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(NAPSA)—Kids and tweens
may be the groups most associated
with spending all their time online,
but the truth is they are hardly the
biggest or most en gaged users.
That title belongs to women. As
women balance the tightrope of
careers, families and time for them-
selves, 77 percent of 18 to 54 year-
olds are going online each month,
according to 2007 MRI Data. Com-
panies like Nickelodeon Kids and
Family Group have responded to
this trend by providing engaging
sites for women like Shock-
wave.com (www.shockwave.com)
and ParentsConnect.com (www.
parentsconnect.com). 
Whether it’s playing games

online for stress relief or to exer-
cise their brains, women 35 and
older have grown to become one of
the largest demographics of online
casual gamers. A recent study by
Harris Interactive found that 67
percent of women play casual
games at least four times a week
and about half (47 percent) play
every day. Fifty percent of women
would rather play casual games
online than go to a movie or spend
time cooking. 
One of the leading casual gam-

ing sites for women 35+ is Shock-
wave.com, which features popular
games such as Daily Jigsaw, Word
Roundup, InkLink and Blocky 2.
Shockwave has held focus groups
that have found that women prefer
to play online games that re quire
little commitment and are easy to
play, as opposed to more involved
console games or games with com-
plex scenarios. Shockwave caters to
women gamers by offering a large
variety of puzzle, word and card
games, as well as easy-to-play
strategy and action games.
In addition to gaming, moms

today are also spending time

online looking for tips and advice
and day-to-day support for the
challenging issues that they face
as parents. Nickelodeon’s Par-
entsConnect offers an online
social community built around
editorial and user-created content.
ParentsConnect features reliable
expert information and parent-
contributed tips, product recom-
mendations, advice, and recipes.
It also extends the lifecycle of sup-
port beyond the traditional “new
mom advice” websites by covering
all parenting ages and stages,
from pregnancy through raising
kids into their teenage years. Par-
entsConnect is for real parents
offering professional advice to
help with all stages of parenthood.
There is no doubt that the

internet has become a huge part
of women’s lives. Sites like Shock-
wave and ParentsConnect are
among two Web destinations
where women are increasingly
turning for entertainment and an
online community today, whether
it’s to indulge in online games
after the kids have gone to bed, or
to surf for reliable parent-to-par-
ent information.

Women Taking More Time Out Online

Today’s playground, the Internet,
offers ways for women to play
and ways for moms to connect
and support each other.

American-Made Products
(NAPSA)—Buying products

that are made in the U.S.A.
means more than national pride
and a strong belief in American
know-how. Domestic goods are the
backbone of the country’s econ-
omy, manufactured by millions of
hardworking Americans who are
finding it increasingly difficult to
make an honest wage.
The problem? Stores are

crowded with merchandise from
other countries—nations whose
regulatory and economic policies

make it difficult (if not impossible)
for the U.S. to compete in a “fair
and free” marketplace. Not only
that, but these goods are pushing
American products off shelves,
making it harder for patriotic con-
sumers to find them.
Fortunately, consumers do

have a place to go to buy items
made on American soil: a Web site
called MadeinUSAForever.com.
Created by Todd Lipscomb, the
site—which features hundreds of
products ranging from clothing to
tools, from toys to flags—is work-
ing to protect America’s ability to
produce, create jobs and remain a
world leader. The site is even
offering free shipping for a limited
time on orders of $40 or more;
simply enter the coupon code
“MadeinUSADeal.”
To learn more, visit the Web site

at www.MadeinUSAForever.com.

Buying products made in the
U.S.A. helps keep manufacturing
jobs here at home.

(NAPSA)—Before kids can
break out their gloves and batting
helmets for baseball and softball
leagues this summer, it’s increas-
ingly important to ensure the
fields on which they are practicing
and playing are safe. Each year,
thousands of children suffer
injuries as a result of bad ball
hops or uneven turf, and proper
field maintenance is the best
method of minimizing the risk of
such injuries.
The annual process of making

local ball fields safe and playable
is no easy task—and one that
often falls on the shoulders of par-
ents and volunteers. That’s why
sports field conditioner manufac-
turer Turface Athletics™ has part-
nered with the American Baseball
Coaches Association (ABCA);
PONY™ Baseball and Softball;
DryJect® Aeration; and Momen-
tum Media to launch the Keep
America Playing® Tour.
The Keep America Playing tour

is a nationwide field education
program that gives those respon-
sible for sports field maintenance
the resources and knowledge they
need to keep fields safe, playable
and in peak condition. Regular
field maintenance can help re -
move lips that cause bad hops;
minimize rainouts by managing
moisture; and create an even and
level surface on both the skinned
infield and the turf. The Keep
America Playing Web site—
www.keepamericaplaying.com—
offers comprehensive resources
and information on when, why
and how to best care for sports
fields, with information geared
specifically toward facilities with
limited maintenance budgets. 
To get started for the season,

Keep America Playing recom-
mends the following:

1. Make Contact—First, place
a call to the school or parks
department to determine who’s
responsible for maintenance, what
the plans are for spring mainte-

nance, what equipment is avail-
able, and how willing they are to
accept volunteer assistance. Next,
call the rest of the team and have
them reserve a time to help. 

2. Come Prepared—Asking a
dozen parents to take time out of
a weekend for manual labor is sig-
nificant, so a plan should be in
place to make the most of their
time. The Field Education section
of www.keepamericaplaying.com
has maintenance tips and a check-
list of spring conditioning steps
that can assist in the development
of such a plan.

3. Bring the Tools—Most
parks have the equipment to
maintain sports fields. If not, be
prepared to bring shovels and
rakes. Also, be sure to have a sup-
ply of infield conditioner, such as
Turface® MVP® or Pro League® to
skin the surface of the base paths
once holes have been filled in.
This helps to create a consistent
playing surface, provides better
traction for players and helps the
field drain more quickly.

4. Have Fun—Sure, field
maintenance is hard work. Sodas
and pizza will make the work a
little easier, and are great
rewards for a job well done.
For additional advice on how

to maintain and improve the
safety and playability of baseball
and other sports fields, visit
www.keepamericaplaying.com/
fieldeducation.

Rescuing Diamonds From The Rough

Making local ball fields safe and
playable is a task that often falls
on the shoulders of parents and
volunteers. 

(NAPSA)—Been to Baltimore
lately? If not, you don’t know what
you’re missing. Nearly overnight,
a citywide marketplace of stylish
restaurants, shops and bakeries
has taken the city by storm. Balti-
more is rapidly earning its “chops”
as an emerging culinary hot spot
and must-see destination for cul-
ture, art and cutting-edge cuisine. 
When you think of Baltimore,

you conjure up thoughts of classic
Baltimore crab cakes, the scenic
Inner Harbor, unique water taxis
transporting people from neigh-
borhood to neighborhood and, of
course, historic Camden Yards.
After all, oftentimes the Inner
Harbor is where the Baltimore
experience begins, but visitors are
quickly learning there’s so much
more to explore. And you need
several days to do it. Distinctive
Baltimore offerings include rising-
star chefs and eclectic eateries
nestled in cozy, historic neighbor-
hoods rich with character, as well
as cultural and educational
attractions that send you home
with a lifetime of memories. In
today’s Baltimore, the city’s
diverse cuisine and one-of-a-kind
attractions have visitors coming
back for seconds.
Baltimore’s up-and-coming din-

ing scene satisfies every palate
and every budget. The bustling
public markets provide a fun
alternative to traditional super-
markets and offer a variety of
high-quality yet affordable meals,
incorporating fresh Baltimore
seafood and produce—not to men-
tion a dash of authentic Baltimore
flavor from the locals. Those visi-
tors looking for a more upscale

dining experience can turn to the
creations of celebrity chefs, such
as John Shields at Gertrude’s at
the Baltimore Museum of Art and
Cindy Wolf at Charleston in Har-
bor East. 
The best part about Baltimore

is that you can easily explore the
city with your own two feet. A ver-
itable buffet of culinary offerings
is mere steps from wherever you
find yourself. You’ve heard of
paint by numbers? Try eating by
neighborhoods as you simultane-
ously sample your way through
funky locales and a vast range of
options, from beloved neighbor-
hood diners to the elegant five-
star restaurants. Any way you
slice it, Baltimore has something
for everyone in your family. 
For value-added vacation pack-

ages or to plan a trip to Baltimore,
visit www.baltimore.org today. 

Savor The Flavors Of A Baltimore Vacation

Baltimore has become a city with
a food scene that features fresh
Chesapeake-influenced menus,
innovative dishes and numerous
new restaurants. 

(NAPSA)—If you knew the gas
station across town was selling gas
for 20 cents cheaper than the sta-
tion a half mile from your house,
odds are you’d drive over there to
save money filling up your tank.
In fact, a survey of 1,000 people

by Progressive reveals that 92
percent would drive out of their
way to save 20 cents on a gallon of
gas. 
Did you know that spending a

few minutes shopping for car
insurance could save you hun-
dreds? Why not take a little time
to see what’s out there when it
comes to auto insurance?
“Comparison shopping is im -

portant when it comes to auto
insurance. Rates from different
companies can vary by hundreds
of dollars,” said Progressive’s Jim
Haas. “Shopping around doesn’t
take long. Call your independent
insurance agent and find out if
you can save.”
Independent insurance agents

can compare products and rates
from multiple insurance compa-
nies and put together a cus-
tomized insurance plan for you. 
Here  a re  a  f ew  th ings  t o

consider:
• Has your life situation

changed recently? If you’ve
recently moved, gotten married or
had a birthday, mention it to your

agent. You may be eligible for dis-
counts.

• Is your car getting older?
You don’t always need the same
level of coverage on older cars as
newer ones. If you drive an older
car, an agent can advise you on
what level of coverage makes
sense. Raising your deductible on
comprehensive or collision cover-
age could save you money, too.

• Do you have another type
of vehicle that needs cover-
age? Consider a stand-alone pol-
icy for your motorcycle, boat or
RV. It can be cost effective and
offer specialized coverage not
available when you simply add
the vehicle to your homeowners
policy.
For more information about

saving money on auto insurance
and free comparison quotes, visit
www.progressiveagent.com. 

An Easy Answer To Pain At The Pump

***
Nobody ever died of laughter.

—Max Beerbohm 
***

***
The most wasted day of all is
that during which we have not
laughed.

—Sebastian R. N. Chamfort 
***

***
Some cause happiness wherever
they go; others whenever they
go.

—Oscar Wilde 
***

***
Most people would rather be
certain they’re miserable, than
risk being happy.

—Robert Anthony 
***

***
The grand essentials of happi-
ness are: something to do, some-
thing to love and something to
hope for.

—Allan K. Chalmers 
***




