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(NAPSA)—The future could
include a TV show called “Niles,”
a “M*A*S*H” reunion episode and
a president named Oprah. Those
are some of the findings of a
recent survey that measured
American attitudes toward enter-
tainment and pop culture.

It also seems that Tony
Soprano sleeps with the fishes
when compared to the popularity
of Don Corleone. Thirty-two per-
cent of people polled said they pre-
ferred the Don as the number-one
mobster, while 24 percent said
they preferred Soprano, according
to the survey—which was con-
ducted for Parade magazine by
Harris Interactive®. Similarly,
James Bond probably left Austin
Powers a little shaken (not
stirred). Respondents said they
preferred 007 to the “Interna-
tional Man of Mystery” by a 60
percent margin (75 percent to 15
percent, respectively).

Which celeb would those polled
most like to see in the White
House? Twenty-one percent said
Oprah Winfrey, while eight per-
cent said Bill O’Reilly would make
a good candidate. Jon Stewart and
Donald Trump each got six per-
cent of the vote. (Speaking of The
Donald, 37 percent of respondents
said they thought the real estate
mogul wears a toupee.) 

While you may not be able to
pick your parents, you can cer-
tainly pick your favorite TV dad.
Thirty-four percent of respon-
dents chose the wisecracking Cliff
Huxtable (played by Bill Cosby).
Nineteen percent chose the crafty
Tim Taylor (played by Tim Allen)
from “Home Improvement” and
10 percent chose Dan Conner
(played by John Goodman) from
“Roseanne.” 

When it comes to scary movies,
28 percent of respondents agreed

that “The Exorcist” got the biggest
screams. Fifteen percent said
“Psycho” was the scariest of all
time. “The Shining” freaked out
13 percent of respondents and
“Jaws” kept eight percent of
respondents out of the water. 

The survey also found that if
packing a time capsule, 22 percent
of respondents would include rock
music to represent current Ameri-
can pop culture. Twenty-one per-
cent of respondents tipped their
hats to country, while 18 percent
gave the nod to hip-hop/rap music.  

When asked which television
show they’d most like to see a
reunion episode for, “M*A*S*H”
took top honors (22 percent), while
Niles Crane from “Frasier” was
deemed the television character
we would most like to see in a
spin-off (16 percent). 

Methodology
Harris Interactive® conducted

the survey for PARADE among
3,077 U.S. adults (aged 18+) who
are online. The data were weighted
to be representative of the total
online U.S. adult population. The
results for the overall sample have
a sampling error of +/- 2%.

Keeping An Eye On Pop Culture

Oprah For President? Twenty-one
percent of people polled said
they’d like to see the talk show
host run for the Oval Office.

Kids’ Crafts For
Valentine’s Day
(NAPSA)—On Valentine’s Day,

flowers are traded just like hugs
and kisses. So, this year, have
your child create a unique Valen-
tine’s Day arrangement for some-
one special. Flowers have the
power to make us feel good and
arranging them can also help chil-
dren’s creativity bloom. Armed

with a couple of tricks of the trade
and some original ideas for vases,
even very young children can turn
simple blossoms into beautiful
arrangements, say the flower
experts at 1-800-FLOWERS.COM.

Your child can make a colorful
vase using crayons. Yes, crayons.
Begin with an empty soup can
filled with wet florist foam, found
in most craft stores. Put a rubber
band around the can. Slip crayons
point-side-up under the rubber
band, covering the entire surface
of the can. To conceal the rubber
band, twist pipe cleaners over it.
Push short flower stems into the
floral foam to arrange.

It’s that simple and the recipi-
ent will  love it .  Click on
1800flowers.com on the Web for
beautiful Valentine’s Day gifts
such as Lotsa Love arrangement,
featuring flowers, chocolate and
a cuddly plush!

(NAPSA)—There’s a newly
popular name in Valentine’s Day
gifts: Manolo Blahnik.

To launch “Objects of Desire,”
its 2005 Valentine’s Day Collec-
tion, Godiva Chocolatier is team-
ing up with Manolo Blahnik—
the purveyor of sexy stilettos—to
bring together two brands that
combine elegance and style with
a taste of luxury.

The Grand Prize winner of a
new promotion will receive 52
pairs of Manolo Blahnik shoes, in-
cluding one pair custom-designed
for Godiva (the Diva shoe); 52
boxes of Godiva chocolate and a
trip for two to New York City in-
cluding round-trip air transporta-
tion and hotel accommodations.

“The Diva shoe is my version of
the famous ruby red slipper. I like
to think mine is sexier,” says
Blahnik. Godiva will also reward
100 First Prize winners with four
pairs of shoes and eight boxes of
chocolates. 

Lucky prize winners could find
winning certificates hidden in eli-

gible boxes (valued at $23 or
above) of Godiva’s delicious “Ob-
jects of Desire” Valentine’s Day
2005 Collection.

“We felt that combining two of
women’s greatest passions—deca-
dent chocolate and designer
shoes—is perfect for Valentine’s
Day,” says Gene Dunkin, Godiva
President, North America. “Noth-
ing says ‘I love you’ like a box of
exquisite chocolates and an entire
wardrobe full of new shoes!” 

The “Objects of Desire” Collec-
tion can be found through Febru-
ary 28, 2005, at Godiva boutiques,
finer department stores and spe-
cialty shops across the country,
through the company’s toll-free
number (1-800-9-GODIVA) and
Web site: www.godiva.com. No
purchase necessary to enter the
sweepstakes; to enter without
purchase send a self-addressed,
stamped envelope (VT residents
may omit stamp) postmarked by
March 1, 2005 and received by

March 8, 2005. Send to 2005
Godiva Valentine’s Day Game,
P.O. Box 15065, Bridgeport, CT
06673. See Official Rules at
www.godiva.com. Void where
prohibited. Ends February 28,
2005.

The Perfect Pair Can Make For A Wonderful Year

The Objects of Desire

The Diva shoe

✁
Note to Editors: Promotion ends February 28, 2005. Please do not run after that
date.

(NAPSA)—Before diving into a
student travel package, it might
be wise to follow this bit of expert
advice: Look before you leap. Sta-
tistics show that students are
often targeted by less than
scrupulous travel promoters. As a
result, a number of young people
lose money or have trips that do
not live up to their expectations. 

“Many student travel offers are
misleading,” says Kathryn W.
Sudeikis, CTC, of the American
Society of Travel Agents (ASTA).
“Promoters may sell packages
that do not include confirmed
hotel space or flights, and some-
times even when accommodations
and flights are confirmed, the
quality may be misrepresented.”

Fortunately, there are ways
student travelers can avoid being
taken for a ride. ASTA offers these
tips: 

• Get It In Writing—Before
paying for a trip,  students
should request that they receive
all details in writing, including
total cost, restrictions where
applicable, cancellation penal-
ties, and the exact names of the
airlines and hotels included in
the package.

• Get Proof—If a charter flight
is involved, students should check
the operator’s registration with
the U.S. DOT’s Special Authorities
Division at 202-366-1037. They
will need their dates of travel, the
name of the carrier and the char-
ter operator’s name, address and

public charter number.
• Get Smart—Students should

never give any credit card infor-
mation over the phone to a com-
pany or person with whom they
are unfamiliar. Also, students
should never give such informa-
tion to anyone who has solicited
them without checking references
and knowing with whom they are
speaking. 

• Get Verified—To make sure
your travel goes according to
plan and to be certain you’re not
getting taken for a ride, visit an
ASTA travel agent. Students
interested in verifying a firm’s
membership with ASTA can 
send an e-mail to the group at 
consumeraffairs@astahq.com.

For more information and tips,
visit www.TravelSense.org. 

Avoiding Student Travel Scams

Don’t Get Burned—A little home-
work can help student travelers
avoid scams.

(NAPSA)—A new stamp has
been released that calls attention
to a disease affecting one in 12
African-Americans. It is hoped
that the stamp, issued by the U.S.
Postal Service, will raise aware-
ness, promote early testing and
encourage the search for a cure
for sickle cell disease. It is esti-
mated that more than 80,000
Americans have sickle cell disease
and more than two million have
the sickle cell trait. Current U.S.
stamps, as well as a free compre-
hensive catalog, are available by
toll-free phone order at 1-800-
STAMP-24. A selection of stamps
and other philatelic items is also
available at the Postal Store at
www.usps.com/shop. 

Scrapbooking is being intro-
duced as a therapy for Alzheimer’s
patients, their caregivers, families
and friends. A number of mass
merchandisers, including JCPen-
ney, Linens ’n Things and Bor-
ders, are starting to stock the lat-
est in scrapbooking super-brands.
One example is Leeza Gibbons
Legacies®, a nationally branded,
all-inclusive scrapbooking line
created by Xyron® and TV and
radio personality Leeza Gibbons.
For ideas, inspiration or to find a
Legacies retailer, visit www.leeza
gibbonslegacies.com or www.
xyron.com. 

Prior to a Minor League Base-
ball game between the Oklahoma
RedHawks and the Memphis
Redbirds, Luxaire® Heating and
Air Conditioning announced the

renewal of its three-year partner-
ship with the Make-A-Wish Foun-
dation®, the world’s oldest and
largest wish-granting organiza-
tion for children. To date, the com-
pany has raised nearly $1 million
for the Make-A-Wish Foundation
and has granted scores of wishes
to children around the country
with the help of distributors, deal-
ers and the support of MLB. For
more information, visit www.lux
aire.com.

A unique service has helped
bring smiles—and good food—to
thousands of seriously ill chil-
dren. The Gingerbread House
(GBH) serves free meals to kids
and their families as part of an
all-expenses-paid vacation to
many of central Florida’s most
famous attractions. The GBH is
operated by the Perkins Restau-
rant & Bakery chain and fund-
ed through contributions that
Perkins makes to Give Kids the
World, a wish-granting nonprofit
organization.  For more informa-
tion, visit www.perkinsrestau
rants.com or www.gktw.org.

(NAPSA)—Handhelds  are
among the newest technological
innovations helping kids get an
edge on education. Teachers and
students agree that these small,
lightweight devices can have a
big effect on how youngsters
learn. Many students write to
palmOne, Inc., maker of the Zire
and Tungsten lines of handhelds,
to say their own handhelds have
helped them stay organized.
PDA’s aren’t just for business
anymore. Students use Zire hand-
helds with a built-in camera to
take photos of the overhead pro-
jector presentation and study
straight from the source.

Big debt is more common than
ever. The average household has
about $8,000 in credit card debt,
according to Cardweb.com. For
debt-reduction and budgeting
resources, check out Microsoft
Money personal finance software
(www.microsoft.com/money). This
program features a Debt Reduc-
tion Planner to help determine
which credit cards to pay down
first and how long it will take to
pay off balances, as well as Debt
Consolidator that can help reduce
debt from credit cards and loans.




