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(NAPS)—The next time you’re
in the market for a new car or
truck, you may wonder what’s hot
and what’s not. What seals the
deal for many buyers is the ability
to individualize and personalize a
vehicle.

While the $28 billion annual
automotive customization market
offers thousands of products to
transform any car or truck, some
models offer more options for per-
sonalization than others.

One way to learn which cars and
trucks are the most accessory
friendly is to check out the SEMA
Award winners, presented annually
by the Specialty Equipment Mar-
ket Association (SEMA). Whether
you want to create a high-perfor-
mance sports car or a rugged truck
worthy of off-roading, these awards
can help you identify which vehi-
cles have the greatest potential for
customization.

“Each year, manufacturers
from the specialty and perfor-
mance industry come to the
SEMA Show with an array of new
products and new styling trends
displayed on the cars and trucks
they view as the most popular
trend-setting models,” said Chris
Kersting, SEMA’s president and
CEO. “The SEMA Award taps into
the exhibitors’ unique ability to
identify what’s hot, just as the
trends are gaining momentum.”

This year’s awards were pre-
sented to the Chevrolet Camaro
for the Hottest Car, the Fiat 500
for the Hottest Sport Compact,
the Ford F-Series for the Hottest
Truck and the Jeep Wrangler for
the Hottest 4x4-SUV.

Hottest 4x4-SUV
The Jeep Wrangler was named

the Hottest 4x4-SUV for the sec-
ond consecutive year. Custom
parts and accessories for the Jeep

Wrangler remain in high demand
as owners look for ways to make
their Wranglers more their own.
Enthusiasm for the Wrangler has
lead to its winning of multiple
industry awards, including the
SEMA Most Accessory-Friendly
SUV in 2007.

Hottest Truck
The F-Series is a perennial

favorite with enthusiasts and spe-
cialty-equipment manufacturers.
New F-Series designs have spurred
even more parts and accessories
for blue-oval fans, and all indica-
tions are that the trend will con-
tinue with the latest models.

Hottest Sport Compact
The Fiat 500 was named the

Hottest Sport Compact at the
2011 SEMA Show, making it the
first vehicle to take home the
honor in the newest category and
beating out a dozen competitors.
After arriving in U.S. showrooms
earlier last year, the Fiat 500
quickly became a favorite of auto
enthusiasts, specialty manufac-
turers and customizers nation-
wide.

With beautiful Italian styling,
timeless functionality, fuel effi-
ciency and innovative technol-
ogy—the same attributes that
made the original version an
icon—the 2012 Fiat 500 is rele-
vant for an entirely new genera-
tion of drivers.

Hottest Car
Named the Hottest Car for the

second consecutive year, the
Camaro remains one of the most
accessorized vehicles on the
planet, and the list of available
performance parts and accessories
grows daily as its popularity
increases.

The SEMA Award program pro-
vides valuable guidance to those
looking for a top-quality vehicle
that can be personalized.

Before purchasing your next
vehicle, visit www.sema.org to
learn more about the program and
see how you can customize your
new ride.

The Best Vehicles To Fit Your Needs

Jeep Wrangler

Ford F-Series

Fiat 500

Chevrolet Camaro

(NAPS)—From amazing adven-
tures to zip-line roller coasters,
some of this season’s most enter-
taining experiences can be found
in sun-splashed Orlando, Florida.

Starting in May, visitors to the
fun capital can be among the first
to participate in the lineup of lat-
est attractions:

•Trekking with the turtles:
SeaWorld Orlando has opened
TurtleTrek, which invites guests to
visit two astounding naturalistic
habitats; one teeming with hun-
dreds of freshwater fish and gentle
manatees, the other with more
than 1,500 saltwater fish and more
than a dozen sea turtles. What fol-
lows is a first-of-its-kind, 3-D/360-
degree dome theater film, immers-
ing viewers in the inspirational
underwater journey of a sea turtle.

•Amazing adventures: At
Universal’s Islands of Adventure,
one of the most innovative and
popular attractions—The Amaz-
ing Adventures of Spider-Man—
“redazzles” visitors with enhance-
ments that transform the
attraction into a cutting-edge
experience with the addition of
new animation and crystal-clear,
4K, high-def visuals. Universal
Orlando Resort also adds Super-
star Parade at Universal Stu-
dios—an all-new daily parade fea-
turing larger-than-life floats,
beloved characters and hundreds
of energetic street performers.

•Fantasyland: At the Walt
Disney World Resort, the Magic
Kingdom’s Fantasyland is doubling
in size. Joining classic attractions

is the new Storybook Circus area
with dueling Dumbo attractions
and Great Goofini Coaster, and
interactive role-play adventure
games where young guests become
apprentice sorcerers to help battle
an army of Disney villains.

•Aqua amusements: LEGO-
LAND Florida is adding even
more attractions including a
water park with wave pools,
“build-a-raft” lazy river, water-
slides with 60-foot drops and a
DUPLO Splash Safari for toddlers.

•High-flying fun : Roller
coasters aren’t just for theme
parks anymore as Forever Florida
EcoSafaris adds The Rattlesnake,
a new zip-line roller coaster, to its
wide array of high-flying adven-
tures set in the natural Florida
landscape.

More information, including
special offers and tickets, is avail-
able at VisitOrlando.com/first.

Head South For Hottest New Attractions

As it rolls out new attractions,
Orlando continues to be the
leading travel destination for
families in the U.S.

(NAPS)—The Walmart Foun-
dation recently announced $9.5
million in grants to organizations
with a mission of providing nutri-
tion education classes across the
country and it offers online tools
and tips that anyone can access.
You can learn more at www.wal
martstores.com/healthyliving.

* * *
The No. 1 professional skin

care brand, Dermalogica, devel-
oped a signature UV Smart Boost-
er Technology for its sun protec-
tion line. Learn more at www.
dermalogica.com and (310) 900-
4000.

* * *
Experts say fish oil rich in

omega-3 fatty acids can help pro-
tect the brain from the effects of
aging. The fish with the highest
concentration of the fatty acids
include sardines, such as the type
sold under the King Oscar brand.
Learn more at www.kingoscar.com.

In 1891, William Wrigley, Jr. began selling soap in Chicago. To
increase sales, he gave away gum to his customers. When his gum
became a hit, he decided to make and sell the gum.

If you are snacking on an apple, be sure to eat the skin. It contains an
antioxidant chemical called quercetin, which is thought to boost the
immune system and help fight off illness.

***
Liberty is always dangerous, but it is the safest thing we have.

—Harry Emerson Fosdick
***

***
Marriage is the triumph of imagination over intelligence. Second
marriage is the triumph of hope over experience.

—Oscar Wilde
***

***
The trouble with some women is that they get all excited about
nothing — and then marry him.

—Cher
***

***
Complain to one who can help you.

—Yugoslav Proverb
***

***
When your work speaks for itself, don’t interrupt.

—Henry J. Kaiser
***

***
People forget how fast you did a job—but they remember how
well you did it.

—Howard Newton
***




