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(NAPSA)—Imagine settling
down on your couch for an evening
in front of the tube. But instead of
having only two choices—channel
surfing or DVDs—you also have
the option of watching a slide
show of last summer’s vacation,
listening to your favorite music
playlists or recording the telecast
of the big playoff game, all on the
same machine. Sound like a
dream? According to a recent poll
by Harris Interactive Inc., it’s
becoming a reality as more and
more Americans look to their
home computer for entertainment. 

The national survey, which
polled more than 2,000 computer
users age 13 and older, revealed
that the computer is redefining
how people enjoy home entertain-
ment. Survey respondents ranked
the computer as more important
than the television (43 percent),
DVD player (59 percent), stereo
(61 percent) or CD player (63 per-
cent). For 46 percent of respon-
dents, including 66 percent of 13-
to-17-year-olds, entertainment in
the home revolves around the
computer.

“We were blown away with the
number of people who are using
their computer as the center of
entertainment,” said Hal Quinley,
group president at Harris Interac-
tive. “These results indicate that
people look to their computer as a
television, DVD player, stereo and
CD player combined.” 

As their role in home entertain-
ment expands, computers also are
moving out of the home office and
into the social rooms of the house,
with many people placing them in
the living room, family room, den,
dining room, kitchen and media
room. Teens remain strong influ-
encers of computer use in the
home, introducing parents to the

latest gadgets and technologies.
More than half of 13-to-17-year-
olds say that family members turn
to them for information about dig-
ital music, video or photographs. 

Catching this technology trend
is easier than you might think:
Media-friendly computers such as
those powered by Windows XP
Media Center Edition bring the
simplicity of the remote control to
digital entertainment. Media Cen-
ter PCs, available from major
manufacturers including Gateway
Inc., HP and ViewSonic Corp.,
make it easy to use a home com-
puter to record favorite television
shows, listen to music, or share
digital photos and videos with
family and friends.

“Innovations such as the Media
Center PC have offered a fun and
convenient way to enjoy digital
entertainment using the computer,
and consumers are responding
with interest and excitement,” said
Kevin Eagan, general manager for
the Windows eHome Division at
Microsoft Corp. “Entertainment on
the computer is easier to use than
it’s ever been before.” 

Americans Increasingly Turn To The
Computer For Home Entertainment

You’ve got to hand it to digital:
studies show it’s the way to go
for entertainment these days.

(NAPSA)—Many years ago, the
German philosopher Karl Kraus
(1781-1832) mused, “Where do I
find the time for not reading so
many books?” Today, busy parents
might want to borrow a page from
Kraus—and find ways to fit
important pleasure reading with
their families into daily schedules
that feel booked solid.

According to a new Gallup sur-
vey, conducted on behalf of
Hormel® Kid’s Kitchen® Micro-
wave Meals, 80 percent of parents
of children ages six to 11 read to,
or with, their kids at least two or
three times per week; in fact, 48
percent of parents report reading
to, or with, their children on a
daily basis. However, the majority
of parents (70 percent) say they’d
like to be able to read with their
children more than they currently
do.

What prevents families from
burying their collective noses in
books together more often? Con-
trary to popular perception, it
isn’t necessarily the contemporary
child’s fast-paced schedule of
school, homework, sports and
activities that squeezes pleasure
reading out of the picture. Accord-
ing to the survey, 81 percent of
parents view their own hectic per-
sonal schedules as the main barri-
ers to spending time reading with
children. Surprisingly, only seven
percent of parents identified their
children’s schedules as the main
barrier.

Books Compete with TV and
Videogames

Despite the fact that 88 percent
of parents surveyed report their
child likes to read (and 57 percent
rate their child as an “above-aver-
age” reader), most parents indi-
cated that their kids spend more
time in front of the tube than they
do engrossed in tales.

Seventy-five percent of parents
estimate that their child spends
one to three hours each day
watching television or playing
videogames; only 27 percent esti-
mate that their child spends one
to three hours daily reading for
fun. Consequently, 43 percent of
parents cite TV and videogames

as the main reason their child
doesn’t read more often for plea-
sure (25 percent cite activities,
such as sports and music lessons;
only six percent responded “my
child doesn’t like to read”).

Kid’s Kitchen offers the follow-
ing tips to help parents find cre-
ative ways (and more time) for
reading with children:

• Take books wherever you
go. Keep a supply of books in your
car that your child can read while
you wait at the doctor’s office or
stand in line at the store.

• Tune in to your child.
Rather than listen to the radio
while in the car, turn it off and
have your child read out loud from
his or her favorite book.

• Make your own chores
more fun. Have your child read
aloud to you while you do things
around the house, such as wash-
ing dishes or folding laundry.

• Read recipes. While prepar-
ing dinner, have your child read
the recipes to you—a fun comple-
ment to reading books.

• Learn together. When tak-
ing a trip or a walk, bring a book
about the things you might see
along the way (such as bugs or
trees) and learn about them
together as you go.

• Be a reader yourself.
Reading is exercise for the mind—
and your kids will be more likely
to do it if they regularly see you
enjoying books.

Hormel Kid’s Kitchen Micro-
wave Meals are available in 10
varieties. For more information,
visit www.hormel.com.

Today’s Parents Want More Time To Read 
With Their Kids

Percent of parents who say their child 
spends one to three hours each day 
watching television or playing video games

Percent of parents who say their child 
spends one to three hours each day reading 
for fun

75%75%

27%27%

(NAPSA)—Programs, price and
accommodations—all are factors
when it comes to choosing a fam-
ily-friendly resort.

Programming refers to the
activities offered by the destina-
tion. Are they geared toward chil-
dren? Children and families? How
about different programs for chil-
dren of different ages? Are there
educational as well as recreational
options? Is there enough variety
in programming to keep adults
interested as well?

Price and accommodation are
also important considerations. A
growing number of resorts now
offer families a reduced price on
meals or make it possible for chil-
dren to eat for free. Some also
offer a reduced price when chil-
dren and parents stay in the same
room.

For example, The Greenbrier, a
resort located in the scenic moun-
tains of southern West Virginia,
features enough family sports and
recreational activities to land it
on Travel+Leisure Family’s list of
North America’s top family
resorts.

The Greenbrier’s programming
includes its world-renowned spa—
which also offers children’s pro-
grams—as well as golf, tennis,
whitewater rafting, mountain bik-
ing, horseback riding, an off-road
Land Rover Driving School, swim-
ming, fishing, kayaking and a
unique falconry academy. There
are even cooking and nutritional
programs for both adults and
children.

Price and accommodations are
also family friendly here. Children
17 and under can stay free in

their parent’s room and enjoy a
free dinner and breakfast with
their parents.

Those who believe a round of
golf is an essential part of any
vacation are likely to enjoy their
stay here. Readers of Condé Nast
Traveler magazine rated The
Greenbrier “The World’s Best
Golf Resort.” New activities this
year are the family golf school,
family golf clinic and family golf
package, so that even the
youngest golfers can enjoy the
three magnificent championship
golf courses.

For information about family
vacations and other getaways at
The Greenbrier, call toll-free
866-534-4463 or visit the Web
site at www.greenbrier.com.

Teeing Up A Family-Friendly Vacation

A resort named one of North
America’s most “family friendly”
now offers a family golf school
and clinic.

(NAPSA)—A recent national
survey found the majority of
respondents believe workplaces
would benefit from having a
greater sense of spirituality. The
statistic could be an indication of
many adults’ tendency to use spir-
ituality to get through their every-
day lives. The same survey, which
was run by spirituality.com, found
that 52 percent of adults have
daily “personal spiritual practices.”
Of those, 95 percent believe their
spiritual practice helps them face
and deal with challenges in their
work. For more information visit
www.spirituality.com.

An outbuilding provides in-
creased storage room and can
have the same net effect as adding
onto the house or garage—plus,
outbuildings are much less expen-
sive. Some outbuildings are even
designed to be set up by home-
owners themselves, without any
need for metal cutting and other
complicated procedures. According
to Dick Dekker, President of Mira-
cle Steel Structures, this type of
outbuilding can save consumers
thousands of dollars. For more
information, call 1 (888) 436-3129
or visit www.miracletruss.com.

The National Wildland/Urban
Interface Fire Program’s Firewise
Communities team recommends
you improve your “home ignition
zone”—the house and surrounding
area up to 200 feet. They recom-
mend you prune all trees so the
lowest limbs are six to 10 feet
from the ground and cut back
brush and shrubs a minimum of
30 feet from your home to create a
“survivable space”—an area free
from fuels that may ignite your
home. Detailed landscape tech-
niques, homeowner checklists,
and building construction choices
are online at www.firewise.org. 

Shriners International Headquarters at www.shrinershq.org. 
Lightbulb Press at www.lightbulbpress.com.
Food and Drug Administration Center for Devices and Radiological
Health at www.fda.gov/cdrh.
Freedom from Hangovers at www.doublechaser.com.
California Strawberry Commission at www.calstrawberry.com.
For a free Retirement Checkup, visit www.americanexpress.com.
Department of Veterans Affairs Licensing and Certification informa-
tion at www.gibill.va.gov. 
NatureScape® Patio Rooms at www.pgtindustries.com.
Penske Truck Rental at www.pensketruckrental.com.

Check Out
These Web Sites:

***
Every human being is intended to have a character of his own; to
be what no other is, and to do what no other can do.

—William Ellery Channing
***

***
You can easily judge the char-
acter of others by how they treat
those who can do nothing for
them or to them.

—Malcolm Forbes
***




