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by Dr. Joy Browne
(NAPSA)—Clinical psycholo-

gist, national radio host and
accomplished author Dr. Joy
Browne answers some frequently
asked questions about planning
for the future in a tough economy. 
How can I talk to my spouse

about our futures without ma k -
ing it stressful? 
Many couples have told me they

get stressed even thinking about
the future, let alone sitting down
with their spouses and planning
for it. But believe it or not, talking
with your partner and planning for
the what-ifs in life together can
actually be a stress reducer. With
the economy as tight as it is these
days, the emotional stress of eco-
nomic hardship can lead people to
focus on short-term expenses
rather than long-term planning.
What you need to realize is that
planning today for the unexpected
can help you embrace life knowing
you are covered in the event of the
unthinkable, such as the death of a
spouse. It may be uncomfortable to
discuss, but you’ll find peace of
mind in seeing that even though
things are rough today, they’re not
going to be tough forever. 
I’d like to plan for the

future, but where do I start?
One of the best ways to plan for

the long term is to determine what
you can and cannot live without.
Experts at State Farm, for example,
say that life insurance is one item
families should not skimp on. These
professionals point out that even a
small life insurance policy can allow
you to focus on making the best of
your present circumstance. In the
short term, life insurance can pro-
vide a buffer so families won’t have
to face difficult financial decisions
during a stressful, emotional time.
Having a life insurance policy
secured is a bit like putting on a

seat belt just in time for an acci-
dent—and you keep that seat belt
on because it keeps you safe. 
I’ve heard you tell your lis-

teners to “embrace life.” What
does that necessarily mean?
I believe that in order to truly

live your life to its fullest, you need
to have peace of mind, knowing
that your future is secure and your
family is safe. This “embrace life”
concept is also part of the reason I
became involved with the State
Farm Embrace Life Awards pro-
gram, which honors men and
women who persevered and
inspired others after the loss of a
spouse or a parent. Since 2004,
State Farm has recognized 20
inspirational individuals who are
embracing their futures rather
than mourning their pasts. This
year, marking the fifth anniversary
Embrace Life Awards, a new group
of 13 men and women will be hon-
ored at a ceremonial event and
awarded $10,000 and a trip for two
to Chicago. The heroic stories the
program has collected over the
years prove that it’s certainly pos-
sible to embrace life today by plan-
ning effectively for tomorrow. 

Learn More 
More information on life

insurance can be found on the
State Farm Web site,  www.
statefarm.com. 

Answers To Help Plan Your Way Through A Tough Economy 

Even when the going gets tough,
there are things you can do to
take care of the future. 

(NAPSA)—When most people
think of “Florida” and “cars,” they
tend to picture a popular beach
city with an annual high-speed
race. Yet with an eye instead
toward the history of automobiles,
they are drawn to the state’s capi-
tal—and a one-of-a-kind museum.
From political f igures and

premier “Prowlers” to polished
chrome and solar power, the two-
story, 95,000-square-foot Tallahas-
see Automobile Museum holds one
of the most extensive car collec-
tions in the world. Among the
many shining examples of auto-
mobiles throughout America’s his-
tory are:
• the 1860 hearse that carried

President Lincoln to his final rest-
ing place;
• the oldest fully surviving car

made in America in 1894;
• a 1931 Duesenberg Model J

appraised for more than $1.2
million;
• both the first Prowler and

Viper to roll off the assembly line;
• three Batmobiles and more.
Often touted as one of the

Southeast’s finest private collec-
tions of rare and unique col-
lectibles, the museum also offers
a new feature—solar panels.
Created with help from the
Florida Department of Environ-
mental Protection, the paneling
educates youth on the benefits of
alternative energy as well as
protects fuel for future genera-
tions. The mu seum houses the
largest solar panel system in the
state, as well as “green” items

from the carpet and flooring to
the electrical fixtures.
“It’s more than a museum, it’s

a journey,” says DeVoe Moore,
museum owner and longtime Tal-
lahassee resident. “The collections
will truly take you back to your
childhood, whatever era that may
be.”

About Tallahassee
With its mixture of canopy

roads, deep-rooted history, rolling
hills, moss-draped oaks, comfort-
able year-round climate and South-
ern-style hospitality, Tallahassee is
an exceptional venturing spot for
history lovers. Touting landmarks,
including the site of America’s
First Christmas, Capitol buildings,
sprawling plantations, civil rights
monuments, highly acclaimed fish-
ing and hunting adventures and
nearby beaches, the city is a
Florida few have seen.
To learn more, call the Talla-

hassee Area Convention and Visi-
tors Bureau at (800) 628-2866 or
go to www.VisitTallahassee.com.

Revving Up For A Trip To Tallahassee

Classic cars are just one of the
many attractions in Florida’s cap-
ital city.

(NAPSA)—Thanks to new tech-
nology, homeowners are finding it
easier to enjoy their music and
video collections throughout a
home. 
What’s not always easy, how-

ever, is making the right decisions
when it comes to selecting and
installing the right equipment.
Fortunately, a new interactive
buying guide may change all that.
The interactive guide shows

consumers how multi-room
audio video (MRAV) systems can
distribute content both indoors
and outdoors, giving homeown-
ers a wide range of entertain-
ment possibilities.
Such systems can make it pos-

sible for consumers to centralize
audio and home theater equip-
ment, eliminate redundant compo-
nents and control their compo-
nents from any part of the home.
Created by the Consumer Elec-

tronics Association (CEA), the
guide follows ‘A Day in the Life’ of
the Johnson family using their
MRAV system. It includes a print-
able planning checklist with step-
by-step directions on how to speak
with builders, remodeling contrac-
tors or integrators about incorpo-
rating a system into a home. 
Multi-room audio video sys-

tems can be designed to fit nearly
any residence or budget. The
guide demonstrates how MRAV
systems can offer a smaller foot-

print over traditional home enter-
tainment systems. 
The MRAV Guide is located at

DigitalTips.org, the CEA’s con-
sumer Web site. The site provides
a comprehensive guide to con-
sumer electronics, from how to
choose products to how to use them
and make it easier for novices and
gadget gurus alike to get the most
out of their electronics. 
“There is a growing demand

from consumers to be able to
access their music and video
libraries wherever and whenever
they want in their home,” said
Jason Oxman, senior vice presi-
dent, industry affairs for CEA.
“The MRAV Guide and checklist
are tools to use when thinking
about adding a zoned system to a
home. MRAV installed solutions
allow consumers to add both enter-
tainment and value to their home.”
To view the MRAV guide, visit

DigitalTips.org.

A New Guide To Multi-Room Audio And Video

Multi-room audio video systems
can be designed to fit nearly any
residence or budget. They also
make it possible to eliminate
redundant components.

(NAPSA)—In a summer movie
season filled with explosions and
pyrotechnics, a growing number of
filmgoers are getting a different
kind of pop—uncorking a little
indie about the birth of the
nation’s wine industry.
The film’s success is a tribute

to the indomitable American
spirit. After all, everybody loves
an underdog—that surprising
scrapper that manages to come
out on top even when all the odds
are stacked the other way.
Consider what has been

deemed America’s greatest sports
achievement of the 20th century,
when the upstart U.S. Olympic ice
hockey team defeated the heavily
favored U.S.S.R. team in Lake
Placid in 1980.  
Four years earlier, the U.S.

pulled off another amazing upset,
but in a very different arena. In
1976, a small American winery
bested the exalted French
chardonnay of the time—in a
series of blind tastings known as
“Judgment of Paris”—and put Cal-
ifornia wines on the map for good.
The tale of this vintage show-

down reached theaters this sum-
mer (“Bottle Shock”). And in a
case of life imitating art, the little
film held its own against the
giants of the industry—finishing
in the box office Top 20 amid a sea
of big-budget blockbusters.

“Bottle Shock” tells the story of
Jim Barrett (Bill Pullman), who
has sacrificed everything in life to
realize his dream of creating the
perfect wine at his Napa Valley
vineyard. Meanwhile, in Paris,
unwitting British wine shop
owner Steven Spurrier (Alan
Rickman) hopes to revive his own
business by sponsoring a competi-
tion that will pit the traditional
French powerhouse vineyards
against the California upstarts.
What ensues ends up revolutioniz-
ing the wine industry.
To  learn  more  about  th is

hugely entertaining, lovingly
reviewed American f i lm and
the entrepreneurial spirit that
brought it to the screen, visit
www.bottleshock.com. 

Little Film Makes Big Splash At Theaters
Indie “Bottle Shock” Holds Own Against Blockbusters

The popular film “Bottle Shock”
details how a small U.S. vintner
put a cork in France’s domination
of the world wine market.

Sparkling For Health
(NAPSA)—A chic addition to

your wardrobe will help support
the battle against breast cancer. 
According to the American

Cancer Society, breast cancer is
the most common cancer among
American women, except for skin
cancers, with more than 180,000
new cases expected to be diag-
nosed this year alone. 
The latest effort to bring more

attention to the disease—and help
women who have suffered from
it—is Swarovski’s iconic Nirvana

Ring. Each of the luxurious,
sparkling pink rings sold will help
support The Libby Ross Founda-
tion’s Yoga Program for breast
cancer survivors. 
The Foundation’s mission is to

make a significant difference in the
lives of women with breast cancer
through support programs, and to
help eradicate the disease through
research and early detection.
Only 2,000 of the rings will be

produced. To find one or to learn
more, call (800) 426-3088 or visit
www.swarovski.com.

A dazzling new ring will help sup-
port breast cancer survivors. 

(NAPSA)—A condition that is
expected to become more preva-
lent in an older population is
heart valve disease, in which one
or more of the four heart valves
doesn’t work properly. For infor-
mation about heart valve disease
and warfarin therapy, visit
www.testyourINR.com.

**  **  **
A new survey found that the

majority of people with MS face
barriers that make it hard to
commit to therapy, including
injection anxiety.  For tips to help
manage injection anxiety and
information about the BETAPLUS
patient support program, visit
www.betaseron.com/tips.

**  **  **
Albertsons offers “Healthy

Eaters Field Trips,” free, educa-
tional tours for children. To sched-
ule one for your child’s school or
group, go to www.fieldtripfactory.
 com and click on the “Health &
Wellness” tab. 




