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(NAPSA)—Americans are com-
ing together in a campaign to
encourage Congress to pass a fed-
eral tax credit to help people buy
hearing aids. 

To help organize the effort to
have Congress pass the legislation,
the Better Hearing Institute (BHI)
has launched a new Web site
(www.hearingaidtaxcredit.org). An
excellent resource and tool for those
concerned about the needs of peo-
ple with hearing loss, it reaches out
to adults 55+ and to parents of chil-
dren with hearing loss and helps to
ensure that their voices are heard
in Washington.

The Web site underscores
BHI’s vital role as the “Advocates
for America’s Ears.” “Nearly two
out of three adults with hearing
loss cite financial constraints as a
core reason that they do not wear
hearing aids,” said BHI Executive
Director Sergei Kochkin, Ph.D.
“With the hearing aid assistance
tax credit, boomers, seniors, and
parents of children would have
the financial boost they need to
get their hearing loss treated.
These people are the reason that
Congress needs to step up and
take action. The legislation will
play a critical role in attaining
one of the goals of the federal
government’s ‘Healthy People
2010,’ which is to increase the
number of people with hearing
loss who use hearing aids. The
tax credit is the most cost-effec-
tive means to achieve this criti-
cal goal.” To learn more, visit
www.hearingaidtaxcredit.org.

Up to $500 per hearing aid, the
tax credit will help boomers, se -
niors, and parents of children
with hearing loss buy the hearing
aids they need. About 40 percent

of the people who need hearing
aids but do not own them, accord-
ing to a recent Better Hearing
Institute national study, are more
likely to purchase them in the
near future if the tax credit were
available. 

With hearing loss affecting
more than 30 million Americans,
or one in every 10 people, you
most likely know someone with a
hearing loss. And in today’s diffi-
cult economy, many of these peo-
ple are finding the costs of hear-
ing aids beyond their reach. While
hearing aids could benefit 95 per-
cent of people with a hearing loss,
not everyone can afford the aver-
age $1,800 cost for each hearing
aid fitting, treatment and follow-
up. And most medical insurance
plans do not reimburse their
members for purchases of hearing
aids.

To learn more, visit www.
hearingaidtaxcredit.org.

Possible Financial Help For Hearing Aids? 

If a tax credit were available,
many people who do not wear a
hearing aid would purchase one. 

(NAPSA)—A little advice from
the car experts can make it easier
to find the coolest ride without
emptying your pockets. 

For example, the editors at
Kelley Blue Book’s kbb.com, the
leading provider of new- and used-
vehicle information, recently
named their 2008 Top 10 Coolest
New Cars Under $18,000 for any
driver looking for a cool car on a
budget. 

This gas-sipping bunch pro-
vides more than just affordability
and efficiency. They offer the lat-
est technologies and versatility to
accommodate all lifestyles. With
options like navigation, hard-drive
music storage, voice-controlled
iPod integration, Bluetooth phone
connectivity, push-button start
and leather seating, the possibili-
ties for functional, comfortable
and cool cars abound. 

In making their choice, the
kbb.com editors considered safety,
fuel economy, interior size, com-
fort, technology, the vehicle’s fun-
to-drive factor, as well as the
decidedly subjective “cool” factor. 

Top 10 Coolest New Cars
2008 Ford Focus

“Cool” might not be the first
word that pops into your head
upon seeing the new Ford Focus,
but don’t judge this book by its
cover. The Focus sedan and coupe
are the most affordable cars in
which you can get the SYNC
music and phone integration sys-
tem, which allows you to play any
song in your digital library simply
by saying its name. MSRP:
$15,280

2008 Honda Fit
With gas prices on the rise,

small cars like the Honda Fit are
gaining in popularity. The Fit sips
gasoline and offers the sportiest
driving experience available in an
econo-car. Plus, the seats can be
configured in multiple arrange-

ments, so it can easily hold things
like your friends, your gear or a
medium-sized alpaca (according to
a photo on Honda’s Web site,
 anyway). MSRP: $14,585

2008 Jeep Patriot
The Jeep Patriot has a classic

look reminiscent of the departed
Jeep Cherokee plus a functional
interior and a sub-$18,000 price
tag—even when equipped with
four-wheel drive. Combined with
highway fuel economy up to 28
miles per gallon, the Patriot
delivers a cool mix of SUV-like
versatility and carlike efficiency
for buyers on a budget. MSRP:
$16,055

2008 Mazda3
On the list for the fifth year in

a row and still in its first genera-
tion, the Mazda3 is the current
elder statesman of cool compact
cars. Available in four- and five-
door layouts, the dynamic Mazda3
is responsive, quick and stylish,
but also comfortable, efficient and
practical. MSRP: $17,230

2008 Mitsubishi Lancer
The Mitsubishi Lancer ’s ag -

gressive, rally-inspired looks belie
a starting price of less than
$15,000. The low cost of entry will
leave many buyers with enough
extra cash to add cool options like
a hard-drive navigation system,
an impressive premium audio sys-
tem or perhaps a stylish spoiler.
MSRP: $14,615

2009 Pontiac Vibe
The hot-looking Pontiac Vibe

has always delivered a very cool
combination of affordability, ver-
satility and fuel economy. Com-
pared with its predecessor, the
new-for-’09, second-generation
Vibe boasts a sportier look inside
and out, a more powerful engine
and even a lower starting price.
MSRP: $15,895

2008 Scion xB
The original “box on wheels”

grew rounder, larger and more
powerful for 2008, but the xB
remains a distinctively styled non-
conformist. Cool standard features
include steering-wheel-mounted
audio controls, iPod integration
and a choice of three wheel de -
signs for instant customization at
the dealership. MSRP: $16,270

2008 Subaru Impreza
With 170 horsepower, all-wheel

drive and a double-wishbone rear
suspension, the Subaru Impreza
sedan adds a sporty and capable
touch to the cool car selections.
The five-door variant has a simi-
lar base price and suits those in
need of more cargo room for their
active lifestyles. MSRP: $17,640

2008 Suzuki SX4
This is the second year in a row

that Suzuki’s small crossover has
made the list of cool cars under
$18,000. In addition to a sporty
exterior and roomy, stylish inte-
rior, the SX4 still has the distinc-
tion of being the least expensive
all-wheel-drive vehicle sold in
America. MSRP: $15,395

2008 Volkswagen Rabbit
The versatile and affordable

Volkswagen Rabbit hopped its way
onto the list with its perky 2.5-liter
engine, comfortable ride, sharp han-
dling and a level of interior refine-
ment rivaling that of some much
pricier vehicles. MSRP: $16,250

For more information, visit
www.kbb.com/coolcars08.

Top 10 Coolest New Cars Under $18,000
Versatile, Technology-Filled Vehicles Lead In Growing Entry-Level Segment

Manufacturers are finding ways
to nicely equip their entry-level
vehicles while still keeping the
price reasonably low.

(NAPSA)—The flavor of Amer-
ica, many say, can be found in a
new cookbook that features
favorite family recipes from
around the country, such as this
one, which won a blue ribbon at a
county fair. Here’s the cookbook’s
prize-winning recipe for Rhubarb
Spice Cake: 

Rhubarb Spice Cake

1 cup butter, softened, plus 
1 tablespoon, chilled

2 cups brown sugar
1 egg
1 cup buttermilk
1 teaspoon vanilla
2 cups flour
1 teaspoon baking soda
1⁄2 teaspoon salt
2 teaspoons cinnamon
1 teaspoon apple pie or

pumpkin pie spice
21⁄2 to 3 cups rhubarb, finely

chopped 
1⁄2 cup pecans, finely chopped

Preheat oven to 350°. Grease
13x9x2-inch baking pan. In a
large bowl, cream 1 cup butter
and 11⁄2 cups brown sugar
together with electric hand
mixer. Add egg to creamed
mixture and combine. Add but-
termilk and vanilla, beat until
combined. Sift flour, baking
soda, salt, 1 teaspoon cinna-
mon and apple pie spice
together in a me dium bowl. 

Add to the creamed mixture
and blend well. Stir in rhu -
barb until thoroughly com-
bined. In another medium

bowl, mix together 1⁄2 cup
brown sugar, 1 teaspoon cin-
namon, 1 tablespoon chilled
butter and pecans. Mix to -
gether with a fork until well
combined and crumbly. Pour
batter into prepared pan and
top with crumbly mixture.
Place pan on a baking sheet to
catch any spills. Bake for 40-48
minutes.

Yield: 16 servings

This recipe—by Loni Lucas, an
employee at the Elk River, MN
Perkins Restaurant—and many
more wonderful recipes were col-
lected from families around the
country for the cookbook. It was
created to commemorate the 50th
anniversary of Perkins Restau-
rants & Bakeries and is available
at any of the chain’s participating
locations.

More Recipes
You can learn more and find

other great recipes online at
www.perkinsrestaurants.com.

Cherished Family Recipes Revealed

A prize-winning Rhubarb Spice
Cake is just one of the recipes
found in a new cookbook celebrat-
ing America’s culinary heritage.

(NAPSA)—According to a
recent survey, American women
own, on average, 19 pairs of
shoes. The annual QVC Presents
“FFANY Shoes on Sale” event lets
women indulge their love of shoes
while helping to fund a cause that
hits close to home. To learn more,
visit www.QVC.com.

**  **  **
The Insight Pro Microwave

Drawer oven from Sharp can help
save room and add convenience to
kitchens. It’s available as 30- and
24-inch-width standalone units,
and features a 3-in-1 range fea-
turing a Microwave Drawer oven,
and a combination ceramic cook-
top and drawer. 

**  **  **
Osteopenia is a condition in

which bone mass is lower than
normal but not low enough to be
classified as osteoporosis. Women
can take Fosteum, a natural, pre-
scription product proven to build
bone mass when calcium and vita-
min D are not enough. Visit
www.fosteum.com.

**  **  **
Online reviews—firsthand

accounts of experiences at local
shops and services—are gaining
popularity, with 73 percent of
online adults saying they read
them. You can read and write
online reviews for your neighbor-
hood at Yahoo! Local (http://
 local.yahoo.com). 

**  **  **
Residents insist that the “com-

fort food vibe” was invented in
Baltimore. Menu items can range
from Maryland crab soup and more

modern, adventurous combina-
tions—such as lobster macaroni and
cheese—that represent Baltimore’s
comfort and ease. Learn more at
Baltimore.org.

**  **  **
Homes that can’t “breathe” can

be unhealthy, according to experts
at VELUX America. For more infor-
mation, call (800) 283-2831 or
visit veluxusa.com. For informa-
tion on window and skylight
energy efficiency, visit energy
star.gov. For independent agency
information, visit nfrc.org or effi
cientwindows.org. 

**  **  **
You can get a free trial-pair

certificate for Acuvue Brand Con-
tact Lenses at www.acuvue. com/
 seasons. (Professional exam and
fitting fees not included. Valid
only while supplies last.) 

**  **  **
With spills, sparks and flare-

ups from outdoor appliances being
major culprits of surface destruc-
tion, consider using The “Origi-
nal” Grill Pad underneath every
grill, smoker, fryer and firepit.
Visit www.grillpad.com.

***
Most people are about as happy
as they make up their minds to
be.

—Abraham Lincoln 
***

***
The supreme happiness of life
is the conviction that we are
loved.

—Victor Hugo 
***

***
Wheresoever you go, go with all
your heart.

—Confucius 
***

***
When one door of happiness
closes, another opens.

—Helen Keller 
***

***
Laughter is the shortest dis-
tance between two people.

—Victor Borge 
***




