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(NAPSA)—Consumers are in-
creasingly turning to the Internet
and using Web sites to gain valu-
able information on home im-
provement options and the best
products to use.

According to the Joint Center
for Housing Studies at Harvard
University, an estimated 26 mil-
lion homeowners will spend over
$185 billion this year to make
home improvements. About 80
percent, or nearly $150 billion of
the total, will go for remodeling
projects with exterior remodeling
as a major spending category. 

One  Web  s i t e ,  www.a l coa
homes.com, helps educate con-
sumers on the latest trends in
exterior remodeling and ways that
its siding, accessory and trim
products can add value, protection
and beauty to their homes. 

“We designed our Web site for
high levels of interactivity and
usefulness,” said Jeff Peskowitz,
vice president of marketing for
Alcoa Building Products, Inc.
(ABP). “Our priority was to pro-
vide quick access to a wealth of
information, ideas and sugges-
tions useful for planning a home
exterior project.”

Homeowners can try their hand
at designing a new look for their
home’s exterior using the site’s
interactive e-MagineSM tool.  Users
start by selecting the elevation
that most resembles their home.
Or, for a fee, they can download a
digital photograph of their home
directly into e-Magine and craft a
new exterior using Alcoa’s exten-
sive choices of siding panels, colors,
textures and profiles. Consumers
can experiment with coordinating
accessories and trim to achieve a
custom-home look combining sid-
ing, designer accessories, soffit and
shutters.  Product choices on the
Web site provide all that is needed
for a complete home exterior solu-
tion.  The company ensures that its
accessory and trim colors coordi-
nate with its vinyl siding. 

Homeowners visiting the site
can also learn how to evaluate a
vinyl siding’s performance fea-
tures such as fade protection,
rigidity, impact and wind resis-
tance. This includes examining
the quality and technology that
goes into vinyl siding, the manner
of testing the panel and the kind
of warranty offered by the manu-
facturer. Alcoa addresses compre-

hensive product development,
testing, certification and quality
control issues through its Inte-
grated Standards of Performance
(ISP™) program. 

What about installation? Alcoa
recommends that homeowners
contact a professional contractor.
Proper installation is extremely
important, and professional con-
tractors have the experience and
the right tools. 

After installation, the Web site
offers the proud owner of a home
using Alcoa products the opportu-
nity to enter the SuperShotsSM

photo contest.  Exterior pho-
tographs of new and remodeled
homes are judged for originality,
creativity and quality of work-
manship. A winner is selected
bimonthly and featured on the
Web site. 

ABP is a leading U.S. manufac-
turer of vinyl and aluminum prod-
ucts for the remodeling and new
construction markets. Featuring
both the Classic Living Collec-
tion™ of vinyl siding and Mastic®

premium siding, Alcoa Building
Products offers 40 years of experi-
ence in manufacturing and mar-
keting a broad selection of exte-
rior cladding solutions, including
siding, soffit and decorative acces-
sories. ABP operates manufactur-
ing and warehousing facilities in
Ohio, Virginia, South Carolina
and Texas. For more information
visit www.alcoahomes.com, or call
(800) 962-6973.

Web Site Offers Design Tools And 
Information On Beautifying Your Home

The Internet can provide
homeowners with valuable
home improvement informa-
t ion. One such Web site is
www.alcoahomes.com.

Shopping, Dining Mecca
(NAPSA)—Located just

across the Potomac River from
Washington, D.C., Arlington,
VA, USA is a delightful destina-
t ion for  both domest ic  and
international travelers. Arling-
ton offers world-class shopping
and dining moments away from
The White House, Smithsonian
museums and other historic
monuments and landmarks.

Boasting exclusive indoor shop-
ping malls, old-style European
promenades and hundreds of spe-
cialty and antique stores, as well
as authentic ethnic cuisine, Ar-
lington, Virginia meets the needs
of the most discriminating traveler.

“We are often described as the
‘Neighbor to the Nation’s Capital’
because of our close proximity to
Washington, D.C.,” said Barbara
Bach, International Marketing
Manager for the Arlington Con-
vention and Visitors Service.
“Arlington has over 400 restau-
rants and an equally impressive
number of shopping locales, all
accessible by Metro—the area’s
easy-to-use, safe subway system.
Variety, affordability and conve-
nience is always an option.”

Arlington is home to famous
American retailers as well as a
number of other large and small
stores located in three exclusive
indoor shopping areas: The Fashion
Centre at Pentagon City, Ballston
Common and The Shoppes at Crys-
tal City Underground. The city is
also minutes from Potomac Mills,
one of the East Coast’s most famous
outlet shopping malls.

To learn more, visit the Web
site at www.stayarlington.com or
call 1-800-677-6267.

Shop ’til you drop, then eat, at
one of America’s premier travel
destinations: Arlington, Va.

(NAPSA)—When eating for
two, you need to pay close atten-
tion to food safety, as well as
nutrition. Food can contain harm-
ful bacteria that can cause serious
illness.

One type of bacteria found in
the environment, Listeria monocy-
togenes, can cause a foodborne ill-
ness called listeriosis. CDC esti-
mates about 2,500 people become
ill from listeriosis each year and
that 1 in 5 die from the disease.
Pregnant women are about 20
times more likely than other
healthy adults to become infected. 

Here are answers to some
questions about listeriosis and
pregnancy from USDA’s Food
Safety and Inspection Service:

Q: Why is listeriosis danger-
ous for me and my child?

A: Hormonal changes during
pregnancy have an effect on the
mother’s immune system that lead
to an increased susceptibility to
listeriosis in the mother. It can be
transmitted to the fetus through
the placenta even if the mother is
not showing signs of illness. This
can lead to premature delivery,
miscarriage, stillbirth, or serious
health problems for her newborn.

Q: What are the symptoms?
A: Symptoms can take a few

days or even weeks to appear and
can be mild, so you may not even
know you have it. In pregnant
women, listeriosis may cause flu-
like symptoms with the sudden
onset of fever, chills, muscle aches,
and sometimes diarrhea or upset
stomach. If the infection spreads to
the nervous system, symptoms may
include headache, stiff neck, confu-
sion, loss of balance, or convulsions.
If you have these symptoms, see
your doctor. A blood test can deter-
mine if you have listeriosis.

Q: H o w  c a n  I  p r e v e n t  
listeriosis?

A: Do not eat hot dogs, lunch-
eon meats, or deli meats unless
they are reheated until steaming
hot. Do not eat soft cheeses, such
as feta, Brie, Camembert, blue-
veined cheese, and Mexican-style
cheeses or refrigerated paté and
meat spreads. Do not eat refriger-
ated smoked seafood including
salmon, trout, whitefish, cod, tuna,
and mackerel unless it is an ingre-
dient in a cooked dish. Do not
drink raw unpasteurized milk or
eat foods that contain unpasteur-
ized milk.

Use all perishable items that
are precooked and ready-to-eat as
soon as possible. Clean your
refrigerator regularly and make
sure it always stays at 40°F or
below. When preparing meals,
wash hands and surfaces often;
don’t allow cross-contamination
between raw and cooked foods;
cook to proper temperatures; and
refrigerate or freeze promptly.

For a copy of the fact sheet “Lis-
teriosis and Pregnancy: What is
Your Risk?” e-mail your name and
address to fsis.outreach@usda.gov.

For more food safety informa-
tion, call the USDA Meat and Poul-
try Hotline at 1-800-535-4555; for
the hearing impaired 1-800-256-

Listeriosis and Pregnancy:
What Is Your Risk?

Being aware of food safety
can help protect you and your
baby from listeriosis.

(NAPSA)—On long, cold days,
few things can thaw a chilled dis-
position and frost-bitten bones
quite like a classic Irish Coffee. If
your tastes run to the more con-
temporary, however, new varia-
tions on this old favorite might be
more your preference. 

On St. Patrick ’s Day or any
other, a good cup of Irish Coffee
can warm you to the tips of your
toes. So says Dave Quinn, master
distiller at Bushmills Distillery in
County Antrim, Northern Ireland,
where he presides over the mak-
ing of Bushmills Irish Whiskey.
His recipe: Pour two ounces of
whiskey into a stemmed cup or
glass, traditionally the vessel of
choice. Spoon in two teaspoons
sugar, preferably brown, which
lends subtler sweetness than
white and imparts a terrific after-
taste, then freshly-brewed strong,
black coffee to within an inch of
the brim; stir thoroughly to dis-
solve sugar. Gently add heavy
cream to taste, pouring over the
back of a spoon so it floats on top.

A Hot Kiss Goodnight might be
a particularly fine treat for some-
one special, but why save it for
sipping with just one person? By
adding Crème de Menthe and a
Hershey’s Kiss to the traditional
Irish Coffee, this delicious, new
coffee drink just might help to
stoke the fire.

Whiskey-a-Cocoa will particu-
larly appeal to the chocolate lover.
Substitute hot chocolate for the

coffee and add chocolate shavings
to the whipped cream. 

Considered truly heavenly is
the Saint & Cinn’r—which incor-
porates the kick of cinnamon to
create a sinfully sweet libation.
This spirited treasure is created
by mixing Bushmills, hot choco-
late, whipped cream and lots of
cinnamon. Keep this one away
from any open flames!

If you’re feeling a bit nutty, try
a Hot Irish Monk, a medley of
Bushmills, hot chocolate, and
Frangelico, a classic hazelnut
liqueur. Top it off with whipped
cream and chopped nuts, and you
have a drink that might end up
being the life of the party.

With Irish Coffee at its helm,
the new family of hot drinks is
likely to gratify every hot coffee
drinker. 

Classic Irish Coffee Gets New Twists

The General Federation of Women’s Clubs at www.gfwc.org.
The United States Department of Transportation at www.nhtsa.
dot.gov.
Shriners Hospitals at www.shrinershq.org.
Godiva Chocolates at GODIVA.com.
The American Animal Hospital Association at www.healthypet.com.
Briggs and Stratton at www.briggsandstratton.com.
American Heart Association at www.americanheart.org.
Hilton HHonors guest reward program at www.hiltonhhonors.com. 
The Visual Fitness Institute® at www.vizualedge.com. 
Blazin’ Key Cars! at www.irwintoy.com.
Jonny Moseley Mad Trix at www.3do.com/madtrix.
Yahoo! Finance Money Manager at http://moneymanager.yahoo.com.
Verizon Wireless is found at www.VerizonWireless.com. 

Check Out
These Web Sites:

In England, the Speaker of the
House is not allowed to speak.

***
Be discreet in all things, and so
render it unnecessary to be mys-
terious about any.

—Arthur Wellesley,
the first Duke of Wellington

***




