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(NAPSA)—Frontier Communi-
cations (NADAQ: FTR) and DISH
Network (NASDAQ: DISH) have
launched America’s Best Commu-
nities, a $10 million prize competi-
tion to stimulate growth and revi-
talization in small cities and
towns across Frontier’s 27-state
footprint.
At recent launch events in small

towns across the country, including
Dallas, Pa.; Charleston, W. Va.;
Terre Haute, Ind.; Troy, Ohio; New-
berg, Ore.; and Minden, Nev.,
Frontier and DISH emphasized
their commitment to supporting
sustained economic success for
rural communities, many of which
have faced tough times in recent
years.
America’s Best Communities

will help address the need for
growth, they said, by identifying
and investing in innovative ideas
that small cities and towns can
use to build and sustain their
local economies. The winning
ideas then become available as a
road map for growth for all rural
communities across the United
States.
“This contest is designed to chal-

lenge a community’s brightest and
most innovative thinkers to develop
meaningful strategies and plans
that will transform their town or
city,” said Maggie Wilderotter,
chairman and CEO of Frontier
Communications. “Whether ideas
come from an individual or a group,
visionaries in a community can
effect powerful transformations.
And the $10 million in support
from Frontier and DISH is just the
tip of the iceberg. As businesses
join together to support their local
community through the America’s
Best Communities contest, there
will be a multiplier effect that will
expand the size and impact of the
prize. Frontier is offering qualified
applicants the resources they need
to be their own agents for positive
change.”
“DISH got its start serving

remote areas of Colorado, so we
understand the innovation and
entrepreneurialism that spring
forth from America’s smaller com-
munities,” said DISH CEO Joe
Clayton. “Every small community
has a story to tell and we want to
help create an opportunity for the
best ideas that lead to thriving
communities to be identified and
shared.”
America’s Best Communities is

a multistage, three-year contest
that provides $4 million in seed
money and other support to assist
communities as they develop
growth and revitalization plans,

and $6 million in prize money to
the top three communities. Munic-
ipalities with populations of 9,500
to 80,000 and located within Fron-
tier’s 27-state footprint are eligible
to apply. Those with populations
less than 9,500 are encouraged to
join forces and collaborate with
adjacent communities to become
eligible.
Communities must apply by

January 12, 2015 to qualify.
Judges will then select up to 50
qualified applicants in February
2015, each of which will be
awarded $35,000 to develop their
plans and proposals. These com-
munities will then have seven
months to leverage resources and
track progress, submitting their
final proposals in September 2015.
Up to 15 semifinalists will be

selected in November 2015, and
will attend America’s Best Com-
munities summit in January 2016
to present their proposals. In
early 2016, eight finalists will be
selected and will be awarded
$100,000 each. The prize money
awarded to the eight finalists will
be used to implement the commu-
nities’ plans and bring them to
life, while sharing their stories—
and successes—along the way.
The America’s Best Communi-

ties top three competition win-
ners—those with the most innova-
tive, effective proposals—will be
awarded $6 million in grand
prizes in October 2017.
More detailed information on

eligibility and how communities
can apply can be found at www.
americasbestcommunities.com.
“Frontier is committed to the

small cities and towns we serve,
and one of the best ways to
demonstrate that is through our
new America’s Best Communities
prize competition,” Wilderotter
said. “We’re excited to see which
ideas rise to the top and how they
will help not only an applicant’s
local community grow and thrive,
but how the proposals can benefit
all communities across America.”
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America’s Best Communities Contest
More Than $10 MillionWill Support Innovation And Growth In

Rural Communities Over ThreeYears

A new contest challenges the
brightest and most innovative
thinkers to develop meaningful
strategies and plans that will
transform their community.

(NAPSA)—Traveling interna-
tionally as a student can be a
great way to gain independence,
get used to being away from home
and learn something about your-
self and the world. Those are some
of the reasons so many college-
bound students first find them-
selves exploring Europe or signing
up for an adventure Down Under.
That very popularity, however,
can mean it’s not easy to make it
stand out on your résumé.
Five Steps Toward Success
To help, Karen Jacobs, Ed.D., a

professor at Boston University,
offers five tips on making the most
of a student tour and having the
time of your life in the process:
1.Pick up a language. In the

job market, Spanish, Arabic and
Chinese are increasingly important
for doing business. Learn the basics
of a language before you travel and
add that to your résumé. It shows
colleges you have drive and deter-
mination and employers are always
seeking the multilingual.
2.Take your network world-

wide. When you blog and post
pictures of your time with friends
around the world, you’re creating
a great record for years to come.
Human Resources people may
check your social media channels,
so surprise them with cool, global
connections in your personal
network.
3.Build friendships that last.

When you travel with students
from other schools and communi-
ties, you have a unique opportu-
nity for great new relationships
and networking opportunities.
4.Volunteer. Make the most of

your chance to do good in your
host country. Take pictures and
post them on your social channels.
This not only shows strong charac-
ter to a prospective boss or admis-
sions officer, it’s a great opportu-
nity to learn about a country as is
not told in a guidebook. You’ll also
connect with caring people who
are trying to make a difference.
5.Develop an ability to be

more mindful and tolerant of
others around you. By building
your cross-cultural communication

skills and global awareness and by
interacting with people in other
cultures through travel, you can
gain a key advantage—“cultural
intelligence” (CQ™)—in today’s
diverse workplace. Whether you’re
applying to college, grad school or
your first job, your CQ can make a
big difference. In fact, the main
accrediting body for MBA schools in
the U.S., the Association to
Advance Collegiate Schools of Busi-
ness, approved a CQ assessment
for use in evaluating students’ cul-
tural preparedness.

How’s Your CQ?
CQ is a way to measure a per-

son’s cultural competency and
global sensitivity, and, according
to Dr. David Livermore, presi-
dent of the Cultural Intelligence
Center, CQ is like IQ in that it’s
measurable, but unlike IQ, it can
be significantly developed and
improved.
Travel alone doesn’t always

increase your CQ, says Dr. Liver-
more. However, there are two steps
you can take to make sure that
your international experience does
boost your CQ:
•Reflect. Write down your

reflections on your travels: what
was it like to be a “foreigner” in
another culture or how you were
able to communicate across a lan-
guage barrier. Employers are look-
ing for just this kind of critical
thinking and creative problem
solving. Post your thoughts on
social media or an industry blog or
use them as talking points for a
job interview. For example, Laura
Beachy found her travels as a stu-
dent with People to People, when
added to her physics major and
adventurous spirit, led to her
dream job. In her interview with
NASA, she was able to speak
thoughtfully about her experi-
ences with other cultures. She
landed the job and now works
with people from many countries
to manage the heating and oxygen
systems for the International
Space Station.
•Grow. To keep the journey

alive, when you get home, try
cooking traditional dishes or read-
ing books set in your destination.
You’ll also want to stay connected
with the international network of
friends you’ve developed, from
your home-stay family to your
guides to the volunteers you
served alongside. All these activi-
ties can continue to grow your
global awareness.
Your well-honed CQ can not

only help you get a good job, it can
help you make the world better.
Dr. Livermore describes CQ as the
difference between gridlock and
innovation, frustration and
insight, loss and opportunity.
“With the help of cultural intelli-
gence,” he explains, “we can cre-
ate better solutions than either of
us can apart.”

Learn More
People to People’s two- to

three-week trips have actually
been shown to increase students’
CQ as much as a full semester of
study abroad from an Ivy League
college. To learn how to become a
People to People Ambassador,
check out an information meeting
near you. Visit www.PeopletoPeo
ple.com or call (800) 669-7882 for
meeting dates and locations.

Turning High School Travel Into Job Search Success

With so many students exploring
the world before college, it can
pay to clearly show employers the
skills and cultural intelligence
you’ve gained through travel.

While turkey is often associated
with Thanksgiving, which takes
place in November, National
Turkey Lovers’ Month is cele-
brated in June.

The gizzard is the part of the
turkey’s stomach that helps it
digest harsher items, such as
seeds.

The stegosaurus was a large, plant-eating dinosaur that lived about
150 million years ago in what is now the western United States. It had
two rows of bony plates shaped like huge arrowheads sticking out of
its back.

(NAPSA)—The CDC recom-
mends everyone over 6 months old
gets a flu shot and that it can take
up to two weeks after to build full
immunity. Getting your flu shot
and washing hands can help you
stay healthy this winter. To learn
more, please visit
www.Walgreens.com/ GetAShot.

* * *
The international nonprofit

Cancer Support Community is
“Shining the Light on MPNs,” a
group of rare blood cancers. Activ-
ities include educational semi-
nars, healthy lifestyle activities
and celebratory events. You can
share experiences using the social
media hashtag #MPN Aware2014
and learn more at www.Cancer
SupportCommunity.org/MPN
Aware2014.

* * *
A study published in The Jour-

nal of the American Medical Asso-
ciation showed 3D mammograms
caught 41 percent more invasive

cancers, earlier. For further facts
on the benefits of 3D mammogra-
phy, talk to your doctor and visit
www.3Dmammogram.com for a list
of 3D mammography providers
nearby.

* * *
Surviving cancer can make you

feel invincible, says Melanie
Young in her book “Getting Things
Off My Chest: A Survivor’s Guide
to Staying Fearless and Fabulous
in the Face of Breast Cancer,”
available at http://www.melanie
young.com.




