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(NAPSA)—As a woman
watched the World Trade Center
collapse from the nearby Federal
Building on September 11, she
remembered a prayer called the
“Prayer for Protection.” 

She recited it as she hurried
down 38 flights of stairs and
climbed aboard a subway train
with others trying to get away
from Ground Zero. 

“It was my strength and com-
fort,” she said. This simple and
eloquent prayer was written by a
Silent Unity worker to give hope
and encouragement during the
darkest days of World War II:

The light of God surrounds me;
The love of God enfolds me;
The power of God protects me;
The presence of God watches

over me.
Wherever I am, God is!
Silent Unity answers more

than two million letters and tele-
phone calls for prayer support
each year. During these uncertain
times, many of these requests are
for world peace and healing for
those affected by the September
11 events.

In response to world events,
Unity began an outreach called
Rebuilding on Faith. It is Unity’s
ongoing spiritual support for all
who seek healing, comfort, and
peace following September 11,
2001. This outreach offers per-
sonal prayer, uplifting materials,
and other resources to help meet
the emotional and spiritual  needs
of people everywhere.

Because Silent Unity believes
there is great power in united
prayer, one of the first actions
undertaken has been to urge peo-
ple everywhere to hold a thought
for peace for our world at 11 a.m.

and again at 9 p.m. (CT). Every
day at those times—through Sep-
tember 11, 2002—Silent Unity is
affirming the following prayer:

“Let there be peace on
earth, and let it begin with
God’s love in my heart.”

Silent Unity believes now
more than ever the world needs
prayers. You can join thousands
of people in every corner of the
globe as they pause for peace
each day.

Silent Unity is part of Unity
School of Christianity, which was
founded in 1889 and is located
near Kansas City, Missouri. Its
headquarters is the home of a
worldwide ministry of prayer,
publishing, and education. In
addition to Silent Unity, Unity is
best known as the publisher of
Daily Word, a monthly magazine
of daily inspirational messages.
Uni ty  i s  on  the  Internet  a t
www.unityworldhq.org.

If you would like more informa-
tion about Unity’s Rebuilding on
Faith program, its Silent Unity
prayer ministry, or Daily Word
magazine, call Unity’s customer
service representatives at 1-800-
669-0282, Monday-Friday, 7:30
a.m. to 4:30 p.m. (CT). 

Unity Prays for World Peace

Unity receives many prayer
requests for world peace.

Staying in the Game
with 5 A Day

(NAPSA)—This is the season
for achieving. And the National
Cancer Institute (NCI) recom-
mends one simple, healthy goal
that we can all achieve: eat five or
more servings of fruits and veg-
etables every day for better
health. NCI provides helpful tips
and delicious recipes for everyday
Olympians at www.5aday.gov (or
call 1-800-4CANCER).

One recipe, for example, is a
delicious and healthful curried
cauliflower soup that provides
each person with two servings of
vegetables. It’s easy, inexpensive,
and great for company with the
right garnish, such as dried apri-
cots or pomegranate seeds.

Gold Medal Curry Soup 
(Serves 4)

Cook up 1 small chopped
onion, 11 ⁄2 teaspoons curry
powder, and 1 pound cauli-
flower florets until soft. Trans-
fer to a blender and puree
until very smooth. Place 1 cup
non-fat plain yogurt in the pot
and slowly whisk in 1 14-
ounce can of vegetable broth.
Stir in cauliflower puree and
3⁄4 teaspoon black pepper. Heat
on low until warm enough to
serve, but do not bring to a
boil. Divide soup among four
bowls and garnish with 1⁄4 cup
of dried apricots and pome-
granate seeds. Serve.

Nutrition Analysis Per Serving:
90 calories, 14g carbohydrate, 6g
protein, 2g fat, 0.4g saturated fat,
1mg cholesterol, 452mg sodium,
2g fiber, 19% calories from fat, 4%
calories from saturated fat

(NAPSA)—What’s the best way
to show a loved one you care this
Valentine’s Day? According to a
poll conducted by the American
Heart Association (AHA), more
than 50 percent of adults say
“time together” is best—better
than showing affection or buying
expensive gifts. Four out of 10
people polled said they preferred
to celebrate Valentine’s Day with
dinner at a restaurant, nearly 30
percent felt a vacation or getaway
was the most romantic—with less
than 10 percent interested in
dancing or another activity (bowl-
ing, skiing, etc.).

The poll is part of AHA’s Power
of Love campaign, which helps
people celebrate the love in their
hearts while raising vital funds
for research from participating
sponsors.

AHA has a long tradition of
helping heart health through
research and education. Now con-
sumers can show their feelings for
loved ones by logging onto a spe-
cial Power of Love Web site—
americanheart.org/love. This site
for sweethearts includes:

• Complimentary Valentine’s
Day screensavers to keep love on
your computer screen and in your
heart—or to share with your
sweetheart;

• Free Valentine’s Day elec-
tronic greetings to send to loved
ones—including a link to honor
your sweetheart with a “donation
from the heart” to the American
Heart Association;

• Results from AHA’s exclusive
poll on romance and matters of
the heart and opportunities to
take part in online instant polls;

• Information on how some of
your favorite celebrities spend
Valentine’s Day; and

• Links to Power of Love spon-
sors. During February, these spon-
sors—the makers of some of your
favorite beauty products and
other retailers—will contribute a
portion of their sales to the Ameri-
can Heart Association.

Thanks in part to AHA-funded
research, important discoveries
such as CPR, life-extending drugs,
pacemakers, bypass surgery and
surgical techniques to repair heart
defects have been discovered.
Countless people are alive today to
enjoy the love of family and friends
due to these life-saving advances.
With the help of the Power of Love
campaign, even more lives may be
saved in the future.

The Power of Love sponsors are:
Walgreen’s, Redken, OPI, Pantene
Conditioner, American Beauty
Association, and participating
Federated Department Stores
(Goldsmith’s, Lazarus and Rich’s).

The American Heart Associa-
tion understands the life-saving,
life-changing power of love—after
all, “heart” is the organization’s
middle name. For more informa-
tion, visit americanheart.org or
call 1-800-AHA-USA1.

Poll: Time Together Tops Valentine’s Day Ideas

You gotta have heart, espe-
cially on Valentine’s Day, and a
new Web site can help.

✁
Note to Editors: Additional poll results can be found at

www.americanheart.org/love after January 15.

(NAPSA)—Missed workdays
caused by winter weather don’t
have to snowball into lost wages
—or profits. Over 40 percent of
today’s companies have adopted
some type of telecommuting pol-
icy and technology. Many of the
businesses use the technology to
let snowed-in employees telecom-
mute to the office.

WorldCom Conferencing, an
industry leader in conferencing
services, offers the following tips
for people who are new to
telecommuting:

• Have a telecommuting
plan down cold—Make sure
your home-office has the proper
equipment to telecommute (PC
with modem, fax, etc.) and the
proper computer applications
(word processor, e-mail, etc.).
Keep a list of company employee
and client phone numbers handy.
Also, it’s a good idea to always
carry duplicates of important
company documents in your
briefcase in case you’re unexpect-
edly snowed in.

• Don ’t give your fellow
employees the cold shoulder—
When you telecommute, it’s impor-
tant to check-in to your workplace
regularly, by phone or e-mail. Stay
connected with your immediate
supervisor and team members. Set
up a “to do” list and report on
progress at mutually agreed upon
intervals. Don’t forget to check-out
at the end of the day.

• Don’t let a winter storm
blow your plans—If you have a
presentation the day you ’re
snowed in, a Web conference may
“wow” your client. Hundreds of
people can view a presentation at
once or collaborate on a docu-

ment in real-time while dis-
cussing it on a separate audio
conference.

• No need for staff meetings
to stall, just because your car
did—If you have a staff meeting
planned, or want to organize a vir-
tual one, there are services that
will set up audio conferences—
some do it in less than 20 minutes.
Even if there is no staff meeting
planned, it’s a good way to touch
base with everyone on your team.

• Don’t forget to chill—Be
sure to take a break every now
and then. While enjoying a quick
lunch or even shoveling the drive-
way, let calls go to voice mail. Just
be sure to return the calls in a
timely fashion.

• It doesn’t take frostbite to
be a virtual worker—If you’ve
enjoyed your day of working from
home, and your company doesn’t
have a telecommuting policy, sug-
gest one.

For more information, visit
www.worldcom.com/conferencing.

Make Working In Winter A Virtual Breeze

Workers who telecommute
can put the freeze on driving to
the office in treacherous winter
weather.

(NAPSA)—As Salt Lake City is
playing host to the 2002 Olympic
Winter Games in February, more
than a thousand Salt Lake-area
families are readying their homes
for some personal hosting of their
own. The Samsung Athlete Family
Homestay Program, a service that
matches volunteer host families in
Salt Lake with the families of ath-
letes competing at the Games, will
give hundreds of families the
chance to share the Olympic dream
together in Salt Lake. The program
provides the families of competing
athletes—from both the U.S. and
abroad—with free housing, meals
and transportation. During the
Games, more than a thousand Salt
Lake-area families will participate
as hosts, and officials expect guest
families from more than 30 coun-
tries to take advantage of the offer.

Families of athletes are often
spotted in the crowd by cameras
and attain semi-celebrity status
during the Games. Karch Kiraly’s
flag-waving father and Bonnie
Blair ’s “Blair Bunch” are two of
the most memorable, but many
fans may not be aware that even
the families of high-profile ath-
letes are often forced to pay their
own way to the Games. Blair, the
most-decorated Winter Olympian
in U.S. history, remembers the
high costs associated with her

family’s trek to Lillehammer, Nor-
way for the 1992 Winter Games.

“Many of my family members
would not have attended if it
weren’t for the family host pro-
gram,” said Blair, whose family
was hosted during both the 1988
and 1992 Olympic Winter Games.
“Everything was so expensive and
they just weren’t prepared for all
the costs.”

Since the program’s inception,
thousands of athlete families have
benefited from the generosity of
local families in Olympic host
cities. In addition, many families
and athletes have developed long-
lasting relationships with their
guest and host families. Blair and
her family still stay in touch with
the host family from Calgary.

“We see them almost every
time we’re in Calgary,” Blair said.
“It’s great to catch up and see how
each other’s families are doing.”

The Salt Lake 2002 Olympic
Games will mark the third time
that Samsung has sponsored the
Athlete Family Homestay pro-
gram, following the Sydney 2000
Olympic Games. Samsung is also
involved in several other on-site
Olympic programs, including the
“Spirit of Sport” Essay Contest,
the Share the Moment Call Pro-
gram and the Community Olympic
Development Program.

Utah Families Take Olympic Hosting To Heart

The Great Highland Bagpipe is
native to Scotland and is the pipe
most people think of when bag-
pipes are mentioned. A set of
good-quality pipes can be had
new for about $1,000.

Mincemeat pies developed as
a way of preserving chopped or
minced meat. They are cooked
with fruit and spices, doused
with brandy, rum or whiskey.




