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(NAPSA)—As facets of the resi-
dential real estate market continue
to set records, a recent survey
revealed that during a one-year
period, homeowners reinvested
about a third of funds generated by
mortgage refinancing—about $18
billion—on home improvement. In
addition, industry research shows
that 56 percent of new homeown-
ers paint their homes within the
first year of ownership as a means
of personalizing their living space.
This increasing percentage is the
result of current record-low mort-
gage interest rates, the do-it-your-
self trend and increased disposable
income. 

The survey also found that
interior painting is often the first
thing homeowners do to personal-
ize their homes upon moving in.
Interior paint jobs represent a
quick, fun and cost-effective way
for homeowners to express their
personal style, turning their
house into a home. 

“The survey findings tell us
that consumers—whether they
are new or existing homeowners—
are turning increased attention to
home improvement projects and
paint is at the forefront of their
minds because it is an easy and
relatively inexpensive way to
make a dramatic change,” said
Scott Richards, Senior Vice Presi-
dent Marketing, Behr Paints.
“Our line of premium paint prod-
ucts and online color selection

tools enable consumers to tackle
those painting projects with confi-
dence, and increase the value of
their home.”

The study predicts that the
paint market will grow by 13 per-
cent through 2007, driven primar-
ily by the growing use of interior
latex paints. Finish and durability
are the most important character-
istics considered when buying
paint, followed by price, according
to the survey. Semi-gloss, eggshell
and satin finishes are becoming
more popular among interior
paints due to their ability to dis-
play richer tones. As you consider
upcoming interior paint projects,
following are a few tips in select-
ing the appropriate finish:

• An interior flat finish con-
ceals imperfections and has a
washable finish; it is great for
bedrooms, living rooms, dining
rooms and home offices

• An interior flat enamel is
moisture resistant and scrub-

bable; it is excellent for kitchens,
bathrooms, hallways, children’s
rooms, doors/windows and trim

• An interior eggshell enamel
highlights wall texture and has a
scrubbable finish; it is good for
dining rooms, bedrooms, hallways,
interior furniture, cabinets and
trim

• An interior satin enamel is
extremely washable and very
durable; it is suitable for chil-
dren’s rooms, bathrooms, kitchens
and laundry rooms

• An interior semi-gloss ena-
mel is extremely moisture and
stain-resistant and lasts in high-
wear areas; it is designed for
kitchens, bathrooms, hallways,
shutters, trim and laundry rooms

• An interior/exterior high-gloss
enamel features optimum moisture
and stain resistance and is ex-
tremely washable; it is for bath-
rooms, kitchens, laundry rooms,
doors/windows and cabinets

Manufacturers continue to
work on technologies to make the
paint selection process as much
fun and as easy as possible. Behr
Paints has spearheaded this
effort. With the introduction of
new paint hues, color selection
tools and an interactive computer
kiosk, ColorSmart by Behr, avail-
able at The Home Depot, helps
take the guesswork out of color
selection and coordination. 

You can find more information
at www.behr.com. 

New Homeowners Unpack Value And Ambience With Paint

(NAPSA)—The busy summer
travel season is around the corner
and topping the list for many is a
visit to a national park. According
to the Travel Industry Association
(TIA), close to 40 percent of U.S.
adults have visited a national
park at least once in the past five
years. And it ’s no wonder.
National parks offer an affordable
way to see pristine natural land-
scapes, enjoy an abundance of
outdoor activities and experience
the nation’s rich cultural her-
itage. Park concessioners like 
ARAMARK Parks & Resorts are
working diligently to help travel-
ers make the most of their
national park vacation this year
by offering lodging, food service
and activities to maximize sum-
mer fun.

Here are a few tips on making
the most of a national park visit:

Tip #1: Plan ahead and check
the park concessioner’s Web sites
(e.g., www.aramarkparks.com) for
Internet specials and package deals.
Denali, Mesa Verde, Shenandoah,
and Lake Powell often offer mid-
week specials and packages that
include meals, lodging and enter-
tainment. Also, keep an eye out for
online sweepstakes offers. It also
pays to think early or late. Early
fall or late spring are great times to
visit national parks. The weather is

great, parks are less crowded and
many properties have special pack-
age deals for pre-Memorial Day,
post-Labor Day lodging. 

Tip #2: Capture the cultural
heritage of a park location by enjoy-
ing seasonal events, receptions and
presentations. Check out calendar
listings at Web sites like Shenan-
doah (www.visitshenandoah.com),
Lake Powell (www.lakepowell.com)
and Mesa Verde (www.visitmes
averde.com) for special events like
the annual Apple Butter Festival
and “Tea with the First Ladies”
receptions at Shenandoah, presen-
tations by the Navajo Code Talk-
ers at Lake Powell and the Indian
Art & Western Cultural Festival
at Mesa Verde. 

Tip #3: Enjoy dining in the
park for a unique flavor of the
area. In-park restaurants offer
visitors a special treat—from sim-
ple snacks and beverages to four-

star dining. Park concessioners
like ARAMARK have invested
thousands of dollars in their culi-
nary operations, including chef
training and menu design. With
menus focused on regional special-
ties, often with a twist, park
restaurants like the Metate Room
at Mesa Verde, The Rainbow
Room at Lake Powell or the
Nenana Grille in Denali offer the
perfect way to enhance your
visit—whether you’re there for a
day, camping out or staying in one
of the park’s lodges.   

Tip #4: Get a National Parks
Pass. If you plan to visit a number
of national parks and monuments
during the year, a $50 National
Parks Pass will save you a bundle.
Seniors over the age of 62 can pur-
chase a Golden Age Passport for a
one-time charge of $10. Visit
www.nps.gov/fees_passes.htm for
information about benefits and
restrictions.  

Tip #5: Plan your route. Visit
www.seeamerica.org for suggested
itineraries and driving routes to
most of the major U.S. national
parks and their most popular attrac-
tions. This site offers suggested driv-
ing plans that include the most
scenic park routes, where to eat,
what to do, the most popular trails,
and more for visits that range from
a few hours to a few days. 

Tips for Enjoying a National Park During Peak Season
(NAPSA)—Not long ago, some

experts predicted the Internet
would break down communities,
as computer users spent more time
in their own virtual worlds and less
time interacting with real people.
Turns out they were wrong, as tech-
nologies such as e-mail and instant
messaging have in fact helped bring
people closer. According to a recent
study from UCLA, 44 percent of
Americans say the Internet has
increased or greatly increased con-
tact with friends and family.

“Instant messaging helps bring
people, young and old, together to
have fun and communicate in a
comfortable social setting,” said
Amy Jo Kim, author and an archi-
tect of online communities.  “Young
people especially rely on IM and
e-mail to define and reinforce their
identities and meet like-minded
kids. Services like MSN Messenger
allow them to chat and play games,
such as Billiards and Chess, with
friends across the country.”

Many college students have
been using the Internet since ele-
mentary school and can’t imagine
life without computers and cell-
phones. “It’d be unthinkable,” said
Clint Creasy, a 19-year-old stu-
dent at New York University. “All
my songs and all my digital pic-
tures are stored on my PC. And I’d
be totally out of the loop without
e-mail and IM.”

“Young people can already
claim to be living a digital
lifestyle, keeping all their ‘digital
memories,’ such as pictures, e-
mails and music, stored on their
computers,” said Amy Jo Kim.
“Technology for them is a major
social force. If you’re a young per-
son and you’re not online regu-
larly, you wind up missing out on
a lot of things.” Young people fill
much of their downtime in front of
a computer screen, spending four
more hours online per week than
they do watching television.  

But it’s not just kids that are
taking advantage of technology.
Baby boomers are now getting in
on the act, too. They are among
the biggest users of digital cam-
eras, often taking pictures and
sharing them online. And free e-
mail and IM services, such as
MSN Hotmail (hotmail.com), the
world’s largest e-mail service with
170 million users, and MSN Mes-
senger (messenger.msn.com),
which handles 2.5 billion mes-
sages a day, have replaced hand-
written letters as the boomer’s
chief way to stay in touch with
children and grandchildren across
the country. 

Young or old, digital technology
is an invaluable communication
and relationship-building medium
that is becoming a bigger and big-
ger part of people’s everyday lives.

Digital Lifestyle Keeps Us In Touch

(NAPSA)—Until what age
should children be strapped into
car seats when riding in the car? It
may surprise many parents to
learn that kids should be placed in
some kind of a restraint—rear-
facing child seat or booster seat—
until they’re eight years of age, or
weigh 80 pounds.

Making sure children are prop-
erly restrained is the best way to
avoid a painful statistic: Traffic
crashes are the leading cause of
death for children of every age.
While many parents keep infants
buckled up, they may let older
kids ride like adults—and it could
have fatal consequences.

That’s why Evenflo and AAA
have teamed up to provide con-
sumers with easy-to-use informa-
tion on booster seats; the “Put Big
Kids in Boosters” campaign is
designed to help parents properly
fit their children in booster seats. 

“I find that parents know how
to use convertible car seats for
their infants, but even the most
safety-conscious parents fall short
when they don’t put children
between 40 and 80 pounds in
booster seats. Standard shoulder
and lap belts don’t fit young chil-
dren like adults, a fact that can be
deadly if children aren’t riding in
booster seats,” says Dr. Tanya Alt-
mann, a general pediatrician and
member of the Evenflo Safe Baby
and Toddler Council.

Altmann says an easy rule of
thumb is that children who cannot
sit with their backs straight
against the seat back cushion,
with knees bent over the edge of
the seat, are not big enough to sit
in the back seat of a car without a
booster seat.

Most states are supporting the
use of booster seats and are pass-
ing laws requiring children to be
properly restrained in car and

booster seats until they reach 8
years or 80 pounds. Below is Even-
flo’s guide to what parents need to
know when buying a booster seat:

• Pick a high-back or backless
booster seat that fits the child and
the car’s back seat. If the car has
a low seat back, a high-back
booster is recommended.

• A booster with a removable
back cushion converts to a back-
less booster for older children.

• Choose a booster with a lap
belt positioner to keep the lap belt
low and snug across the hips. The
lap belt positioner should let the
seat belt move freely while
remaining properly positioned.

• Some booster seats include
armrests that pivot out of the way
for convenient entry and exit and
winged headrests for comfort
while sleeping.

• Most importantly, choose a
seat that the child will use and
use correctly.

There are many resources
available to provide parents with
the most up-to-date information
about car and booster seats. For a
free “Put Big Kids in Boosters”
brochure, go to evenflo.com or call
your local AAA.

Parents: Learn The Facts Behind Booster Seats

Children should ride in booster
seats until age eight.




