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(NAPSA)—Families looking for
a great getaway any time of year
should consider the natural
attractions of Great Smoky Moun-
tains National Park and the
excitement and entertainment in
nearby Pigeon Forge, Tennessee.

Great Smoky Mountains
National Park is home to more
than 100 species of native decidu-
ous trees. With the onset of
autumn the trees burst into a
warm palette of colors, from bril-
liant red to sparkling gold and
orange. In fact, autumn in East
Tennessee is one gigantic burst of
color. Peak colors traditionally can
be seen during October, but travel-
ers can view the spectacle during
September and November as well.

Park visitors also can catch
glimpses of mountain wildlife
including black bears, whitetail
deer, hawks and eagles. A walk
through the woods is a great family-
bonding experience. There are more
than 800 miles of hiking trails that
wind through the park, ranging
from easy strolls to more challeng-
ing treks for the experienced hiker.

Following your visit to Great
Smoky Mountains National Park
you may want to check out all the
entertainment and attractions in
Pigeon Forge, Tennessee. This pop-
ular year-round destination is
home to musical productions, a
wide variety of dining and lodging
choices, outlet and specialty stores,
and fun-filled activities for the
whole family. During autumn, spe-
cial events are scheduled in Pigeon
Forge to coincide with the leaf-
changing event in the mountains.

During Pigeon Forge Harvest
Festival in September and Octo-
ber visitors will enjoy the decora-

tions adorning the city’s busi-
nesses. Creative use is made of
mums, pumpkins, cornstalks and
more to bring a special touch of
autumn to city streets. 

Autumn in the Smokies is a
great time to enjoy traditional
mountain crafts, and visitors will
find two outstanding craft fairs in
Pigeon Forge during the Harvest
Festival. Dollywood, the Smoky
Mountain Family Adventure
Park, joins in the fall fun during
the theme park’s Harvest Celebra-
tion, featuring craft demonstra-
tions and the sweet music of the
Southern Gospel Jubilee.

The American Bus Association
has named Pigeon Forge Harvest
Festival one of the Top 100 Events
in the United States.

Great Smoky Mountains
National Park and Pigeon Forge,
Tennessee, offer a variety of attrac-
tions, activities and entertainment
that can make your family’s fall
vacation one to remember. For more
information, call 1-800-251-9100 or
log on to www.mypigeonforge.com. 

Family Travel Opportunities

Updated Reference
Empowers Patients

(NAPSA)—Consumers now
have a new tool to help them com-
municate more effectively with
healthcare professionals. Written
in everyday language, the Second
Home Edition of The Merck Man-
ual of Medical Information fea-
tures advice on how to make the
most of doctor visits. 

The New York Times bestseller
is based on The Merck Manual of
Diagnosis and Therapy, the med-
ical reference trusted by doctors
for more than a century. The Sec-
ond Home Edition has been
expanded by nearly 400 pages
with 35 new chapters to capture
the significant advances in medi-
cine and changes in society since
the previous edition was pub-
lished in 1997. First-time subjects
include: “Nutrition and Preven-
tion,” “Violence Against Women,”
and “Social Issues Affecting Chil-
dren.”

Published by pharmaceutical
leader Merck & Co., Inc. as a not-
for-profit service, the Second Home
Edition costs $37.50 and is avail-
able wherever books are sold, by
calling toll-free 1-888-61MERCK
(63725), extension 101, and on the
Web at www.merckbooks.com.

(NAPSA)—Don’t mistake your
dog’s croon for howling at the moon;
Fido could be hurting. In fact, more
than eight million dogs suffer from
osteoarthritis and, in 2002, veteri-
narians performed nearly 14 mil-
lion painful surgeries on our four-
legged friends.

Talk with your veterinarian
about canine pain management
and, in the meantime, educate
yourself about the myths versus the
realities of canine pain.

Myth: Dogs feel pain differently
from humans.

Fact: The nervous systems of
dogs and humans are very similar.
“Dogs feel pain just like people do.
However, how we react to and com-
municate pain can be very differ-
ent,” said Dr. Michael McFarland, a
veterinarian and director of the
Pfizer Animal Health Sedation and
Pain Management Team. “When we
hurt, we take action. Dogs rely on
us to identify and relieve their
pain.”

Myth: Anesthesia and sedation
are the same as pain relief.

Fact: Anesthesia and sedation
simply block a dog’s perception of
pain. “When a dog wakes up from
surgery without receiving pain
medication, he will be in pain,” said
McFarland.

Myth: Dogs tolerate pain better
than humans.

Fact: For dogs, hiding pain is an
instinct. In nature, a hurt animal is
considered vulnerable. As a result,
dogs hide their discomfort, even
though they may be in significant
distress.

Myth: Dogs should feel pain
after surgery.

Fact: “It was once believed that
dogs in pain after surgery are easier
to keep still. In fact, the opposite is
true,” said McFarland. “Dogs in
pain will try to escape the discom-
fort, possibly re-injuring a wound or
surgical area.”

Fortunately, veterinarians can
now provide a new pain-manage-
ment solution. The U.S. Food and
Drug Administration approved an
injectable form of Rimadyl® (carpro-
fen), the most prescribed canine
pain medication. Pet owners also
now have access to convenient take-
home dosing of Rimadyl.

For more canine pain manage-
ment information, consult a veteri-
narian or call 1-800-720-DOGS.

Safety Information
As with other pain relievers in

this class, signs of Rimadyl intoler-
ance may include appetite loss,
vomiting and diarrhea, which could
indicate side effects involving the
digestive tract, liver or kidneys.
Some of these side effects, like those
of other NSAID-class medications,
may occur without warning and, in
rare situations, may be serious,
resulting in hospitalization or even
death. In field use, the reported rate
of all side effects for Rimadyl has
been less than one percent. If signs
of intolerance occur, discontinue
Rimadyl therapy and contact your
veterinarian. See the Important
Information for Dog Owners section
for the full prescribing information
at www.rimadyl.com.

Painful Myths Dogs Howl About

A recent survey of more than
800 dog owners found man’s best
friend really is part of the family
when being treated for pain.

(NAPSA)—“Going out,” it
seems, is going out of fashion.
Particularly when it comes to a
large chunk of the younger gener-
ation, who’ve grown disenchanted
by what nightlife has to offer,
Americans are increasingly opt-
ing to use their own living rooms
as the base for socializing.

According to a recent survey of
almost 2,000 people conducted on
herbalessences.com, 60 percent
said their ideal weekend activity
is staying in. Respondents indi-
cated that “hanging out” at home
with friends—or visiting them—
are more desirable leisure activi-
ties than going to restaurants,
bars, the theatre and even movies.

In a sign of the times, a new TV
commercial from Herbal Essences,
titled “Streaking Party,” depicts
this trend—known as “Girls’ Night
In,” which normally involves
women getting together to perform
beauty rituals on each other. In
this naughty-but-nice spot, a group
of young, towel-clad women (and
men) are enjoying themselves at
home by highlighting each other’s
hair with a new product. Just then,
the doorbell rings and two trench-
coated guys arrive, clearly having
misinterpreted the meaning of
“streaking party.”

A humorous take, for sure. But
the fact is that the increasing pop-
ularity of this trend is thrusting
the phrase “theme party” into our
lexicon. Psychic parties and chef
parties continue to gain momen-
tum. Book clubs, knitting clubs
and poker nights are beginning to

fit perfectly into people’s increas-
ingly cloistered lifestyles.

So why are Americans staying in
more? Dr. Patricia Farrell, clinical
psychologist and author of How To
Be Your Own Therapist, is among
those who cite a trend towards
“cocooning” that first materialized
a few years back.

“It seems it’s now finally hit
American nightlife,” Dr. Farell
says, “and people are electing to
have fun staying home in part due
to recent world events and the
state of the economy over the past
few years. Beauty parties—or ‘girls’
night’s in’—are no exception and
reflect a cultural shift.” 

Cultural shift, indeed. Much of
America now works at home from
time to time, shops from home
and plays at home. People bank
from home, pay their bills from
home, and yes—even highlight
their hair at home.

Girls’ Night In: A Growing Trend?

STAYING IN IS IN—Americans
are staying in more and hanging
out at home with friends.

The National Council on Aging at www.benefitscheckup.org. 
Interim Health Care at www.interimhealthcare.com.
For information on the Centers for Medicare and Medicaid Services
(CMS) rule, log on to www.within-reach.org.
Celebrex at www.celebrex.com.
Home Shopping Network at www.hsn.com. 
For information about depression on college campuses, visit www.Go
OnAndLive.com.
Rite Aid pharmacies at www.riteaid.com.
National Women’s Health Resource Center at www.healthy
women.org.
To find a Heart Association Heartsaver First Aid and Heartsaver CPR
course, visit www.americanheart.org/cpr.
Goya at www.goya.com.
The 2003 Suzuki Burgman at www.suzukicycles.com.
CSR at www.csr.com.

Check Out
These Web Sites:

***
If you aspire to the highest place it is no disgrace to stop at the
second, or even the third.

—Cicero
***

***
The father who does not teach
his son his duties is equally
guilty with the son who neglects
them.

—Confucius
***

***
A good writer is basically a 
storyteller, not a scholar or
redeemer of mankind.

—Isaac Bashevis Singer
***

***
One thorn of experience is
worth a whole wilderness of
warning.

—James Russell Lowell
***

***
The mind is like the stomach. It is not how much you put into it
that counts, but how much it digests.

—Albert Jay Nock
***




