never need recharging—
that means it’s more likely to be
useable when it is needed the most.

For more information visit
www.remotemdx.com or call 1-800-
584-4176.

One wireless phone ties into a
nationwide global positioning
satellite system so that callers
can get emergency help. It is acti-
vated by pressing one easy-to-
read, red call button.

(NAPSA)—One of the nation’s
largest mortgage lenders is using
the Internet to streamline the
process of refinancing a mortgage.
For many customers, “One Fee”
refinancing is now just as simple as
clicking a mouse.

A process known as “one click
financing” is said to eliminate the
long hold time some customers
experience when calling their cur-
rent lender. 

It also offers what is described as
a streamlined service that provides
immediate customized savings
analysis, an instant loan approval
and online rate protection. Cus-
tomers can even schedule their clos-
ing from a secure Web site.

Once a customer has entered
an account number and “clicked,”
the lending group analyzes the
existing terms of the loan, com-
pares it to current rate informa-
tion and recommends whether or
not the customer would save
money through refinancing. 

The recommendation includes
the full rate and fees for the new
loan and a break-even analysis to
let the customer know how long it
would take to recoup closing costs. 

The ABN AMRO Mortgage “One
Fee” program provides consumers
with one fee total cost to complete
the processing and closing of their
home loan at application. The total
figure includes all fees associated
with the mortgage transaction.

The “One Fee” may vary ac-
cording to individual loan amount,
chosen interest rate or the location
of the property a consumer is pur-
chasing, but it will not vary
between the time the fee is
assigned and the loan’s closing.
This means the customer knows up
front what his costs are. Not
included would be items such as:

prepaid interest, taxes that may be
charged, any private insurance pre-
miums or homeowners, insurance.

The service is available on a
Web site called mortgage.com and
has already been used by over a
million customers of the company’s
several divisions. Consumers who
are not yet customers can also use
the service, but it may take them
more than a single click. 

According to William Newman,
Mortgage Group executive vice
president, customers that use the
process won’t have to re-enter any
information to process the trans-
action. Said Newman, “The nor-
mal process of getting a rate
quote, comparing closing cost
options, figuring out your savings
and locking in a rate is now down
to seconds, not days.”

To learn more, visit the Web
site at www.mortgage.com.

A New Mortgage Rate May Be Just A Click Away

A major mortgage lender now
offers “One Fee” refinancing with
just a single click of a mouse.

(NAPSA)—Tom Cruise is one...
So are Denzel Washington, Jason
Sehorn and David Bowie. What do
these guys have in common?
Each is a “smooth operator”—
a confident, articulate, charis-
matic guy who also happens to
look good.  

But what about the rest of us?
Is there any hope? Gillette, the
grooming authority that has been
helping men look their best for
more than 100 years, offers the
following simple suggestions for
guys who want to at least look the
part.  

The Cornerstone of 
Good Grooming 

A smooth, clean-shaven face is
an essential prerequisite for being
a “smooth operator.” Because a
great shave starts with skin that
is ready and ends with skin that
is protected, look for pre- and
post-shave products designed for
the individual skin care needs of
men. Two to try: Gillette Series
Shave Gel with skin comfort
ingredients for a smooth, hassle-
free shave and Gillette Series
After-Shave Moisturizing Lotion
to help restore skin to a healthy
balance after shaving.  

As for the choice of razor,
Gillette MACH3Turbo’s Anti-
Friction blades glide through
beard hairs with less resistance
than any other blade, delivering
the closest, most comfortable
shave even when shaving against
the grain—perfect for those
“smooth operators” who stand out
in the crowd precisely by “going
against the grain” of what every-
one else is doing.

Hair Apparent
A “smooth operator’s” hair can

make or break his look. Whether

your hair is Samson-thick or
“going, going...” spending that
extra ten bucks for a great cut will
pay off. Don’t forget to use a 
gentle shampoo and to condition
your locks regularly. Go easy on
the styling gel or mousse; your
goal should be a natural look that
is easily maintained. 

Never Let Them 
See You Sweat  

A “smooth operator” who is 
protected from perspiration, can
handle virtually any situation
with ease. Try new Gillette Series
Power Stripe anti-perspirant and
deodorant, with a breakthrough
odor control system concentrated
in a distinct blue stripe. Which-
ever product you choose, make
sure that it goes on clear with no
residue.  

Follow these suggestions and—
even if you don’t yet have all the
attributes of the classic “smooth
operator”—you can be assured
that you have the all-important
look.    

“Smooth Operator” Grooming Tips 
(NAPSA)—Ever wished you

had a car that’s different from the
one you own? How about a sporty
sedan to arrive in style at a high
school or family reunion? Perhaps
a convertible to celebrate a wed-
ding anniversary? Or maybe you
need a pickup truck to haul home
improvement materials or an SUV
for a weekend trip to the lake? If
so, then you’re not alone.

In fact, according to the “Poll of
the American Driver,” more than
half of U.S. drivers, representing
95 million Americans, say they
need automobiles other than the
one they own to satisfy numerous
lifestyle needs.

“Renting to meet various life-
style needs is becoming quite com-
mon in America,” said automotive
popular culturist Dr. Michael
Marsden of Eastern Kentucky
University, who analyzes societal
trends related to the automobile.
“Renting a car for special occa-
sions has become like renting a
tuxedo for a wedding.”

According to the poll, commis-
sioned by Enterprise Rent-A-Car,
reasons for renting vary, but popu-
lar choices include getting away
for the weekend, celebrating a spe-
cial night out, driving kids to a
weekend sports tournament,
attending a high school reunion, or
hauling home gardening supplies.

Fueling the trend are a number
of factors, including changing
lifestyles and the fact that nearly
two-thirds of Americans prefer to
rent rather than borrow a vehicle.
Availability, convenience and
affordability also account for this
growing trend. Rental car locations
are increasingly found in the
neighborhoods where consumers
live. For example, Enterprise Rent-
A-Car, North America’s largest

rental car company, has nearly
5,000 neighborhood locations,
putting one within 15 miles of 90
percent of the U.S. population.

“Enterprise uncovered this
trend, thanks to our thousands of
neighborhood locations and our
practice of picking up and drop-
ping off customers,” said Steve
Short, vice president of consumer
development. “By making it so
easy and affordable, we’ve brought
renting cars to the forefront when
consumers are looking for ways to
meet various lifestyle and trans-
portation needs.”

America’s Love Affair With Cars 
Shifting Gears To Renting

 Poll of the American Driver Findings

• More than half of U.S. drivers, representing 
some 95 million Americans, say they need 
automobiles other than the one they own to 
satisfy numerous lifestyle needs.

• Nearly two-thirds of U.S. drivers (more than 
110 million Americans) would rather rent than 
borrow a vehicle from a friend or neighbor.  

• Consumers say they are more concerned 
about the vehicle they drive (52 percent) than 
their marital status (44 percent) when 
attending a class reunion.

• When drivers were asked what kind of car 
they’d like to drive: 

On a date — 79 percent of minivan 
owners, 73 percent of pickup truck owners 
and 70 percent of mid-size sedan owners said 
they prefer to drive a car other than the one 
they own.

To a wedding — 83 percent of pickup truck 
owners, 74 percent of minivan owners and 72 
percent of sports car owners would prefer an 
automobile other than the one they own.

To a high school reunion — 69 percent of 
pickup truck owners, 55 percent of SUV owners 
and 52 percent of sports car owners would 
prefer to drive a vehicle other than the one 
they own. 

The three metropolitan areas
with the highest projected job
growth in the next 30 years are all
in Florida. They are Punta Gorda,
Orlando and Naples.

The first nickelodeon—now
called a movie theater—was
established in McKeesport, Penn-
sylvania, in 1905 by John P. Har-
ris and Henry Davis.




