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(NAPSA)—Relaxing with your
family and keeping everyone safe
and secure may be even easier
after you complete a quick home
safety audit.

Here are some safety sugges-
tions from the American Furni-
ture Manufacturers Association:

1. In with the new. Review
the manufacturer’s tags on new
outdoor furnishings for important
safety information.

2. Out with the old. Examine
older outdoor furnishings for sur-
faces that may have become splin-
tered or rusted. Look for bent or
broken mechanisms. Repair or
replace damaged pieces.

3. No safety in numbers.
Reclining chairs and loungers
used on decks and patios should
be used by one person at a time.
Children should not be allowed to
play on them.

4. Toys and glass-top tables
don’t mix. Children should never
play on or near glass-top tables.

5. Brush up on umbrella
safety. Review operating instruc-
tions for your market umbrella.
Don’t allow children to play with
or operate it and make sure it is
adequately weighted to prevent
tipping over. Always close and
store your umbrella when storms
are in the forecast.

6. Conduct an indoor furni-
ture audit. Look for worn out
pieces that need repair or replace-
ment, such as chairs or tables
with loose joinery, surfaces that
have become splintered; doors or
drawers that do not operate prop-
erly; and shelves that sag and
could break or fall. 

7. Plan for proper disposal.
Broken chairs, discarded mat-
tresses and other unused fur-
niture can be a hazard when left
anywhere children play. Plan for
prompt and appropriate disposal.

8. Take a stand on TV safety.
One size does not fit all when it
comes to TV stands and cabinets.
If your TV is improperly secured
or positioned on a piece of furni-
ture not specifically designed to
house televisions, it may tip over.

9. Eliminate clutter. Lessen
the likelihood of falls by providing
ample storage for clutter in the
form of toy boxes, book shelves,
baskets and cabinets. Storage and
toy chests need safety latches.

10. Review fire safety rules.
Don’t leave matches, candles, fire-
works or grill lighters within kids’
reach. If you are planning to buy
any new upholstery, make sure it
has the Upholstered Furniture
Action Council (UFAC) hangtag,
which ensures it was manufac-
tured to meet the industry’s vol-
untary fire safety standards.

11. Tune into electronics
safety. If the area around your
computer or television has begun
to look like a spaghetti bowl of
wiring, you have a potential haz-
ard both to your family and your
electronics. Consider new furnish-
ings designed to house electronics
and all the accompanying wiring
or create a new arrangement to
prevent tripping hazards.

12. Reinforce the rules for
overnights. Children should never
be allowed to play or climb on fur-
niture, especially on bunk beds,
shelving units or dressers.

Keeping Families Safe Around The House

(NAPSA)—For the millions of
American vacationers that visit
Great Britain each year, the
secret ingredients of a memorable
vacation are often timing and
information. 

For example, by visiting a Web
site that offers information about
traveling to Great Britain—
www.VisitBritain.com/2003—
consumers can find hundreds of
special offers this summer for coun-
trywide deals on accommodations,
car rentals and special prices on
the Great British Heritage Pass. 

Some of the best include:
• The Sofitel St. James hotel in

central London is offering savings
of over 60 percent.

• Save over 50 percent on a
week in Wales. Purchase bmi’s
round-trip fare from Chicago or
Washington, DC to Manchester
and get one week’s Avis automatic
car rental with unlimited mileage
and seven nights at a Welsh
Rarebits Gold Collection hotel.
The offer price is $1,499.

• Save $300 on a seven-day
vacation in London. Gotoday is
offering airfare and six nights’
accommodation with breakfast
during peak season from just $499.

• Tickets to the musical Fame
as low as $30.

• Save up to 50 percent on Alamo
car rental when booking in advance.

• Encore Tickets is offering din-
ner and tickets to Les Miserables for
$29.

• Bargain hotel prices with
Marriott Hotels and Resorts offer-
ing rooms in London from $110 per
night. Radisson Edwardian London
hotels start at $149 per night and
Holiday Inn from $85 per night.
Ramada Jarvis prices start from a
modest $65 with the second night
“on the house.”

Rob Franklin, executive vice pres-
ident for the VisitBritain cam-
paign (www.VisitBritain.com/2003),
says, “For the best deals we are sug-
gesting that people go to a good
travel agent or visit our Web site.”

The campaign is a partnership
between the public and private sec-
tor involving the London Tourist
Board and Convention Bureau,
England’s North West, South West
England, Wales Tourist Board,
British Airports Authority, British
Airways, American Airlines, Whit-
bread/Marriott Hotels, 6 Conti-
nents/Holiday Inn Hotels and
Radisson Edwardian Hotels.

When It Comes To Travel,Timing Is Everything

By taking advantage of a special travel offer, visitors to Great
Britain can take in Snowdonia National Park in Wales.

(NAPSA)—Concerned parents
who want to make their children’s
cyber-surfing safer are turning to
a magazine parents have trusted
for over 50 years.

The HighlightsKids.com site
was built on the same principles
as Highlights magazine, known
for providing fun, educational and
safe content.

“The site offers kids exciting
content such as interactive ver-
sions of our popular Hidden Pic-
tures and Goofus and Gallant fea-
tures, as well as a story archive,
scientific experiments and much
more,” said Christine French
Clark, who edits both the maga-
zine and the Web site.

Providing exciting content
while keeping kids safe is a prior-
ity, an effort that recently gained
the site national recognition. 

As the nation’s first recipient of
Safe Harbor certification by the
Children’s Advertising Review
Unit (CARU), part of the Council
of Better Business Bureaus, the
company demonstrated its com-
mitment to protecting the privacy
of children who enjoy its subscrip-
tion-based site.

To be approved in the Safe Har-
bor program, the site must comply
with CARU’s stringent guidelines
for children’s advertising. The site
also limits the information gath-
ered without parental consent.

“The efforts involved in satisfy-
ing the requirements of CARU

were substantial. However, we feel
the status for HighlightsKids.com
as a leader in the certification
process is testimony to our continu-
ing commitment to offer children a
place to learn and have fun in a
safe space,” said Elmer C. Meider
Jr., Highlights for Children presi-
dent. “In addition to the controls
placed by CARU, we set our own
high standards for safety. They
include monitoring all online com-
munications, approving all screen
names to ensure users’ privacy,
and not advertising to children.”

The site is a safer place for kids
to learn how to use search engines
and message boards and how to be
good online citizens.

“We also continue our strong
tradition as a friendly, supportive
place for kids by encouraging
them to share their thoughts,
ideas and creative work in a safe
environment,” said Clark.

Children’s Web Site Provides Safer Surfing

A friendly, supportive site for
kids also works hard to keep
young cyber-surfers safe.

By William R. Hawkins
(NAPSA)—The United States

economy has been the world’s
largest for over a century. Con-
verting this potential into actual
strength, however, requires
keeping an eye on the health of

key industries. 
While the news

is filled with im-
ages of American
fighters catapulting
off aircraft carriers
and tanks rolling
through Baghdad,
beneath the military
muscle is a deterio-

rating manufacturing sector that
weakens the ability of the United
States to remain the unchallenged
superpower in the future.

The defense cuts of the 1990s
devastated many of the industries
that supply the U.S. military.  Many
firms dropped out of the business of
building parts for weapons systems
due to lack of work.  

Many were bought up by foreign
interests who wanted U.S. technol-
ogy and know-how to add to their
own industrial capabilities in com-
petition with the surviving Ameri-
can firms. Major corporations have
been outsourcing military parts
from foreign suppliers more with
an eye to profit than security.

The House Armed Services
Committee chaired by Rep. Dun-
can Hunter (R-CA) has attempted
to reverse these dangerous trends
in the 2004 Defense Authoriza-
tion bill. This legislation requires
that all machine tools used in
military production be made in
the United States by 2007. It cre-
ates a $100 million fund to help
firms reconstitute lost manufac-
turing capabilities vital to
national defense. 

The bill also mandates that the
Secretary of Defense draw up a
list of components and technolo-
gies that are critical to the pro-
duction of U.S. weapon systems,
and that the industrial capacity
to produce such items be located
within the United States.

American enterprise has pro-
vided the country with superior
weapons and diplomatic leverage,
while preserving America’s ability
to act independently when the
nation’s interests require it. The
preservation of the U.S. defense
industrial base should be a core
objective in national security
planning.

William R. Hawkins is Senior
Fellow for National Security Stud-
ies at the U.S. Business and
Industry Council, Washington,
D.C.

Preserving American Defense Production
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(NAPSA)—Looking more pro-
fessional in the office gives work-
ers more confidence and creates
acompetitive edge for them. That
may be the reason many corpora-
tions are urging their employees
to go back to more formal business
attire. In response, women at
many top financial firms and
other companies are replacing
bare legs and open-toed shoes
with sheer hose and closed pumps.
The Hosiery Association, which
monitors apparel trends, says
many realize  more formal attire
can help boost their careers. For
more information, go to
www.hosieryassociation.com.

Women are having a fit about
the newest pants selection offer-
ing a variety of flattering fits for
a variety of figures. A fitting
example  of this expanding selec-
tion is Liz Claiborne, which now
offers seven different pants sil-
houettes. From flat front  to
pleats, relaxed fit to straight and
narrow, the line makes it simpler
to find the pair that suits your
style and figure. Call 1-800-555-
9838 for more information.

The Car Care Council esti-
mates that more than $60 billion
in vehicle maintenance and
repair is not performed every
year, evidence that there is con-
siderably more that consumers
should be doing to protect their
automotive investments. The Car
Care Council provides timely and
accurate information about the
benefits of regular vehicle care,
maintenance and repair to con-
sumers. For more information
about routine vehicle mainteance
and how to “Be Car Care Aware”
visit www.carcare.org.

***
A man is not old until regrets
take the place of his dreams.

—John Barrymore
***

***
Associate with those who help
you believe in yourself.

—Brooks Robinson 
***

***
Words may show a man’s wit but
actions his meaning.

—Benjamin Franklin
***




