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(NAPSA)—If you ever suffer
from dryness symptoms, espe-
cially of the mouth and eyes, you
may have a serious medical condi-
tion known as Sjögren’s syndrome
(pronounced SHOW-grins). It’s an
autoimmune disease that attacks
the moisture-producing glands of
the body. To highlight this disease
and its symptoms, April has been
designated as Sjögren’s syndrome
awareness month.

Sjögren’s syndrome affects one
to four million Americans. Ninety
percent of them are women, with
the onset of disease occurring, on
average, in the fifth and sixth
decades of life. Classic symptoms
are dryness of the mouth and
eyes, although patients may also
experience dryness of the skin,
nose, and vagina. Sjögren’s syn-
drome is often associated with
other autoimmune disorders, such
as rheumatoid arthritis or sys-
temic lupus erythematosus. 

Because Sjögren’s syndrome
affects the salivary glands, peo-
ple with this disease may
develop oral complications.
Saliva does more than just keep
the mouth moist—it’s important
for tasting, chewing, swallowing,
speaking, digestion and oral
health. Unlike water, saliva con-
tains a variety of salts, proteins,
carbohydrates and fats, which,
when combined, provide its pro-
tective abilities. When the sali-
vary glands are not functioning
properly, the principal oral symp-
tom is a feeling of dryness. For-
tunately, many of the symptoms
can be treated. Prescription med-
ications are available that
increase salivary flow, providing
relief from dryness of the mouth. 

Additional tips for oral comfort
include:

• Taking frequent, small sips
of water or sucking on ice chips

• Drinking beverages that are
sugar-free

• Chewing sugarless gum or
gum containing xylitol (a sugar
substitute)

• Avoiding acidic and spicy
foods

• Limiting coffee, tea, and
other caffeinated beverages, as
well as alcohol

• Avoiding foods high in sugar
• Maintaining good oral hygiene
• Brushing teeth before and

after eating
• Flossing daily
• Visiting the dentist at least

three times each year
It may also be helpful to partic-

ipate in support groups. These
provide a forum for sharing expe-
riences and learning about how
others manage the disease. Often,
just knowing you’re not alone can
be a great source of comfort. 

You can learn more on the Sjö-
gren’s Syndrome Foundation Web
site at www.sjogrens.org. Also,
talk to your doctor about your dry-
ness symptoms to learn how you
can find relief.

Dealing With Dryness
Signs of salivary gland dysfunction 

may include:

• Swelling around the ear and/or lower jaw, 
where saliva-producing glands are located
• Dry, sticky mouth
• Tooth decay 
• Sores at the corners of the mouth 
• Plaque buildup 
• Infections in the mouth

Note to Editors: This article was funded and reviewed by Daiichi Pharmaceutical
Corporation.

Best Of Both Worlds
(NAPSA)—Travelers to Europe

can have the “best of both worlds”
by combining trains and rental
cars with a Rail ’n Drive pass from
Rail Europe, the leading European
travel supplier in North America.

For longer distances, the best
bet is trains, especially high-speed
TGV trains in France, ICEs in
Germany, AVE trains in Spain and
more. They move at more than
180 miles an hour, which mini-
mizes your travel time. For out-of-
the-way places, use the car days
on the Rail ’n Drive pass. Car
rental offices are generally at rail
stations across western and cen-
tral Europe. Simply get off the
train and walk into the car rental
office to pick up the vehicle.

In France you get 2 days of
unlimited train travel plus two
days of Avis economy car rental
with unlimited miles in any month
for $205 when two travel together.
Rail and car days don’t have to be
consecutive and you can get extra
days of either if you buy them here
when you book your Rail ’n Drive
pass. These passes are not avail-
able in Europe.

Call Rail Europe at 1-888-382-
7245 or go online at www.rail
europe.com. 

(NAPSA)—Whether you want
to swim alongside tropical fish,
roar down roller coasters or splash
in the surf and sand, one cost-
effective way to have an exciting
vacation experience that offers
value and caters to a variety of dif-
ferent interests is through family-
friendly travel deals.

Tampa Bay offers educational
yet entertaining Getaway Pack-
ages that can stretch the vacation
budget while offering all the fam-
ily fun the Sunshine State is
known for in one convenient
waterfront destination:

The 3-Way Getaway Package
offers a trio of fun at The Florida
Aquarium, Museum of Science and
Industry and Lowry Park Zoo.

The Real Adventure Getaway
Package challenges visitors to
experience a safari river adven-
ture, hand feed giraffes on the
Serengeti, or brave some of the
world's tallest and fastest roller
coasters at Busch Gardens.

Visitors who want to experience
everything from animals to the
arts, will come face-to face with
sharks, kangaroos, lions and
Greek and Roman treasures at

Busch Gardens, The Florida
Aquarium, Lowry Park Zoo and
Tampa Museum of Art with the
Deluxe Getaway Package.

Families will be thrilled with
the latest array of exhibits avail-
able in Tampa Bay this year. Dar-
ing new attractions include the
Dive with Sharks and Swim with
the Fishes interactive experiences
at The Florida Aquarium, and new
Australia and Africa themed ani-
mal habitats at Lowry Park Zoo.
Busch Gardens is now offering the
new R.L. Stine’s Haunted Light-
house 4-D based on a story by the
famed “Goosebumps” author, the
crazy curves and hairpin turns of
the Cheetah Chase, and the
Broadway style theater event
KaTonga.

Tampa Bay Getaway Packages
start at $82 per person and
include hotel accommodations and
an International Plaza “Passport
to Savings.”

Additional attractions, hotel
nights and car rentals can be
added for an additional cost. The
packages can be booked online at
www.VisitTampaBay.com or by
calling 1-800-44-TAMPA.

Family Vacations: Variety, Value And Fun

You don’t have to go on an African safari to have hands-on animal
encounters.Take a Serengeti Safari at Busch Gardens in Tampa Bay.

(NAPSA)—Old cell phones
don’t have to just fade away. They
can be put to good uses.

For example, one well-known
wireless company encourages con-
sumers to bring unwanted cell
phones, batteries, and accessories
to any of its stores. Equipment is
reused or recycled whenever possi-
ble and, barring that, disposed of in
an environmentally friendly way.

AT&T Wireless donates phones
that can be refurbished to groups
that respond to emergency situa-
tions, such as the American Red
Cross. Proceeds from recycled
phones are donated to Keep
America Beautiful, a nationally
known non-profit environmental
organization. 

“It doesn’t matter which wire-
less carrier you use or which com-
pany manufactured the equip-
ment—we’re happy to accept it,”
said Wally Hyer, vice president of
AT&T Wireless. “We can even
arrange to pick up unwanted cell
phone equipment from businesses.”

According to Gail Cunningham,
vice president of Keep America
Beautiful, the proceeds help fund
activities, including the Great
American Cleanup. This is an
annual event in which volunteers
nationwide engage in community
improvement activities. 

“We hope this gives the public

one more reason to recycle old cell
phones,” Cunningham added. 

AT&T Wireless is also the first
wireless carrier to participate in
the U.S. Environmental Protec-
tion Agency’s Plug-In To e-Cycling
campaign, an effort to increase
the national recycling rate.

“AT&T Wireless deserves a lot
of credit for its leadership in fur-
thering mobile phone reuse and
recycling,” noted Marianne
Horinko, assistant administrator
of EPA’s Office of Solid Waste &
Emergency Response. “But ulti-
mately it’s up to cell phone users
to take advantage of programs
like this, which make recycling
easy.”

To learn more about how to
give your cell phone a new lease
on life as part of AT&T Wireless’
tax deductible recycling program,
visit www.attwireless.com.

Dial Up A New Use For Your Old Cell Phone

Proceeds from recycled
wireless phones are
donated to Keep America
Beautiful, a national 
non-profit organization.
Refurbished wireless
phones are donated to
groups that respond to
emergency situations, such
as the Red Cross.

(NAPSA)—Philadelphia’s Lib-
erty Bell is known internationally
as a symbol of freedom, but just
22 miles away is another symbolic
bell. The “Justice Bell” in Valley
Forge National Historical Park
was forged in 1915 to promote
women’s voting rights. A replica of
the Liberty Bell, it traveled
around the nation from 1915 until
the 19th Amendment was passed.
If you can name three ways the
Justice Bell and the Liberty Bell
are different, or three ways they
are alike, you may win a getaway
in the Valley Forge area. To enter
the contest, visit www.womenad
vancing.org. Entry deadline is
June 1, 2004. Winners will be
notified by June 4, 2004.

A new variety of weigela is said
to go where no weigela has gone
before—to the front of the garden.
Midnight Wine® is described as a
type of weigela that stays small
year after year. This new strain
has dark purple foliage, like a
crimson pygmy barberry, but no
thorns. It has the added benefit of
rich pink flowers in spring. For
more information, ask a garden
center manager or visit www.Col
orChoicePlants.com.

Small- to medium-sized busi-
nesses can get online without any
more technical experience than
the ability to use Microsoft Word.
The same skill level it takes to
surf the Internet can literally
have a small business’s Web site
up and running in minutes. The

services offered by the company
called 1&1 start with domain reg-
istration and the creation of a
Web address. They have already
registered four million domains.
To learn more, visit the Web site
at www.1and1.com.

Prepaid cards are part of an
increasingly popular trend of stor-
ing money on “plastic” that, at a
later date, can be used for purchses
or cash withdrawals at ATMs. Pre-
paid cards are like gift certificates,
travelers’ checks, and money
orders, in that consumers pay up
front for future purchases. That’s
where the similarities end and
opportunities begin. Prepaid cards
carrying the MasterCard logo can
be used for purchases at millions of
merchants worldwide; be replace if
lost or stolen; and allow for account
balance review and management
by phone and on line. The cards
are practical for the budget-son-
scious gift giver and traveler. For
additional information, visit
www.mastercard.com.

***
Don’t bother just to be better
than your contemporaries or
predecessors. Try to be better
than yourself.

—William Faulkner
***

***
The whole difference between
construction and creation is
exactly this: that a thing con-
structed can only be loved after
it is constructed; but a thing cre-
ated is loved before it exists.

—Charles Dickens
***

***
Peace is not an absence of war,
it is a virtue, a state of mind, a
disposition for benevolence, con-
fidence, justice.

—Baruch Spinoza
***




