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(NAPSA)—With most experts
saying higher inflation is now only
a matter of when and not if, savvy
investors are turning to a new
investment vehicle created to help
offset its effects.

The new FDIC-insured invest-
ment is called Inflation-Protected
Certificates of Deposit, or CDIPs.
These pay a stated, fixed rate of
interest like a traditional CD,
but—and here’s the crucial part—
interest is paid on an inflation-
adjusted amount, not the original
deposit amount. At maturity, addi-
tional interest is paid equal to the
total increase in inflation. Both
the final payment and the periodic
interest payments increase as
inflation rises. 

If CDIPs sound similar to the
very popular U.S. Treasury Infla-
tion Protected Securities, other-
wise known as TIPS, there’s a
reason: They are.

Here’s how they work. Say you
invest the minimum $1,000 in a
CDIP paying two percent interest.
On the first coupon payment date
inflation is one percent. The CDIP’s
inflation adjusted base increases to
$1,010 and the interest payment is
$10.10 ($1,010 times half of two
percent). Even if inflation is down
when the CDIP matures, the final
payment will never be less than the
amount invested. 

“Inflation protected products
are being written and talked
about by everyone, because many
believe inflation will pick up along
with the economy in the very near
term,” explained Patrick J. Kelly,
managing director of LaSalle Bro-
ker Dealer Services Division, a
leading educator and distributor
of taxable fixed-income products
and services. “So for those in-
vestors who rely on the stability
and predictability of fixed-income
investing, have an asset alloca-

tion strategy and look to hedge
against inflation with a real (as
opposed to nominal) rate of return
on their investments, CDIPs
should be an important invest-
ment consideration.”

His company is the first to offer
individual investors an inflation-
protected certificate of deposit,
where the investor earns a rate of
return equal to the inflation rate
plus a stated coupon. This means
the total return will always out-
pace inflation.

A valuable feature of CDIPs is
the survivor’s option. It allows for
the full withdrawal of the princi-
pal and interest earned through
the redemption date in the event
of the death or incompetence of
the owner, regardless of current
market value. Very few fixed-
income investments offer this.
“Additionally,” says Kelly, “CDIPs
are intended to be offered perhaps
as often as weekly on a new issue
basis, which has proven to be
important to individual investors.” 

Available in $1,000 denomina-
tions, and with maturities of five
to 10 years, CDIPs can be pur-
chased through broker-dealers
and financial advisors.

For more information about
LaSalle’s Inflation-Protected Cer-
tificates of Deposit or to calculate
the rate of return of such an invest-
ment, visit LaSalleCDIPs.com. 

Whip Inflation Now—And For Your Future Drinking In The Charm
Of A New Weigela

(NAPSA)—A new variety of
weigela is said to go where no
weigela has gone before—to the
front of the garden.

Midnight Wine® is described as a
type of weigela that stays small
year after year. For the uninitiated,
weigela is a shrub native to Asia
with clusters of pink, purple, red, or
white showy bell-shaped flowers. 

This new strain has dark purple
foliage, like a crimson pygmy bar-
berry, but no thorns. It has the
added benefit of rich pink flowers in
spring. 

Said to fit into most any garden,
this new weigela can be used as an
accent plant or as part of a mixed
grouping. Plus, compact size
means even the most space-chal-
lenged gardeners can enjoy Mid-
night Wine.

For more information, ask your
local garden center manager or
visit www.ColorChoicePlants.com.

A new strain of weigela is said to
be compact enough to be used in
even the most space-challenged
gardens.

(NAPSA)—As we all know,
spring is a time to put away win-
ter drab, update our wardrobes
and get the house ready for sum-
mer play. Unfortunately, some
people skip the most crucial step
in the cleaning process—checking
the medicine cabinet for expired
medications and stocking up with
what’s needed most.

Jan Engle, PharmD, Clinical
Professor of Pharmacy Practice at
the University of Illinois at
Chicago (UIC) College of Phar-
macy, offers these medicine cabi-
net tips:

Medicine Must-Haves
There are several over-the-

counter staples to keep on hand so
you won’t run out when you need
them the most. 

• Allergy and Cold—Sniffles
aren’t for summer, and can be con-
trolled well with over the counter
(OTC) products that keep annoying
symptoms at bay. For nasal conges-
tion, stock up with a decongestant
like psuedoephedrine (Sudafed) or
a nasal spray like Sinex. For a
runny nose or allergy symptoms,
look for a non-drowsy formulation
like loratadine. For a hacking
non-productive cough, try a
cough suppressant containing
dextromethorphan.

• First Aid—Stock up on
multi-sized adhesive bandages
and antibiotic ointments like
Neosporin.

• Stomach Problems—H2 block-
ers or antacids like Tums are fine
for occasional heartburn. If you
have frequent heartburn (heart-
burn two or more days a week), you
might consider a 14-day course of
Prilosec OTC. It is the only one pill
a day OTC medication that can
relieve frequent heartburn for 24-
hours.

For diarrhea, Immodium-D is
one option. For multi-symptom
relief from upset stomach, indiges-
tion, nausea, heartburn, and diar-
rhea, Pepto Bismol is good to have. 

• Pain Relief—It’s good to have
at least one analgesic in your
medicine cabinet, depending on
your needs. All can relieve aches
and pains and fever, but aceta-
minophen is safe in most people

and doesn’t cause stomach upset
the way some of the other pain
relievers can. 

• Summer Itchies—Bug bites
and poison ivy can be relieved with
a cream or lotion containing hydro-
cortisone to prevent scratching and
reduce potential for infection.

Read The Packaging
• Dosage—Take a medication

exactly as prescribed. More does-
n’t mean better, and it’s critical
that children don’t receive adult
size doses. 

• Storage—Most labels indi-
cate that the bathroom, which
tends to be moist and warm, is the
worst place for medication. Try a
kitchen cabinet. 

“Always check the expiration
date,” says Pharmacist Engle,
“using products that have expired
could lessen the effect or make
you sick.”

Ask Your Pharmacist
Pharmacists are specialists

when it comes to OTC and pre-
scription medications, and they
can answer questions, advise you
on side effects, and most impor-
tantly, help you understand poten-
tial interactions among OTC and
prescription medications. 

“The little bit of time it takes to
take stock of what remedies you
have on hand and what you might
need to throw out, can ultimately
save time—and your health—
later,” advises Pharmacist Engle. 

For more information on over-
the-counter and prescription med-
ications, log on to the American
Pharmacists Association con-
sumer Web site: www.pharmacy
andyou.org.

Spring Clean Your Medicine Cabinet
Tips for Being Safe, Healthy, and Prepared 

(NAPSA)—In few Virginia cities
are there as many standing historic
sites tracing the experiences of
African Americans as there are in
Hampton. Home to the “Freedom’s
Fortress,” historic Hampton
University and the nationally-re-
nowned Hampton
Jazz Festival, this
culturally-rich
city offers every-
one a chance to
reflect on the past
and gain inspira-
tion for the
future. 

You’ll have a
particularly spe-
cial opportunity
this winter. 

From now to
A p r i l  3 ,  t h e
Hampton Uni-
versity Museum
is hosting the
Farmer-James
Collection of African-American
Quilts, a collection that chroni-
cles the creativity and warmth of
African-American families from
the 1860s through the mid
1940s. The museum’s permanent
collection is also must-see, with
more than 9,000 works of
African, African-American,

Native American, Asian and
Oceanic art and artifacts, some
dating to 1868. 

If you’re still hungry for history,
you can stand beneath the embrac-
ing limbs of Emancipation Oak, a
place where enslaved and free com-

munities gath-
ered to hear the
reading of the
Emancipat ion
P r o c l a m a t i o n
during the Civil
War. Or explore
Fort Monroe, site
of Old Point
Comfort where
the first Africans
sold into slavery
arrived in Vir-
ginia in 1619
and where
African Ameri-
cans later sought
shelter during
the Civil War. Or

if you’d like you can converse with
a resident of Aberdeen Gardens, a
historical community named
“Neighborhood of the Year” by
Neighborhoods USA in 2002. 

Begin your journey into history
by calling the Hampton Conven-
tion & Visitor Bureau at 1-800-
800-2202.

Harbour City Has Rich Roots In African-American Culture

The Hampton University Museum
is host to a number of exhibits
that exemplify the African-Ameri-
can culture and way of life.

(NAPSA)—Creating a presence
on the Internet can be a challenge
for a small business—but it does-
n’t have to be.

While the benefits of having a
Web site are clear, some small
businesses remain reluctant to
take the leap, either because they
lack the staff with the experience
necessary to set up and manage a
Web site or because of the cost.

Fortunately, a company with a
one-stop-shopping approach to
Web site design and management
is changing all of that. Small- to
medium-sized businesses can get
online and without any more tech-
nical experience than the ability
to use Microsoft Word. 

The same skill level it takes to
surf the Internet can literally
have a small business’s Web site
up and running in minutes. 

The services offered by the
company called 1&1 start with
domain registration and the cre-
ation of a Web address. They have
already registered four million
domains. 

In addition, the company’s
WebsiteCreator offers 120 profes-
sionally pre-designed templates to
choose from when designing a
Web site. 

Once users decide on color and
graphics, they can add their own
content. Plus, since each step is
introduced, explained and executed

in the user’s own browser window
there is no software to install.

After the Web site is created, a
user has the option of installing
any of the following features:

• tools that allow for live inter-
action with Web site visitors,

• e-commerce features, and
• solutions designed to help a

user stay in touch with customers,
such as a newsletter creation tool. 

Plus, the services are scalable
so the Web site can adapt as the
small business grows to become a
larger business. Service packages
are said to start as low as $4.99 a
month.

To learn more, visit the Web
site at www.1and1.com.

Web Site Creation Is This Company’s Domain

The same skill level it takes to
surf the Internet can literally have
a small business’s Web site up
and running in minutes.

***
We don’t see things as they are.
We see them as we are.

—Anais Nin
***

***
The song of the warbler, joyful
at his release, has drawn forth
the cry of many birds.

—Nomura Motoni
***

***
The principal mark  of genius
is not perfection but original-
ity, the opening of new frontiers.

—Arthur Koestler
***

***
A flash of wit, like a flash of
lightning, can only be remem-
bered, it cannot be reproduced.

—Mary Clemmer Hudson
***




