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(NAPSA)—It has long been
said that a picture is worth a
thousand words. Now, thanks to
new technology, a picture could be
worth 100 years.

The digital revolution in pho-
tography has made it easier for
people to capture and store their
memories in images. Yet pic-
tures—especially those printed on
non-photo paper, generated by an
inkjet printer—tend to fade or yel-
low over time.

This can be particularly dis-
tressing to people who use pho-
tographs to chart their family his-
tory or watch their children grow,
or who create keepsakes in the
form of scrapbooks or photo
albums. Even if you keep the orig-
inal digital images on file, who
wants to print out new copies of
the pictures year after year?

On the other hand, prints made
on a new kind of paper using
photo-quality home inkjet printers
will enjoy brilliant color and resist
degradation longer than prints
made on other papers. This new
paper is also considered the longest
lasting inkjet photo paper, in the
vast majority of cases, and when
used with the world’s leading
brands of printers and inks, photos
printed on the paper will last more
than 100 years under typical home
display conditions.

“People are printing their pic-
tures at home in record numbers,
and they assume those pictures
will survive for generations to
come,” said Richard Stearns, Gen-
eral Manager of Kodak’s home
printing systems group. “A picture
is only as good as the paper on
which it’s printed. Choosing the
right paper is as important as
selecting the right camera, the
right scene and the right printer.”

Research proves that Ultima

Picture Paper with Kodak COLOR-
LAST™ Technology delivers signifi-
cantly longer print life.  The
paper:

• Locks in color so the bril-
liant, vivid photo you see today
will stay that way; and

• Shields photos from the key
factors that lead to fading—light,
air pollution, moisture and heat.

In addition, photos last no mat-
ter how you display them—in a
frame, photo album or on a table
at home.

Kodak Ultima Picture Paper is
available in both high gloss and
satin finishes, with 4x6-inch, 5x7-
inch (high gloss only) and 81⁄2x11-
inch sheet sizes. The paper can be
paired with the company’s EASY-
SHARE software—available as a
free download from kodak.com—to
take advantage of the exclusive
One Touch to Better Pictures fea-
ture. This incorporates color tech-
nologies to get even more vibrant,
true-to-life prints from home
inkjet printers.

For additional technical de-
ta i l s ,  v i s i t  the  Web  s i t e  a t
www.kodak.com/go/inkjet.

Inkjet Prints That Last More Than 100 Years

Don’t let your memories fade and
turn yellow. Preserve them on
quality inkjet paper.

(NAPSA)—For many brides, it’s
the ultimate fantasy: being married
in a gown designed by one of Jackie
Kennedy’s favorite couturiers. For
others, the appeal is that the
designer, Oleg Cassini, also created
clothes for Hollywood legends Mari-
lyn Monroe and Grace Kelly.

A count by birth, and favored
member of high society, Cassini has
dressed some of the world’s most
beautiful and glamorous women. 

Now, the style icon provides
today’s brides with the same royal
treatment—without the Hollywood
price tag—with an exquisite collec-
tion of bridal gowns designed
exclusively for David’s Bridal.
Each gown is as beautifully de-
signed on the inside as it is on the
outside, with built-in bras and pet-
ticoats for a flawless fit. 

Cassini’s stunning new styles
help brides find a gown to suit
their personality and wedding
theme. For example:

• A more modern bride may be
partial to a sleekly architectural
dress of ivory mikado satin. The
slashed funnel neck rises to draw
attention to the face while the
princess seams elongate the body.
The beaded empire waist, adds a
glamorous, yet sophisticated touch. 

• A fairy tale gown features a
heavily beaded bodice with a full
tulle skirt. Subtly rising in front,
the form-fitting top is strapless, and
balances the multi-layered skirt. 

• For the ultimate in glamour,
there’s an ivory satin strapless
gown with a low back that laces
up to expose a softly hued pink
inset. Tied with floor-length rib-
bons, the “apron” skirt curves gen-
tly from waist to hem. 

• A formal but feminine bride-

to-be might choose a dress that
shimmers with gold embroidery
on a strapless satin bodice. The
corset-like back and cathedral
train provide a regal feel. 

• The classical gown, updated
with a Cassini twist, is a stunner
entirely adorned in beaded lace
for the more traditional bride. The
deeply cut halter neck elegantly
exposes the shoulders while the
simple, A-line silhouette grace-
fully follows the curve of the waist
and flows gently out to the hem.

From halter and strapless to
sleeveless and spaghetti straps,
the Oleg Cassini Collection offers
almost endless bridal gown possi-
bilities, making it easy to say “I do”
to finding the most desirable dress. 

For more information about the
Oleg Cassini Collection or to find
the nearest David’s Bridal store,
visit www.davidsbridal.com.

Fashion: A Bride’s Favorite Wedding Guest

With his sure hand and astute
eye, Cassini creates “magical”
gowns of lace, organza and satin,
accented by intricate beading,
applique and embroidery.

(NAPSA)—According to feng
shui experts, overflowing paper
trays lock workers into their cur-
rent positions and make it diffi-
cult to succeed, while a tidy work-
space is believed to attract new
and desirable things. Keep clut-
ter to a bare minimum by keep-
ing 50 percent of the desk visible
at all times. Companies such as
Esselte offer a wide variety of
organizational products such as
paper trays and hanging files to
give everything its own place
within your workspace. Clearly
labeled files, as well as sorted
and color-coded filing systems,
will further clear clutter and
make it easier to manage space.
For information on organization,
log onto www.esselte.com or
www.ihatefilingclub.com. 

A new advance in restroom fix-
tures is saving public officials and
taxpayers money. The product,
waterfree urinals, reduces costs.
First, waterfree urinals are less
expensive to buy and easier to
install than traditional urinals.
That’s because there’s no flush
mechanism and no water inflow
piping is needed. Second, the
devices help facility managers
save 100 percent of the water reg-
ular urinals use—reducing water
and sewer expenses. A single
waterfree urinal typically saves
40,000 gallons of fresh water

every year. For more information,
visit www.falconwaterfree.com.

Sprayers cut the process of
painting down to three concise
steps. Simply prep, spray and
clean up. There’s no more time-
consuming edging and touch-ups.
A new airless paint sprayer from
Wagner is specifically designed
and priced for homeowner use. It
can be used to spray most archi-
tectural coatings and paints—
even latex. The 2800 PSI piston
pump brings a consistent high-
quality spray pattern. The new
Paint Crew features a reversible
spray tip, a 25-foot hose and an
integrated spray tip holder for
tips of various sizes. The light-
weight design provides easy
movement around the job site
and simple cleanup. For more
information on paint sprayers,
visit www.wagnerspraytech.com.

Get Great Drug Deals
(NAPSA)—Comparison shop-

ping can help stretch health care
dollars. Here are helpful hints:

• If you pay cash for drugs like
Viagra and Propecia, which are
not always covered by health
plans, check out online prices,
which may be more affordable. 

• Compare Medicare drug dis-
count card programs online. While
one card might offer bargains on
one medication, you might do bet-
ter at an online pharmacy with
everyday low prices. Start your
Medicare price comparison at
www.drugstore.com/drugcard and
for a limited time get a $30 credit.

• Be sure you do business with a
credible retailer. Look for Verified
Internet Pharmacy Practice Sites
(VIPPS). Administered by the
National Association of Boards of
Pharmacy, it sets strict safety, pri-
vacy and licensing criteria. 

Advised licensed pharmacist
Jeff Kimmell: “Legitimate online
pharmacies have pharmacists on
call and provide special services
that can help you save even more.”

Different drug discount cards
offer different prices on different
drugs—and those prices can
change every week.

(NAPSA)—A fruit salad is one
thing, but fruit in a savory salad is
something entirely different. When
mangos are the fruit of choice, “sen-
sational” is the word. Yellow-orange
cubes of fresh mango—now in plen-
tiful supply from Mexico—mingle
well with smoked turkey, fresh veg-
gies and a tangy dressing. A ripe
mango has a pleasant aroma (sniff
near the stem end) and yields when
gently squeezed. Red skin tones are
a sign of exposure to sun, not
ripeness. Many varieties develop a
yellow background color as they
ripen, but others are mostly green,
even when ripe. To ripen a mango
at home, keep it on the kitchen
counter for a day or two. For a free
recipe leaflet, send an e-mail to:
mango@lewisneale.com.

For your next special occasion,
you can spice things up with Five
Spice Brie Dip, a buttery, versa-
tile dip that can easily become a
party-time tradition. Rick Tra-
manto, winner of the James
Beard award, executive chef and
partner of Tru in Chicago, created
the dip recipe with the American
Dairy Association (ADA) and the
American Butter Institute (ABI).
Five Spice Brie Dip is a flavorful
combination of real butter, rich
Brie and tangy orange zest. A
sprinkling of Chines Five Spice (a

sweet-spicy mixture of cinnamon,
fennel, star anise, cloves and
ground pepper) gives an added
kick. Dress up Five Spice Brie
Dip with extra Brie wedges and
gourmet breadsticks. Visit
www.butterisbest.com to find an
assortment of entertaining ideas
and easy flavorful recipes.

Consumers are asked to serve
as the ultimate judges of the
year’s most innovative pork prod-
ucts. The contest is called the
Consumer’s Choice Pork Awards.
The sponsor, the National Pork
Board, the organization behind
the Pork, The Other White Meat©

campaign, received more than 100
entries from consumers, industry
experts, manufacturers and
retailers. For more information,
call 520-836-6078 or e-mail con
sumerschoice@porkboard.org.

***
News is the first rough draft of
history.

—Philip L. Graham
***

***
No is always a door-closing
word; Yes is a door-opening
word.

—Thomas Dreier
***

***
Every noble activity makes
room for itself.

—Ralph Waldo Emerson
***

***
If it exists, it’s possible.

—John P. Grier
***




