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(NAPSA)—The bumper sticker
reads “No phone, no job, no wor-
ries—I’m retired!” But is it still
true? 

With 7,900 baby boomers turn-
ing 60 every day in the U.S., views
about retirement are changing.
Retirees are under more stress
than ever before, expecting to live
longer—and work longer—than in
years past. Middle-income work-
ers don’t expect to retire until a
full two years after the minimum
retirement age of 65. 

According to the third annual
AXA Equitable Retirement Scope
survey, retiree stress jumped 19
percent between 2005 and 2006,
topping the list of health concerns
for retired Americans. Women in
particular are concerned about
stress. More than 96 percent of
retired females said stress is the
biggest threat to their health. Pol-
lution, smoking and fast food are
other leading health concerns.
Having sufficient income and out-
living assets were other concerns
cited by retirees and workers
alike. 

For some groups, retirement is
being faced with trepidation. Low-
and middle-income Americans, in
particular, fear retirement. The
survey found that most middle-
income Americans expect to work
until age 67, and half worry about
having sufficient income when
retired. A full 77 percent expect to
hold a paid job once retired. Cur-
rently, only 16 percent of retired
Americans hold a paying job. 

But there is a silver lining.
Americans have the highest re-
tirement income and save more
for retirement than anyone else in
the world. The survey also looked
at retirement trends on a world-
wide basis, with more than 6,900
people between the ages of 25 and
75 in 11 countries surveyed. U.S.
workers don’t view people as “old”
until age 77. U.S. workers save,

on average, $696 a month for
retirement, more than double the
amount saved by workers in Ger-
many, Italy and France, and
nearly 10 times the amount saved
by workers in China.

“Our survey shows that people
in the U.S. are the most active in
preparing for their retirement,”
said Ken Gelman, vice president
and director of market research for
AXA Equitable. “Americans are
paying more attention to retire-
ment, knowing that they may have
to work longer and retire later to
enjoy the type of retirement they
are dreaming about.” 

Gelman concluded that the
U.S. leads the world in retire-
ment. “Out of the 11 countries
surveyed, U.S. retirees are happi-
est, travel the most, are first in
homeownership and believe they
have the best financial situation.”

The third annual survey is part
of AXA’s continued effort to
enhance its understanding of the
issues, perceptions, concerns and
wishes surrounding retirement,
for the ongoing development of
innovative financial and retire-
ment planning services. Both
workers and retirees were sur-
veyed about their financial prepa-
rations, quality of life and views
on retirement.

For more information on the
survey or on retirement, visit the
Web site www.axaonline.com.

Survey Shows Retiree Stress Is On The Rise

SURVEY FOUND that 77 percent of
American workers expect to hold
a paying job in retirement.

(NAPSA)—Precision, personality
and panache. According to the team
of finalists in the annual T.G.I.
Friday’s® World Bartender Cham-
pionship, these are the secret ingre-
dients professional mixologists pour
on when mixing up the fun. 

“Our bartenders have always
defined the brand,” said Richard
Snead, president and CEO of Carlson
Restaurants Worldwide, parent of
T.G.I. Friday’s. “They entertain
guests with their great personali-
ties and their ability to demonstrate
accurate and precise mixology.” 

Close to 8,000 bartenders from
58 countries enter the competition
each year. Eight finalists make the
trip to Las Vegas to vie for the
World’s Greatest Bartender title.
The team members recently shared
the following secrets on how they
entertain their guests with leg-
endary service:

• Take the responsibility of
serving alcohol seriously; serve up
fun responsibly.

• Greet your guests with a
smile and introduce yourself.

• Know your current events in
order to engage your guests in
conversation.

• Remember your guests’ names
and their drink of choice for their
next visit.

• Mix your drinks with accuracy
and precision; serve them with style. 

• Show off your great personal-
ity; put on a show with flair. 

• Entertain your guests and
you’ll have fun as well.

The must-see event represents
Friday’s heritage, knowledge, exper-
tise and innovation in the beverage
industry. The competition began
back in the late ’80s as a challenge
between bartenders and has grown
into a full representation of the
Friday’s brand, one of the most rec-
ognized brands in the world. 

Originators of the now-famous,
trendsetting, bottle-tossing “flair”
style of bartending, Friday’s bar-
tenders are world renowned for
their accuracy and precision, their
larger-than-life personalities and
their award-winning ability to
entertain guests around the world. 

“This is not just about flipping
bottles,” said defending U.S. cham-
pion Brian Zachau, 29, of Min-
neapolis. “The World Bartender
Championship is a tradition based
on innovation and flair.” 

It’s also philanthropic. Through
creative and targeted fundraising,
the annual event raises over
$100,000 a year for various chari-
ties, including Make-A-Wish Foun-
dation, Parents of Autistic Children
and the Children’s Miracle Network. 

For more information on the
annual competition, visit www.
worldbtc.com.

Trade Secrets Of The World’s Best Bartenders 

The world’s greatest bartenders
serve up fun in an enthusiastic
yet responsible manner. 

(NAPSA)—According to design
experts, our homes are a unique
reflection of who we are. Yet
homeowners essentially want the
same thing, a warm and welcom-
ing place to spend time with fam-
ily and friends. 

Decorating styles change, but
one constant remains: The simple
beauty of wood never goes unno-
ticed. The rich patina of mahog-
any doors redone to their original
grandeur, the warm glow of a
refinished pine floor, and the flea
market find restored to its origi-
nal beauty are examples of pro-
jects that can be completed with a
little expert guidance. 

Looking for Décor Ideas?
One great source for creative

wood-finishing projects is the
2007 edition of Minwax® Wood
Beautiful® magazine. Filled with
eclectic styles to suit a wide range
of decorating tastes, the 36-page
color magazine showcases stun-
ning photos and imaginative
before-and-after projects. 

Update a Flea Market Find 
Savvy homeowners might

think twice before passing up that
tag sale find when they see the
gorgeous turn-of-the-century
corkscrew bed that was rescued
and restored with Minwax® Wood
Finish™ stain in English Chestnut.
The resulting elegant antique cre-
ates a bedroom that radiates
warmth and comfort. 

Wood Beautiful provides spe-
cific details on how to create a fun
and functional teen study area,

find new life for kitchen cabinets
as garage storage space or trans-
form a weatherworn deck. These
are just a few of the many projects
in the magazine that will moti-
vate do-it-yourselfers to tackle a
variety of home-decorating jobs. 

Get a Free Copy
Do-it-yourselfers are encour-

aged to visit their neighborhood
hardware store or home center
during National Woodworking
Month to pick up a free copy of
Wood Beautiful. 

The magazine is offered free
online at minwax.com. The Web
site also features extensive prod-
uct information, wood-finishing
tips and project ideas. 

Free Magazine Helps Turn Your House Into A Home

A free publication highlights the
possibilities when accenting
your home with wood.

(NAPSA)—There is no one
secret to getting pregnant, but for
most couples it takes more than
just a romantic evening and the
desire to have a baby. In fact, a
new study suggests that for
healthy couples trying to conceive,
timing can be everything.

The study tested the effective-
ness of the Clearblue® Easy Fertil-
ity Monitor, the only ovulation
monitor on the market to measure
two key hormones to identify a
woman’s fertile days. During the
study, over a third more women
conceived using the Monitor than
those who were not using the Mon-
itor, over two cycles of use. The
results indicate that accurately
identifying a woman’s most fertile
days can dramatically increase a
couple’s chance of conception.

“Many women don’t have a per-
fectly timed cycle,” said Dr. Nancy
Jasper, an Assistant Clinical Pro-
fessor of Obstetrics and Gynecol-
ogy at New York-Presbyterian
Hospital in Manhattan, “and for
many women, timing is an issue
in trying to conceive. That is why
this type of monitoring is ideal.”

Quick Fertility Facts:
•Healthy couples only have a

25 percent chance of conceiving
each month. 

•It takes, on average, six to 18
months to get pregnant. 

•A c c u r a t e l y  p i n p o i n t i n g
your most fert i le  period can
dramatically increase chances
of conception. 

The Clearblue Easy Fertility
Monitor is a personal device that
accurately pinpoints when a
woman is ovulating, and identifies
up to six fertile days each month.
Always consult a doctor before
trying to get pregnant.

Tracking Cycles

(NAPSA)—Methicillin-resis-
tant Staphylococcus aureus, or
MRSA, and other staph infections
are growing at an alarming rate.
The most important key to the
prevention of MRSA is keeping
your hands clean. Learn more at
www.hibigeebies.com. 

**  **  **
All you need to do to design

your rose and flower garden in a
way that will spark a conversa-
tion is to unearth your imagina-
tion. To learn more, visit
www.bayeradvanced.com.

**  **  **
A new wall panel, Fiberock®

Brand Aqua-Tough™ Interior Pan-
els from United States Gypsum
Company, has been designed to
resist both moisture and abuse.
To learn more, visit the USG Web
site at www.usg.com or call (800)
USG-4YOU. 

**  **  **
Fire safety preparation, educa-

tion and training are critical to
saving lives and protecting prop-
erty at work. You can find online
training at www.rackhosetrain
ing.com, www.fireextinguisher.
com and www.firesystemstrain
ing.org.

**  **  **
To help skin battle aging, DSM

Nutritional Products developed
ALL-Q® plus, a pairing of two
potent antioxidants—coenzyme
Q10 and vitamin E acetate—for
use in cosmetic products. ALL-Q®

plus is a registered trademark of
DSM Nutritional Products.

**  **  **
According to the nation’s lead-

ing provider of environmental
information reports, Environmen-

tal Data Resources Inc., a growing
number of homebuyers are investi-
gating environmental risks before
closing on a sale. To learn how,
visit www.edrnet.com/residential.

**  **  **
The American Diabetes Associ-

ation and the American Heart
Association teamed up to create
the new “Diabetes & Heart
Healthy Cookbook” (American
Diabetes Association). Learn more
at AmericanHeart.org/cookbooks
or store.diabetes.org. The cook-
book is also available at (800)
232-6733 and most bookstores.

**  **  **
According to the Specialty Cof-

fee Association of America, Ameri-
cans consume nearly 36 million
cups of iced coffee per day.
Dunkin’ Donuts, the leading
retailer of iced coffee, has seen an
increase in year-round consump-
tion of the refreshing beverage.

**  **  **
To protect the touchscreens of

POS terminals, mobile tablet PCs,
laptop computers, UMPCs and
other devices, PosR.us offers cus-
tom-fit, ultrathin, long-lasting
touchscreen protectors. To learn
more, visit www.PosR.us.

In 1964, golfer Norman Man-
ley achieved consecutive holes-
in-one on a course in Saugus,
Calif.—and both holes were par-
4s.

To correct the calendar over
the centuries, years ending in
“00” are not leap years unless
the first two digits are divisible
by 4. Therefore, the year 2000 is
a leap year, but 1900 and 2100
are not.




