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(NAPSA)—Right now, glau-
coma could be stealing your sight.
Are you or your loved one at risk?
In its early stages, the disease
may present few or no symptoms
and, left undetected, glaucoma
can lead to blindness—a condition
that ranks third after cancer and
heart disease as the top health
fear for Americans.

Family history of glaucoma
increases a person’s risk for devel-
oping the disease. However, more
than 80 percent of those who care
for someone with glaucoma do not
rank the disease high on their list
of health concerns for themselves,
according to a recent national sur-
vey of glaucoma patients and
those who care for someone with
glaucoma.

To increase awareness of the
importance of early diagnosis and
aggressive management of glau-
coma, All Eyes on the Family, a
national educational program has
been developed by the Lions
Clubs International Foundation,
recognized worldwide for its
service to the blind and visually
impaired, in partnership with
Allergan, Inc., a global leader in
eye care. The program will pro-
vide valuable resources including
discussion guides for glaucoma
patients and caregivers, as well

as free glaucoma checkup and
screening events across the coun-
try that feature a virtual reality
simulation to illustrate the
impact of the disease.  

“Glaucoma is the leading cause
of preventable blindness, further
underscoring the importance of
this program,” said Nicole Brown,
Lions Clubs International Foun-
dation communications manager.
“The All Eyes on the Family pro-
gram will help to raise awareness
of glaucoma and empower local
communities to save sight through
early detection and aggressive
management of the disease.” 

For the millions of glaucoma
patients and caregivers, the Lions
Eye Health Program (LEHP) Web
site www.lehp.org, provides infor-
mation on glaucoma and the All
Eyes on the Family program, as
well as access to downloadable
discussion guides for patients and
caregivers to use in conversations
with each other and with their eye
care professionals.

“Elevated intraocular pres-
sure, or fluid pressure in the eye,
is currently the only treatable
risk factor for glaucoma, and
lowering it may help to prevent
further vision loss. For this rea-
son, it is important for people to
schedule regular examinations
with an eye doctor to detect glau-
coma early,” said ophthalmolo-
gist Dr. Louis B. Cantor, the Jay
C. and Lucile L. Kahn Professor
and Director of Glaucoma Ser-
vices at the Indiana University
School of Medicine. “While glau-
coma cannot be prevented or
cured, early detection and treat-
ment with a prescription eye
drop such as LUMIGAN®, can
help to lower elevated intraocu-
lar pressure.” 

To take advantage of the All
Eyes on the Family educational
resources and learn more about
glaucoma, visit www.lehp.org

Did You Know?

Although more than three million Americans have
glaucoma, only half of those affected know they
have it. Left untreated, glaucoma can lead to
blindness. While anyone can develop glaucoma,
some people are at a higher risk, including:
• People with a family history of glaucoma
• People with high intraocular pressure (IOP)
• Everyone over age 60
• African-Americans
• Hispanics over the age of 60
• People with diabetes
• People who have used steroids for a long
   period of time
• People with physical eye injuries

All Eyes On The Family For Glaucoma, A Silent But Preventable Sight Thief 

Editor’s note: About LUMIGAN®

LUMIGAN® (bimatoprost ophthalmic solution) 0.03% is indicated for the reduction of elevated intraocular pressure (IOP) in patients with
open-angle glaucoma or ocular hypertension.  

LUMIGAN® has been reported to cause darkening of eye color, eyelid skin and eyelashes, as well as increased growth of eyelashes. Pigmen-
tation is expected to increase as long as LUMIGAN® is administered. After discontinuation of LUMIGAN®, pigmentation of the iris is likely to
be permanent, while pigmentation of the periorbital tissue and eyelash changes have been reported to be reversible in some patients.  Patients
who receive treatment should be informed of the possibility of increased pigmentation. The effects of increased pigmentation beyond five years
are not known. The most common side effects are eye redness, growth of eyelashes and itchy eyes.

For full LUMIGAN® prescribing information, please visit www.Lumigan.com.
® Marks owned by Allergan, Inc.

(NAPSA)—Enticing beachgoers
for decades, the southern sea
towns of Destin, Fort Walton
Beach and Okaloosa Island along
Florida’s Emerald Coast continue
to lure vacationers looking for a
revitalizing retreat where the only
castles are made of sugar-white
sand and the only glitz is the cap-
tivating reflection of the emerald-
green waters.

Undoubtedly, the most mes-
merizing distraction is the combi-
nation of the natural grace of the
coast and the wholesome purity of
the unspoiled beaches, where
more than 60 percent of the area’s
beaches will be preserved forever.
With its natural draw, the Emer-
ald Coast has risen in popularity
from the No. 17 most popular
drive destination in Florida, all
the way to No. 2 (behind Orlando),
while also being named “Best
Beach” by Southerners for 13 con-
secutive years by Southern Living
magazine readers.

Generations have relished the
simple beauty of this hidden jewel,
from proud dads watching sons reel
in a first catch and playful children
sculpting sandcastles in the hot,
lazy summer sun in sandy swim-
suits to adventurous families set-
ting sail side-by-side dancing dol-
phins and postcard-perfect sunrises
and sunsets over the Emerald Gulf,
all compliments of Mother Nature.
Nostalgic guests relive the same
laid-back coastal identity where
families return year after year.

The Emerald Coast boasts 24
miles of sugar-white sands and
emerald-green waters. Each year,
vacationers continue to flock to

the “World’s Luckiest Fishing Vil-
lage” to enjoy spirited seaside cel-
ebrations, links of great champi-
onship golf, undeniably fresh
seafood and, of course, the beauti-
ful beaches. 

Without theme parks or the
pretentious private beach clubs,
this carefree slice of Florida’s
upper coast continuously remains
Southerners’ beach of choice by
flaunting its natural assets in
hopes that vacationers have not
forgotten how to enjoy life’s simple
pleasures. The Emerald Coast
remembers when family beach
vacations were the highlight of
the summer—celebrating simplic-
ity with nothing fancy, just fun
“flip-flops”—where the preferred
activity is “relaxing and doing as
little as possible.”

To experience why the Emerald
Coast still remains the “Best
Beach,” visit www.destin-fwb.com
or call the Emerald Coast Conven-
tion & Visitors Bureau, Inc. at
(800) 322-3319.

The Natural Charm Of A Hidden Jewel

On Florida’s Emerald Coast, the
only glitz is the captivating
reflection of the area’s emerald-
green waters.

(NAPSA)—According to a re-
cent Harris Interactive survey, 69
percent of cell phone owners have
experienced service problems such
as dropped calls (46 percent), poor
signal reception (39 percent) or
dead zones (33 percent).

In some remote areas, poor cell
phone service is to be expected;
wireless networks only extend so
far. The farther you are from the
signal tower, the less reception
you’re going to get. But for many
users, problems also exist at
home, at the office and in public
buildings.

The reason? Most cellular net-
works were built for highways—
to provide the best coverage for
people in their cars. When you’re
indoors, you’re apt to encounter
dead cell zones—areas where your
cell phone signal becomes weak,
crackly and full of static, or where
the cell phone signal drops off
completely. That’s because many
building materials interfere with,
or block, the cell phone signal.

Fortunately, it’s now possible to
bring the “outside” signal in—and
save your cell phone battery at the
same time—with the help of a sig-
nal booster, which captures and
amplifies an 800MHz or 1900MHz
signal for improved reception. One
of the latest examples is zBoost
zPersonal (zP) from Wi-Ex. This
device—the first personal re-
peater-amplifier system listing for
under $100—creates a “cell zone”
for a single user by improving sig-
nal strength for better voice and
data transmission.

Once installed, a cellular phone
signal booster captures the
stronger cell phone signal from
the outside wireless network and
amplifies the signal inside, thus
improving wireless coverage.

In addition, Wi-Ex cellular
phone signal boosters enhance
such wireless applications as:

• Sending and receiving text
messages;

• Instant messaging;
• Picture mail;
• Internet usage from your cell

phone;
• PDA interactive messaging;
• 3G high-speed data;
• Downloading software; and
• Security systems backup.
The $99 package includes

everything consumers need to
improve their cell phone signal,
including a small window-mount
base unit and indoor antenna. The
unit is designed to sit or hang in
the window, and a simple indoor
antenna is cabled up to 20 feet
across the room. The device comes
in two “flavors”: wired and wire-
less. The wireless antenna sits on
your desk; the wired version must
be connected to your phone.

For more information, visit
www.wi-ex.com.

Personal Cell Phone Signal Booster

A signal booster can help im-
prove cell phone reception for
voice and data.

(NAPSA)—A growing number
of Americans are discovering that
river and coastal cruising can pro-
vide an unforgettable way to
experience the natural beauty
and distinct regional cultures of
the United States. To learn more
about American river and coastal
cruises, visit www.MajesticAmeri
caLine.com or call (800) 434-1232. 

**  **  **
A jewel called moissanite, cre-

ated from silicon carbide, a com-
pound discovered by a Nobel
Prize-winning French scientist
back in 1893, is sparking a lot of
interest among women today, and
is now considered the “little black
dress” of accessories. To learn
more, visit www.moissanite.com. 

**  **  **
Don’t leave matches, candles,

fireworks or grill lighters within
kids’ reach. If you buy any new
upholstery, make sure it has the
Upholstered Furniture Action
Council (UFAC) hangtag, which
ensures it was manufactured to
meet the industry’s voluntary fire
safety standards.

**  **  **
The CDC reports that most of

the 12 million annual cases of
head lice occur in preschool- and
elementary school-aged children.
Fortunately, parents can control
head lice without using over-the-
counter treatments that contain
chemicals and pesticides. To
learn more, visit liceprevention
news.com.

**  **  **
Fitness guru Minna Lessig’s

new book and DVD, titled “Tank
Top Arms, Bikini Belly, Boy Shorts
Bottom” (Rodale, Inc.), highlights a
sculpting program that she says
tones trouble spots and can get
results in 10 days. Visit www.
tanktoparmsbikinibelly.com.

**  **  **
A product known as Humidex

replaces a home’s moist air with
dry, fresh air. Unlike conventional
dehumidifiers, Humidex uses only
38 watts of power and does not
require daily maintenance, such
as emptying buckets or changing
filters. For more information, visit
www.humidexhome.com.

**  **  **
An electric car called the Xebra,

made by ZAP (stands for Zero Air
Pollution), has become popular.
The car costs just 1-3 cents per
mile to operate and never needs
gas or produces any polluting emis-
sions. Visit www.zapworld.com. 

**  **  **
As part of its “Blow the Whis-

tle” campaign against software
piracy, the Business Software
Alliance is offering up to a $1 mil-
lion reward to “whistle-blowing”
employees. To learn more or to
submit a confidential report, visit
www.bsa.org or call (888) NO
PIRACY.

**  **  **
Parents can help their young-

sters learn Spanish and gain an
understanding of Hispanic culture
through dolls that sing traditional
Spanish songs, available from
Baby Abuelita. For more informa-
tion, visit www.babyabuelita.com. 

***
Golf is a game in which one
endeavors to control a ball with
implements ill adapted for the
purpose.

—Woodrow Wilson
***

***
Golf is a day spent in a round
of strenuous idleness.

—William Wordsworth
***

***
Golf is like a love affair: If you
don’t take it seriously, it’s not
fun; if you do take it seriously,
it breaks your heart.

—Arnold Daly 
***

***
What is the city but the people?

—William Shakespeare
***

***
Clearly, then, the city is not a
concrete jungle, it is a human
zoo.

—Desmond Morris
***




