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(NAPSA)—For observant fami-
lies that give up meat on Friday
nights during Lent, the proscribed
dietary restriction doesn’t have to
mean restricting flavor. 

Sure, there are the traditional
go-to foods, such as fish sticks and
cheese pizza, but it’s possible to
put together some terrific, even
unexpected dining solutions for
the 40-day season prior to Easter. 

SeaPak Shrimp Company is
offering family chefs a selection of
delicious and elegant shrimp dishes
to “wow” everyone at the table.
With the addition of a few simple
ingredients, the company’s prod-
ucts can be transformed into liter-
ally dozens of great-tasting recipes
that will ensure unique dining
occasions for those who love all
things shrimp. 

As the No. 1-selling seafood
product in America today, shrimp
is a healthy and delicious protein.
Whether consumers seek deli-
cious, perfectly seasoned shrimp
right from the package or they
prefer to customize a signature
recipe by adding their own
touches, SeaPak has a great-tast-
ing shrimp variety for them.

For additional delicious recipes
and menu-planning ideas, visit
www.Seapak.com.

Tangy Lemon Pepper Shrimp
Prep Time: 2 minutes
Cook Time: 8 minutes

1 12-ounce carton SeaPak®

Shrimp Scampi (frozen)

1 tsp. lemon pepper
2 Tbsp. Dijon mustard
1⁄2 cup dry white wine

HEAT large sauté skillet on
medium for 1 minute.

ADD frozen shrimp to pan
and sauté 6 minutes.

WHISK lemon pepper,
Dijon mustard and wine in a
small  bowl.  Pour mixture
over shrimp. Stir well  to
incorporate all ingredients.
Simmer for additional 3-5
minutes (or until  shrimp 
are fully cooked), stirring 
frequently.

SERVE shrimp over pasta
or rice. Makes 2-3 servings.

Tip: Want to add a little
spice to your dish? Try adding
1-2 tsp. of crushed red bell
pepper when you add the
lemon pepper.

Great-Tasting Recipes To Serve During Lent And Beyond

Flavorless Fridays no more: Dur-
ing Lent, a variety of shrimp
products makes it simple to cre-
ate sensational meals.

(NAPSA)—Every year, tax time
brings new challenges for con-
sumers. Not only do they have the
regular hassle of filing returns by
the April 15th deadline, they also
have to worry about new tax
scams, including phishing. For
example, last year the Treasury
Inspector General for Tax Admin-
istration found 12 separate Web
sites hosting such phishing
schemes. 

Phishing scams attempt to
trick users into disclosing per-
sonal data, such as credit card
numbers, online banking creden-
tials and other sensitive informa-
tion. Phishers have historically
used timely subjects to draw in
victims, such as the Hurricane
Katrina scam, but because it is a
money-making scheme, they also
hover around financial topics. In
fact, Symantec found that during
the tax season last year, financial
services was the most heavily
phished sector, accounting for 84
percent of all phishing activity.
Tax time this year is no exception. 

Between January and June
2006, Symantec detected 157,477
unique phishing messages, an 81
percent increase over the 86,906
unique phishing messages
detected during the last half of
2005. Comparing last year’s tax
season to tax time in 2005 also
shows a significant increase. With
97,592 unique phishing messages
detected during the first half of
2005, 2006 showed a 61 percent
increase in these messages.

Solving the phishing epidemic
seems simple. If users didn’t give
out their personal information to
these scams, they would dissolve
rapidly. However, phishing contin-
ues to be a problem because fraud-
sters constantly find ways to lure
victims into giving away their per-
sonal information. 

However, the following five tips
will help consumers avoid the
hook behind phishing attacks.

1. Be extremely wary of e-mails
asking for confidential informa-
tion—especially of a financial
nature. Promises of a tax rebate
or other incentives are more likely
ploys to steal personal informa-
tion. If people receive this kind of

request, they need to call to con-
firm the sender’s identity and the
validity of the request.

2. Don’t feel pressured into pro-
viding sensitive information. Phish-
ers like to use scare tactics, employ-
ing urgent language to pressure
victims. They may threaten with
fines, account suspension or service
delays until the person updates cer-
tain information.

3. Be aware that e-mails from
legitimate government entities,
banks or ISPs should directly
address the individual. It is best
to contact the organization that
sent the e-mail to confirm its
authenticity. 

4. Never submit confidential
information via forms embedded
within e-mail messages. Rather,
users should communicate that
information over the phone or
through a secure Web site.

5. Don’t click on a suspicious 
e-mail containing a URL. Instead,
navigate to the Web site by typing
the URL directly into their
browser ’s address bar. Just
because the site’s address begins
with https doesn’t necessarily
mean the site is secure. Phishers
may use URL masking techniques
to mimic the secure address of an
authentic company. Before submit-
ting information, individuals
should confirm the URL’s authen-
ticity by clicking on their browser’s
“locked” symbol. Consumers can
also use transaction security prod-
ucts such as Norton Confidential
to notify them when they
encounter fraudulent Web sites.

In the event that individuals
inadvertently gave a phisher their
financial information, they should
monitor their online accounts,
making sure all transactions are
valid. If they aren’t, victims need
to contact their bank or credit
card company immediately.

Users don’t need to be com-
puter experts to protect them-
selves. Cultivating caution and
common sense is the best defense
against these attacks. If any ques-
tions remain, it’s best to contact
the organization directly to con-
firm the legitimacy of an issue.

To learn more, visit www.
symantec.com.

Five Tips For Avoiding Phishing Scams

(NAPSA)—Fire safety is one of
the most vital lessons that any-
one can learn, which is why it is
an important issue to discuss
with children. Now little ones can
get helpful fire safety tips from
their favorite purple dino
friend…Barney! Through songs,
stories and fun, Barney and his
friends BJ, Baby Bop and Riff
make sure that kids are pre-
pared—not scared—if ever an
emergency should arise.

The following Fire Safety Tips
should be reviewed and shared
with the entire family:

1. Keep the emergency number
for the fire and police stations near
each phone in your home. Also,
make sure that kids—or baby-
sitters—can clearly repeat your
exact address and phone number
when calling in an emergency.

2. Make sure your home has
smoke detectors. Test them
through monthly fire drills, and
change the batteries twice a year.

3. Don’t let your children play
with matches or lighters—ever.  

4. Create a family escape plan
and nearby meeting place in case
of fire. And remember the motto:
Don’t Hide—Get Outside!

5. If you do see smoke or fire,
Get Low and Go, meeting at
your designated family meeting
place.

6. When cooking in the
kitchen, don’t wear loose clothing.
Make sure children follow that
rule and keep them away from
open flames.

7. If a piece of clothing does
catch on fire:

a. Stop. Don’t run.
b. Drop. Lie on the ground;

cover your eyes and face with your
hands; and

c. Roll! Roll your body on the
ground until the flames are out.

8. For more parent resources,
fire safety information and activi-
ties, log on to www.barney.com.

Barney to the rescue!
In the latest DVD from Barney,

“Let’s Go to the Firehouse,” Barney,
BJ, Baby Bop and their newest
dino friend, Riff, take a trip to an
actual firehouse, where they put on
a special fire safety show. The excit-
ing journey continues when Riff
and Baby Bop fulfill their dream to
ride on an actual fire truck, and all
the dinos help respond to a call to
rescue a lost puppy.

Barney’s “Let’s Go” DVD
series—which also includes trips
to the beach, the farm and the
zoo—captures everyday experi-
ences to help preschoolers under-
stand the world around them.
Children embark on these exciting
journeys with Barney while enjoy-
ing lots of fun, music and laughs!

Dino-Mite Video With Fire Safety Tips for Preschoolers

Children’s favorite purple dino-
saur is taking them on a trip to
the firehouse.

(NAPSA)—If you want an “in-
space” experience—without leav-
ing Earth or spending millions—
you may want to visit Florida’s
Space Coast.

Instead of paying $1.7 million
for a Virgin Galactic space experi-
ence and waiting until the latter
part of 2008 to head to space, a
trip to Space Coast can provide
“out of this world” experiences
right away, for as little as $38.

Space Discoveries at Kennedy
Space Center Visitor Complex
offers “space for less.” Guests can
experience breathtaking views a
quarter million miles above Earth
with the IMAX film “Magnificent
Desolation: Walking on the Moon
3D,” a close-up of rarely seen
NASA footage narrated by Tom
Hanks.

Space seekers looking for a full
day of cosmic expeditions partake
in the Astronaut Training Experi-
ence (ATX) designed by NASA
astronauts, immersing visitors
into the realm of hands-on prepa-
ration for the experience of space. 

Those looking for VIP treat-
ment can tour launchpads and
have lunch with an astronaut for
the ultimate inside scoop. 

Gravity fans looking to experi-
ence the spacey side of the coast
keep their toes in the sand and

stars in their eyes while relaxing
on the 72 miles of beaches, where
shuttle launches can be seen year-
round, or take surfing lessons at
the world-famous Ron Jon Surf
Shop. Featured among Money
magazine’s “Best Places to Vaca-
tion,” the Space Coast is com-
prised primarily of area cities
Titusville, Cocoa Beach, Mel-
bourne and Palm Bay, and is only
35 miles east of the arena of
Orlando attractions.

To make astronaut dreams a
reality at Florida’s Space Coast,
visit the Web site for more infor-
mation at www.space-coast.com or
call (800) 93-OCEAN.

Save Millions On An “Out Of This World” Vacation

For the inner astronaut in most of
us: Space, the final frontier, may
be easier to experience than you
ever imagined, thanks to a desti-
nation that offers “space for
less.”

Money Tracking 
(NAPSA)—Getting a small

business up and running is no
easy task, but it can be made sim-
pler by following a few expert tips.
For example:

• Get and keep a competitive
edge. Some ways to get this edge
are by making a product that is
hard or impossible to imitate,
being able to produce or distribute
your product more efficiently, hav-
ing a better location, or offering
superior customer service.

• Make a business plan, no
matter how short. Key portions
include a break-even analysis, a
profit-and-loss forecast and a cash
flow projection.

Dome Simplified Bookkeeping
Records can help. These are ter-
rific cash record-keeping systems
for small businesses. They feature
calendars for important dates,
filled-in specimen pages and
records of income and expenses.
The books also contain payroll
sections for up to six employees
and detachable summary sheets.
Plus, they’re not dated, so your
fiscal year can start anytime.

To learn more or to browse the
company’s catalog of books and
software, visit an office supply
store or www.domeproducts.com.

Easy-to-use ledger books can
make it simple for small busi-
nesses to keep track of profits.

***
I have learned throughout my
life as a composer chiefly
through my mistakes and pur-
suits of false assumptions, not
by my exposure to founts of wis-
dom and knowledge. 

—Igor Stravinsky
***

***
Mistakes are the portals of 
discovery. 

—James Joyce
***

***
Freedom is not worth having if
it does not include the freedom
to make mistakes. 

—Mahatma Gandhi
***

***
If you have made mistakes, even
serious ones, there is always
another chance for you. What
we call failure is not the falling
down but the staying down. 

—Mary Pickford
***




