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(NAPSA)—One tasty way to
honor the nation’s Founding
Fathers is to sample a dish that
might have appeared on their
menus and is still prepared in
some of the nation’s oldest inns.

Back in Colonial times, hungry
settlers headed to the taverns and
inns that dotted the Colonies.
Some of those same establish-
ments still serve up delicious tra-
ditional fare.

In Pennsylvania’s oldest con-
tinuously operating country inn,
the William Penn Inn, the Penn
family zucchini bread is still
baked daily. General Lafayette
Inn & Brewery was part of the
Barren Hill encampment in 1778.
It serves Colonial-inspired dishes
like meat loaf and crab cakes.

Historic General Warren Inne,
once a Tory stronghold, was re-
named in honor of an American
hero who died during the Battle of
Bunker Hill. The inn now serves a
variety of Continental cuisine.

Legend has it that Colonial
troops quenched their thirst from
a water pump at The Old Guard
House Inn. The inn offers this
mouthwatering, easy recipe, ideal
for holiday entertaining.

LOBSTER GUARD HOUSE
serves 1

2 4-oz. cold-water lobster
tails

1 oz. flour
1 egg
2 oz. butter

Salt and pepper
Remove lobster meat from

the shell. Slice tails down the
middle. Roll in flour. Dip tails

in egg wash. Melt butter in
sauté pan. Place lobster in hot
sauté pan, sauté for 2 minutes
per side. Serve with your
favorite vegetables: aspara-
gus, corn, etc.

LOBSTER SANDWICH

Soft roll, toasted
1 cold-water lobster tail
1 oz. butter

Salt and pepper

COLD LOBSTER SAUCE

3 parts mayonnaise
1 part ketchup

Salt and pepper
Grand Marnier to taste

Prepare lobster tail the
same way as Lobster Guard
House. Brush both halves of
the roll with lobster sauce.
Place lobster in roll.

For more information on visit-
ing Valley Forge, you can go to
www.valleyforge.org.

Delicious And Festive Traditional Fare

Celebrate the season with a deli-
cious lobster dish prepared in
the traditional style of Colonial
cuisine.

(NAPSA)—Homeowners seeking
an affordable way to significantly
increase the value of their homes
should glance down beneath their feet.
Floors are among the largest surfaces
in a home and have a dramatic effect
on the look and feel of each room.

Fortunately, fine floors don’t
have to pull the rug out from
under your budget. That’s because
unsurpassed durability and ultra-
realistic designs and textures are
available with laminate flooring
at lower prices than traditional
solid wood and stone tiles.

“Laminate flooring is one of the
best, easiest and most affordable
ways to update and upgrade a
home,” says home improvement
expert Ron Hazelton, host of “Ron
Hazelton’s HouseCalls.” It can be
installed directly over nearly any
existing floor and is very DIY-
friendly, requiring no glue, nails or
staples to install. Maintenance is
also a snap, as laminate flooring
requires no refinishing and can eas-
ily be cleaned with just a damp mop.

He offers the following “les-
sons” for finding the best value in
laminate floors:

Lesson No. 1:
Value Is More Important

Than Price
To get the most for your home-

improvement dollars, consider
everything from product quality
and features to the extent of the
manufacturer’s warranty cover-
age, the store’s return policy,
installation assistance and access
to ongoing customer service if
needed. Offers that seem too good
to be true may mean closeout,
excess product or flooring manu-
factured from offshore resources,
risking the warranty protection.

Lesson No. 2:
Know What You Buy

While all laminate flooring
brands promise durability and
installation ease, for the best over-
all value, Hazelton advises shop-
pers to go with established brands
known for quality and innovation.
“Pergo, for example, invented lami-
nate flooring and has been leading
the industry for years,” Hazelton
explains. The company offers
scratch protection; fold-down joints
for faster, easier installation; and
multilayered, embossed in-register
texturing for ultra-realistic designs
that look and feel remarkably like
real wood.

Lesson No. 3:
Think Beyond The Boards
Choose a retailer with a wide

selection of decórs, products and
prices. If you’re not planning to
install the floor yourself, make
sure you deal with a store that pro-
vides the installation services of a
professional contractor and will
guarantee the quality of the work.

“Your best bet for home im-
provement products is a national
home center like Lowe’s,” says
Hazelton. “It also offers profes-
sional installation services and has-
sle-free returns, and you know they
are going to be around for years to
come in case you need service or
want to order more product.”

For more information, visit
http://na.pergo.com/pergoadvantages.

Or you can visit either
www.Lowes.com or www.Ron
Hazelton.com.

When It Comes To Flooring,The Bottom Line Is Value

A durable and beautiful new floor is a great way to increase the value
of a home. Laminate flooring is an easy, price-conscious choice.

(NAPSA)—One of the most
popular times for gift giving is
during the winter holiday season,
which could be from late Novem-
ber through the first week of Jan-
uary. People may be celebrating
many holidays during this period
such as Christmas, Hanukkah
and Kwanzaa.

There’s also a tradition in the
U.S. that if you stay at someone’s
home for a few days, a gift would
be appropriate.

Some say perfume gift sets can
be excellent gifts for a variety of
people in your life. Many women
consider their favorite scent a
necessity, not a luxury. They see
it as an essential accessory that
elevates the mood and inspires
self-confidence.

Plus, a perfume gift set can
often make a great gift for those
friends and family members to
whom you aren’t sure what to give.

Gift sets can give a wide vari-
ety of scents to choose from—and
there are gift sets for men and
women of all ages. For example,
there are coffret sets that have a
variety of fragrances.

Fortunately, if you know where
to find fragrances for less, you can
give someone a favorite scent and
economize, too.

Great sources include stores
that specialize in fragrance at
reduced prices. Some fragrance

sites offer the most popular scents
at a significant reduction.

For example, Perfumania.com,
a prominent online fragrance
retailer, specializes in the sale of
genuine designer fragrances, bath
and body, cosmetics and skin
products and related gifts and
accessories for men, women and
children for less.

The site’s fragrance consul-
tants are trained to provide cus-
tomers with personalized service
and expert advice about today’s
most popular fragrances, as well
as the classics and hard-to-find
fragrances.

You can find many different
gift sets, coffrets, body lotions and
more at any Perfumania store or
online at www.perfumania.com.
Call (866) 557-2368 for more infor-
mation. You can also go online to
find a location near you.

For more information, visit
www.perfumania.com.

The Joy Of Giving The Best For Less
(NAPSA)—Looking to add

some excitement to family movie
night or a game night with
friends? Or maybe you need a
great holiday gift idea for the film
buff in your life. If so, there’s a
new videogame coming out this
holiday season that combines both
movies and trivia called “Scene It?
Bright Lights! Big Screen!”

The latest offering in the popu-
lar “Scene It?” trivia game series,
the game features all-new film
clips and trivia content, covering
recently released 2009 movies as
well as fan-favorite Hollywood
hits from the last four decades.
The game marks the first time a
“Scene It?” title is available for
Wii and PlayStation 3 computer
entertainment systems and marks
a return for the brand to the Xbox
360.

Multiplayer mode in the game
creates a challenging, lively, social
game-playing experience for up to
four teams. Competitors can
choose from a variety of classic
genre-inspired character avatars
including Horror Queen, Desper-
ado, Starlet, Leading Man or
Swashbuckler. “Scene It? Bright
Lights! Big Screen!” features a
brand-new single-player mode not
available in previous versions of
“Scene It?” games. This new sin-
gle-player mode is designed to
challenge player speed and enter-
tainment trivia know-how.

There are thousands of new
questions, multiple play modes,

unique minigame content, plus a
new host character to spice things
up, and they all add up to a lively
group gaming experience. For
gamers familiar with other trivia
games on home consoles, it is
worth noting that the game is
compatible with multiple con-
trollers so players will have the
choice to use standard game con-
sole controllers, or to use Sony’s
Buzz™ Buzzers or Microsoft’s Big
Button controllers.

“Scene It? Bright Lights! Big
Screen!” has something for every
film buff and trivia enthusiast.

For more information, call
(866) DVD-GAME or visit www.
screenlifegames.com. Distributed
by Warner Bros. Interactive
Entertainment.

New Game For Film Fans And Trivia Buffs

A new videogame allows movie
and trivia fans to compete
against themselves or as part of
a team.

Rugby, North Dakota is con-
sidered the geographic center of
the North American continent.

Written in 1814, “The Star-
Spangled Banner” did not
become the national anthem of
the U.S. until 1931.




