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Twisted Tea Hard Iced Tea 

(NAPS)—From at-home game day 
parties to parking lot tailgates, here are 
four entertaining “twists” on the stan-
dard tailgate that will keep the crowd 
cheering, whether you’ll be watching 
football, NASCAR, baseball or soccer:

1. Go beyond your usual crew: 
Keep the group compatible and consider 
adding new friends to the mix to keep 
the conversation more interesting. 

2. Perk the party up with Twisted 
Tea: Surprise your guests with an unex-
pected refreshing beverage with a kick: 
Twisted Tea. Twisted Tea Hard Iced Tea 
is a crowd-pleasing hard iced tea brewed 
with real tea leaves. With no carbon-
ation and a 5% ABV, this twist on one 
of America’s favorite refreshments goes 
down smooth and is less filling than 

beer. When you pack the cooler with 
Twisted Tea, you go beyond what drink-
ers expect and keep the crowd having 
fun all day and all night. 

3. Fire up the grill: Add a flavorful 
twist to your standard tailgate grub with 
these easy and twisted recipes:

Twisted Brats

 12 oz. Twisted Tea Hard Iced Tea

 ¼ cup Whole Grain Mustard
 2 teaspoons Garlic Powder 
 4 Bratwursts 

Pour Twisted Tea Hard Iced Tea 
into a saucepan on the edge of the 
grill. Whisk in mustard and garlic 
powder. Place bratwursts in broth and 
bring to a simmer; cook until heated 
through.

Twisted Cheese Dipping Sauce

 1 cup Twisted Tea Hard Iced Tea 
 1 tablespoon Cornstarch 
 ½ lb. Shredded Cheddar Cheese 
  Hot Sauce (optional) to taste

Pour Twisted Tea Hard Iced Tea 
into a saucepan on the edge of the 
grill. Dissolve cornstarch in a small 
bowl with the Twisted Tea Hard Iced 
Tea. When Tea comes to a boil, pour 
in cornstarch and swirl pan to mix. 
Slowly add shredded cheese, mixing 
the whole time until combined. Keep 
over medium heat, and add some hot 
sauce if you want a kick with your 
twist.

4. Get everybody home safely: 
Make sure everyone has a ride or a place 
to stay. Have ride-share codes handy to 
offer friends.

Learn More
To learn more twisted facts and tips, 

visit www.TwistedTea.com. Show how 
you #UnwindWithATwist at your 
Twisted Tailgate and follow Twisted Tea 
on Instagram , Twitter  and 
Facebook  @TwistedTea.

Easy Twists On Entertaining A Crowd

Did You Know?
Amp up your tailgate and game 

day entertaining with Twisted Tea, a 
refreshing hard iced tea brewed with 
real tea leaves. It’s not carbonated and 
the 5% ABV makes for easy anytime 
drinking. For twisted facts and tips, go 
to www.twistedtea.com.

Twitter feed copy

#CheeseDip and #Bratwursts. 
Take your #tailgate #party to the next 
level with these @TwistedTea recipes. 
#UnwindWithATwist #sponsored 
#twistedtea #hardicedtea

Tag words

tailgate, party, recipes, Unwind 
With A Twist, cheese dip, bratwurst, 
grill, beverages, hard iced tea

Lead-in copy for online posting

The next time you’re hosting pre-
game festivities, follow these four tips 
for more fun. /// Easy Twists On En-
tertaining A Crowd

Hard iced tea adds a twist to the 
standard tailgate grill and cooler.

Who knew a twisted take on queso 
could be so refreshing with the ad-
dition of Twisted Tea Hard Iced Tea?!
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(NAPSA)—A new way to honor 
America’s veterans and military families 
can be at your fingertips. That’s because 
Fujitsu General America launched a Face-
book campaign to help military families. 

How It Works
A leading provider of energy-effi-

cient heating and cooling systems for 
residential and commercial use will do-
nate $1 to Operation Homefront for ev-
ery “like” it receives on its Fujitsu Gen-
eral USA Heating & Cooling Facebook 
page. 

How It Helps
Operation Homefront is a national 

501(c)(3) nonprofit whose mission is to 
build strong, stable and secure military 
families so they can thrive—not simply 
struggle to get by—in the communities 
they’ve worked so hard to protect. For 
over 15 years, the organization has pro-
vided programs that offer: 
• Relief—through critical financial as-

sistance and transitional housing 
 programs

• Resiliency—through permanent hous-
ing and caregiver support services 

• Recurring Family Support—through 
programs and services that help mil-
itary families overcome short-term 
bumps in the road so they don’t be-
come long-term chronic problems.

Recognized for superior perfor-
mance by leading independent charity 
oversight groups, 92 percent of Oper-
ation Homefront expenditures go di-
rectly to programs that support tens of 
thousands of military families each year. 

Said Andy Armstrong, vice presi-
dent of sales and marketing for Fujitsu 
General America, “We hope every-
one will join us in our quest to raise as 
much money as possible to enhance the 
lives of our most deserving American 
 heroes.” 

“This is an exciting campaign be-
cause anyone can get involved through 
social media to support military fam-
ilies,” added Jill Eskin-Smith, senior 
director of corporate and foundation 
partnerships for Operation Home-
front. “Many Americans care about 
our men and women in uniform but 
they may not know how to show their 
appreciation. Fujitsu General America 
is making it easy for everyone to par-
ticipate, and we are grateful for their 
partnership.”

Learn More
For further information on 

Fujitsu General America, see www.
fujitsugeneral.com. For facts on and to 
donate to Operation Homefront, visit 
www.operationhomefront.org.

Join Fujitsu In Supporting Military Families 

America’s military and their families can benefit from a new social media 
campaign.

(NAPSA)—If you or someone you 
care about is among America’s more 
than 74 million baby boomers, you may 
be glad to know of a helpful new book. 
It was written by a go-to resource for 
crisis financial planning, who frequently 
receives referrals from nursing homes, 
assisted-living facilities and home health 
agencies for clients in need of last-min-
ute financial planning assistance. The 
easy-to-read book, “The Complete Car-
dinal Guide to Planning for and Living 
in Retirement” by Hans E. Scheil, CFP®, 
can help you avoid a financial planning 
crisis in the first place.

The Problem
All too many people count on Social 

Security as their main source of retire-
ment income but it doesn’t really go very 
far—less than $1,500 a month in current 
dollars, on average. The U.S. Depart-
ment of Labor (DOL) estimates you’ll 
need between 70 and 90 percent of your 
pre-retirement income to maintain your 
standard of living when you stop work-
ing. In addition, your age has a big effect 
on your Social Security benefits. If you 
were born between 1943 and 1954, the 
Social Security Administration says, you 
can get full benefits at age 66. This full 
retirement age will gradually rise toward 
67 for those born after 1954. Claiming 
benefits too early can mean perma-
nent reductions to your income. What’s 
more, according to 2015’s “Medicare & 
You,” from the Centers for Medicare & 
Medicaid Services, at least 70 percent of 
people over 65 will need long-term care 
services and support at some point in 
their lives. 

Know What To Ask
According to Scheil, there are three 

questions you should find the answers to 
if you’re helping a family member navi-
gate retirement:
• Does the elderly family member need 

power of attorney? 
• Do you know the family member’s ex-

isting policy benefits, including long-
term care insurance, Medicare Supple-
ments, Medicare Part D prescription 
drug plans and so on?

• Will you have to take over the family 
member’s finances?

Scheil’s 40-year career—as well as 
his personal involvement caring for 
his mother, father and grandmother in 
their later years—provided hands-on 
experience that he’s now sharing. The 
book, which rose to be the No. 1 best 

seller in Amazon’s Retirement Planning 
category, is published by Tupelo Press 
and sold through amazon.com and 
barnesandnoble.com. It’s an in-depth, 
easy-to-understand guide to retirement 
and long-term care to assist retirees and 
their families through the most difficult 
financial complexities they will likely 
face. 

It also includes many items that are 
important for a successful retirement, as 
well as the details of Social Security and 
Medicare, long-term care, post-retire-
ment investment strategies, tax reduc-
tion strategies and more. Easy-to-un-
derstand chapter summaries, charts, 
reports and sample documents help 
the reader gain a better understanding 
of each retirement planning topic. Each 
chapter also provides an in-depth analy-
sis of each topic through real-life exam-
ples from Scheil’s own practice.

A Lawyer’s Letter
As one reader, an attorney who 

counsels clients in elder law and estate 
planning, put it, “I find the Guide to be a 
valuable resource. After reading the first 
chapter, it is clear that Hans has a wealth 
of personal and professional experience 
in the area of planning for living in re-
tirement. Each chapter includes a sum-
mary that brings closure and deeper 
understanding to the topics discussed. 
I plan to purchase additional copies for 
our practice and will recommend the 
Guide to my older clients as well as fam-
ily members who are assisting them.”

Learn More
For more information, go to 

www.cardinalguide.com.

Will You Have Enough Green For Your Golden Years?

Certified Financial Planner Hans E. 
Scheil has written a definitive guide 
to help you prepare for and enjoy 
your retirement. 

(NAPSA)—Imagine this: your body 
enhanced with technology through im-
plants—even an entirely artificial body 
implanted with your brain. You could 
be hardwired into the Internet, able to 
access information instantly. We already 
have implants to improve hearing or 
keep a heart pumping, but what if you 
could enhance all of your physiological 
processes and senses? Would the risk of 
having your mind hacked be worth the 
benefits?

These are the kinds of fascinating 
questions posed by the visually stunning 
and action-packed film “Ghost in the 
Shell.” And although the film is science 
fiction, the realities of what it depicts 
may be closer than you think.

Your Brain on the Internet
Researchers at Hewlett Packard 

Enterprise (HPE) served as advisers 
on “Ghost in the Shell” to help ensure 
that the futuristic technology had a re-
al-world basis. The film follows Major 
(played by Scarlett Johansson), a woman 
who was rescued from death by having 
her brain implanted into an artificial 
body. The HPE experts provided insight 
into how a hardwired brain like Major’s 
could be protected from hacking. They 
further validated the idea of merging 
technology with the body and storing 
information using biological elements.

The Future Is Now
Other scientists have already come up 

with what’s known as a brain-computer 
interface (BCI), a way to wire a brain 
to an external device to give you direct 
control of a machine, such as a prosthet-
ic arm, using only your thoughts. The 
idea is to help those afflicted by paralysis, 

neurological disorders and degenerative 
brain conditions, but it could also mean 
better sensory capabilities, enhanced 
motor coordination, and the ability to 
tap into external information or com-
municate directly with other people who 
are similarly connected.

In the movie, many of the characters 
have machine “enhancements,” giving 
them superhuman capabilities. For in-
stance, some have diagnostic tools that 
scan the body and brain for problems 
and anomalies, artificial eyes that allow 
for multiple filters of vision, and links 
that let them communicate telepathically.

We may be a ways off from this com-
plete integration of biology and technol-
ogy, but one thing is clear: The future as 
depicted in “Ghost in the Shell” may be 
more fact than fiction.

See It Now
Fortunately, you don’t have to wait 

to see the future. “Ghost in the Shell” is 
available on Blu-ray, DVD and Digital 
HD now.

Learn More
To watch the trailer or order a copy, 

go to www.GhostInTheShellMovie.com.

Thrilling Film Offers Breathtaking VisionOf The Future

A stunning new movie starring Scar-
lett Johansson explores the possibil-
ity of merging technology with the 
human body.

(NAPSA)—Soothing rough hands 
can be a way to help soothe hearts and 
minds concerned about AIDS. 

That’s because, in celebration of the 
eighth annual Kiehl’s LifeRide for am-
fAR, a multi-city charitable motorcycle 
ride, Kiehl’s Since 1851, the venerable 
New York–based purveyor of fine-qual-
ity skin and hair care, has a new Limited 
Edition Ultimate Strength Hand Salve. 

The company’s classic formula is pack-
aged in a specially designed, bright-red, 
jumbo-sized tube, and 100 percent of 
the purchase price, up to $25,000, will 
benefit amfAR, The Foundation for 
AIDS Research.

Created for the driest, most active 
hands, this heavy-duty moisture treat-
ment is a thick, rich formula offering 
all-day care and protection. The blend of 
select ingredients lets skin actually draw 
and absorb water from the air, forming 
a “glovelike” protective barrier against 
moisture loss. 

Chris Salgardo, president, Kiehl’s 
USA, and Kevin Robert Frost, CEO, am-
fAR, will lead this year’s riders, including 
actors Ian Bohen, Gilles Marini, Tyler 
Posey and J.R. Bourne, Anthony Carrino 
of “Kitchen Cousins,” Grant Reynolds of 
“What Could Possibly Go Wrong?” and 
tattoo artist Luke Wessman, from Min-
neapolis to Nashville. 

In addition to getting the salve, you 
can help by:
• Sharing a selfie on Instagram with 

a heart made from your hands, tag 
@Kiehls, @amfAR and hashtag 
#LifeRide8. Kiehl’s will donate $1 for 
every Instagram post, up to $25,000, 
to amfAR.

• Sharing the amfAR PSA featuring 
Charli XCX. 

• Donating to amfAR in a Kiehl’s store.
To get the salve, find out more about 

LifeRide, obtain a schedule of events 
or get involved in the fight against 
HIV/AIDS, visit www.Kiehls.com/Life 
Ride2017. The product is also available 
at (800) KIEHLS-2, select retailers and 
the company’s own stores.

Have A Hand 
In Fighting AIDS

Getting this big red tube of hand 
salve can be a good way to help in 
the fight against AIDS.

(NAPSA)— Slow down during the 
last half hour before you go to bed, ad-
vises Dr. Richard Shane, the licensed 
psychotherapist and sleep therapist who 
developed the Sleep Easily Method that 
leads you gently into sleep. Learn more at 
www.drshane.com and www.sleepeasily.
com.

A tasty, easy and nutritious dinner 
of noodles, vegetables and Felix ling-
onberry jam can help your kids benefit 
from having more family meals together. 
For further facts, recipes and tips on 
antioxidant-rich lingonberry and other 
jams, go to https://felixjams.com.

You could buy a house with a low 
down payment, thanks to private mort-
gage insurance. Learn more at www.Home 
Diggidy.com.

Learn about protecting groundwater 
and water well maintenance at the Na-
tional Ground Water Association, www.
WellOwner.org. You’ll find webpages on 
well maintenance and groundwater pro-
tection, online lessons and webinars, a 
well owner app and corresponding on-
line well owner’s manual, and a monthly 
Private Well Owner Tip Sheet.

U.S. government Dietary Guidelines 
strongly stress Americans need to eat more 
seafood. Making that easier and more deli-
cious are sardines and mackerel from King 
Oscar. They’re both sustainable and wild-
caught. For recipes and more facts on fish, 
go to www.  kingoscar.com/recipes.

The Eldercare Locator connects old-
er adults and their caregivers to local 
programs, resources and services. Call 
Eldercare Locator at (800) 677-1116 or 
visit www.eldercare.gov to get connect-
ed to services in your community.  

Thanks to technological advances 
and rigorous production standards, all 
Boise® ASPEN® papers feature the same 
hardworking characteristics and bright-
ness as papers made without recycled 
content. For further facts on paper, look 
online at www.BePaperSmart.com. 

A classic with a California twist—Crab 
Cake Sandwiches with California Avocado 
Remoulade! For California avocado recipes, 
visit the California Avocado Commission 
at CaliforniaAvocado.com.

The leading provider of energy-effi-
cient heating and cooling systems, Fu-
jitsu General America launched a Face-
book campaign to help military families. 
It donates $1 to Operation Homefront 
for every “like” on its Fujitsu General 
USA Heating & Cooling Facebook page. 
Learn more at www.fujitsugeneral.com 
and www.operationhomefront.org.

A CD series from self-made mil-
lionaire and master motivator Wesley 
Virgin called “The Million Dollar Blue-
print—Unrevealed Secrets of a Million-
aire Mind” offers techniques intended to 
transform your mind-set so your wealth 
and prosperity goals and desires can be 
attained faster. To learn more or order 
the CDs, go to www.WesleyVirgin.com.

Egyptians used a form of toothpaste 
over 5,000 years ago. The formula 
called for one drachma of rock salt  
(about one-hundredth of an ounce), 
two drachmas of mint, one drachma 
of dried iris flower and 20 grains of 
pepper, crushed and mixed together.



www.youtube.com/napstv

NAPS dedicated YouTube channel for Consumer Science News & Notes

http://www.youtube.com/napstv


NAPS on iTunes Podcast



Facebook 
Boost

Features of Boosted Posts:
• Targeted—shown to the audience of your 
choosing, based on things like location, interests 
and more.
• Many placements—shown on Desktop News 
Feed, Mobile News Feed and Instagram. Audience 
Network is available for boosted posts that use 
video.
• Customizable budget—select a pre-populated 
budget or set a custom amount, with a $1/day 
minimum.
• Scheduling—choose from a custom duration (for 
example, seven days) or set a custom end date.
• Ad creative—will look just like the Page post it’s 
based on. It will appear with a Sponsored label in 
the top-left corner and will have a call-to-action 
button in the bottom-right corner if you choose to 
add one.
• Access to insights—we’ll provide the results and 
insights available in the Promotions tab.

Get more people to like, share and 
comment on the posts you create 
on the NAPS Facebook page. 
Reach new people who are likely 
interested in your content but don’t 
currently follow you on Facebook. 
Include a call-to-action button so 
you can drive people to take other 
actions like booking an 
appointment, signing up for a 
newsletter, getting in touch with 
your business and more. We can 
also provide amplified Instagram 
posts.

Social Surge Amplification
Amplify your feature news release to boost results in five ways



Google 
Search Ads

Easy as 1,2,3: 
• Create your search ad, 
based on the post on our 
site.
• Locate your customers with 
key words, like the tag words 
for our blog post.
• Set your daily search ad 
budget and your ad is ready 
to go live!

Be just a Google search away 
with a search ad campaign. 
Search ads appear next to 
Google search results when 
people look for products or 
services you offer. You only 
pay when people engage with 
your ad, like visiting your 
article on our website or 
calling your business.

Social Surge AmplificationSocial Surge Amplification
Amplify your feature news release to boost results in five ways



Promoted Tweets
• To reach a wider group of users 

or to spark engagement from 
existing followers. All Promoted 
Tweets are clearly labeled as 
Promoted when an advertiser is 
paying for their placement on 
Twitter. In every other respect, 
Promoted Tweets act just like 
regular Tweets and can be 
retweeted, replied to, liked, and 
more.

Promoted Pinterest Pins
• Pick a Pin, decide who sees 

it, pay for engagements or 
visits, and track what is working.

Social Surge AmplificationSocial Surge Amplification
Amplify your feature news release to boost results in five ways



Outbrain 
Native Ads

Native ads have one or more of 
the following distinguishing features:

• The words “suggest post” 
or “recommended for you” or 
“sponsored.”

Three reasons marketers choose Native 
ads:

• Consumers look at native ads 
53% more than display ads and 
create an 18% increase in 
purchase intent.
• Native ads fight “ad fatigue,” 
which is what happens when 
people get bored with seeing ads.
• Consumers know native ads are 
a form of advertising, but they don’t 
care! Those drive sales.

Use paid ads to match the 
look, feel and function of the 
media format in which those 
appear. Those look like part of 
the editorial flow of the page. 
Expose the reader to your ad 
content in a nondisruptive 
way, without sticking out like a 
sore thumb.

Social Surge AmplificationSocial Surge Amplification
Amplify your feature news release to boost results in five ways



Content Stream
It's most applicable to 
monitoring incoming 
content. It defaults to 
showing incoming 
content by most recent 
appearing at the top.

Dashboard Reporting
Widgets currently on the platform



Google Analytics
Widget helps you 
understand Web traffic 
brought to your website. 
By linking our content 
with your website traffic, 
we provide a clearer 
picture of what types of 
articles brought users
to your site. Supported 
for News and Social 
Media content.

Dashboard ReportingDashboard Reporting
Widgets currently on the platform



Heat Map
A way to measure the 
prevalence of content on a 
global level. Differing from 
Top Locations, this shows 
all locations and the 
presence of your relevant 
content there. For some 
countries, we offer the 
ability to drill down to a 
subregion level, prioritized 
based on the amount of 
subregion data we have.

Dashboard ReportingDashboard Reporting
Widgets currently on the platform



Media Exposure
The most widely 
used widget in our 
application. It 
displays the volume 
of content in a 
particular time period 
for your search.

Dashboard ReportingDashboard Reporting
Widgets currently on the platform



Sentiment
This provides a look at each 
document and boils the 
article's tone into either 
positive, negative or neutral. 
It helps give context to the 
article and, holistically, 
provides an overview as to 
the tone of your search, 
your brand, or relevant 
topics to you.
Pro Tip We support nearly 
20 languages that we can 
determine a sentiment for.

Dashboard ReportingDashboard Reporting
Widgets currently on the platform



Sentiment Score
A way to boil your sentiment 
down to a single number. It 
sums the percent of
positive articles against the 
negative articles, ignoring 
“neutral˝ articles.
Pro Tip For example, if half
of your articles are positive, 
and the other half are 
negative, expect a score of 
‹0›. Whereas if all are
positive, expect a score of 
‹+100›.

Dashboard ReportingDashboard Reporting
Widgets currently on the platform



Share of Voice
For all intents and purposes, 
it's the same widget as 
Media Exposure, but used
primarily for multiple inputs. 
It should be used to 
compare you vs. yourself 
(for instance, country vs.
country breakdowns) or you 
vs. your competitors (Tesla 
vs. Mercedes vs. Audi).

Dashboard ReportingDashboard Reporting
Widgets currently on the platform



Top Locations
Which countries wrote the 
most articles about your 
brand? Some may be 
straightforward, but some 
may be surprising. Discover 
how far-reaching your brand 
resonates and whether your 
cross-country campaigns 
are gaining traction within 
the top locations that are
displayed.

Dashboard ReportingDashboard Reporting
Widgets currently on the platform



Top Languages
With over 50 languages 
detected, it's easy to find 
what the top languages are
discussing your brand. It 
can be used as a possible 
alternative to Top Locations 
and perhaps a different
measure to track global 
mentions as to how your 
campaign is gaining 
traction.

Dashboard ReportingDashboard Reporting
Widgets currently on the platform


