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by Peter Feuerherd
(NAPSA)—They came, they

sang, they offered hugs to a city
still in need of them. To tell the
story of the African Children’s
Choir visit to New York last
March, however, one must go back
to the day now summed up in the
cryptic shorthand of 9/11.

When the World Trade Center
towers crashed to the ground, a
group of orphans in one of the
world’s poorest countries looked
on with a quiet horror. These chil-
dren from Uganda had previously
visited New York and stayed in
the homes of New Yorkers; with
the collapse of the Twin Towers,
they believed their friends were
imperiled. This was more than
just a jarring news event; they
needed to come to New York and
see for themselves.

“They referred to the people
they stayed with as aunties and
uncles,” says Ray Barnett, founder
of the African Children’s Choir.
“They were inconsolable.”

Using the American Bible Soci-
ety (ABS) headquarters as a base,
the choir provided a mix of tradi-
tional African melodies, dances,
Christian hymns and “God Bless
America” to appreciative audi-
ences around the city.

Perhaps the most appreciative
was the group of rescue workers,
police, fire and sanitation workers
who saw the choir perform at St.
Paul’s Episcopal Chapel—located
next door to Ground Zero—which
had been transformed into a
makeshift lunch canteen for the
workers.

When the two dozen children
sang their patriotic medley of

“God Bless America” and “Amer-
ica the Beautiful,” a grizzled New
York City sanitation supervisor
held up his walkie-talkie to cap-
ture the sounds.

The New York appearances—
the choir also performed at ABS,
various churches and Hunter Col-
lege—were part of the Bible Soci-
ety’s Project Constant Hope, a
ministry intended to bring healing
and comfort to those who are
dispirited and wounded of heart.
A series of Scripture-based book-
lets that addressed topics such as
grief were distributed at the con-
certs, which coincided with the
six-month anniversary of the 9/11
attacks.

The African Children’s Choir is
composed of children between 7
and 12 years of age from Uganda,
Kenya, Rwanda, Nigeria and
Ghana. They began after a 1984
visit to Uganda by Barnett—a
Canadian citizen who was raised

as an orphan in Northern Ire-
land—who noticed the large num-
bers of orphans throughout the
country due to a bloody civil war.
The choir raises funds to build
and staff schools in large cities
and villages.

Other choirs are planned for
war-ravaged countries in today’s
news headlines, including Sudan
and Afghanistan. The choir offers
a concept of family that can be
transferred around the world, said
Barnett, who noted that the choir
helps to transform the image of
African children wherever they
perform.

“They’ve had tough lives,” he
says. “They are the victims. They
are also the answer.”

For more information about
the African Children’s Choir ’s
visit  to New York and other
American Bible Society pro-
grams, visit  the Web site at
www.americanbible.org.

African Children’s Choir Honors New Yorkers

The African Children’s Choir came to New York to mark the six-
month anniversary of 9/11.

Founded in 1816 and headquartered in New York City, the American Bible Society is a non-profit, interconfessional
organization with a rich Judeo-Christian heritage committed to the translation, publication and distribution of the
Holy Scriptures. The American Bible Society distributes more than 107 million copies of the Bible, New Testaments and
Scripture Portions in the United States each year. Its mission is to provide the Scriptures to every person in a language
and format each can readily understand and afford. The American Bible Society Web site is www.americanbible.org.
Also available on the Web is ForMinistry.com, sponsored by the American Bible Society. ForMinistry.com provides links
to thousands of churches across the United States as well as articles offering continuing education in effective ministry.

(NAPSA)—Your home can be
more of a castle when you rule out
noise. To help, a free pamphlet
with advice on controlling noise in
new homes has been created by
experts. The pamphlet, Putting A
Check On Sound In Your New
Home , offers a room-by-room
approach, with guidance on the
home office, family room, bath-
room, bedroom, kitchen and laun-
dry room. Suggestions are made
to control sound in interior walls,
windows, ducts, floors, exterior
walls, doors, electrical outlets and,
where appropriate, appliances.

For example:
• To reduce interior noise lev-

els caused by exterior noise from
such things as roadways or high-
ways, have your builder install
sound-rated windows that face the
noise source. Look for Sound
Transmission Class (STC) ratings
from 29-31 for best results. 

• In exterior walls, it’s the
thickness of the insulation, not its
density that improves acoustical
performance. 

• Interior doors can be a sig-
nificant path for noise to take in
traveling from one room to
another. As a guide, ask your
builder to use a solid core door
with acoustical seals and an STC
rating equal to or higher than 30. 

The pamphlet, created by Cer-
tainTeed Corporation’s Insulation
Group, also offers answers to com-
monly asked questions about
sound control products and pro-
vides information through a Web
site, www.mysoundchek.com to
learn more about ways to control
sound in new homes.

Some questions include:
Q. What is the best type of

window to use to reduce noise
transmission?

A. The best window construc-
tion to use to reduce noise trans-
mission is a well gasketed double
pane window with a separate
storm window.

Q. What kind of siding should I

use if exterior noise is a concern?
A. The heavier the siding the

better it will reduce noise. Brick
or stone siding is better than a
lightweight aluminum siding. 

For a free copy of the pamphlet
or for more information, visit
www.mysoundchek.com or call
1-800-782-8777.

CertainTeed Corporation is a
leading manufacturer of building
materials (insulation, roofing,
vinyl siding and windows, fiber
cement siding and ventilation
products and piping products).

Controlling Noise In Your New Home

NOW HEAR THIS—A pamphlet
giving advice on controlling
noise in new homes is now avail-
able free.

(NAPSA)—Owner’s title insur-
ance, purchased at closing, pro-
tects the consumer.  A new type of
owner’s policy provides additional
coverage. Not only for losses aris-
ing from defects in title existing at
the time the policy is issued, but
also for certain future events, such
as building permit or subdivision
law violations of previous owners.
For more information on the new
Homeowner ’s Policy from the
American Land Title Association,
talk to a local title company. For
information, see www.alta.org.

Marshmallow Peeps fans love
their original yellow chicks, but
have enthusiastically embraced
more chick colors, bunnies in all
shades, as well as Vanilla Créme
and Strawberry Créme Eggs for
eating and for using in crafts and
recipes. Just Born, manufacturer
of Peeps and other famous candy
brands, invites fans to visit
www.marshmallowpeeps.com,
where they can go to Peepsville,
and join the Peeps Fan Club.

Top chefs from world-renowned

restaurants join in the fight
against hunger at Share Our
Strength’s 15th annual Taste of
the Nation, nationally presented
by American Express.  This
annual food and wine event is the
largest nationwide gourmet bene-
fit to fight hunger. This year,
65,000 guests are expected to
attend the more than 100 food
and wine tastings, five-star din-
ners and brunches held in more
than 70 cities across the United
States and Canada. For informa-
tion about these gourmet events or
to purchase tickets, log on to
www.strength.org. 

(NAPSA)—One way to rid
your house of disease-causing
rodents is to use a rodenticide,
such as d-CON bait and traps. If
exposure to children or pets is a
concern, use d-CON’s lockable
Protected Bait Station, which
secures the poison inside a con-
tainer that has holes small
enough for only a mouse to enter.
Traps provide tangible evidence
that mice have been caught,
while d-CON’s covered design
helps you avoid looking at or
coming into contact with a dead
rodent. For a free brochure with
information on having a mouse-
free house, call 1-800-395-3266.

Hundreds of companies like
Hewlett-Packard have teamed up
with the U.S. Environmental Pro-
tection Agency (EPA) and the U.S.
Department of Transportation
(DOT) to tackle traffic and air pol-
lution through the Commuter
Choice Leadership Initiative. Par-
ticipating companies, called Com-
muter ChoiceSM Employers, en-
courage employees to choose
commuting options other than dri-
ving alone by offering benefits

such as telecommuting, rideshare
programs, and public transit subsi-
dies. To sweeten the pot, some
even offer extra vacation time or
other rewards to employees who
take advantage of commuter bene-
fits. To learn more about the Com-
muter Choice Leadership Initia-
tive, visit www.commuterchoice.
gov; or call the toll-free voicemail
request line at (888) 856-3131; or,
give this article to your company’s
HR director.

The National Marrow Donor
Program Registry at www.mar
row.org. 
Colonial Williamsburg at www.
colonialwilliamsburg.org.
Hampton Conventions & Tour-
ism at www.hamptoncvb.com.
The Arthritis Foundation
Arthritis WalkSM at www.arthri
tis.org. 
NextDayGourmet.com at www.
NextDayGourmet.com.
Garnier Nutrisse at www.gar
nierusa.com.
America’s Promise at www.
AmericasPromise.org.
Stockback MasterCard from
Chase at www.chase.com/cards.
ClosetMaid at www.closetmaid.
com.
Th e  N a t i o n a l  I n s i t u t e  f o r
A u t o m o t i v e  E x c e l l e n c e  a t
www.asecert.org.
The LaserComb at www.laser
comb.net.

Check Out
These Web Sites:




