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(NAPSA)—There are now more
than 500 million young boys and
girls playing soccer around the
globe—a big reason why the sport
is often referred to as the “world’s
game.” Here in the U.S., the soc-
cer phenomenon has hit both
urban cities and sprawling sub-
urbs, making it a popular activity
wherever there’s an open field.

But what is it that drives inter-
est to the point where “Soccer
Mom” is now a common descrip-
tion for the woman that supports
her family’s participation in this
sport? Is it the speed and athleti-
cism it takes to be a successful
player? Is it the strength and
coordination needed to kick a ball
into the goal from 30 yards away?

“The popularity of soccer is
directly tied to the families that
support it,” said Joy Fawcett, who
will lead the U.S. teams into the
World Cup this fall and 2004
Summer Olympics in Greece. “The
dedication, sportsmanship and
teamwork that soccer demands
are lessons that can be carried
over into everyday life. I think
families realize that and embrace
it—and their kids get some great
exercise, fresh air and build
friendships as well.” 

To help bring some recognition
to the people behind the growth of
soccer in the U.S., Fawcett has
teamed up with appliance-maker
Whirlpool and Tide to find the
Soccer Family of the Year. This
award will go to the family with a
winning essay that describes the
extraordinary enthusiasm, dedica-
tion, fair play and sportsmanship
it takes to support youth soccer in
their community.

“The balancing act that so many
families pull off in order to take
part in the constantly growing
sport of soccer is an accomplish-
ment in itself,” said John Alexan-

der, vice president of Whirlpool
brand. “We hear stories during our
lifestyle research all the time
about the commitment families
have made to this sport—and it is
something we are proud to be a
part of. The search for Soccer Fam-
ily of the Year will help Whirlpool
and Tide bring some recognition to
these amazing people.”

To enter the contest, families
should send an essay of 150 words
or less, along with a completely
filled out entry form and family
photo to: Tide presents Whirlpool
Home Appliances Soccer Family of
the Year; c/o Draft Worldwide; 640
North LaSalle Street/Suite #350
Chicago, Illinois 60610. At least
two members of the family must
participate in soccer to be eligible,
either playing, coaching or admin-
istration. More information can be
found at whirlpool.com or tide.com.
Entries must be received by
August 15, 2003.

The winning family will receive
a $20,000 scholarship paid into a
Upromise account, as well as a
complete suite of the latest Whirl-
pool appliances, a year’s supply of
Liquid Tide HE and a trip for the
entire family to the Major League
Soccer finals in Los Angeles.

Soccer Families Can Score Big Prizes

A new contest is scoring big
points with families that love
playing soccer.

by Amy Ziff, 
Travelocity Editor-at-Large

(NAPSA)—American travelers
now more than ever want to pro-
tect their vacation investment.
Travel insurance may seem like
the answer and serves an excellent
purpose in some cases, but it’s
important for consumers to know

that it won’t
protect them in
every case. 

For example,
most policies
specifically do
not cover you in
the event of ter-
rorism or war,
and they won’t
cover an epi-
demic or out-

break in the region you plan to visit
unless you actually go there and
fall ill. 

That’s the bad news. The good
news is that most major airlines,
hoteliers, car rental companies
and cruise lines have instituted
special change policies that let
you postpone (and sometimes can-
cel) your trip without the penal-
ties usually associated with last-
minute itinerary changes. These
policies are courtesy of the travel
suppliers themselves, and should
not be confused with third party
travel insurance.

The purpose of travel insurance
is to prevent you from losing the
money you’ve invested in a vaca-
tion should the unexpected hap-
pen. Depending on the size of that
investment, travel insurance can
be a wise choice. If you and your
family are splurging on a once-in-
a-lifetime dream vacation, travel
insurance might provide peace of
mind and a financial safety net.
Short inexpensive trips probably

don’t require anything more than
basic flight insurance, if that.

Travel insurance isn’t for
everyone. To figure out whether
it’s for you, answer the following
questions:

1. Does your carrier have a spe-
cial change or cancellation policy
in place?

2. If so, can you get your
money back or do you get to
rebook in the future?

3. If you can rebook, what is
the time frame in which this is
allowed?

4. When rebooking is an option,
do the new plans allow the maxi-
mum amount of time to rebook?

5. Is the insurance provider a
reputable company?

6. How are the insurance
grades or ratings? Always go with
a B+ or above.

7. Does the insurer have 24/7
assistance? 

If you decide travel insurance is
for you, make sure the policy gives
you the protection you need. Specif-
ically, it should cover: trip cancella-
tion and delay, baggage loss and
delay, flight insurance (insures
against an accident), accidents and
sickness as well as emergency evac-
uation (if you’re traveling abroad.)
It should come at a reasonable cost
and be sold per person. 

Committing to travel plans can
be challenging in times like these.
Fortunately, there are ways to
hedge your bets. Travel insurance
is probably the answer for some,
while others need only read the
fine print of their travel suppliers’
cancellation policies.

• Amy Ziff serves as a resource
for travel tips, advice, and trend
information. To read her weekly
column called “Travel Tips from A
to Z,” visit www.travelocity.com.

Travel Insurance? Read The Fine Print

Ziff

Note to Editors: If you’re interested in including Amy’s weekly column in
your publication, please contact (972) 488-4790 or amanda@vollmerpr.com.
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(NAPSA)—Rising prices at fuel
pumps around the country won’t
stop most campers from enjoying
their favorite leisure activity,
according to a new survey by
Kampgrounds of America.

The survey, conducted in late
February on the KOA Kompass
electronic newsletter, asked
campers “Will the threat of higher
fuel prices influence your camping
plans for this year?”

The survey found that more
than 60 percent of the 2,670
respondents said higher fuel
prices wouldn’t alter their camp-
ing plans. About 27 percent said
higher fuel costs would affect
their plans, while 12 percent said
they were uncertain.

In an effort to bring some per-
spective to higher fuel prices,
Kampgrounds of America is pro-
viding a free Fuel Cost Calculator
at www.koa.com. KOA’s Fuel Cost
Calculator is a little different than
other fuel calculators, in that it
computes the increase in fuel
costs for a trip. Experts have esti-
mated that if gasoline goes up 10
cents per gallon, if you took a 200
mile trip the price increase would
be between $1 and $2 for the trip,
depending upon the mileage of
your vehicle. 

“When you look at what an
increase of a few cents actually
adds to the cost of an entire trip,
it puts fuel price increases in per-
spective,” said KOA’s President &
CEO Jim Rogers. “No one likes to
pay more for fuel, but when
weighed against the benefits of
time with family and friends in a
peaceful campground setting, it’s
worth the slight extra cost. We
were glad to see that most
campers agree with us.”

Free Fuel Cost Calculator
You can sign up to receive the

free KOA Kompass electronic
newsletter, or try out the free Fuel
Cost Calculator at www.koa.com.

Gas Price Hikes Won’t Stop Most Campers

A survey showed that the
expected hike in gas prices
would not prevent campers from
taking a hike.

Rail ’n’ Drive
(NAPSA)—Europe-bound vaca-

tioners can do all their travel eas-
ily and efficiently by combining
trains and rental cars to get
where they want.

Trains cover the longer dis-
tances and rental cars (available
at most rail stations) explore the
out-of-the-way places. You can use
the car days when you need them
so you can really customize your
vacation.

Rail Europe, the leading North
American source for European rail
and related travel, has a wide
assortment of Rail ’n’ Drive tick-
ets and railpasses that work
across the continent as well as the
U.K.

Select the number of rail and
car travel days and the type of
car you want.  A Rail  Europe
France Rail ’n’ Drive, for exam-
ple, gives you any four days of
unlimited train travel through-
out France plus two days of Avis
or Hertz economy car rental with
unlimited miles in a one-month
period for $245 when two travel
together. Extra rail and car days
are available.

Call Rail Europe at 1-888-382-
7245 or check the Web www.
raileurope.com. Buy your Rail ’n’
Drive before you leave: it’s not
available in Europe. 

Most railroad stations have
handy rental cars available
within a block or two.

Information on allergies can be found at www.zaditor.com.
Centers for Disease Control at www.cdc.gov. 
Sneeze-eze at www.sneeze-eze.com.
Cook’s brand ham at www.CooksHam.com.
Fight BAC!® (bacteria) at www.fightbac.org.
Wal-Mart at www.walmartstores.com.
Nestea® Unsweetened Iced Tea Liquid Concentrate at www.
nestea.com.
Share Our Strength’s Taste of the Nation at www.strength.org.
For information about preventing and cleaning up household mold, visit
www.MoldTips.com. 
U.S. Small Business Administration at www.sba.gov/gc.
Vikane® gas fumigant at http://flrec.ifas.ufl.edu/Drywood.htm or
www.termitetenting.com.
Job Loss Mortgage Payment Protection at www.Gemortgageprotec
tion.com.
Shell Oil Company at  www.shell.com.

Check Out
These Web Sites:

***
The map of America is a map of
endlessness, of opening out, of
forever and ever. No man’s face
would make you think of it but
his hope might, his courage
might.

—Archibald MacLeish
***

***
It does not do to leave a live
dragon out of your calculations,
if you live near him.

—J.R.R. Tolkien
***

***
Dogs come when they’re called; cats take a message and get back
to you.

—Mary Bly
***




