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(NAPSA)—Making a difference
in protecting the environment can
be easier than you think.

The decisions consumers make
every day can encourage the
d e v e l o p m e n t  o f  n e w  p o w e r
sources, save natural resources
and help ensure that the quality
of the environment is preserved.

Before the 1900s, the U.S.
relied almost entirely on renew-
able energy resources. Today, our
economy is dominated by the use
of fossil fuels, but there are other
renewable options to consider:

1. Buy a hybrid vehicle:
As the country moves toward

vehicles that run on renewable
fuels,  it ’s  also important to
reduce the amount of fuel used
by vehicles. Hybrid electric vehi-
cles are powered by both an
engine and an electric motor and
include a battery pack to provide
power during normal driving
conditions. 

DaimlerChrysler and Toyota are
among automakers developing and
selling hybrid electric vehicles.

2. Travel by buses powered
by alternative fuels (AFBs):

More and more communities
and schools are providing a
cleaner and healthier route to
school with alternative fuel buses.
These buses greatly reduce emis-
sions and in some cases have
lower fuel and maintenance costs
than buses run entirely on petro-
leum fuels.

3. Use the sun for heat and
light:

Passive and active solar thermal
energy systems make a valuable
contribution to heating homes and
businesses throughout the nation.
The sun is the cleanest energy
source for heating and lighting.
Everyone uses solar energy to some
extent. Just opening your drapes
during the day is one way of using
the abundant energy of the sun.

4. Investigate the use of
geothermal heat pumps:

One of the most energy-effi-
cient options for heating and cool-
ing your home draws on another
form of renewable energy—geo-
thermal energy—or heat from the

earth. Geothermal heat pumps
are at least three times more effi-
cient than the most energy effi-
cient furnaces on the market
today.

5. Purchase green power:
The purchase of green power

(electricity generated from renew-
able energy sources) has shown to
be one of the most cost-effective
ways of reducing greenhouse gas
emissions and supporting renew-
able energy projects. In various
parts of the country, consumers
have the opportunity to choose the
source of the power that is deliv-
ered to their home or business—
including energy derived from
renewable sources.

Renewable energy generally
refers to electricity supplied from
renewable energy sources such as
wind and solar power (energy sup-
plied by the sun), geothermal
(energy created from the extreme
heat contained in liquid rock—
called magma—from Earth’s core),
hydropower (energy derived from
the movement of water as it flows
downstream) and various forms of
biomass (fuel from sources such as
trees, wood and agricultural
waste).

One company helping many
Americans “buy green” is the Green
Mountain Energy Company. About
600,000 consumers have chosen
this less polluting electricity. 

You can learn more online at
www.greenmountain.com.  

Five Ways Consumers Can Make An Earth-Friendly Difference

Terrence Brand installs solar
panels donated by Green Moun-
tain Energy Company on the first
Houston Habitat for Humanity
home equipped with a solar
array, launching an ongoing part-
nership to raise awareness of
renewable energy.

Note to Editors: October is Energy Awareness Month but this can be run at any time of year.

(NAPSA)—A new survey by
Harris Interactive® revealed that
almost half (47 percent) of all
adult Americans consume more
seafood now than they did five
years ago. The survey, commis-
sioned by Red Lobster, also discov-
ered that almost seven in ten
Americans (68 percent) say the
reason they eat more seafood is
because it is a welcome alterna-
tive to meat and chicken. Further-
more, many are eating it for the
health benefits—almost two in
five Americans (39 percent) eat
seafood because of recent studies
that show that consuming seafood
is healthy for your heart.

Freshness is the key to prepar-
ing delicious seafood. Selecting
the best fresh fish is easy once you
know what to look for. Red Lob-
ster Executive Chef Keith Keogh
offers some tips to help “eye and
buy” seafood:

• The fish’s eyes should be
clear. If the eyes are cloudy, the
fish was probably harvested more
than five days ago and is begin-
ning to get old.

• The fish’s interior gills
should be bright red. If the gills
are pink or brownish gray, the fish
has either been mishandled or is
getting old, indicating the quality
of the fish may be poor.

• There should be no offensive
odor. Fresh fish does not smell
bad. Generally speaking, it
should smell moist and fresh, like
a cut cucumber or melon. If there
is an unusual odor, the fish is
probably old and should not be
purchased.

• The fish’s flesh should be
firm and elastic to the touch—it
should “spring back” in place. If

an indentation remains after the
fish is touched, the fish is begin-
ning to get soft and is probably
old.

• Fresh fillets or steak cuts
should look moist and firm. Check
for gapping, or the separating of
flesh in a fillet that indicates the
fish is getting old. While the lay-
ers of meat should not separate or
“gap,” a minor amount is accept-
able. A large degree of separating
and soft flesh, however, is a good
indication that the fillet should
not be consumed.

• Don’t forget to check for
bruises. Dark red spots that
appear on fillets indicate bruises,
which are caused by mishandling.
These fillets are still edible, but
do not measure up to the highest
quality standards.

“Seafood is popular because it
can be prepared in so many cre-
ative ways,” said Keogh. “Seafood
can be prepared spicy or mild,
grilled or sautéed, with a cream
sauce or plain. It can be made as
an Asian stir-fry or as a Spanish
paella. There are very few other
types of food that allow you to be
so creative.”

Learn How To Easily “Eye & Buy” Fresh Fish

“Eye and buy” fresh fish for heart
health.

(NAPSA)—To “catch the wave”
and help curls behave, more
women are washing with a mois-
turizing shampoo and conditioner.
Try Té Tao Jasmine and Tea No-
Frizz, then towel dry and comb
through to get out any knots. Run
a product such as Dippity-do
Techno Style Texture and Waves
Gel through damp hair, then twist
in small rope-like sections. When
hair dries, the result can be Debra
Messing-like waves.

A daily dose of vitamins is
essential for inner well-being, as
well as healthy skin. Vitamin C in
particular plays a key role in the
overall condition and appearance
of the skin and is a powerful
antioxidant. According to experts
at Central Research, L’Orèal USA,
Vitamin C is used up almost
immediately in times of stress and
when skin is exposed to UV radia-
tion, resulting in serious compro-
mises to the skin. In response,
Lancôme, Paris has developed
Sensation Totale Continuous-C
Perfecting Complex, for women of
all skin types. 

Turquoise is one of the world’s
most ancient gemstones. Yet this
appealing bluish gem maintains
its charm, even today as a favored
accessory. According to experts at
the Gemological Institute of Amer-
ica, gem traders commonly
impregnate the gem with plastic
or wax to improve the color and
durability, or dye it with liquid
black shoe polish in a pattern imi-
tating the matrix web. GIA

recommends avoiding heat and
acetone-like solvents. Perspira-
tion, skin oils, cosmetics, and
other chemicals may turn a blue
turquoise to green. GIA also cau-
tions that when purchasing the
gem, one should have a qualified,
GIA-trained jeweler verify that
the stone is a natural, synthetic or
a simulant. For more information,
visit www.gia.edu, or call 800-421-
7250.

Without leaving the house or
lugging wallpaper pattern books,
do-it-yourselfers can get an extra
dose of creative inspiration when
they visit www.swdecorating.
com. The new Web site from the
home décor experts at Sherwin-
Williams makes easy work of
reviewing and ordering wallcov-
erings, while helping to spur
ideas and imagination. Sherwin-
Williams brand name products
can only be found at Sherwin-
Williams stores, by calling 1-800-
4-Sherwin (1-800-474-3794) or
visiting the site.

(NAPSA)—Identity theft and
the disruption it creates is a grow-
ing concern—in fact, a recent
study found that one in 50 people
has been a victim of identity theft
during the past year.

More than two-thirds of ID
theft victims say the biggest prob-
lem they face is the time and
money it takes to remedy the situ-
ation—from sorting out their
credit histories to closing credit
card accounts and requesting a
new social security number.

Fortunately, there are tools in
place to help victims of ID theft. If
your identity is stolen, here’s what
you should do:

• Notify all creditors and
financial institutions in writing
and by phone that your name and
accounts have been used fraudu-
lently and ask for new payment
cards, checks and account
numbers. 

• Report the crime to your local
police department.

• Report the crime to the
F e d e r a l  Tr a d e  C o m m i s s i o n
(www.ftc.gov). 

• Contact all three of the fol-
lowing credit reporting agencies:
Equifax (www.equifax.com), Exper-
ian (www.experian.com) and Tran-
sUnion (www.transunion.com).
Ask each to place a fraud alert on
your credit report to help prevent
new fraudulent accounts from
being opened.  

• Get free consultations from
experts who care. Visa and con-
sumer group, Call For Action, have
established free services to help ID
theft victims. By calling 1-866-ID-

HOTLINE, victims can talk to
trained volunteers, obtain free
confidential counseling and the
assistance they need to get their
lives back in order.

• Make sure your payment
cards are protected. Visa offers
Personal Identity Theft Cover-
age. Check with the financial
institutions that issued your pay-
ment cards to find out if you are
eligible for this benefit. The cov-
erage provides cardholders with
coverage up to $15,000 in reim-
bursement of lost wages, legal
fees and other costs associated
with recovering from identity
theft.

More information on dealing
with identity theft can be found at
the Call for Action Web site
(www.callforaction.org). The site
provides brochures, reports and
helpful links to a wealth of infor-
mation on identity theft.

New Resource For Victims Of ID Theft

A new national initiative aids
identity theft victims in recover-
ing from the aftermath of the
crime.

***
A state without some means of
change is without the means of
its conservation.

—Edmund Burke
***

***
Tradition means handing on all
that is of value to the next
generation.

—Henry Lewis Bullen
***

***
There is no limit to the good a
man can do if he doesn’t care
who gets the credit.

—Judson B. Branch
***

***
The heart of the giver makes
the gift dear and precious.

—Martin Luther
***




