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(NAPSA)—A recent survey is
casting new light on the age-old
debate about the differences
between men and women. Turns
out, there’s a gender preference
for which type of storage media
people trust when it comes to
backing up their personal com-
puter files.

Imation, a leading developer
and manufacturer of removable
data storage media, including
floppy diskettes, CDs and DVDs,
recently surveyed more than 500
PC users regarding their prefer-
ences, habits and opinions about
how they store their digital infor-
mation. The results show a dis-
tinct difference between men and
women:

• Women are more likely to
view floppies vs. CDs as the safest
backup medium (42 percent vs. 27
percent for men).

• On the other side of the
breakfast table, 44 percent of men
view CDs as the best backup
medium. Only 29 percent of
women feel the same way.

• Men are more likely than
women to have household finan-
cial files (58 percent vs. 39 per-
cent), business documents (57 per-
cent vs. 46 percent) and tax
records (50 percent vs. 35 percent)
on their computers. 

“We were struck by the differ-
ences between men and women
and between users of different
ages,” said Carla Pihowich, mar-
keting manager, consumer optical,
Imation Corp. “Of equal interest
to us was seeing how quickly CD-
R/RW technology has been
adopted and adapted to be a part
of consumers’ lives.” 

Pihowich noted that people are
drawn to CDs and DVDs because
the amount of valuable files on
computers is growing incredibly
fast. “One CD can hold hundreds
of digital photos, music files and
financial records,” said Pihowich. 

One place men and women find
common ground: the need to keep
paper records. The survey shows

that 78 percent of home PC own-
ers say they keep paper records of
important files primarily because
they fear losing electronic copies.
This isn’t surprising, Pihowich
notes, since 57 percent of respon-
dents report having lost important
electronic files.  

“Our survey shows that both
men and women understand that
backing up is important if they
want to protect their files and
information—but a significant
number aren’t getting to it often
enough or at all, and remain con-
cerned about loss,” said Imation’s
Pihowich. 

According to Pihowich, this
battle of the sexes on the com-
puter is one that may be over as
soon as people learn more about
how to capture, transfer and store
their digital photos, music and
files onto removable CDs and
DVDs. “Both men and women
need a better understanding of
how to manage their data and the
importance of regular backup
removable media like CDs or
DVDs. Kept free from dust or
scratches, people can archive their
digital valuables for a century.”

The entire report, which con-
tains plenty of insight into the
info-gender-gap, can be found at
www.imation.com/storagesurvey.

CD vs. Floppy; Men vs. Women

(NAPSA)—Since September 11,
2001, Americans have learned
what it means to be a hero. We
have seen heroes in action, watched
them on our TVs, seen what we
believed were ordinary people face
up to extraordinary challenges. We
have seen them die heroic deaths
so that others might live. Knowing
of their sacrifices, we feel a little
smaller as individuals and a little
bigger as a nation.  

When we think of America’s
heroes, we remember those who
rushed into the burning buildings
of September 11 and those who
braved the enemy cockpit of a
doomed aircraft, and also Ameri-
cans of the more distant past, such
as those who died in the wars com-
memorated on holidays such as
Veterans Day and Memorial Day. 

Today, we can still walk in the
footsteps of America’s heroes,
touch the remnants of these real
people who rose to unreal
heights, shaping our nation and
ourselves. We find inspiration in
where they lived and worked, and
we protect these places for all
generations as part of the
National Park System.  

For example, Clara Barton’s
home in Glen Echo, Maryland, is
preserved as a national historic
site, commemorating her work as
the founder of the American Red
Cross. Barton’s life speaks to us
of how adversity can reveal our
strengths. The Civil War trans-
formed her from a schoolteacher
and government clerk into a force
of compassion, traveling the front
lines with the Union Army, tend-
ing to the ill and wounded and
raising donations of medical sup-
plies. In the 1870s, while provid-
ing medical aid in France during
the Franco-Prussian War, she
learned about the International
Red Cross and subsequently

founded the American version. As
its head, she showed up at floods,
earthquakes, forest fires—any-
where that emergency help was
needed. She remains an inspira-
tion to those who seek to help
suffering humanity.

Inspiration finds us, too, at
the national historic site that
was the Washington, D.C. home
of a man born into slavery who
died wealthy and respected:
Frederick Douglass. A journalist
who focused on racial issues and
spoke for the equality of all peo-
ple before the law, Douglass pro-
vided counsel to presidents and
fought for the end of slavery. His
autobiography still offers hope to
anyone struggling against over-
whelming odds. He was born the
property of another man, but left
behind a legacy of freedom.

California hosts a different
type of park, one that reminds us
of the heroic efforts of ordinary

people doing ordinary work at a
dangerous and critical time in
our history. The Rosie the Riveter
National Historical Site is dedi-
cated to the women who fought
on the home front during World
War II, armed not with weapons
of destruction but of industry,
building ships and other needed
supplies without which the war
effort would have collapsed.  

The historic sites of the
National Park System have
become the touchstones of the
heroic spirit. For information on
these parks, how to get to them,
and what you’ll find there, visit
www.eparks.org, the Web site of
the National Parks Conservation
Association, America’s only pri-
vate, nonprofit, national-park-
advocacy organization. At times
of commemoration, visit the
parks for inspiration and for con-
tact with the hopes and aspira-
tions of America.  

Reconnecting With America’s Heroes 

Clara Barton, founder of the American Red Cross, lived in this
house from 1897 until her death in 1912. It is now under the care of
the National Park System, which protects more than 100 national
historic sites.

(NAPSA)—Nationwide, as
many as 15 million “latchkey”
children have no adult supervi-
sion during non-school hours. For-
tunately, some innovative groups
have designed afterschool pro-
grams meant to give children
safe, fun and enriching places to
go when school lets out. One ini-
tiative—the Afterschool Ambas-
sador program, sponsored by
JCPenney Afterschool—uses com-
munity leaders (or “ambas-
sadors”) to promote afterschool
programs. The Ambassadors serve
one-year terms that involve lead-
ing the programs, organizing pub-
lic events, communicating with
policy makers and building com-
munity support for afterschool.
For more information, visit www.
afterschoolalliance.org.

According to the Center for
Women’s Business Research, the
number of women-owned firms
increased at twice the rate of all
firms between 1997 and 2002. To
help women get started and suc-
ceed in business, there are a num-

ber of sites that can help. For
example, The Women Business
Owners portal provided by IBM
(www.ibm.com/smallbusiness/wo
men) provides access to special
offers and business resources
from the company and other orga-
nizations focused on women busi-
ness owners. The site includes
information on business solutions,
success stories, advice from
women and links to national
organizations.

(NAPSA)—American workers
are committed to volunteering. At
the same time, they believe em-
ployers are actually pulling back
from community involvement.

That’s a key finding of a recent
Prudential Financial survey show-
ing that 80 percent of employees
express a willingness to participate
in company volunteer programs.

However, only 54 percent of
those surveyed believe their em-
ployers support or encourage volun-
teerism. That’s a 12 percent decline
since 1998. And, according to the
survey, only two of five companies
that do provide volunteer programs
encourage family involvement.

Other findings of the survey
include:

• Fewer than half of those sur-
veyed report that their employer
sponsors volunteer programs.

• A vast majority of part-time
employees—83 percent—say they
would participate in a corporate-
sponsored volunteer program.

• In the 35-to-44 age group, 51
percent of employees say their
employer encourages family par-
ticipation in company sponsored
volunteer programs.

But not all companies are
pulling back. Prudential Finan-
cial, for example, continues to
expand its Global Volunteer Day,
now in its eighth year.

Global Volunteer Day started
as Prudential Financial’s National

Volunteer Day.
“We wanted something that

would get many employees in-
volved in their communities along
with their families and friends,”
said Gabriella Morris, president of
The Prudential Foundation and
vice president of community
resources. This grew into a Pru-
dential tradition that is making a
difference in communities across
the globe.

The first Volunteer Day in 1995
involved more than 5,000 Pruden-
tial employees and their families
in over 100 community service
projects. Volunteers picked the
organization in their community
for which they would volunteer. 

Global Volunteer Day is held
the first Saturday in October. In
2001, there were 37,000 volun-
teers that participated in 837 pro-
jects in 18 countries, all 50 states
and Puerto Rico. The volunteers
consisted of employees and their
families and friends. 

Children are invited to partici-
pate as well, depending on the age
of the child, location of the project
and the type of work being done.

Prudential associates and their
neighbors collected food, worked at
food banks and soup kitchens,
cleaned parks and camps, painted
shelters and schools, fixed senior
citizen’s homes and held Hal-
loween parties for children in need.

“For more than a century, Pru-
dential has been committed to
contributing resources to the com-
munities in which we have a pres-
ence,” said Art Ryan, Chairman
and CEO of Prudential Financial,
Inc. 

“The need of these communities
has never been greater than it is
today,” added Ryan. “Global Volun-
teer Day is a simple extension of
Prudential’s commitment to and
involvement in communities
around the world. It’s part of the
fabric of our company.”

To learn more about the survey
or strategies for corporate involve-
ment that could be used by other
employers, visit the Web site at
www.prudential.com.

Contrary To Corporate Trend, Workers Remain Committed To Volunteering

A recent survey suggests that
employees welcome volunteer
programs sponsored by their
employers.




