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The Right Coverage For
Your Historic Home

(NAPSA)—Properly insuring a
historic home can be the first step
to restoring it to its original state
after a fire or other loss. 

Unfortunately, many homeown-
ers insurance policies don’t take

into account all the cost factors of
rebuilding historic homes, espe-
cially scarce materials and old-
world craftsmanship.

Mary Ann Avnet, a vice presi-
dent with the Chubb Group of
Insurance Companies, advises
homeowners to obtain a thorough
home appraisal that considers
these costs.

Since these costs can escalate
rapidly, she advises historic home-
owners to make sure their insur-
ance policies provide guaranteed
replacement cost coverage. This
can cover the full cost of rebuild-
ing, regardless of the policy limit.

Avnet also warns that many
insurers no longer provide this
coverage or they sell it as a rider
capped at 125 percent or 150 per-
cent of policy limit. She also
advises homeowners to ask their
agents if their policy will pay for
building code upgrades, such as
rewiring.

Many historic homes are not
adequately insured.

(NAPSA)—An increasing number
of families find togetherness by run-
ning away from home—together.

Many get a jump on the vaca-
tion season by taking a break in
the springtime to visit somewhere
warm and welcoming. Research
shows that Orlando is the number
one family spring break destina-
tion in the country. In fact, each
year many families gather in
Orlando to experience a celebra-
tion of re-connecting called Family
Spring BreakSM. 

With that in mind, the Orlando
/Orange County Convention &
Visitors Bureau, Inc. (Orlando
CVB) offers these tips.

• Purchase tickets to the attrac-
tions in advance in order to go
straight through the turnstiles.
Discount attraction tickets can be
bought before you arrive to the
parks. Visit the Web for more details
(orlandoinfo.com/springbreak).

• If you are driving, rent a
DVD or VCR player and bring
movies to keep the kids occupied.

• Don’t forget sunscreen, sun-
glasses and a hat for protection
from the sunshine that makes the
area a popular warm weather des-
tination year-round. 

• Take a change of clothes for
the day’s outing and wear com-
fortable shoes. Many attractions
have water rides that will get you
wet, but keep you cool. Most
theme parks offer lockers for a
nominal fee.

• Take a break from the parks
in the afternoon to relax by the
pool and return at night for excit-

ing shows and events. Get your
hand stamped for re-entry when
leaving the attraction. 

• Consider renting a stroller at
the parks to save wear and tear
on little feet and adult backs. 

• Purchase larger souvenirs on
the way out of the parks to avoid
having to carry them around all
day.

• Try to choose brightly colored
T-shirts for every member of the
family so you can easily identify
yourselves in a crowd. 

• Don’t forget the video and
still cameras to capture all the
made-in-Orlando memories. 

For vacation package informa-
tion, call 1-888-ORL-4FUN or log
onto orlandoinfo.com/springbreak.

Take A Family Spring Break

The road to happiness for
many families may take them on
a springtime trip.

(NAPSA)—Pulmonary Hyper-
tension is caused by high blood
pressure in the lungs. It has no
known cause and is often diag-
nosed long after the disease has
progressed—usually up to three
years after the first signs or
symptoms appear.  That’s because
the symptoms are easily confused
with those of other conditions,
such as asthma. While there is no
cure, several new treatments
have recently been approved by
the Food and Drug Administra-
tion and a series of medical break-
throughs are expected in the next
decade. For more information
about PH, call the Pulmonary
Hypertension Association at 1-
866-474-4742 or visit www.phas
sociation.org.

Not all forms of vitamin C are
created equal. Now, a new form of
vitamin C for use in skin care is
designed to provide the optimum
antioxidant skin protection.
Unlike conventional vitamin C
forms, this stable form of vitamin
C, called Stay-C 50, maximizes
the protective properties of vita-
min C by retaining its effective-
ness over time. Stay-C 50, when
combined with vitamin E may
help reduce UV-induced free radi-
cals that speed the aging process.

The nearly 50 million smokers
in the U.S. may now have a
unique and effective treatment to
help them become smoke-free.
The Commit lozenge helps control
cravings by delivering craving-

fighting medicine fast, and has
been shown to be effective in help-
ing smokers quit—including those
who have tried quitting before.
Commit uses a groundbreaking
new dosage-selection tool—called
“Time To First Cigarette”
(TTFC)—for smokers to deter-
mine their degree of physical
dependence on  nicotine. Using
TTFC means smokers get the
appropriate strength for their
needs, which can help improve
their chances of quitting. During
the 12-week course of therapy,
users take fewer and fewer
lozenges until they are completely
nicotine-free. For more informa-
tion about Commit, please visit
www.commitlozenge.com. For
more information about quitting
smoking, visit www.quit.com.

(NAPSA)—Studies have shown
that packaged food stays fresher
longer than non-packaged food. In
addition—and perhaps equally
important in the eyes of a busy
host— these can be served fast
and put away quickly. For exam-
ple, the company Salmolux offers
smoked salmon in a vacuum-
sealed package. The packaging is
guaranteed airtight by the
DuPont™ Sure Lock™ Seal. The
fish can be served on crackers,
with fruit or meat for a delicious,
quick and healthful treat. For
more information visit www.
dupont.com/packaging.

In this hurried world, even
food lovers often have to multi-
task. Rather than spending
energy or time fiddling with
dozens of kitchen appliances—or
worrying about buying, operating
and cleaning an entire countertop
of gadgets—many people are
choosing kitchen equipment that
can accomplish a variety of tasks.
One such product is the DeLonghi
mixer, available at Macy’s stores
nationwide. For more information
about DeLonghi products, visit
the Web site www.delonghiusa.
com or call (800) 322-3848.

Champagne can enliven any
meal on any occasion. This unique
sparkling wine is produced exclu-
sively in Champagne, a region of
France recognized for its distinc-
tive history, singular climate and
world-renowned wine-making
expertise. Blended together, the
Champenois talent, weather and
geography extract from its prized

grapes the sparkling wine of leg-
end, champagne. Champagne
allows the planting of only three
grape varieties (Pinot Noir, Pinot
Meunier, Chardonnay) on a
restricted number of plots. Wine
making and its aging process are
strictly controlled to produce an
unparalleled selection of the
finest sparkling wines. Only in
the Champagne region of France
can these characteristics be com-
bined to yield a unique wine
named for the area.

An Ohio-based ice cream com-
pany has created a tempting ice
cream that can save you over 100
calories per two one-half cup serv-
ings. Pierre’s French Ice Cream
Company is introducing Pierre’s
Slender, a no-sugar-added,
reduced-fat ice cream made with
Splenda, which is the brand name
for a no-calorie sweetener called
sucralose. Since Splenda is made
from real sugar, it has all the
sugar-like taste and sweetness of
real sugar but is not recognized
by the body as a carbohydrate.
For more information, you can
visit www.pierres.com.

(NAPSA)—Intended for chil-
dren in grades K through 6, a
newspaper called KIND News fea-
tures articles designed to demonstrate
the value of kindness and respect to
animals, the environment and other
children. KIND stands for Kids In
Nature’s Defense. KIND News is
published by the youth education
division of The Humane Society of
the United States. To learn more,
visit www.kindnews.org.

Cats are America’s most popu-
lar pet—but they are also the
most likely to die prematurely
from disease, poisons, attacks by
other animals, abuse by humans
or speeding vehicles. According to
The Humane Society of the United
States (HSUS), one reason for this
unfortunate distinction is that
many cat owners don’t realize the
dangers their pets face when out-
side the home. To help protect all
nine of your cat’s lives, the HSUS is
launching a Safe Cats campaign.
The initiative is designed to keep
cats safe and living longer by teach-
ing people how to keep their cats
happily indoors. For more informa-
tion, visit www.hsus.org. 

The nation’s largest human
resource solutions company,
Adecco, suggests five tips on how
to work smart in the office. Be on
time for work and meetings.
Dress the part with proper busi-
ness attire and careful attention
to grooming. Complete work
ahead of schedule. Always have a
“can-do” attitude. Show other
people on your team that you
value them. To learn more about
how to succeed in the workplace,
visit www.usadecco.com.

There may be good news for

families looking to hit the road
without breaking the bank: Las
Vegas can be one of the cheaper
vacation destinations out there.
This is especially true for members
of Travelers Advantage (www.trav
elersadvantage.com or call 1-800-
458-1028). They can save money
on air travel, cruises, car rental
and hotel accommodations, as well
as earn five percent cash back on
eligible travel booked through the
service. 

On June 27, 2002, the U.S.
Supreme Court handed down its
opinion in Zelman v. Simmons-
Harris, upholding the constitution-
ality of Cleveland’s voucher pro-
gram. For voucher opponents, the
ruling has triggered a change in
tactics. In addition to their deci-
sion to ignore the Supreme Court
and seek anti-voucher rulings on
the state court level, many say
voucher opponents will open a sec-
ond front–a “red tape war,” tortur-
ing the meaning of the word
accountability until the only
acceptable private school is one
that transforms itself into a public
school. To learn more, visit
www.friedmanfoundation.org.

The tallest species of dog is
the Irish wolfhound, which grows
to be about 32 inches high at the
shoulders.

The first presidential mansion
was at No. 1 Cherry Street in New
York City, the first U.S. capital
(1789-90).




