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(NAPSA)—If you’re like mil-
lions of people searching for “Mr.”
or “Ms. Right,” you’re not just hit-
ting the singles bar, you’re hitting
the space bar—and other keys on
your keyboard as well. 

That’s because online dating is
now one of the most popular ways
for singles to link up. (One survey
found 18 percent of respondents
will spend Valentine’s Day with
someone they met online.)

Why the increase in online
dating popularity? It may be that
improved technologies have
made it easier to find a good
match.

“Revolutionary new technolo-
gies are improving online dating
opportunities for single people in
ways they may have never imag-
ined possible,” says Trish McDer-
mott, vice president of romance
at Match.com. “Singles go where
the dating opportunity is, and
with these new technologies, the
real romantic opportunities today
are online.” Match.com is a lead-
ing online dating service with
more than 12 million members.
Recently, the site introduced a
number of features to help sin-
gles find romance. They include:

• Online SpeedMatching—An
integrated Internet/telephone tech-
nology that lets singles set up four-
to-eight mini dates in one evening,
all from the comfort of their own
home. 

• Personality Matching—Based
on 15 years of research, the site
offers a personality test and match-
ing algorithm (www.attraction.
match.com) that identifies person-
ality traits and areas of mutual
compatibility between users. Per-
sonality Matching also suggests
dating conversation topics and
gives custom advice on how to
impress a potential date, based on
his or her personality.

• MatchMobile—Singles can
use their cell phones to search for
(and flirt with) potential dates. 

• Video & Voice—Users can

post a short video with their
online profile or send video e-
mails to other members. They can
also contact one another via
secure telephone conversations
and voice mail messages.

But if all this technology talk
about meeting your perfect match
online has your head spinning,
the good news is that Match.com
also provides talented online advi-
sors and assistants who are avail-
able to provide helpful advice or to
assist you in composing a com-
pelling online profile.

For more information, visit
www.match.com.

Singles Get Up To Date

Singles Get Up To Date Romance
Calling—A number of singles
now use their cell phones to
access online dating services
and search for dates.

Save On Europe
(NAPSA)—When going to

Europe and looking for a bargain
you can save five, seven and even
nine percent on travel services. The
Web site, www.eurovacations.com
is part of the Rail Europe Group of
companies serving more than a
million North American travelers

annually. It offers bargain-priced
air and hotel combinations or just
hotels, rental cars, tours and rail
products. 

EuroVacations has more than
1,000 hotels from modest to deluxe
in over 130 European cities. Each
has been hand-picked and person-
ally visited by EuroVacations’
staff. All include free breakfast.
Air travel is on major carriers or
use frequent flier miles and just
book hotels, cars and tours. 

A five percent discount is calcu-
lated on the total when two prod-
ucts are booked, say, a hotel stay
and rental car. Add another hotel
in a second city and the savings
jump to seven percent. Buy a city
tour, certain all-day tours or a
Dinner Cruise in Paris and the
discount is nine percent. 

Yo u  c a n  l e a r n  m o r e  a t
www.eurovacations.com or 1-877-
387-6822. 

(NAPSA)—Here’s food for
thought: In the last 15 years, meal
preparation time has decreased by
half—with the average person
preparing dinner in 30 minutes or
less. Increasingly, these fast meals
are also meatless.

That’s good, since a meatless
lifestyle can mean a healthier life.
According to a recent issue of the
Journal of the American Dietetic
Association, “a well-planned vege-
tarian diet offers a number of nutri-
tional benefits, as well as lower
rates of death from ischemic heart
disease; vegetarians also show
lower blood cholesterol levels; lower
blood pressure; and lower rates of
hypertension, type 2 diabetes, and
prostate and colon cancer.”

To meet consumers’ needs for
convenience, home-style taste and
healthful foods, one company has
come up with a variety of meat-free
products.

For example, Quorn Simply
Sauté, a line of complete meals,
combines rice or noodles, vegeta-
bles and exotic spices with meat-
free chicken-style tenders. These
delicious and satisfying skillet
meals allow “time-crunched”
Americans to prepare a home-
cooked meal in less than 10 min-
utes over a stovetop. To meet the
diversified taste of Americans
today, Simply Sauté comes in
three delicious ethnic flavors,
Thai, Mexican and Indian.

Also new are Quorn meat-free
meatballs, a healthy meat-alter-
native that can quickly be pre-
pared in a skillet or microwave.
The meatballs are a natural fit to
complement tomato sauce and

pasta, and bring a fresh “meat-
ball” taste to subs, salads or pita
sandwiches.

These products are made from
mycoprotein (“myco” is greek for
“fungi”) and other natural ingredi-
ents. Mycoprotein is an excellent
source of protein and fiber, choles-
terol free and low in fat, especially
saturated fat. 

The foods are said to have
great tastes and texture. In fact,
recent taste tests show that 69
percent of consumers preferred
Quorn chicken-style nuggets to a
leading retail brand of real
chicken nuggets.

In addition to these new prod-
ucts, the company offers chicken-
style patties, garlic and herb cut-
lets, naked cutlets; a turkey-style
roast; beef-style dogs and sausage-
style breakfast links. They all can
be found in the frozen natural
food aisle at natural food stores
and major supermarket retailers.

For more information, visit
www.quorn/us. 

Meat-Free Cuisine Made Simple—And Delicious

Meatless meals can be tasty and
easy to make as well as good
for you.

(NAPSA)—When moving to a
new home, many Americans are
forced to switch banks as their
c u r r e n t  b a n k  d o e s n ’ t  o f f e r
branches in their new neighbor-
hood. This means that before they
unpack their boxes, they must
spend valuable time hunting for a
new bank that offers the services,
rates and convenience they desire.

If you’re one of the 40 million
Americans who will be moving
this year, now may be the perfect
time to consider switching to an
Internet (branchless) bank. 

For starters, Internet banks
let you set up your new account
before you leave your old home.
NetBank (www.netbank.com), for
example, allows you to use your
home computer to open your new
account, transfer funds from your
former neighborhood bank into
the new account, and order
checks with your new address —
all before you start packing your
belongings. 

An Internet bank will continue
to save you time once you are set-
tled by providing you access to
free online bill pay services. This
allows you to pay all your bills via
the Internet, and will give you
more time to get to know your
new neighborhood.

The No. 1 advantage of Inter-
net banks is that they can afford
to pay their customers more
interest on deposits and charge
fewer fees because they avoid the

high operation costs associated
with running a network of bank
branches. NetBank, the nation’s
first commercially successful
Internet bank, pays its customers
up to four times more interest
than the national average paid by
“brick and mortar” neighborhood
banks.

In addition, since most Internet
banks are accessible in every cor-
ner of the country that has access
to the Internet, choosing an Inter-
net bank now means you may
never have to switch banks again
— even if you relocate again in
the future. So before you pack the
boxes and have the garage sale,
open an Internet bank account
from the comfort of your own
home and start earning the inter-
est you deserve. 

Moving? Switch Banks Before You Leave Home

Before you start packing, you
may want to start shopping for a
new bank.

(NAPSA)—Here’s some food for
thought: A unique awards pro-
gram calls on everyday consumers
to serve as the ultimate judges of
the year’s most innovative pork
products.

The contest is called the Con-
sumer’s Choice Pork Awards. It
honors products based on taste,
product appeal, fit-to-lifestyle
trends and purchase intent. The
sponsor, the National Pork Board,
the organization behind the Pork,
The Other White Meat® campaign,
received more than 100 entries
from consumers, industry experts,
manufacturers and retailers.

Awards winners include a
broad range of products, proving
that pork holds a special place in
today’s kitchens, from everyday
meals and snacks to special family
gatherings and holidays. 

“The idea of convenience contin-
ues to be top-of-mind for everyday
home cooks,” says Becca Hen-
dricks, strategic marketing man-
ager for the National Pork Board.
“Pork continues to fit the bill as a
tasty, nutritious and convenient
option for today’s lifestyles, no
matter what the menu dictates.” 

The ten finalists were reviewed
by a consumer panel who then
selected the five products to receive
the highest distinction—The
Golden Fork Award. These were:

• Black Forest Ham (Hormel
Foods Corporation). Pre-sliced and
ready-to-serve, this lunchmeat
provides premium deli-quality
products. Freshness is sealed tight
with a new Slide-Rite closure. 

• Swift Premium (Pepper Grill
Pork Filet Fresh Roasters (Swift
& Company). Ready-to-cook, pre-
seasoned and marinated, this

roast can go from the oven to the
dinner table in less than 45 min-
utes. It offers great homemade
taste with virtually no prepara-
tion or messy clean-up. 

• Hillshire Farm Deli Select
Ultra Thin Smoked Ham (Sara
Lee Foods). Presliced and ready-
to-serve, it offers consumers ser-
vice-deli quality with the conve-
nience of packaged lunchmeat.
The product comes in a Gladware
container that’s reusable, reseal-
able and microwavable and keeps
the product fresh after opening.

• Lupo’s Stir Fry Teriyaki Pork
(Sam A. Lupo & Sons, Inc.). Stir
Fry Teriyaki Pork contains pre-sea-
soned pork, a vegetable packet and
stir-fry sauce. It’s skillet-ready and
can be on the table in 15 minutes. 

• Pork Crown Roast (Iowa
Quality Meats). “No Regrets” deep-
basting and special trim makes
this product popular. The roast is
made from pre-marinated Prime
Rib of Pork. 

Winning products were awarded
a Consumer's Choice Pork Awards
golden fork trophy, and earned the
right to use the official Consumer's
Choice Pork Awards winner’s seal
in merchandising efforts.

F o r  m o r e  i n f o r m a t i o n ,  
call  520-836-6078 or e-mail
consumerschoice@porkboard.org.

Top Pork Products Selected
***

Goals... There’s no telling what
you can do when you get
inspired by them. There’s no
telling what you can do when
you believe in them. There’s no
telling what will happen when
you act upon them.

—Jim Rohn
***

***
The important thing to recog-
nize is that it takes a team, and
the team ought to get credit for
the wins and the losses.
Successes have many fathers,
failures have none.

—Philip Caldwell
***

***
I am enough of an artist to draw
freely upon my imagination.
Imagination is more important
than knowledge. Knowledge is
limited. Imagination encircles
the world.

—Albert Einstein
***




