WACATION
MMEMORIES

Top Family Choice

(NAPSA)—The tradition con-
tinues: for the second consecutive
year, an independent national sur-
vey found twenty percent of par-
ents selected Orlando as their
spring break destination of choice.

Spring is a popular vacation time
for family bonding in places such
as Orlando—a top choice.

What’s more, over half of those
surveyed who said they are likely
to take a family vacation this
spring chose Orlando. Miami and
New York City followed.

Family Spring Break® is the
travel trend of families including
children, high school-aged or
younger, vacationing together dur-
ing March and April, the typical
spring break time.

The survey, conducted by TNS
Express Telephone Omnibus, re-
ported most popular activities
while visiting Orlando are: theme
parks (76 percent); going to the
beach (11 percent); other attrac-
tions (4 percent); boating, camp-
ing and fishing (2 percent); water
parks (1 percent); visiting friends
and relatives (2 percent); shop-
ping (1 percent) and sightseeing (3
percent).

For a list of activities, helpful
hints and vacation packages, visit
www.orlandoinfo.com/spring-
break or call 1-888-ORL-4FUN.





