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(NAPSA)—The Internet has
been adopted by Americans as
quickly as anything since televi-
sion. Over the last few years, the
Net has gone from a curiosity
used by a small elite to a necessity
for tens of millions of people.

The next “big thing” on the
Internet is high-speed access, also
called broadband. Though there
are several ways to get high-speed
access, the end result is the same:
incredible speed and no more dial-
ing in.

Do you really need high-speed
Internet access? Take the follow-
ing quiz to see if the way you use
the Internet would be enhanced
by a faster connection.

True or false?
1. I have a dial-up Internet

account, but I don’t use it very
often because it takes so long to do
anything useful.

2. I’d like to send digital pho-
tos to my friends and family.

3. It’s inconvenient to dial in
every time I want to get online.

4. I’d like to share a single con-
nection with all the computers in
my house.

5. I hate it when friends send
me e-mails with huge attach-
ments, like pictures, games or
video, because they take forever to
download.

6. I’d like to use the Internet
and talk on the phone at the same
time.

7. I’ve tried shopping online,
but it takes so long that I might
as well drive over to the mall.

8. I’d use the Web more but I
don’t have the time to wait for
pages to load.

9. I sometimes use my com-
puter to work from home.

10. I ’d like to download my
favorite music and video clips
from the Web, but the wait is
ridiculous.

Scoring
Add one point for each “true”

answer.
8 to 10 points—You definitely

need the speed. The Internet is
already a vital part of your life. A
faster connection that’s always on
would make it much more effi-

cient and enjoyable for you to use.
4 to 7 points—Consider a

turbo-charged Internet connec-
tion. You’re on the brink of an
Internet breakthrough. A high-
speed connection would open up a
whole new world of possibilities
and make your Internet experi-
ence much richer.

0 to 3 points—The possibilities
are just opening up. The wonders
of the Internet are still new to
you. As you learn about the useful
and entertaining things you can
do with the Internet, you should
keep a high-speed connection in
mind.

Where to begin
With so many companies offer-

ing to put you in the Internet’s
fast lane, how do you decide? One
of the best ways is to look for a
stable, well-known company with
a proven track record of strong
customer service.

You’ll also have to decide which
of the three available technolo-
gies—cable, DSL or two-way
satellite—are best for your indi-
vidual needs. EarthLink offers all
three technologies, and can give
you an unbiased description of the
pluses and minuses of each.

For more information on which
of EarthLink’s high-speed Inter-
net access solutions are available
in your area, visit the Web site at
www.earthlink.net or call 800-
EARTHLINK.

The Broadband Challenge: Are You Ready For High-Speed Internet Access?

Many people are finding the
Internet much more useful with a
high-speed connection.

(NAPSA)—Looking for a way to
endear yourself to your dearest? A
recent survey says pour on the
sweet nothings. 

The survey interviewed 500 
residents in Boston, New York,
Philadelphia and Washington, DC
and learned that “honey” was the
favorite term of endearment among
24 percent of them. “Sweetie”
ranked second in the survey with
11 percent of the vote, while “baby”
and “babe” garnered ten and seven
percent respectively. At the bottom
of the list in love’s lexicon were
“darling,” “muffin” and “boo-boo,”
each with less than two percent of
the vote. Why? Well, just ask any-
one who’s been called “boo-boo.”

“Terms of endearment in Amer-
ican culture are extremely impor-
tant,” said Greg Godek, relation-
ship expert and author of 1001
Ways To Be Romantic. “Whether
you are single or married, one of
the easiest ways you can express
your feelings and keep romance
alive is by showing affection with
your favorite sweet nickname.”
The Sweetie survey sponsored by
Ocean  Spray ’s  new Sweet i e
Grapefruit Juice Drink, reveals
interesting insights about how
people view and use pet names. 

Additional results of the survey
include:

• 37 percent of respondents
agree that they usually use terms
of endearment “to express love
when they are feeling happy,” 23
percent use them “to be silly and
playful.”

• A m o n g  w o m e n ,  t h e  t o p
“sweetie” celebrities are George
Clooney (22 percent), Brad Pitt (19
percent) and Russell Crowe (10 per-
cent). Among men, Janet Jackson
(20 percent), Meg Ryan (15 percent)
and Jennifer Aniston (12 percent)
were the biggest celebrity sweeties.

• Among the sweetest things
that one’s partner could do: plan a

surprise vacation (39 percent),
prepare a delicious meal (35 per-
cent) and plan a surprise night
out (33 percent). 

The Sweetie survey was named
for Ocean Spray’s Sweetie Grape-
fruit Juice Drink, a surprisingly
sweet, light and refreshing drink
made with Sweetie grapefruits,
designed for an all-family appeal.
Just one serving provides 130 per-
cent of the recommended daily
value of vitamin C, and is a good
source of vitamin A in the form of
the antioxidant beta-carotene.

“We believe Sweetie Grapefruit
Juice Drink will completely change
the way consumers think about
grapefruit,” said Wendy Wildes,
Marketing Manager, Grapefruit
Business Team. “We hope to add
new households of grapefruit juice
drinkers—entire families who
enjoy the unmatched sweet, light
and refreshing taste of Sweetie.”

Developed at the University of
California in 1958, the Sweetie
grapefruit has a higher sugar con-
tent and lower acid level, offering
a less bitter, sweeter taste than
most other varieties.

You can learn more by visiting
www.oceanspray.com.

What Do You Call Your Sweetie?
Don’t Make A Boo-Boo!

Why People Use Terms of Endearment2

Sweetie Survey1 Results
Sponsored by Ocean Spray Sweetie Grapefruit Juice Drink

Note to Editors: 1The Sweetie Survey was conducted between November 20 and December
4, 2001. 500 surveys were conducted among a representative sample of adults, aged 18 and over,
in four U.S. cities (New York, Boston, Philadelphia and Washington, DC). In each city, 125
phone interviews were administered. The margin of error is +/-4.38% on the overall sample and
+/-8.77% within each city sample. The product is currently only available in Washington, D.C.;
New York; Ohio; Delaware; New Jersey; Vermont; Virginia; Connecticut; Pennsylvania; West Vir-
ginia; Maryland; Rhode Island; North Carolina; South Carolina; and the Los Angeles area of
California.
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(NAPSA)—Woodwork, window

treatments and wall colors. Fram-
ing isn ’t exactly on every new
homebuyer ’s mind, but as the
bones of the home, framing is one
of the most important components
in new home construction. Now,
thanks to a new initiative, many
new homeowners will see im-
provements in the manner in
which their wood-framed home is
constructed.

A new Certified Trade Contrac-
tor program was announced at the
International Builders’ Show. The
program sets quality assurance
guidelines that are field-tested to
improve framing quality, reduce
builder and contractor costs and
ultimately raise homeowner satis-
faction. For those considering a
new wood-framed home, the new
initiative will make a good choice
an even better one.

“For 400 years, wood has pro-
vided an unmatched combination
of strength, flexibility, durability,
availability and affordability—
and wood is our only renewable
resource that comes from growing
and abundant forests,” said Kelly
McCloskey, president and CEO of
the Wood Promotion Network
(WPN). “This program will help
new generations of home builders
and buyers continue to take
advantage of the benefits of wood
construction.”

The WPN is piloting the pro-
gram in conjunction with the
NAHB Research Center. In devel-
oping the program, the NAHB

Research Center measured and
analyzed the business perfor-
mance of three framing compa-
nies, working in conjunction with
some of the nation ’s biggest
builders, including Pulte, Centex,
Del Webb and K.B. Homes. 

Participant companies realized
a 50 percent reduction in construc-
tion defects. The companies
reported three reasons for the
reduction in defects—employee
accountability; a constant rein-
forcement of the company’s com-
mitment to quality; and continuous
improvement. 

By reducing construction de-
fects, contractors and builders
were also able to realize several
significant business benefits,
including improved productivity,
workforce development, builder
satisfaction and expected durabil-
ity, and a reduction in expected
losses due to natural disaster.
Ultimately, the improvements in
the finished product and the cost-
savings that are realized by a

more efficient process are all
passed on to the new home buyer
who chooses to frame with wood.

“Builders want to put together
the best possible product because
they want their customers to be
completely satisfied with their new
homes,” said Hank Zolkiewicz, a
manager in Contracting Services
for Del Webb. “The Certified Trade
Contractor quality assurance sys-
tem is a great step to making both
parties satisfied.”

The Certified Trade Contractor
program will be implemented
throughout the United States in
the coming months. In each new
market, builders will develop new
quality management practices
through a system that ensures
that qualified personnel perform
the framing work, using the right
materials, tools, work procedures
and equipment. Framers will also
pinpoint quality hotspots and take
action to prevent recurrences of
defects.

“The long-lasting result will be
to build our homes better, faster
and at a reduced cost,” said Jim
Hoffner, regional quality assur-
ance manager, K. Hovnanian.
“When builders keep their costs
down, we’re able to add value for
our customers.” 

For information on the Certi-
fied Trade Contractor program
or the Wood Promotion Network,
contact the NAHB Research
Center ’s Toolbase Hotline at
(800) 898-2842 or visit www.be
constructive.com.

Certification Program Frames The Future For Home Building

(NAPSA)—A national contest
has given rise to some of the most
delicious bread recipes in the
United States. The competition,
held in 51 state and regional fairs
across the country, challenged
adult/child teams to enter their
own original “Special Occasion”
recipe for bread. The home baking
contest, sponsored by Fleis-
chmann’s Yeast, looked for cre-
ative, delicious recipes developed
by an adult/child team to serve at
a holiday gathering (or any occa-
sion that deserves a special treat).
There were 263 recipes entered.
For more information on the bak-
ing contests and results, visit
www.breadworld.com/whatsnew.

Not only are people staying
closer to home these days, but
they are enjoying more wine at
home with their meals. According
to AC Nielsen/Adams Business

Research, total table wine sales
were up 7 percent in 2001 compared
to 2000. As a result, more people
seek fuss-free recipes and simple
wine selections to enhance their
meals. To help, Sam Gugino,
award-winning cookbook author,
offers recipes prepared in 30 min-
utes or less matched with everyday
wines on wineanswers.com.




