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(NAPSA)—Age-related macular
degeneration (AMD) is a debi-
litating eye disease and the lead-
ing cause of blindness for people
over age 55. As baby boomers age,
the number of individuals with
AMD is expected to rise.

A two-year nationwide study will
test the safety and effectiveness of
an investigational drug therapy in
preventing vision loss in patients
diagnosed with the predominantly
classic form of “wet” AMD. The
study will be conducted at more
than 60 medical centers across the
country and seeks to recruit approx-
imately 400 patients to participate
in the study.

Macular degeneration causes
damage to the macula—the part
of the eye responsible for central
vision. Patients affected by AMD
often struggle with simple tasks,
such as reading, driving, watch-
ing television, or even recogniz-
ing a friend’s face. AMD can dimin-
ish a person’s ability to function
independently.

There are two forms of AMD—dry
and wet. While all cases begin as the
dry form—which affects 1.6 million
Americans annually—10 to 20 per-
cent progress to the more severe and
debilitating wet form. There are three
types of wet AMD—predominantly
classic, minimally classic and occult.
If left untreated, the wet form of AMD
may lead to legal blindness.

While current laser therapy
treatments are approved to treat
disease symptoms, there are no

therapies that treat the underly-
ing causes of wet AMD. This study
will research the ability of a drug
therapy to block the growth of
abnormal blood vessels in the eye
that underlie wet AMD. The study
is experimental and the therapy
has not been proven safe or effec-
tive. If you suffer from one or
more of these symptoms—such as
blurriness, blind spots and notic-
ing that straight lines look wavy,
contact your physician. If you are
diagnosed with predominantly
classic wet AMD, you might be eli-
gible for the research study.

If you or someone you know is
interested in receiving additional
information about this research
study for the predominantly classic
type of wet AMD, call toll-free 1-
888-662-6728. To be eligible to par-
ticipate in the study, participants
must be diagnosed with predomi-
nantly classic wet AMD, be 50
years of age or older and must not
have received previous treatment.

Research Study Investigates 
Potential Drug For AMD

Early Symptoms of AMD:
• Blurred vision
• Straight lines look wavy
• Blind spots in central field of vision

Patients affected by age-related
macular degeneration often strug-
gle with tasks, such as reading and
watching television.

Home Before Dark
(NAPSA)—By confronting their

differences, two sisters answer the
question about whether you can
really go home again in Home
Before Dark (MIRA, $6.99), a novel
by USA Today bestselling author
Susan Wiggs.

Sixteen years ago,
free-spirited Jessie
Ryder couldn’t wait to
leave the confines of
her small town in
Texas. She chose a
life of travel and
adventure while her
sister, Luz, married
and settled in the

home where they grew up. 
Facing a crisis, Jessie returns

home. She wants to tell Lila, the
child she gave up for adoption to
her sister, the truth about her
parentage. Together the sisters
must examine the importance of
love, loyalty and family. 

Wiggs’ latest hardcover novel,
The Ocean Between Us (MIRA,
$19.95) is a powerful story about
the heart-wrenching terrors and
euphoric joys of being a Navy fam-
ily. Separated by an ocean of regrets
and longing, a couple takes a hard
look at their faltering marriage, the
love that brought them together,
the family they cherish and the sac-
rifices they have made in the name
of duty.

Home Before Dark and The
Ocean Between Us are available
wherever books are sold or at www.
mirabooks.com.

by The Reverend
Dr. Thomas K. Tewell

(NAPSA)—Jesus Christ said, “I
am the bread of life. Anyone who
comes to me will never hunger.
Anyone who believes in me will
never thirst.”

In the Bible, eat-
ing and food are used
as important meta-
phors for the King-
dom of God. When
Jesus described the
kingdom, he so often
described it in terms
of a “feast” or “ban-

quet,” in which those who had
come were satisfied.

The above verse comes from
the Gospel According to John,
Chapter 6. In this section, Jesus
engages in a profound dialogue:
He is not the bread giver, but the
bread itself. Your deepest needs,
He is saying, are not physical or
material; they are spiritual. “I am
the basic nourishment of life,”
says Jesus.

There are three criteria that
John gives us to evaluate whether
or not a church is really meeting
the spiritual needs of people:

1. The church that is the “five-
star,” spiritually nourishing church
will take seriously the diverse
appetites of all who come. It’s a
matter of “attitude alteration.” If a
house of worship is truly nourish-
ing those who pass through its
doors, then those people should
leave with a new perspective. Ful-
filled by faith and spiritual uplift.

2. The spiritually nourishing
church will teach its parishioners
to feed themselves. Worship and
education are not enough unless
they challenge people, teach peo-
ple, equip people and whet people’s
appetites to feed themselves. You

can’t reap dividends off invest-
ments you never make, so in good
times, it is crucial to make an in-
vestment in Christ, so that you
can draw on it when you have to.

3. A great church must offer
take-out service. Not everyone is
able (or willing) to come in for reg-
ular worship services, so we must
bring spiritual teaching to them—
not with rhetoric, but with noble
deeds, kind words and pure
thought. As Jesus commanded,
“Go ye into the world and preach
the Gospel.”

For parents, part of this spiri-
tual teaching—and nourishment

of the younger
generation—can
be found in how
you deal with
your children. I
address this
topic in a sec-
tion of the book
Feeling Safe:
Talking to Chil-
dren About War
and Terrorism

called “The Faith Factor”: Do not
promise that you will always keep
your children safe because you
don’t know that you can, but
assure them that you will try your
best.

Remember, a five-star church
meets the attitudes and appetites
of the people of the world. Jesus
is the bread of life, and anyone
who believes will never thirst.
With worship, people may find a
light snack or the ultimate satis-
faction—whatever they’re hungry
for.

The Reverend Dr. Thomas K.
Tewell is Senior Pastor at Fifth
Avenue Presbyterian Church in
New York City. For information
about services, visit www.fapc.org.

A Spiritual Feast To Satisfy The Deepest Hunger

Dr.Tewell

(NAPSA)—Younger looking
skin may be easier to achieve with
the help of an ancient ingredient,
the lotus flower. This flower has
been cherished since the time of
Cleopatra and was thought by
wise men in the ancient East to
hold the secret of life. 

More recently, scientists at
UCLA were able to cultivate a
1,200-year-old lotus seed to sprout
in the lab. 

Now Clientele, a popular skin-
care line available through elec-
tronic retailer QVC, has combined
the lotus seed with powerful
antioxidant pigments (lycopene
that makes tomatoes red and
lutein that gives marigolds their
brilliant yellow color) in a patent-
pending complex called Lycolift to
create the Lotus Firming Serum. 

With a focus on using innova-
tive ingredients, Clientele has
also created the Anti-Aging Acti-
vator Plus which contains the gly-
coprotein, Antarcticine. Clinical
studies suggest this glycoprotein
helps to prevent dryness. The acti-
vator also has 25 powerful antioxi-
dants, including tumeric, green
tea, grape seed, pine bark and the
lotus seed extract. 

In conjunction with the innova-
tive technology in skincare today,
some other self-help practices for
great skin should be kept in mind.
These include:

• Keep your skin well-moistur-
ized. Use a humidifier at night
and drink plenty of water to mois-
turize from the inside out. 

• It’s a bright idea to protect

yourself from ultraviolet light—
even on cloudy days and in snow
which reflects sunlight.

• Don’t let good skin go up in
smoke. Smokers show signs of
aging earlier. 

• Change your pillowcase often
to sleep on a bacteria-free surface.

For many women, the first signs
of age appear on the hands, so it’s
important to protect hands as well
as the face from the effects of time.
Fortunately, younger looking hands
and nails may be found with the
help of Soy Estro-Lift Hand and
Nail Therapy. It’s enriched with
natural phytoestrogens including
soy isoflavons, estrokin and wild
yam, combined with antioxidants,
vitamins, firming plant extracts
and biotin as well as the patented
age-defying lotus seed.

All these natural compounds
and antioxidants from Clientele
are available by visiting QVC.com
or calling 800.345.1515. Putting
the power of Mother Nature on
your side can help you fool Father
Time.

Simple Steps Toward Better Skin (NAPSA)—Legend has it that
the first bridal shower was given
in honor of a Dutch bride intent
on marrying a poor miller. The
bride was refused a dowry but
opted to marry despite the threat
of poverty. To comfort the dis-
tressed couple, the groom’s friends
“showered” the bride with gifts for
their new home. Since then, the
practice has become a tradition for
brides-to-be. This year, instead of
honoring the bride-to-be with the
standard shower, spoil her with
delicious desserts and get all the
guests involved. With the new A
Taste of Tupperware Decadent
Desserts party from Tupperware,
the blushing bride will get to
indulge in delicious desserts, sam-
ple innovative products and spend
time with loved ones.  

Set the theme early: Get cre-
ative with the announcement and
send guests an essential baking
tool, such as a spatula, measuring
spoons or whisk. Print the party
details on a recipe card and
include an extra one, encouraging
guests to bring their favorite
dessert recipe to the shower. The
bride will walk away with a box
full of recipes from her nearest
and dearest.  

Entertaining is a piece of cake:
Traditionally, the bride’s maid of
honor or a close friend hosts the
shower. To minimize stress for
those involved in the planning, try
the new A Taste of Tupperware
Decadent Desserts Party, the ulti-
mate environment for preparing
scrumptious treats, learning
about innovative products, new
recipes, and shopping, while

enjoying the company of family
and friends! Partygoers will enjoy
preparing simple and delicious
desserts made with five ingredi-
ents or less with the assistance of
an expert Tupperware consultant.
In addition to learning and sam-
pling delectable treats, guests can
also purchase kitchen essentials
for the bride-to-be.  

Sweet and simple fare: For an
afternoon dessert party, the menu
doesn’t need to be elaborate. Offer
guests a variety of beverages and
let sweets be the main attraction.
With the new A Taste of Tupper-
ware Decadent Desserts Party, a
delectable spread of home-baked
goodies is made with love by the
shower guests, and might include
Buttery Chocolate Toffee Squares,
Chocolate Caramel Cookies, Key
Lime Pie, Chocolate Truffles or
Lemon Bars, all made with five
ingredients or less. 

Throw the bride in your life a
party she’ll never forget. For more
information about easy and deli-
cious recipes, Tupperware® prod-
ucts or A Taste of Tupperware par-
ties, call (888) 919-8099 or visit
www.tupperware.com.

Sweet Treats For The Bride-to-Be

***
Study as if you were going to
live forever; live as if you were
going to die tomorrow.

—Maria Mitchell
***

***
Having children no more makes
one a parent than having a
piano makes one a pianist.

—Michael Levine
***

***
As a culture, we would be well
served in extending “parental
guidance” beyond the realms of
television programming.

—Brian G. Jett
***

***
He that knows not, and knows
that he knows not, is a child;
teach him. He that knows not
and knows not that he knows
not, is a fool; shun him. He that
knows and knows not that he
knows, is a sleeper; wake him.
He that knows and knows that
he knows, is a teacher; follow
him.

—Persian proverb
***




