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(NAPSA)—Are you the diva of
dinner parties? Do your parties
feature food with flair? This fall,
General Mills will launch the
Serving Up Soul contest to cele-
brate the signature style that real
people bring to the art of enter-
taining. A panel of judges, includ-
ing fashion model turned restaura-
teur and lifestyle expert B. Smith,
and Jonell Nash, Essence Food
Editor, will select a grand-prize
winner based on a competition
that begins with an essay contest
and culminates with finalists tak-
ing part in a reality entertaining
challenge in New York City. 

Entrants in the contest must
submit an essay of no more than
250 words describing their signa-
ture style, telling why their parties
and cuisine are favorites among
family and friends. They must also
forward a photo of an occasion
where they’ve demonstrated their
domestic prowess.  

Entries will be judged on the
creativity of the essay and photo
submitted, presentation of the
entry and the quality of the essay.  

The grand-prize winner will
receive an all-expense-paid week-
end for two to Las Vegas. Second-
and third-place prizes will also be
awarded. 

Contest entry forms are avail-
able online at www.ServingUp
Soul.com. Submissions should be
sent to the Web site for receipt no
later than 12 p.m. on December 15,
2006. In addition, entries post-
marked no later than December
10, 2006 may be mailed to Serving
Up Soul Contest, P.O. Box 72248,
Rockford, MN, 55572.

Here’s a dish that’s sure to be
a winner with family and friends:

HOLIDAY BREAKFAST BAKE

1 package (12 oz) bulk pork
sausage 

1⁄3 cup chopped onion 
1⁄3 cup chopped green bell

pepper 
1⁄3 cup chopped red bell

pepper 
10 eggs 

1 cup shredded cheddar
cheese (4 oz) 

1 can (16.3 oz) Pillsbury
Grands!® Flaky Layers
refrigerated original
biscuits 

1. Heat oven to 375°F. Spray
13x9-inch (3-quart) baking
dish with cooking spray. In 10-
inch skillet, brown sausage,
onion and bell peppers; drain
well. 

2. In large bowl, beat eggs.
Stir in cheese and sausage mix-
ture. Separate dough into 8 bis-
cuits. Press biscuits into bottom
of baking dish. Pour sausage
mixture over biscuit crust. 

3. Bake 25 to 30 minutes or
until egg mixture is set and
crust is deep golden brown.
Cool 5 minutes before serving. 

8 servings  
High Altitude (3,500-6,500

ft): Bake 30 to 35 minutes. 
1 Serving: Calories 410

(Calories from Fat 230); Total
Fat 26g (Saturated Fat 9g);
Cholesterol 295mg; Sodium
870mg; Potassium 180mg;
Total Carbohydrate 25g
(Dietary Fiber 0g); Protein 19g 

% Daily Value: Vitamin A
15%; Vitamin C 15%; Calcium
15%; Iron 15%; Vitamin D 8%;
Folic Acid 8% 

Exchanges: 1 Starch, 1⁄2
Other Carbohydrate, 21⁄2
Medium-Fat Meat, 21⁄2 Fat 

Carbohydrate Choices: 11⁄2

Serving Up Soul With Style

Restaurateur and lifestyle expert
B. Smith is national spokesperson
for the Serving Up Soul contest.

A New Christmas Classic
(NAPSA)—Americans are be-

ing inspired to reach out to others
in a whole new way by the book
Christmas Jars (Shadow Moun-
tain, $7.95, softcover). Bursting on
to the national scene in 2005 by
selling nearly 90,000 copies in
three short months, Christmas
Jars unfolds the story of Hope
Jensen, a young newspaper re-
porter who receives a much-
needed, but mysteriously deliv-
ered Christmas gift—a jar filled
with money. 

Determined to find her Good
Samaritan, Hope begins a search
leading her to a family with a closely
held Christmas tradition. What she
uncovers is a powerful secret that
will change her life forever. 

Richard Paul Evans, best-
selling author of The Christmas
Box, declares Christmas Jars as
“beautifully written. I believe the
Christmas Jars tradition will
change lives.”

This tender story of soul-search-
ing and kindness has been com-
pared to “It’s a Wonderful Life.”
Readers everywhere are filling
their own “Christmas jars” with
spare change to give away this hol-
iday season to someone in need. 

Discover for yourself the
enchanting story in Christmas
Jars and perhaps start your own
anonymous gift giving. 

Christmas Jars is available in
bookstores nationwide and on
amazon.com. 

AN INSPIRATIONAL CHRISTMAS novella
to engage readers’ hearts.

(NAPSA)—Though your chil-
dren may be the only ones who
know how to operate the remote,
you may still want to stay tuned
in to what they’re watching. TV
has never been racier and parents
have never been more confused
and frustrated by how to control
the content of what their children
watch. So pervasive is the prob-
lem that the TV industry is
launching a $300 million multi-
media campaign to remind par-
ents that they have the power to
keep unwanted programming out
of their homes. 

Now the same company that
pioneered viewer-controlled televi-
sion, TiVo, is once again out front,
empowering parents to do just
that, by exercising choice and con-
trol with its latest service feature,
KidZone. This feature lets parents
choose from menus of shows rec-
ommended by a variety of family
organizations and set automatic
recordings based on those recom-
mended menus. It also lets par-
ents opt in or opt out of any show
not on the recommended list.
Other features include:

• The power to choose—
Parents love the fact that TiVo
KidZone, which works with live
and recorded programming,
enables them to choose from
entire menus of age-appropriate
shows recommended by a variety
of family organizations and set
automatic recordings based on
those recommended menus. 

• The power to learn—This
feature makes it easy for parents
to discover high-quality kids’ TV
shows recommended by TiVo Kid-
Zone, partners with Common
Sense Media, a national organiza-
tion dedicated to improving the
media and entertainment lives of
kids and families, and Parents
Television Council, a leading non-

profit organization dedicated to
educating parents about television
content. 

• The power to modify—
Parents also have the ability to
override broadcast ratings and
restrict specific channels to decide
which programs to allow and hide
in KidZone. 

• The power to selectively
censor—This means parents can
lock out all programming or chan-
nels that are not specified for Kid-
Zone from access by children,
while making channels readily
available when adults want to
watch television. 

• The power of a password—
The feature is password protected
and after four hours of inactivity,
the TiVo box will automatically
default to KidZone. 

This latest service feature pro-
vides parents with full and total
control of what their kids can and
cannot watch.

“As a father of two teenagers, I
understand that parents are the
first line of defense. I commend
TiVo for providing parents such a
valuable and easy-to-use resource
to determine what programming is
best for their kids,” said U.S. Rep-
resentative Fred Upton (R-MI).

To learn more, visit
www.tivo.com.

Stay Tuned In To What Your Kids Are Watching

VIEW FROM THE LIVING ROOM—A
new service feature lets parents
exercise choice and control over
what their kids watch.

(NAPSA)—The next time you’re
looking for a great place to spend
your holiday vacation, consider
destinations that extend holiday
events and specials well into the
new year. This way, you can avoid
the before-Christmas crowds and
take advantage of postholiday dis-
counts. Additionally, look for vaca-
tion spots that offer many choices
of things to do. 

For example, in Pigeon Forge,
Tenn., the 17th Annual Winterfest
begins in November and lasts until
February, allowing four months for
you and your family to head to the
Smokies for this award-winning
event. Pigeon Forge is exciting
year-round, but during Winterfest,
the city really comes alive. From
shows to shopping, Pigeon Forge
just about has it all.

If your family enjoys seeing
delightful displays of twinkling
lights, you can visit Pigeon Forge
anytime from Nov. 9 to Feb. 28 to
find more than 5 million lights illu-
minating the city. Hop aboard a
Fun Time Trolley for the best view
of the stunning displays. 

Pigeon Forge is also home to the
closest thing to the North Pole in
Tennessee: The Incredible Christ-
mas Place. Practically anything
you could need to decorate or cele-
brate the holiday season can be
found at The Incredible Christmas
Place, which is open year-round.

There are six different outlet
malls to help you take advantage
of postholiday sales and discounts.
Or stock up for next Christmas
with unique gifts at one of more
than 100 specialty shops.

If you are eager to get outside
and breathe the mountain air,
then plan to attend Winterfest in
January, during the 17th Annual
Wilderness Wildlife Week (Jan.
13-21). This family-friendly event
features classes and workshops,
hikes and field trips and plenty of
music. The classes and workshops
will help even the youngest
explorers learn valuable informa-
tion, such as how to properly pack
for a hike. Additionally, there are
plenty of activities planned just
for children. Kids can enjoy a live
animal show or participate in an
easier hike. For outdoor enthusi-
asts, a variety of hikes along with
informative workshops and slide
shows will make a trip to Wilder-
ness Wildlife Week memorable.
There may be no better way to
hike off the holiday pounds than
to visit Great Smoky Mountains
National Park with your family.

However your family chooses to
celebrate the holidays, a trip to
Pigeon Forge can be a great way
to kick off the new year.

More information about Pigeon
Forge can be found by calling toll
free to (800) 251-9100 or on the
Web at www.MyPigeonForge.com.

A Cool Vacation Idea

(NAPSA)—Feeding children
helps them grow healthy and
strong. But meal and snack times
also give parents a chance to help
their children feel important and
loved; understood and respected;
and learn to trust that others will
care for them, say experts at
ZERO TO THREE, a nonprofit
organization. For more informa-
tion, visit www.zerotothree.org.

**  **  **
Along with diet and exercise,

many people are turning to
ZETIA (ezetimibe) to help lower
LDL or “bad” cholesterol. In a
clinical study in patients with an
average LDL of 167 mg/dL, it low-
ered the bad cholesterol by as
much as 30 points or 18 percent.
You can find more information
about cholesterol by talking to
your doctor and visiting
www.zetia.com.

**  **  **
The National Institute on Drug

Abuse (NIDA) has launched a
campaign to educate young people
about the connection between drug
abuse and HIV/AIDS. For more
information on the link between
drug abuse and HIV/AIDS, visit

www.hiv.drugabuse.gov, a Web site
created by NIDA, a component of
the National Institutes of Health
and the U.S. Department of
Health and Human Services. Or
call the National Clearinghouse for
Alcohol and Drug Information at
(800) 729-6686.

**  **  **
An electronic petition circulated

by the Catholic Health Association
(CHA) and the Campaign For Chil-
dren’s Health Care calls for Con-
gress and the president to make
health care for the nation’s more
than 9 million uninsured children
a top priority. To sign the petition
or obtain more information, visit
www.chausa.org/kids.

***
Acceptance of what has hap-
pened is the first step to over-
coming the consequences of any
misfortune.

—William James
***

***
When we make mistakes, we
cannot turn the clock back and
try again. All we can do is use
the present well.

—The Dalai Lama
***

***
There is no more lovely, friendly
and charming relationship, com-
munion or company than a good
marriage.

—Martin Luther
***




