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(NAPSA)—With plenty of sum-
mer destinations to choose from,
many travelers are heading to
California for fun, relaxation and
a bit of adventure. 

Hit The Beach 
U.S. households make 54 mil-

lion trips to the beach annually
(according to the Travel Industry
Association of America). What dif-
ferentiates California from com-
peting destinations is its 1,264
miles of diverse coastline. 

In Northern California, travel-
ers don light sweaters and enjoy
the region’s moderate tempera-
tures and inspiring views. Beach
communities such as Shelter
Cove, Fort Bragg, Dillon Beach
and Baker Beach are perfect for
discovering seashells. Beachgoers
can also take a ride on the Giant
Dipper rollercoaster at the Santa
Cruz Beach Boardwalk during the
park’s centennial celebration this
summer. 

Along the Central Coast,
beachcombers heading to Pismo
Beach, Morro Bay and San
Simeon State Beach will find
plenty of recreation options,
including ATV riding in the
Oceano Sand Dunes and tours of
historic Hearst Castle. In South-
ern California, visitors choose
from more than 100 pristine
beaches, including Hermosa and
Huntington Beaches, for picnics,
surfing or just relaxing in the sun.
In San Diego, travelers can enjoy
a night on the town in the city’s
Gaslamp Quarter. 

Raise A Glass
With connoisseur travel on the

rise, many travelers look to incor-
porate their passions, such as food
and wine, into their getaways. 

Epicurean travelers can treat
their palates at more than 3,000
wineries and 80,000 eating and
drinking establishments state-
wide. Foodies and wine connois-
seurs won’t want to miss a trip
through the Sonoma and Napa
Valley wine country to sample
gourmet meals, enjoy renowned

wine tasting and indulge in spa
treatments at the regions’ luxuri-
ous resorts. 

For a hands-on experience,
cooking skills are put to the test
at Napa Valley’s Culinary Insti-
tute of America, while Copia
offers classes such as introduc-
tion to wine and food pairing
workshops. In Southern Califor-
nia, Temecula boasts a burgeon-
ing wine region where a day of
tasting can begin with a hot air
balloon ride.  

Hug A Tree
Many visitors forego the gym

while visiting California and
choose to burn calories outdoors.
The Golden State offers more than
278 state parks to explore and
activities ranging from hang glid-
ing to whitewater rafting. In
Northern California, visitors can
cruise Lake Shasta aboard a lux-
ury houseboat complete with
waterslides, while anglers can
cast a line beneath Redding’s
magnificent Sundial Bridge. In
Lake Tahoe, visitors can kayak on
North America’s largest alpine
lake. Soaring glaciers and
sequoias abound in Yosemite,
where visitors can hike, rock-
climb and mountain bike through
the National Park. 

Take A Bite 
Nothing beats the state’s abun-

dant agriculture, and a visit to the
Central Valley reveals some of the
country’s most delicious fruits, veg-
etables, wine and dairy products.
In fact, nine out of 10 of the coun-
try’s top agriculture-producing
counties can be found in California. 

Hungry visitors can tour the
Squaw Valley Herb Gardens,
Fagundes Old World Cheese or
one of the region’s other working
farms and gardens. The Fresno
County Fruit Trail is a popular,
self-guided tour through the
state’s heartland. Along the way,
visitors can take part in home-
town events, including the Selma
Raisin Festival and Clovis Peach
Party. 

Paint The Town 
The state’s thriving cities pro-

vide endless urban vacation
opportunities. 

Visitors to San Francisco can
indulge in retail therapy at Union
Square, experience the architec-
ture of the Ferry Building or the
new San Francisco Centre, or
feast on a culinary walking tour. 

In Southern California, star-
gazers should begin their adven-
ture in Los Angeles to find their
favorite celebrity’s star on the
Walk of Fame or pose for a photo
outside of Grauman’s Chinese
Theatre. In addition to fine dining
at celebrity-owned restaurants,
such as J.Lo’s Madre’s and Ashton
Kutcher ’s Dolce Enoteca e Ris-
torante, and endless shopping,
visitors can take in a performance
at the Walt Disney Concert Hall
or visit the Getty Villa. 

California’s theme parks are a
must for thrill seekers. From
Legoland in Carlsbad to Knott’s
Berry Farms in Buena Vista and
the Disneyland Resort in Ana-
heim, both kids and kids at heart
will enjoy the ride.  

Soak Up The Sun
Vacationers looking for peace

and serenity should pack their
bags for California’s desert region. 

At Joshua Tree National Park,
sightseers can experience the
expansive terrain through a
guided hike or mountain bike
trail. Explorers hoping to leave dry
land can head to Big Bear Lake for
activities such as wakeboarding or
jet skiing, or jump aboard the
Palm Springs Aerial Tramway,
which rises 8,500 feet above the
desert floor. For travelers hoping
to improve their swing, the desert
region offers more than 80 public
and private golf courses.  

According to the Travel Industry
Association of America (TIA), Amer-
icans will take nearly 330 million
“person-trips” this summer, a record
high. For more information about
planning your California vacation,
check out visitcalifornia.com. 

Wish You Were Here—Summer Getaways In California
(NAPSA)—Being fashionable

can be simple when you add a few
key looks into your wardrobe.

Accessories, Accessories,
Accessories

Accessories are all the rage this
season. The right accessories can
instantly glam up any ordinary
outfit. “Regal chic” is back with
bold pieces such as metallic jew-
elry, oversized rings and wide
belts that create a faux waistline.
The must-have accessory is the
elegant glove. Long gloves paired
with a tweed cropped jacket create
a chic, sophisticated look. To make
a gallant fashion statement, have
fun with feathers—adorn your
hat, your hair or your jacket with
one; it’ll turn heads.

Fresh Faces In Fashion
New designers often have

insight on the most up-to-date
trends. Fashion insiders every-
where are raving about up-and-
coming designers Angel Chang,
SANS, Naum, and Patrik Ervell.
These rising fashion stars are all
winners of the prestigious Ecco
Domani Fashion Foundation
Award, a grant given by Ecco
Domani Wines to promising
emerging designers. Each of these
designers has his or her own spin
on fashion. SANS uses eco-con-
scious fabrics created from natural
resources such as bamboo and soy-
bean, while Angel Chang infuses
technology into her designs.
Adding just one piece of these new
designs to your wardrobe can
update your style in a flash. If
your dream is to make it in fash-
ion, you too can apply for the Ecco
Domani Fashion Foundation,
which now has an Accessories cat-
egory. Details and applications are
online at www.eccodomani.com;
deadline is October 5th, 2007.

Ditch Those Skinny Jeans 
From wide-legged pants to

ample sleeves and dresses—vol-
ume is in. Take tips from Ecco
Domani Fashion Foundation win-
ners Tom Scott and Erin Fether-
ston, whose collections featured
textured wide-leg pants and
metallic bell-shaped skirts,
respectively. When searching for a
new coat, consider purchasing a
cape in a rich hue such as a deep
espresso brown, charcoal gray or
emerald green—the hottest colors
for the season. Combine the cape
with your long leather gloves and
you’ll look like you’ve just stepped
off a runway. 

This season’s trends are acces-
sible and easy to wear. Don’t be
afraid to experiment with a new
color or style. Now is a great time
to have fun with your wardrobe.
By pairing these simple tips with
your own individuality and style,
you can be your own fashion icon.

From The Runway To Your Closet

(NAPSA)—Diabetes affects
nearly 21 million people in the
United States and the number is
expected to increase, according to
the American Diabetes Associa-
tion. And the International Dia-
betes Federation (IDF) reports
that more than 240 million people
in the world are living with dia-
betes, and the number is expected
to rise to 380 million by 2025. 

These alarming statistics
sparked an IDF-led global initia-
tive called the “Unite for Dia-
betes” campaign, which last year
successfully petitioned for a
United Nations (UN) Resolution
on diabetes. Together, the UN and
IDF, in partnership with diabetes
organizations across the world,
will continue to work together to
help focus the world’s attention on
this epidemic by calling on mem-
ber states to develop national poli-
cies for the prevention, treatment
and care of diabetes. 

One important aspect of this
initiative is the adoption of a uni-
versally recognizable symbol: a
blue circle, representing the need
to bring together all who are
affected by diabetes to support
each other and advocate for
change. To raise awareness about
the urgent need to turn back the
tide on this global threat, the UN
sanctioned November 14 as World
Diabetes Day, starting in 2007. 

Supporting the charge is Novo
Nordisk, who launched the
Changing DiabetesSM Bus world
tour, featuring a 59-foot mobile
showroom filled with interactive
exhibits where visitors can learn

about diabetes and why control-
ling it is critical—for themselves
and their loved ones. The Chang-
ing Diabetes Bus departed Copen-
hagen, Denmark in September
2006 on an 18-month global drive
to change diabetes to raise aware-
ness about the disease and its
social, humanitarian, health and
economic consequences. 

Since its launch, the Bus has
traveled across five continents,
including Europe, Africa, Asia,
Australia and North America.
This past June, the Changing
Diabetes Bus made its U.S. debut
in Chicago, where Chicago Bears
Coach Lovie Smith, whose mother
is living with diabetes, kicked off
opening ceremonies. 

“Education is the key to ensur-
ing that future generations do not
suffer needlessly from type 2 dia-
betes, which is a preventable dis-
ease,” said Smith. “I am teaming
up with Novo Nordisk to call on
Americans to change diabetes for
good, and learn about the impor-
tance of good lifestyle habits, like
proper nutrition and exercise.”

To learn more,  visit  
changingdiabetes-us.com.

The Global Drive To Change Diabetes

This 59-foot mobile showroom
has traveled through five conti-
nents to reach one billion people
with the message that they can
help change diabetes. 

(NAPSA)—Blueberries are so
easy to use, you can get the kids
in the kitchen to help make their
own snacks. For recipes and infor-
mation, go to www.blueberry.org.
To get a free copy of a leaflet filled
with kid-friendly recipes and fun
facts, send a SASE to: Welcome
Aboard! Leaflet Offer, U.S. High-
bush Blueberry Council, 2390 E.
Bidwell St., #300, Folsom, CA
95630.

**  **  **
Designers and homeowners

looking for stylish kitchen
designs can select range hoods
with sleek angles and glass
accents to create stunning focal
points. The Broan Elite E55000
range hood is both functional and
stylish. For more information,
visit www.broan.com.

**  **  **
If you or a loved one struggles

with hearing loss, talk to your
doctor or see an audiologist and
get your hearing tested. People
need to make it a priority to get
their hearing screened once a
year, and take preventative mea-
sures to protect the hearing they
have. For more information on
hearing loss and hearing aids, as
well as the batteries that power
them, visit www.energizer.com or
www.audiology.org.

**  **  **
Students can get help with

homework the moment they need
it through Tutor.com’s on-demand
tutoring. Rather than requiring a
session to be scheduled in
advance, it lets students connect
to a professional via the Internet
the moment they need help.

**  **  **
Pet owners can use over-the-

counter products such as
Sergeant’s Gold Flea and Tick
Squeeze-On for Dogs to control flea
and tick infestations. Sergeant’s
says the product kills fleas and
ticks faster than the leading vet
brand and costs about 50 percent
less. Visit www.sergeants.com.

**  **  **
If you have a deck, investing in

basic protection and maintenance
will pay off in the long run. A
sealant or stain can help to protect
against precipitation, ultraviolet
rays, molds and mildew that can
damage the wood. Learn more at
www.olympic.com.

***
A rock pile ceases to be a rock
pile the moment a single man
contemplates it, bearing within
him the image of a cathedral.

—Antoine de Saint-Exupéry
***

***
I like nonsense, it wakes up the
brain cells. Fantasy is a neces-
sary ingredient in living, it’s a
way of looking at life through
the wrong end of a telescope.
Which is what I do, and that
enables you to laugh at life’s
realities.

—Dr. Seuss
***

***
Nothing encourages creativity
like the chance to fall flat on
one’s face.

—James D. Finley
***




