
(NAPSA)—For practical sea-
sonal ideas—for a casual family
gathering or an all-out backyard
bash—or to request a copy of
Ginny’s summer catalog, log on to
Ginnys.com or call (800) 487-
9024.

**  **  **
A fuel-efficient motor oil such

as Mobil 1 Advanced Fuel Econ-
omy can deliver up to 2 percent
fuel-economy improvement, and
this fully synthetic motor oil will
protect your engine in extreme
temperatures, says Jim MacPher-
son, car-care expert and automo-
tive radio host.
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(NAPSA)—Schools are gener-
ally seen as the place to plant the
seeds of knowledge. Yet thanks to
a one-day environmental cam-
paign, schools and parks across
the country became places to
plant something a little greener.
Sixteen schools across the coun-

try, from Long Island to Hawaii,
participated in the initial “Trees
for Success” campaign, with more
than 800 trees planted in schools
and neighboring parks in a single
day. The schools were selected by
the Arbor Day Foundation out of
more than 200 applications based
on need, civic and local support,
student involvement, a plan for
upkeep, and location. 
More than 500 students helped

plant trees during the campaign,
which engages students, volun-
teers from local Home Depot
stores and community partners to
plant trees in playgrounds and
parks where children play.
Children benefit significantly

from green surroundings. Studies
suggest that children who interact
with nature on a daily basis have
improved social, developmental
and learning skills. Access to
green spaces also lessens the
symptoms of attention deficit and
hyperactivity disorder in children. 
“It’s great to see so many young

people plant trees and learning
about how their work impacts the
natural world around them,” said
John Rosenow, chief executive of
the Arbor Day Foundation. “Our
‘Trees for Success’ campaign plays
an important role in educating
students and their surrounding
communities about the social,
environmental and educational
benefits trees provide. Thanks to
the generous support of The Home
Depot Foundation, many students
are able to learn firsthand about
the many benefits of city trees.”

Schools selected to take part in
the initial “Trees for Success”
campaign were located in Albu-
querque; Atlanta; Cheyenne,
Wyo.; Dallas; Detroit; Drummond,
Wis.; Honolulu; Kent, Ohio; Los
Angeles; Memphis; Oswego, Ill.;
Phila delphia; Richmond, Va.; Roo-
sevelt, N.Y.; Seattle; and Wichita,
Kan.
In addition to planting trees,

the foundations are working with
educators to raise awareness
among students, parents and pub-
lic officials about the impact trees
have on the environment, commu-
nities, schools and individuals.
“The Foundation believes that

trees are essential building blocks
for healthy, livable communities.
Our aim through these tree-plant-
ing events is to demonstrate to
students, educators, parents and
public officials the positive impact
trees have on our social, economic
and overall well-being,” said Kelly
Caffarelli, president of The Home
Depot Foundation.
To find out more about the

nationwide tree-planting cam-
paign, go to www.arborday.org or
www.homedepotfoundation.org.

Campaign Plants Trees At Schools Across The U.S.

More than 800 trees were planted
through the “Trees for Success”
campaign from The Home Depot
Foundation and the Arbor Day
Foundation.

Reading Up On School
Choice

(NAPSA)—A growing number
of parents have given high marks
to school choice programs.
Advocates for the initiatives,

which let parents use vouchers or
tax credit scholarships to send
their children to private schools,
say the programs give families
more control over the quality of
their children’s education. Several
studies have demonstrated that
school choice improves student
achievement and increases pa -
rental satisfaction rates. 

Now, parents can receive free
newsmagazines to learn more
about school choice. The maga-
zines are available from the non-
profit Alliance for School Choice. 
“With these new magazines,

parents who are interested in
improving education can read
more about how school choice is
working throughout the country,”
said Alliance President Charles
Hokanson. “The magazines also
give families ideas and sugges-
tions on how they can advocate for
education reform.”
Enrollment in school choice

programs has grown by 86 percent
over the last five years.
For more information, visit

www.allianceforschoolchoice.org
and click on “Sign Up” on the
right-hand bar, or call (202) 280-
1990. 

More than 151,000 children partic-
ipate in school choice programs.

(NAPSA)—If you’re like many
parents, you’re no stranger to the
road. 
According to the U.S. Census

Bureau and traffic experts, par-
ents spend about 100 minutes a
day behind the wheel, totaling
several hundred hours a year. 
While many parent-drivers

take advantage of the latest tech-
nologies to help keep their pre-
cious passengers safe, experts say
the single biggest factor in vehicle
safety isn’t linked to electronics or
even air bags. It’s driver vision
and studies show it’s a factor in
more than 40 percent of all vehicle
crashes. 
“I can’t imagine anything being

more important than the ability of
the driver to see clearly through
the windshield,” says Alexia
Hayes, a product development
engineer for Michelin branded
wiper blades—and a new mom. 
Hayes notes that collision risk

usually increases by 50 to 100 per-
cent during precipitation, and
much of the elevated risk during
rainfall appears to be related to
visibility.

Seeing Solutions
Fortunately, one of the easiest

ways to help drivers’ vision is also
one of the least expensive solu-
tions: checking and replacing

worn wiper blades. Hayes sug-
gests checking blades periodically
and replacing them about every
six months. 
“Wiper blades are one of the

most overlooked pieces of safety
equipment,” says Hayes. “But you
won’t find a faster or lower-cost
way to make the windshield time
for you and your family safer and
less stressful than by changing
them.”

Better Blades
Worn, torn or inefficient blades

leave streaks, a film and an incon-
sistent view of the road that can
limit vision or impair driver judg-
ment. But experts say new blades,
such as the new advanced frame-
less design wiper blades from
Michelin, can provide a better and
longer-lasting clear view of the
road. 
The blades are made with a

special rubber compound that
helps maintain an effective wiping
edge and extend blade life by
reducing friction and wear. 
Plus, the frameless design

eliminates the joints or openings
that can clog with ice, snow and
debris. Hayes says the result is
clean, powerful wipers and reli-
able all-weather performance.
For more information, visit

www.michelinwiper.com.

Keeping Families Safe Behind The Wheel

(NAPSA)—Despite the flood of
sun-protection information that is
released each summer, many con-
sumers still don’t know as much
as they should when it comes to
choosing a sunscreen. 
While sunscreen may already

be a beach bag necessity, certain
sunscreen technologies and ingre-
dients will provide superior protec-
tion from the sun’s harmful rays,
so it’s important to know what to
look for when reading the label.
Sunlight contains the visible

light we can see and ultraviolet
(UV) rays that we cannot. UVB
rays are responsible for sunburns
as well as certain kinds of skin can-
cers, while UVA rays penetrate deep
into the skin and are associated
with wrinkling, leathering, sagging
and the development of dark spots. 
UVA can enhance the carcino-

genic effects of UVB rays—the
light penetrates windows and
clouds and leaves no visible signa-
ture on your skin. Most consumers
don’t know that the SPF rating on
the sunscreen bottle only pertains
to UVB. That’s why dermatologists
say to look for a sunscreen label
that specifically includes UVA pro-
tection. The FDA, however, is now
working on new packaging regula-
tions in tended to help make label-
ing clearer.
Also, according to the FDA,

sunscreens are neither perspira-
tion- or waterproof. Sunscreens
can be washed or worn off as a
consequence of swimming or
sweating, so consumers are ad -
vised to look for products that are
water resistant or sweat resis -
tant—FDA approved terms. 
Another common misconcep-

tion is that you can apply sun-
screen once and be protected all
day. “Ordinary UVA sunscreen
chemicals break down as soon as

they are exposed to light and
become practically ineffective in
about one hour,” says Boston der-
matologist Dr. Jeffrey Dover. “It’s
not just full-spectrum coverage we
need to be concerned with; the key
is finding a product with UVB and
UVA protection, but also one that
lasts longer.” Recently, new tech-
nologies including Dermaplex™
have been created to help keep the
key sun-protection ingredients
stable so they won’t break down
for hours and therefore don’t need
to be reapplied as often. 
Sunscreens like the new Con-

tinuous Spray SPF 45 from Skin
Effects™ by Dr. Jeffrey Dover use
Dermaplex technology so it won’t
break down after sun exposure
for up to five hours, allowing for
full-spectrum UVA/UVB protec-
tion. Plus, it holds up against
sweat and water, is hypoaller-
genic, sprays on easily and is rec-
ommended by the Skin Cancer
Foundation. 
Most important, sunscreens

have an expiration date. Derma-
tologists recommend buying a new
bottle every six months.
Skin Effects by Dr. Jeffrey

Dover is available at all
CVS/pharmacy locations.

Shining A Light On Sunscreen

Sunlight contains ultraviolet (UV)
rays that we cannot see. It is
these UV rays—both UVA and
UVB—that can do the most dam-
age to the skin. 

(NAPSA)—There is good news
for the many engaged couples
searching for easy ways to save
money without sacrificing style.
Though weddings today cost an
average of $28,800—and that
doesn’t include the honeymoon,
engagement ring or wedding plan-
ner—there are five steps couples
can take even if their pockets
aren’t quite as deep as their love
for each other:

1. Schedule an off-season
wedding. Even in matters of the
heart, the laws of supply and
demand apply. With nearly 70 per-
cent of weddings taking place in
May through October, your best
money-saving months are January
and February. Consider a morning
ceremony followed by a lunchtime
reception. This will set you back
much less than a dinner reception.

2. Custom invitations with-
out the custom price. It’s amaz-
ing what you can do with one sim-
ple invitation. With the help of a
template like the ones found at
Target.com, you can create a time-
less, traditional masterpiece or a
jaw-dropping, never-seen-before
design. Find a computer-literate
friend and all you’ll have to pay
for is the paper. 

3. Not just for brides any-
more. Today’s registries are for
much more than china and crystal.
For example, Target Club Wedd
offers brides and grooms a registry
ser vice that includes electronics,
outdoor gear and the must-have
gadgets for making the most of
their new lives together.

4. Cut the guest list. The
simple truth is that there is no
quicker, easier way to control the
budget than by limiting the size of
the event. Remember, single
guests can be invited without a
“plus one.”

5. Bridal party gifts that
do double duty. No need for
expensive bridal party favors
your friends won’t use. Couples
can use Target.com to f ind
favors, bridal party gifts, ideas
on reception decor and photos.
Photographers can be expensive.
Give your bridal party digital
cameras and encourage them to
document the weekend and
share their photos afterwards.
Also, make sure they take pho-
tos early, while everyone still
looks great. 

Learn More
More money-saving tips can be

found at www.Target.com. 

Great Wedding Style On A Budget

A small budget doesn’t have to
mean your big day will be short
on style. 




