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by Mike Magee, MD
(NAPSA)—The incidence of

Alzheimer’s disease, the brain dis-
ease that destroys and steals
away our loved ones, right before
our eyes, is on the steep rise.
Nearly 5 million Americans have
the disease now, and the numbers
will double in the next 25 years,
with an annual cost to our govern-
ment of $82 billion per year.

That’s tragic, but it’s only part
of the story. Here’s what you don’t
see: The majority of Alzheimer’s

p a t i e n t s  a r e
cared for by lov-
ing family mem-
bers, who often
become clinically
depressed, fi-
nancially devas-
tated or seri-
ously ill as a
result. 

These family
c a r e g i v e r s ,
struggling to

hold it all together, have very lit-
tle support. In one study, 43 per-
cent were clinically depressed and
nearly 20 percent were on medica-
tion for depression or anxiety.

The indirect cost, in lost worker
time and productivity for family
members of Alzheimer’s patients, is
expected to top $60 billion this
year. More than half of these family
members spend an average of 46
hours per week caring for loved
ones. It’s not surprising that 48

percent of family caregivers of
Alzheimer’s patients decrease regu-
lar work hours and 18 percent
resign their jobs completely.

What can be done? For starters,
there’s no safety net in this country
for caregivers, and we need one.

Our public and private health
care leaders should focus on five
key areas of Alzheimer’s care:

• Communication techniques
• Pain control
• Oversight of wandering

behavior
• Counseling and positive sup-

port for caregivers
• Team-based approaches that

extend into the home setting
Unpaid family caregivers of

Alzheimer ’s patients spare our
government the direct expense of
institutionalization. But let’s not
fool ourselves: Family care giving
can come with a painful cost. 

Caregivers often put their jobs
on hold and their lives on the line.
The least we can do is lend them a
hand.

Mike Magee, MD, is a Senior
Fellow in the Humanities to the
World Medical Association, direc-
tor of the Pfizer Medical Humani-
ties Initiative and host of the
weekly Web cast “Health Politics
with Dr. Mike Magee.”

For more information on
Alzheimer’s disease, or to receive a
free weekly health report from Dr.
Magee, visit the Web site at
www.HealthPolitics.com.
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(NAPSA)—What do you get
when you combine more than 520
world-class shops, a 1.2 million
gallon aquarium and shark tank,
the nation’s largest indoor family
theme park, more than 30 restau-
rants, a wedding chapel and so
much more, within 4.2 million
square feet? 

You get a great solution to the
search for a family vacation: Mall
of America. 

It offers great attractions,
unique events and no sales tax on
clothing. For more than 28 million
people, it’s within a day’s drive. The
Mall is also conveniently located
less than two miles from the Min-
neapolis/St. Paul International Air-
port. More than 35 nearby hotels
offer free shuttle services.

For the family there’s “Toddler
Tuesdays,” weekly free events and
discounts especially for toddlers
and back to school shopping for
older kids. 

In addition to hundreds of
annual events, celebrity appear-
ances, concerts and charitable

activities, several new attractions
have been added. For instance:

• The Scandinavian home fur-
nishing store, IKEA, features
three model home sets and a tra-
ditional Swedish restaurant.

• Urban Outfitters, offering a
unique mix of eclectic clothing,
fashion merchandise and home
accessories.

• Camp Snoopy’s newest addi-
tion, Timberland Twister, can
launch families five stories in the
air before dropping through a
quarter-mile of hairpin turns and
plummeting spirals. The world’s
first spinning roller coaster, the
Twister reaches speeds up to 45
feet per second. 

• You may want to arrive hun-
gry. Cuisine choices include Bubba
Gump Shrimp Co., Kokomo’s
Island Café, Famous Dave’s and
Tiger Sushi. The hardest decision
may be selecting where to eat. 

For up-to-the-minute informa-
tion on events and exciting travel
deals, visit www.mallofamerica.com
and www.moaspecialoffers.com. 

A World Of Fun—And Perfect Weather

One of the most visited destinations in the United States is a shop-
ping mall that features everything from an amusement park to a wed-
ding chapel all under one roof.

(NAPSA)—Safety is important
on the jobsite; just ask the profes-
sional tradesmen and women
that build the places you live and
work in. Now these tradesmen
have access to more training on
the jobsite. The reason?

A 53-foot trailer—that’s actu-
ally an exciting interactive mobile
event and training vehicle—offers
power tool application and safety
training as well as the latest in
new product innovation. Spon-
sored by Milwaukee Electric Tool
Corporation, the trailer has been
designed to provide hands-on test-
ing of Milwaukee tools for profes-
sional tradesmen and women. 

Called the Red Zone Experience,
the trailer has pop-out sides that
expand the rig into a mobile train-
ing center and also has extensive
areas for contractors to test new
products. It is designed with three
separate zones that feature the
Milwaukee Experience—a job-site
themed theater for video presenta-
tions, a training facility/display
area and a product testing area.

A Commitment to Safety 
Training

What is revolutionary about
the Red Zone Experience is the
opportunity to offer training for
the trades at a grassroots level.
Many similar vehicles focus only
on their company’s product fea-
tures and benefits and are really
“mobile displays.” The Milwaukee
tour is a commitment to meeting

the crucial needs in the trades for
advanced product application and
safety training, especially for the
younger generation of contractors.
Research shows construction
trades have higher job injury
rates than most other occupations
and that many of the accidents
could be prevented with more
safety training for the workers. 

Trade Career Options
Milwaukee also intends to pro-

mote the trades and trade careers
as a rewarding option. The Red
Zone Experience will expose stu-
dents to the benefits of careers in
the trades using Milwaukee’s
Respect for the Trades message.
With an average age of 47, the

trades have a potential crisis in
the making as tradesmen begin
retiring in the next 10 to 15 years.
Unless more students begin choos-
ing trade careers now, there will
be an acute shortage of skilled
tradesmen in construction. Many
contractors say trade careers are
more satisfying than dwindling
manufacturing jobs or many jobs
in the service sector. 

Milwaukeetool.com
This nationwide tour will trav-

el to Milwaukee distributors, vo-
tech schools, union training cen-
ters, fire/rescue events, trade
shows, job sites and other events
which attract tradesmen. To learn
more, visit Milwaukeetool.com. 

Contractors Get Safety Training From Milwaukee

SAFETY IS NO ACCIDENT—Thanks to a nationwide tour, contractors
will get safety training and students can find out about trade career
options.

(NAPSA)—After a decade of
decline, the latest FBI Uniform
Crime Report says vehicle theft is
on the rise, with 1.2 million vehi-
cles stolen in 2002. Based on that
figure, the Insurance Information
Institute (I.I.I.) calculates that
five vehicles could be stolen in the
next two minutes. 

“All too often, consumer atti-
tudes about vehicle thefts are
based on misconceptions, which
can lead to expensive conse-
quences,” said Carolyn Gorman,
vice president of I.I.I., a non-profit
organization.

The third annual “Driver Edu-
cation Days” educates drivers
about vehicle theft and accidents.
It’s part of “Wiser Drivers Wise Up”
(www.wiserdrivers.com), sponsored
by the Consumer Protection Associ-
ation of America and the Insurance
Information Institute.

Myth: Most Thefts Occur in
Unprotected Areas.

Fact: An FBI report shows more
than a third of all vehicle thefts
occur at a residence. 

Myth: Stolen Vehicles Are
Usually Found.

Fact: About half of all stolen
vehicles are recovered but many
may still need major repairs. The
longer the vehicle is in the posses-
sion of criminals, the less chance
of complete recovery.

Myth: Insurance Always
Provides a Rental Car.

Fact: Car theft is covered by
comprehensive, but it can take two
to four weeks before your insur-
ance authorizes you to get a new
car. Review your auto insurance
policy annually and make sure it
includes replacement rental car
coverage, which costs only a couple
of dollars a month. Remember,
it can cost more for a one-day
car rental than a full year of

replacement car coverage.
Myth: Thieves Are Not

Interested in Older Vehicles.
Fact: In 2002, the top five model

years stolen were 1995, 1994, 1989,
1990 and 1991, respectively, accord-
ing to The National Insurance
Crime Bureau. For additional infor-
mation, including annual lists of
the top thefts by region and by
year, make and model, and tips to
help avoid theft, visit www.nicb.org.

Although you may not be able
to prevent your vehicle from
being stolen, you can take the fol-
lowing steps to help law enforce-
ment recover your vehicle more
quickly.

• If you discover your vehicle’s
been stolen, notify law enforce-
ment immediately. Be prepared to
give the make, color, model,
license plate number and Vehicle
Identification Number (VIN).

• Keep a photocopy of your reg-
istration and insurance card
handy. 

• Make your vehicle easier to
identify. Write your initials on an
index card and drop it in the win-
dow slot or carefully engrave them
inside the trunk, hood or the
dashboard near the VIN.

Know What To Do If Your Vehicle Is Stolen

It pays to be prepared in addition
to taking precautions.

***
The quality of a leader is
reflected in the standards they
set for themselves.

—Ray Kroc
***

***
A diplomat is a man who always
remembers a woman’s birthday
but never remembers her age.

—Robert Frost
***

***
It isn’t what they say about you,
it’s what they whisper.

—Errol Flynn
***




