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(NAPSA)—For more than a
hundred years, a popular Valen-
tine’s Day candy has been doing
much more than satisfying the
world’s sweet tooth. The tradi-
tional treats have also been help-
ing children learn to read.

Since 1902, the New England
Confectionery Company (NECCO)
has been manufacturing Sweet-
hearts® Conversation Hearts. The
idea of the sweet treats, a Valen-
tine’s Day tradition, has been
passed down from generation to
generation. In addition to being
an American icon, teachers and
parents have been using the can-
dies for decades as a launch pad
for literacy, and making learning
to read fun for youngsters. 

“We hear stories every year
about how our candy has been used
in classrooms or at home to make
learning to read fun,” says Lory
Zimbalatti, NECCO’s marketing
manager. “And since literacy and
education have never been more
important, we thought it was time
to dedicate this year’s new sayings
to the topic of learning.”

This Valentine’s Day there are
10 new sayings that emphasize
the importance of education and
reading. Among them are “Let’s
Read,” “Whiz Kid,” “Wise Up,”
“Book Club,” “Teach Me” “Write
Me,” “Love Letter,” “Class Act,”
“School Mate,” and “Pen Pal.”

The concept for the candy hearts
started in the mid-1800s, when
printed sayings on colored paper

were placed in cockles—small crisp
candies formed in the shape of a
scalloped shell. In 1866, Daniel
Chase, whose brother Oliver
founded NECCO, invented a
process by which words could be
printed directly on the candy. While
the Sweethearts® sayings have a
new twist each year, the basic
recipe and the way they are made
remains the same. 

The edible hearts have also
inspired a series of children’s
reading books by author Barbara
McGrath. The first book, I Love
Words, uses the famous candies to
help children learn to read and
illustrates the fun of letters and
words through a variety of rhymes
and phrases.

To learn more about Sweet-
hearts® Conversation Hearts, which
are also a low-calorie, fat-free way
to show someone you care, visit the
Web at www.necco.com. 

Sayings From The Heart: Making Literacy Sweet

New sayings for a popular
Valentine’s Day treat help pro-
mote the importance of literacy
and education.

Single Parent Families
(NAPSA)—More than 16 mil-

lion American children live with
only one parent, and that number
has doubled since 1970. In fact, 61
percent of all children will spend
all or part of their formative years
in a single parent household.

Parents Without Partners offers
these additional facts about single
parent families:

• Divorce accounts for 46 per-
cent of all single parent house-
holds, 21 percent are due to mari-
tal separation and seven percent
are due to the death of a spouse;

• Since 1970, the proportion of
children in two-parent living
arrangements declined from 85
percent to 72 percent while the
proportion of children living with
one parent has more than doubled,
from 12 percent to 26 percent; and

• The number of single parent
households headed by men has
increased by more than 35 percent
since 1980.

Parents Without Partners is an
international, nonprofit, educa-
tional organization devoted to the
interests of single parents and
their children. Visit www.Parents
WithoutPartners.org to find a
chapter near you or call 1-800-
637-7974.

Twenty-six percent of all U.S.
households that contain children
under the age of 18 are single
parent households.

(NAPSA)—Surveys show that
American youth are highly spiri-
tual but biblically uninformed.
Often, the most troubled young
people don’t see God or God’s
Word as the answer to their pain.
But when the connection is made,
the results can be miraculous.

Through its “Reaching the Soul
of America” campaign, the Ameri-
can Bible Society is asserting the
importance of biblical truth and
values, especially for the young.

A story, dramatized in a televi-
sion documentary, Soul Survivors:
Saving Kids In Crisis, demon-
strates how the Bible can make an
impact on a troubled youth by
engaging them with the God of the
Bible.

The documentary tells the
story of Thalia Westphal. This 16-
year-old Texas girl was depressed
after her parents split up. She
became absorbed in how suicide
could provide relief for her pain.

Hostile and angry, Thalia
“slammed doors, was very obnox-
ious and didn’t want to be part of
the family,” her mother, Georgie
Grossman, says. “She fought us
and made life miserable.” 

Soon Thalia was sent to live
with her father in Fort Worth,
where her dad urged her to try
out for the Easter pageant at
Travis Avenue Baptist Church.
Thalia landed a small role, expect-
ing to be a disinterested observer
of the other performers staging

what she considered to be a fic-
tional story.

During the musical, however,
she experienced something unex-
pected. “They’re not acting,” she
told her father about her fellow
performers. The biblical story of
Jesus had become real to her.

For the first time in Thalia’s
life, God’s Word came alive. What
was only paper and ink before
took on flesh and blood, breath
and life, as she watched the differ-
ent roles played out.

“I started listening to the
words,” she says. A week after the
pageant, she was baptized.

“I was the embodiment of
Satan,” says Thalia. “But God
gave me a chance to start over
and live for him.”

To learn more, visit the Web
site at www.americanbible.org.

A Biblical Solution to Adolescent Angst

Many believe that the Bible
can offer troubled teens the pos-
sibility of a new life.

Founded in 1816 and headquartered in New York City, the American
Bible Society is a non-profit, interdenominational organization that
works to transform lives, particularly among the young, by promoting
personal engagement with the Holy Scriptures. Our mission is to pro-
vide the Scriptures to every person in a language and format each can
readily understand and afford. 

(NAPSA)—Love—or thoughts
of love—rules on Valentine’s Day,
but there are as many ideas of
love as there are cupids—or guys
and gals—searching for those
words sure to please and perfectly
describe their special relationship.

Research by Hallmark asked
men and women how they felt
about valentines, and incorpo-
rated the results into planning
this year’s valentines. 

The research revealed some
interesting information, according
to Tressa Schurz, Valentine’s Day
product manager at Hallmark.

“Most men perceived that their
wives or girlfriends would be
happy with a card as long as it
was big and had a lot of words,”
Schurz says. “In reality, women
prefer cards that express genuine,
meaningful messages—regardless
of the size of the card or the num-
ber of words on it.”

Most men revealed that they
want to receive a valentine—and
they feel disappointed when they
don’t get one or when the card
does not appeal to them (although
they’d never admit this to a wife
or sweetheart). 

Women may be surprised to
learn that men tend to prefer to
receive cards that put the fun
back into Valentine’s Day and the
relationship—simple, to the point,
and often flirtatious or with sex-
ual overtones.

The key to finding the perfect
valentine is to match it to the
stage of your relationship. For
example, the word “love” may not
be appropriate for someone you
just started dating, which is why
many valentines offer warm or
humorous messages without using
the “L”-word. 

The research also revealed that
married couples at various life
stages want to say different things
to their spouse in a valentine.
Young couples are seeking light-
hearted, flirtatious valentines,
while couples with children
expressed a need to reconnect
with one another and make time
for romance. Longtime, estab-
lished couples also are more likely
to reflect on their past, to recall
and be grateful for all the special
individuals in their lives.  

Because of this research, Hall-
mark has expanded its Valentine’s
Day card selection to include
about 500 cards for couples in love
relationships, ranging from cards
for those who have just started
dating, to racy Shoebox cards and
both sensual and simple love
cards. 

What’s Love Got To Do With It? Everything!

Hallmark Valentine illustrator
Gary Head.

(NAPSA)—Beautiful Italy is a
great destination for vacations in
the sun. There are lots of resorts
offering long sandy beaches with
modern facilities. The mountain-
ous regions encourage nature
lovers, hikers and mountaineers
to plan and enjoy vacationing on
their own.

In fact, many say avoiding the
tourist resorts generally is an
excellent way to see Italy as it
really is. The Tuscan countryside
is a popular vacation spot because
of its legendary beauty, that has
inspired painters and poets since
ancient times. A great way to
enjoy it is to rent a villa in Tus-
cany, convenient to David and the
rest of the art of Florence and the
famous architecture of Pisa,
including the Leaning Tower. Off-
season discount rental rates make
this option even more affordable.

The peninsula is also a dream-
land for lovers of art and history.
You can see everything from
Roman ruins to Renaissance
paintings. Italy also boasts
M i c h e l a n g e l o ’s  P i e t á a n d
Leonardo da Vinci’s The Last Sup-
per. You can also see the famous
Sistine Chapel or the Vatican’s
highly regarded art collection.

If you have a different idea of
fun, you can enjoy the wonderful
culinary experiences the country
has to offer. It’s best to go off the

beaten track, away from tourist
resorts, in order to taste all the
different foods Italy has to offer.
Restaurants will generally expect
you to order a full course menu,
but a trattoria or a pizzeria can be
excellent places to enjoy a snack.

One vacation rental company,
Interhome, has been renting
unique properties in Europe for
35 years by offering a chance to
experience the local lifestyle and
flavor of the region. Some vaca-
tioners will rent a quaint cottage
or rustic farmhouse while others
will opt for the traditional villa
or apartment (chalets are avail-
able for those with more opulent
preferences). 

For more information on vaca-
tion homes to rent in Italy or
around the world, visit www.inter
home.com.

An Alternative To Hotel Bills

See the true Italy tourists often
overlook by renting a Tuscan
vacation villa.

In 18th century America, artists
journeyed from town to town with
paintings of men and women,
complete in every feature but the
faces. A person wishing to sit for a
portrait had to select the body he
liked best and let the artist fill in
the missing hair and face.

Cinderella’s slippers, many
scholars believe, were made of
fur, not glass. The word verre, or
glass, they claim, was incorrectly
substituted in early versions of
the story for the word vaire ,
which is French for fur.




